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Potential References of Interest 



A. Dialog 

21/3, K/3 ( 1 1 em 3 f rom f i I e: 2) 

Dl ALOG( R) Fi I e 2: I NSPEC 

(c) 2010 The I ET. All rts. reserv. 

01254296 

Ti 1 1 e: Product categorization eases i nventory deci si ons 

Aut hor(s) : Parry, E. 

Journal: Industrial Engineering, vol.2, no. 11, pp. 24- 7 

Country of Publication: USA 
Publication Date: Nov. 1970 
ISSN: 0019-8234 
I SSN Type: pr i nt 
CCDEN: I DLEB9 
Language: Engl i sh 

Subfile(s): C (Ctonputing &C5ontrol Engineering); E (IVfechanical & 

Production Engineering) 
I NSPEC Update Issue: 1971-005 
Copyright: 1971, I EE 

Ti 1 1 e: Product cat egor i zat i on eases i nventory deci si ons 
Abstract: The paper describes how a GorrliiiisprogLa^^^^ 

sa!&s records to sort thousands of products into classes 

ranging f r om hi gh- vol urre to not -stocked. 
I dent i f i ers: product classification; \ nvent ory; conputer 

progranr! stools; sales; delivery; oust onsr serv\ ce 



B. Additional Resources Searclied 

No Results found 
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II. Inventor Search Results from Dialog 



File 350: Der went V\PI X 1 963- 201 0/ UD^201 059 

( c) 2010 Thomson Reut ers 
File 347:JAPIODec 1 976- 201 0/ ^/fely( Updat ed 100824) 

(c) 2010 JPO & J API O 
Fi I e 348: EUROPEAN PATENfTS 1978-201037 

(c) 2010 European Patent Q f i ce 
File 349: PCT FULLTEXT 1 979- 201 0/ UB=201 0091 6| 01=201 00909 

(c) 2010 WPaThonrBon 
Fi I e 2:1 NBPEC 1 898- 201 0/ Sep W 

(c) 2010 The I ET 
File 35: □ ssert at i on Abs Chi i ne 1861-2010/ Aug 

(c) 2010 ProOiest I nf o&Learni ng 
File 65: I nsi de Conferences 1 993- 201 0/ Sep 21 

(c) 2010 BLDSC al I rts. reserv. 
File 99: Wl son AppI . Sol & Tech Abs 1 983- 201 0/ Jul 

(c) 2010 The HWWI son Co. 
File 474: New York Ti rrBS Abs 1 969- 201 0/ Sep 21 

(c) 2010 The New York Ti mss 
File 475:Will Street Journal Abs 1973- 2010/ Sep 21 

(c) 2010 The New York Times 
File 583:C^le Q-oup Q obal base( TIV) 1986-2002/ Dec 13 

( c) 2002 C^l e/ Cengage 
File 256: TecTr ends 1 982- 201 0/ Sep 

(c) 2010 Info. Sources Inc. All rights res. 
Fi I e 139: EconLi t 1969-2010/ Jun 

(c) 2010 Annerican Econom c Association 
File 20: □ al og Q obal Reporter 1997- 2010/ Sep 21 

(c) 2010 □ al og 
File 15: ABI/ 1 nf orntR) 1971 -2010/ Sep 20 

(c) 2010 ProQjest I nf o&Lear ni ng 
File 610: Business Wre 1 999- 201 0/ Sep 21 

(c) 2010 Busi ness Wre. 
Fi I e 81 0: Busi ness W r e 1 986- 1 999/ Feb 28 

(c) 1999 Busi ness Wre 
Fi I e 613: PR Newsw re 1 999- 201 0/ Sep 21 

( c) 201 0 PR Newswi r e Associ at i on I nc 
Fi I e 81 3: PR Newswi r e 1 987- 1 999/ Apr 30 

( c) 1 999 PR Newswi r e Associ at i on I nc 
Fi I e 624: M:Q- av\^ Hi I I Publ i cat i ons 1 985- 201 0/ Sep 20 

(c) 2010 M^Graw- Hi I I Co. I nc 
File 634: San Jose ^/fercury Jun 1 985- 201 0/ Sep 19 

(c) 2010 San Jose IVbrcury Nevws 
File 9: Busi ness & I ndust ry( R) Jul / 1 994- 201 0/ Sep 20 

( c) 2010 C^l e/ Cengage 
File 275:C^le Q-oup Corrput er DB(TIV| 1983-2010/ Aug 09 

(c) 2010 &I e/ Cengage 
Fi I e 621 : C^l e Q-oup New Prod. Annou. ( 1985-2010/ Jul 29 

( c) 2010 C^l e/ Cengage 
File 636:(^le Qoup Newsletter DB{T^ 1 987- 201 0/ Sep 20 

( c) 2010 Gal el Cengage 
File 16: (^1 e Q-oup PRCIW( R) 1990- 2010/ Sep 17 

( c) 2010 Qa\ el Cengage 
File 160:(^le Qoup PRCIW( R) 1972- 1989 

(c) 1999 The Qa\ e Qoup 
Fi I e 1 48: (^1 e Qoup Tr ade & I ndust r y DB 1 976- 201 0/ Sep 20 

( c) 2010 Qa\ el Cengage 
File 625: American Banker Publications 1 981 - 2008/ Jun 26 

(c) 2008 ArtBrican Banker 
File 268: Banki ng Info Source 1 981 - 201 0/ Sep V£ 

(c) 2010 ProQjest I nf o&Lear ni ng 
Fi I e 626: Bond Buyer Full Text 1981-2008/ Jul 07 
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(c) 2008 Bond Buyer 
Fi I e 267: Fi nance & Banki ng Newsl etters 2008/ Sep 29 

( c) 2008 Di al og 
Set 1 1 ems Descr i pt i on 

51 13 AU=(DARRELL, R? CR DARRELL R?) 

52 4 S1 AND IO(Q06F? CR Q07F? CR 0060?) 

53 3 S1 AND ( RECEI PT CR REGEI PTS OR ( SALE CR SALES OR PURCHAS? - 

CR CREDI TGARD? CR DEBI TCARD? CR CHARGECARD? CR ( CREDI T OR DEB- 
I T CR CHARGE) ( ) ( CARD CR CARDS) ) ( 1 N) ( SLI P CR SLI PS CR FCRM CR - 
FCRVB CR REGCRD?)) 

54 1 S2 NOT S3 



DI ALCG( R) Fi I e 350: Der went V\PI X 

(c) 2010 Thomson Reuters. All rts. reserv. 

0014752567 - Drawing available 

Wl AOC NQ 2005-100198/200511 

Credit card receipt image presenting method for financial 

transaction, involves transmitting, to consumer conput er , electronic file 

with receipt i nnge and program that makes image as link for accessing 

receipt i nf or mat i on 

Pat ent Assi gnee: FI RST DATA OCRP ( FI DA) 
I nvent or : [WfB.L R A 

Patent Fani I y (2 patents, 106 countries) 
Pat ent AppI i cat i on 

Nunter Ki nd Dat e Nunter Ki nd Dat e Updat e 

US 20050010505 Al 20050113 US 2003615582 A 20030707 200511 B 
WD 2005010654 A2 20050203 \A0 2004 US1 9565 A 20040618 200511 E 
Pri ori ty AppI i cati ons (no. , kind, date): US 2003615582 A 20030707 
Pat ent Det al I s 

Nunter Kind Lan Pg Dwg Filing Notes 

US 20050010505 Al EN 10 3 
\rtD 2005010654 A2 EN 

Nat i onal Desi gnat ed St at es, Q i gi nal : AE AG AL AM AT AU AZ BA BB BG BR BW 
BY BZ GA CH CN 00 CR CU CZ DE DK DM DZ EC EE EG ES FI GB GD GE GH GM HR 
HU I D I L I N I S J P KE KG KP KR KZ LC LK LR LS LT LU LV M'\ M3 M< 

^/K ^/Z NA Nl ^ NZ CM PG PH PL PT RO RU SC SD SE SO SK SL SY TJ TM TN TR 
TT TZ UA UG US UZ VC VN YU ZA ZM ZW 
Regi onal Desi gnat ed St at es, Qi gi nal : AT BE BG BWCH CY GZ DE DK EA EE ES 
FI FR GB GH GM GR HU I E I T KE LS LU M3 MW l\^ NA NL CA PL PT RO SD SE SI 
SK SL SZ TR TZ UG ZM ZW 

Al ert i ng Abst ract US Al 

NCVELTY - The OBt hod i nvol ves el ect r oni cal I y capt ur i ng a receipt 
and storing the \ rmge of the receipt at a host conput er system The 
host conput er syst em r ecei ves a request for the image from a consumer 
conput er . An electronic file including the image of the receipt for 
display is transmitted to the consumer conput er . The file also includes a 
program that nnkes the receipt image as a I i nk f or accessing 
receipt i nf or nst i on. 

DESCRI PTI CN - An I NDEPENDENfT aAl Mis al so i ncl uded f or a syst em f or 
presenting an i nnge of a receipt to a consumer. 

USE - Used for presenting an \ vrage of a credit card receipt for 
f i nanci al t r ansact i on. 

ADVANTAGE - The electronic file includes a program that makes the 
receipt i mage as a I i nk, thus enabi i ng easy and faster access to more 
detailed information about the receipt. 

DESCRI PTI CN CF DRAW NGS - The drawi ng shows a method of present i ng 
receipt information to consumers. 

Ti 1 1 e Terms/ 1 ndex Terms/ Addi ti onal W)rds: CREDIT; CARD; fSCEi FT, 
I mGE; PRESE^^"; IVETHCD; FI NANCI AL; TRANSACTI CN; TRANSM T; CCNSUIVE; 
COVPLrTER; ELECTRCNI C; FI LE; PROGRAM LI NK; ACCESS; I NFCRi\ATI ON 
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3/5/2 ( 1 1 em 1 f rom f i I e: 348) 

Dl ALOG( R) Fi I e 348: EUROPEAN PATENfTS 

(c) 2010 European Patent Qfice. All rts. reserv. 

01877329 

fECSPT PRESE^^/E^^■ systeivb and ivethcds 

SYSTE^/ES ET PROCEDES DE PRESEISTTATI CN DE RE U 
PATE^ ASS! GNEE: 

First Dat a Oorporat i on, (2524974), 12500 East Bel f or d Avenue, Engl ewood, 
CO 80112-5939, (US), (Applicant desi gnat ed St at es: all) 

i NVENTCR: 

mf¥m.L, Rchard, A, 1924 S. 48t h St . , Omaha, Nebraska 68106, (US) 
PATE^ (CC, No, Ki nd, Date) : 

W) 2005010654 050203 
APPLI GATI CN (OC, No, Date): EP 2004776776 040618; W) 2004US1 9565 040618 
PRICRITY(OC, No, Date): US 615582 030707 

DESI GNATED STATES: AT; BE; BG; CH; CY; GZ; DE; DK; EE; ES; FI ; FR; GB; GR; 

HU; IE; IT; LI ; LU; IVC; NL; PL; PT; RQ SE; SI ; SK; TR 
EXTENDED DESI GNATED STATES: AL; HR; LT; LV; IVK 
i ^ERNATi CNAL PATENT CLASS ( V7) : Q06F- 001/00 
LEGAL STATUS (Type, Pub Date, Kind, Text): 

Application: 050330 A2 International application. (Art. 158(1)) 
Ajopl i cat i on: 050330 A2 International application entering European 
phase 

Change: 060809 A2 Title of invention (English) changed: 20060809 

Change: 060809 A2 Title of invention (French) changed: 20060809 

LANGUAGE ( Publ i cat i on. Procedural , AppI i cat i on) : English; English; English 



Dl ALOG( R) Fi I e 349: PCT FULLTEXT 
c) 2010 W PQ ThorrBon. All rts. reserv. 
1203154 ** I mage aval I abl e** 
mSPT PRESENTTIVENrr SYSTEIVB AND IVETHCDS 
SYSTEI\/ES ET PROCEDES DE PRESEISTTATI CN DE RECU 
Patent AppI i cant / Assi gnee: 

FIRST DATA CORPORATI CN, 12500 East Bel ford Avenue, Engl ewood, 6 

80112-5939, US, US ( Resi dence) , US ( Nat i onal i t y) , (For all designated 
St at es except : US) 
Patent AppI i cant / 1 nvent or : 
DAi¥B.L Rchard A 1924 S. 48t h St . , Cmaha, Nebraska 68106, US, US 
(Residence), US ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
Legal Repr esent at i ve: 

Gl BBY Darin J ( et al ) (agent), Townsend and Townsend and Crew LLP, Two 
Entarcadero Center, Eighth Floor, San Francisco, California 94111-3834, 
US, 

Patent and Priority I nf or OBt i on (Country, Nunter , Date): 

Patent: VO 200510654 A2-A3 20050203 (VC 0510654) 

AppI i cat i on : VO 2004US1 9565 2004061 8 ( PCT/ WD US0401 9565) 

Pr i or i t y AppI i cat i on: US 2003615582 20030707 

Desi gnat ed St at es: 

(All protecti on types applied unless ot her wi se st at ed - for applications 
2004+) 

AE AG AL AM AT AU AZ BA BB BG BR BW BY BZ GA CH CN CO CR CU CZ DE DK DM 

DZ EC EE EG ES FI GB GD GE GH GM HR HU I D I L I N I S J P KE KG KP KR KZ LC 
LK LR LS LT LU LV ^/A ^/D M3 M< M^ ^AA/ IVK IVE NA Nl ^ NZ CM PG PH PL PT RO 
RU SO SD SE SO SK SL SY TJ TM TN TR TT TZ UA UG US UZ VC VN YU ZA ZM ZW 
( EP) AT BE BG CH CY CZ DE DK EE ES FI FR GB GR HU I E I T LU MC NL PL PT RO 
SE SI SK TR 

(OA) BF BJ OF CO CI CM G^ ON QQ OA/ M. IVR NE SN TD TG 

( AP) BW GH GM KE LS Mi/V ^^ NA SD SL SZ TZ UG ZM ZW 

( EA) AM AZ BY KG KZ IVD RU TJ TM 
IVbi n International Patent 0 ass (v7): GD6F-017/60 
Publ i cat i on Language: Engl i sh 
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Fi I i ng Language: Engl i sh 
Ful I t ext W)rd Count : 4939 



Engl i sh Abst r act 

A method of present! ng an i mage of a receipt to a consumer i ncl udes 
electronically capturing a rec&ipt and storing the receipt at 
a host computer system The method further includes receiving a request 
at the host conputer system from a conputer of the consumer to display 
the image of the receipt and transnitting an electronic file 
comprising the i rrage of the receipt for display at the customer 
conput er . 



III. Text Search Results from Dialog 

A. Patent Files, Abstract 

File 350: Der went Wl X 1963- 2010/ Ul>201 059 

(c) 2010 ThorrBon Reuters 
File 347:JAPIODec 1 976- 201 0/ ^/by( Updat ed 100824) 

(c) 2010 JPO & JAPI O 
Set 1 1 ems Descr i pt i on 

51 1476850 COSBUIVER CR COSBUIVERS CR CUSTOVER CR CUSTO/ERS CR SHCPPER - 

CR SHOPPERS CR PURCHASER CR PURCHASERS CR BUYER CR BUYERS CR - 

USER CR USERS 

52 191704 81 (4N) ( DEFI N? CR DESI GNAT? CR ASSI GN? CR SPECI F? CR I DENTI - 

F? CR NA^/E? CR Q VI CR Q VE CR Q VES CR Gl VEN CR G^VE) 

53 36066 S2( 8S) ( GATEGCRY CR GATEGCRI ES CR GROUP CR GROUPS OR GROUPI - 

CR GRCUPI NGS CR TYPE CR TYPES CR Kl ND CR Kl NDS CR STYLE CR 

STYLES) 

54 2512872 PRCDUCT CR PRODUCTS CR I TEM OR I TEIVB CR IVERCHANDI ? CR GOODS 

CR LI ST CR LI ST CR LI STI NG? 

55 12049 S4( 2N) ( GATEGCR? CR ORGAN! Z? CR CRGANI S? CR I TEM Z? CR I TE^/^ 

I S? CR CLASSI F?) 

56 1360 S5(4N) ( Dl SPLAY? CR PRESENTT? CR SHCV\P CR EXHI Bl T? CR VI EW) 

57 83961 RECEI PT CR RECEI PTS CR (SALE CR SALES CR PURCHAS? CR CREDI - 

TGARD? OR DEBI TGARD? CR CHARGEGARD? CR ( CREDI T CR DEBI T CR CH- 
AgH^^( CARD CR CARDS) ) ( 1 N) ( SLI P CR SLI PS CR FORM CR FCRIVB CR 

^^'^^2N) ( PLURAL I TY CR Mi\NY CR MULTI PLY CR NUIVBER CR NUIVEROUS 
CR SEVERAL) 

FI LE CR FI LES CR S5 

S9( 4N) ( TRANBM T? CR TRANSFER? CR SEND? CR SEISTT CR RELAY? CR 
FORW\RD? OR EMM L? CR E( ) m\ L? CR PRCVI D? CR OdVMUNI GAT?) 

S3 AND S6 
S1 1 AND SB 
S1 1 AND S7 
SB AND S6 
SI 3 NOT SI 4 
S10 AND SI 
SI 6 AND SB 

517 NOT (S13 OR S14) 
SIB NOT A[i>2002 

518 NOT S19 

S20 AND I C=( GD6F? CR Q07F? CR GDGGf?) 



S8 


2591 


S9 


( 

258857 


S10 


58205 


S11 


150 


SI 2 


0 


SI 3 


7 


SI 4 


2 


SI 5 


7 


SI 6 


24371 


S17 


24 


S18 


22 


S19 


6 


S20 


16 


S21 


13 
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13/3, K/1 (Item 1 f romf i I e: 350) 
Dl ALa3( R) Fi I e 350: Der went Wl X 
(c) 2010 Thomson Reuters. All rts. reserv. 

0018923975 - Drawing available 
Wl AOC NQ 2009- HI 3367/ 200927 

Inventory items e.g. book, availability, status, and location information 
providing met Inod, involves providing i ndi ci urn i ndi cat i ng present location 
of target inventory i t em when target inventory i t em i s deter nined to be 
I ocat ed in ar r ay 

Patent Assignee: NASA US NAT AERC&SPACE ADM N ( USAS) 

I nvent or : SPREMD S M, UDCH U E 

Patent Fani I y (1 patents, 1 countries) 

Pat ent AppI i cat i on 

Nunter Kind Date Nunrber Kind Date Update 

US 7516890 B1 20090414 US 2006444807 A 20060525 200927 B 

Pri ori ty AppI i cati ons (no. , i<:i nd, date): US 2006444807 A 20060525 

Pat ent Det ai I s 

Nunter Kind Lan Pg Dwg Filing Notes 

US 7516890 B1 EN 11 5 

Alerting Abstract ...ADVANTAGE - The method indicates whether a selected 
ft 0m or category of it&m is pr&s&nt i n t he 

col I ect i on, and i dent i f i es t he I ocat i on of t he i t em usi ng vi sual I y 
per cept i bl e and audi bl y per cept i bl e si gnal . The met hod is f I exi bl e and 
perni t s i npl emBnt at i on of . . . 

0 ai ms: 

...for at least one t i nB, the status, if known, of at least one of the 
target inventory items, where the status is characterized by the 

froup of characteristics consisting of absent, use- ready, inactivated 
or maintenance, permanently inactivated, and withdrawn from use; 
det erni ni ng and displaying at least one time, if known... 

...maintained or repaired or modified or substituted or replaced; providing 
infornntion on at least one attribute associated with the target inventory 
iteni in response to receipt of the electronic inquiry, where the at 
least one attribute is one or mDre of (1) nunber of replicas of the target 
inventory i t em t hat should be present in inventory, and (2) na/m or 
contact i nf or oBt i on for user, if the target inventory i t em has been 
removed or exam ned or oBi nt ai ned or repaired or modified or substituted or 
replaced; </ br > when t he t ar get i nvent ory i t em . . 



13/3, K/ 2 (Item2 f romf i I e: 350) 
Dl AL03( R) Fi I e 350: Der went V\PI X 
(c) 2010 Thomson Reuters. All rts. reserv. 

0018137220 - Dr awi ng aval I abl e 
Wl AOC NQ 2008- K57550/ 200863 
XRPX Acc No: N2008- 773673 

Three-dimensional rrodel selecting medium for three-dimensional CAD syst emi 
has set of instructions for updating choices selectable by menu on basis of 
extracted value, and uniquely determning three-dimensional model of 
component 

Patent Assignee: FUJITSU LTD ( FUl T) 
Inventor: KATCU Y; CKUV\AKI Y; KATO Y 
Patent Farri I y (6 patents, 42 countries) 
Pat ent AppI i cat i on 

Nurrber Ki nd Dat e Nunber Ki nd Dat e Updat e 

BP 1967974 A2 20080910 BP 2008152099 A 20080228 200863 B 

JP 2008225589 A 20080925 JP 200759274 A 20070308 200863 B 
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us 20080222568 A1 20080911 US 200838286 A 20080227 200863 E 

CN 101261656 A 20080910 CN 200810083471 A 20080307 200865 E 

KR 2008082482 A 20080911 KR 200820547 A 20080305 200912 E 

KR 956835 B1 20100511 KR 200820547 A 20080305 201036 E 

Pri ori ty AppI i cat i ons (no., kind, date): J P 200759274 A 20070308 
Pat ent Det ai I s 

Nunter Ki nd Lan Pg Dwg Fi I i ng Notes 

EP 1967974 A2 EN 42 17 

Regi onal Desi gnat ed St at es, O i gi nal : AL AT BA BE BG CH CY CZ DE DK EE ES 
FI FR GB GR HR HU I E I S I T LI LT LU LV IVC IVK MT NL NO PL PT RO RS SE SI 
SK TR 

JP 2008225589 A J A 50 

KR 956835 B1 KO Pr evi ousi y i ssued pat ent KR 2008082482 

Qi gi nal Abst racts: 

...is initialized by the content of the library nx)del database 102. The 
selectable msdel - speci f i cat i on display part 109 displays the menu for 
desi gnat i ng about each I tern showt ng t he ci assl fl cat i on 

and the specification of corrponent s. Based on the value d&si gnat ed b)/ 
t he user via this rrenu, t he sel ect abl e model cl assi f i cat i on| sel ect i on 
part 107 narrows do\Mi the selectable model database 108. Based on the 
nar r owed- down selectable model database... 

...specification of the part about each i t em i ndi cat ed. The selectable 

model screening device (107) corrpr esses the selectable model database (108) 

based on the value which user designates through menu. It is 

indicated by the selectable rrcdel specification table Si bu (109) based on 

the conpact ed selectable rrcdel database (108) as the choice point... 

specification of the part about each i t em i ndi cat ed. The selectable model 

screening device (107) corrpr esses the selectable model database (108) based 

on the value which user designates through rtBnu. It is 

indicated by the selectable model specification table Si bu (109) based on 

the conpact ed selectable model database (108) as the choice point... 

...3D- GAD) syst em execut es the process for selecting a 3D model of a 
component f r om a I i br ary. The pr ocess i ncl udes a st ep f or designating a 
category o\ a corrponent; a step for displaying a menu for designating 
values of ca/^^ory- dependent items representing a specification of 
the corrponent; a step for narrowing down, on the basis of the designated 
value, records of a database, in... 
a ai ms: 

. . . CLAI M 2] The recording rredi um r ecor di ng the program of claimi, wherein 

the t hr ee- di rrensi onal rrodel of the positional information receipt 

step, receiving the input of the positional information showing the place 

for to disposing the part on the t hr ee- di rrensi onal model of the design 

obj ect . . . CLAI M 2] The recording medi um r ecor di ng the pr ogr am wher ei n as to 

the first cl ai rn the three-dimensional model of the positional information 

receipt step, receiving the input of the positional information 

showing the place to dispose the part on the three-dimensional model of the 

design object apparatus... 



13/3, K/ 3 (Items f romf i I e: 350) 
DI AL0(3( R) Fi I e 350: Der went V\PI X 
(c) 2010 Thomson Reuters. All rts. reserv. 

0017443622 - Drawing available 
\API ACC m 2008- C64059/ 20081 9 
XRPX Acc No: N2008- 209677 

Chi i ne advertisement output control syst em f or advertiser, has server 
controlling advertisement screen and rewarding information to receive 
signal for cr oss- rar ket i ng between specific conpani es 
Pat ent Assi gnee: GCLCCNDA 00 LTD ( QGLC- N) ; KI M P ( KI IVP- 1 ) ; KI W N 
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( Kl m I ) ; KCN DA QOL 00 LTD ( KCNG- N) 
Inventor: J I HO; Kl W N; Kl M P; J I HYUK G; 
Patent Fani I y (4 patents, 120 countries) 



Pat ent 
Nunter 
m 2008023912 
m 2008023912 
KR 2008017178 
KR 2009000012 



Ki nd Dat e 

A2 20080228 

A3 20080424 

A 20080226 



AppI i cat i on 
Nurrber 

m 2007KR3977 
KR 200678997 



Ki nd Dat e 
A 20070821 



A 20060821 



Updat e 
200819 

200830 
200862 



20090107 KR 2006128147 A 20061214 200929 E 



Pr i or i t y AppI i cat i ons ( no. 
2006128147 A 20061214 



kind, date): KR 200678997 A 20060821; KR 



Pat ent Det ai I s 

NunlDer Ki nd Lan Pg 

VVD 2008023912 A2 EN 145 
National Designated St at as, Oi 
BW BY BZ OA OH ON 00 OR OU 

GM GT HN MR HU I D I L I N I S 

M^^/D^/EM3^K^/N^AA/^/K^/Y 

SD SE SG SK SL SM SV SY TJ 
Regional Designated States,Oi 
Fl FR GB GH GM GR HU I E I S 
RO SD SE SI SK SL SZ TR TZ 
VD 2008023912 A3 EN 
National Designated States,Cri 
BW BY BZ OA OH ON 00 OR OU 
GM GT HN HR HU I D I L I N I S 

mwDWEMjWKmmmw 

SD SE SG SK SL SM SV SY TJ 
Regional Designated States,Qi 
Fl FR GB GH GM GR HU I E I S 
RO SD SE SI SK SL SZ TR TZ 



Cwg Fl 11 ng Not as 
28 

gi nal : AE AG AL AM AT AU AZ BA BB BG BH BR 
CZ DE DK DM DO DZ EO EE EG ES Fl GB GD GE GH 
JP KE KG KM KN KP KZ LA LC LK LR LS LT LU LY 
^/Z NA NG Nl NO NZ CM PG PH PL PT RO RS RU SO 
TM TN TR TT TZ UA UG US UZ VC VN ZA ZM ZW 
gi nal : AT BE BG BW OH CY GZ DE DK EA EE ES 
I T KE LS LT LU LV M3 MT Mi/V IVZ NA NL CA PL PT 
UG ZM ZW 

gi nal : AE AG AL AM AT AU AZ BA BB BG BH BR 
OZ DE DK DM DO DZ EO EE EG ES Fl GB GD GE OH 
JP KE KG KM KN KP KZ LA LO LK LR LS LT LU LY 
l\^ NA NG Nl NO NZ CM PG PH PL PT RO RS RU SO 
TM TN TR TT TZ UA UG US UZ VO VN ZA ZM ZW 
gi nal : AT BE BG BWOH OY GZ DE DK EA EE ES 
I T KE LS LT LU LV M3 MT IWV l\^ NA NL CA PL PT 
UG ZM ZW 



Alerting Abstract ...per- click advertising costs for advert i sement 
information registered by a corresponding advertiser in real time. The 
server calculates accurrulated integrated rewards by advertiser site or 
product category, and displays the rewards on a screen of 
a shopping rral I or search portal. The server controls an advertisement 
scr een, r ewar ds i nf or rrat i on to r ecei ve a si gnal f or . . . 

a ai ms: 

...online adver t i serrent about the sarre advertisement; it does not give the 
reserve fund toward the click action of the corresponding user; and where 
the corresponding user gi ves t he reserve fund toward the click 
action of the corresponding user if t he cli ck information about the same 
adver t i serrent does not exi st . . . user personal computer for generating the 
goods reservation signal and deposit transfer, and the support funds 
selection signal and goods reservation arrount ; r ecei vi ng the reservation 
recBipt of the corresponding goods; the seller terrrinal, for providing 
a part of the reservation amount to the online advertisement output 
managerrant server the user personal corrputer and seller terninal receive 
user from the reservation receipt toward the purchase of the special 
goods i n t he respective state tnat being connect ed; user transferring 
deposit to deposit i n t he reservation AtfCtf/p/; accunxil at i ng a part of 
the deposit t o t he integration reserve fund and the reservation purchasing 
conpl et i on date corri ng; sel ect i ng the support funds amount information which 

. . . whi ch t he pr ocess of st r i ki ng a bal ance t he suppor t i ng sum among t he 
reservation amount as the corresponding setting ratio and receiving the 
goods reservation purchasing receipt of the other user if it i s t he 
state that the process, of accunxil at i on- pr ocessi ng t o t he separate 
reservation integration support funds the process of . . . t he online 
advert i serTBnt output rranagerrBnt server (CACI\^') settles the corresponding 
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goods price. I n t Ine corresponding price of sale, it i s t he process of again 
receiving receipt tine product sale signal of the other user if it is 
the state that the process of deter rrining whether the support cunxilative 
expire time in... the process where the power control server ( CAOCS) of the 
online advertisement sets up the adver 1 1 semsnt pi at form in the 
corresponding bl og the advertisement insertion application receipt is 
completed and the process where the power control server (CAOCS) of the 
onl i ne adver t i sement det er mi nes t he paper in w*ii ch the click si gnal about 
t he. .. advert i sement i n whi ch t he power control server ( CACCS) of t he onl i ne 
advertisement selects the successful bidder if the process and the auction 
getting the auction receipt toward the hyperlink of the star 
information entry from the enterprise of site are conpleted; it i s t he case 
in w*ii ch the process, of t r ansrri 1 1 i ng. . . 



13/3, K/ 4 (Item4 f romf i I e: 350) 
Dl ALOQ( R) Fi I e 350: Der went Wl X 
(c) 2010 Thomson Reuters. All rts. reserv. 

0017168255 - Drawing available 
W\ kCC NQ 2007-883209/200781 
XRPX Acc No: N2007- 701462 

Chi i ne advertising syst em f or advertising e.g. product, has server updating 
reserve point data, where reserves earned by customers viewing 
advertisements and product inf or nation are jointly accumulated and awarded 
Patent Assignee: QGLCCNDA 00 LTD ( QGLC- N) ; KI M P ( KI IVP- 1 ) ; KI M P T 

( KI I ) ; KI W N ( KI W I ) 
I nventor: GHA J H; KI M P; NAM K W Jl HYUK C; KI VCN N 
Patent Family (9 patents, 119 countries) 
Pat ent AppI i cat i on 



Number 


Ki nd 


Dat e 


Nunter 


Ki nd 


Dat e 


Updat e 




VD 2007136221 


A1 


20071129 


WD 


2007KR2482 


A 


20070522 


200781 


B 


KR 2007112684 


A 


20071127 


KR 


200645900 


A 


20060522 


200839 


E 


KR 2007121877 


A 


20071228 


KR 


200656655 


A 


20060623 


200841 


E 


EP 2033154 


A1 


20090311 


EP 


2007746630 


A 


20070522 


200919 


E 








WD 


2007KR2482 


A 


20070522 






KR 2009000642 


A 


20090108 


KR 


200724739 


A 


20070314 


200929 


E 


1 N 200806468 


P4 


20090327 


WD 


2007KR2482 


A 


20070522 


200951 


E 








1 N 


2008CN6468 


A 


20081125 






GA 2653128 


A1 


20071129 


GA 


2653128 


A 


20070522 


200952 


E 








WD 


2007KR2482 


A 


20070522 












GA 


2653128 


A 


20081124 






ON 101548291 


A 


20090930 


GN 


200780027836 


A 


20070522 


200968 


E 








W) 


2007KR2482 


A 


20070522 






JP 2009538466 


W 


20091105 


WD 


2007KR2482 


A 


20070522 


200973 


E 








JP 


2009511944 


A 


20070522 







Pri ori ty AppI i cati ons (no. , kind, date): KR 200645900 A 20060522; KR 
200656655 A 20060623; KR 200724739 A 20070314 

Pat ent Det ai I s 

Nunrber Ki nd Lan Pg Dwo Fi I i ng Not es 

W) 2007136221 AI EN 178 44 

Nat i onal Desi gnat ed St at es, Q i gi nal : AE AG AL AM AT AU AZ BA BB BG BH BR 
BW BY BZ GA CH GN GO GR CU GZ DE DK DM DZ EG EE EG ES FI GB GO GE GH CM 
HN HR HU I D I L I N I S JP KB KG KM KN KP KZ LA LG LK LR LS LT LU LY M^ 
^/D M3 M< M^ MA/ ^/K ^/Y ^/Z NA Nl NO NZ CM PG PH PL PT RO RS RU SO SD SE 
SG SK SL SM SV SY TJ TM TN TR TT TZ UA UG US UZ VG VN ZA ZM ZW 

Regi onal Desi gnat ed St at es, Qi gi nal : AT BE BG BW GH GY GZ DE DK EA EE ES 
FI FR GB GH GM GR HU I E I S I T KE LS LT LU LV M3 MT M/V ^^ NA NL OA PL PT 
RO SD SE SI SK SL SZ TR TZ UG ZM ZW 

EP 2033154 AI EN PCT AppI i cat i on WD 2007KR2482 

Based on CPI patent WD 2007136221 

Regi onal Desi gnat ed St at es, Q i gi nal : AT BE BG CH CY GZ DE DK EE ES FI FR 
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GB GR HU I E I S I T LI LT LU LV IVC MT NL PL PT FD SE SI SK TR AL BA HR IVK 

RS 

I N 200806468 P4 EN PCT AppI 1 cat i on W) 2007KR2482 

GA 2653128 A1 EN POT AppI i cat i on W) 2007KR2482 

PCT national entry GA 2653128 

Based on CPI patent W) 2007136221 
CN 101548291 A ZH PCT Appli cat i on VVD 2007KR2482 

Based on CPI patent W) 2007136221 
J P 2009538466 W J A 80 PCT Appli cat 1 on WD 2007KR2482 

Based on CPI patent WD 2007136221 

0 ai ms: 

...signals transmtted fromthe user terninals, performs a discount 
processing on the purchase price of a corresponding customer with the 
msnber integrated reserve points upon receipt of the 

cust omers' product purchase signal, updates reserve point data, and sells 
products uploaded by the seller, wherein the reserves earned by customers 
viewing adver t i sement s. . . merrber integrated reserve points, gives a discount 

on t he cor r espondi ng cust omers' pur chase pr i ce wi t h t he menber i nt egr at ed 

reserve points by the payn^nt processor 30 upon receipt of a 

cust omers' product pur chase si gnal , and perforniB a sal es representation of 

products uploaded by sellers by driving the menter integrated reserve 

managenBnt processor to. ..fromthe first to N-th advertiser terrrinals and 

the first to N-th seller servers and displays t hem on web pages, 

cumjl at i vel y accumjiates, by category o\ product 

di spl ayed accor d\ ng t o t he cust oner s' sel ect i on, awarded points in 

member integrated reserve points jointly saved by members in response to 

advert i sen^nt infornBtion and product information viewing signals 

transnitted fromthe user terninals, performs a discount processing with 

the menber integrated reserve points given to the category of the 

corresponding purchased product upon receipt of a cust omer s' pr oduct 

purchase signal, updates reserve point data for the corresponding 

category, and sells products uploaded by the seller, wherein the 

reserves earned by customers viewing advertisements and product information 

are jointly accunxil at ed and awarded to purchase... 

...a specific advert i seoBnt or product information is applied fromthe user 
terminals; if any viewing signal is applied, at the online advertising 
management ser ver , ext r act i ng category i nf or mat i on of a mul t i pi i ci t y 
of products stored in a database; at the online advertising management 
server, transmitting, t o t he cor r espondi ng user t erni nal , a si gnal for 
selecting and requesting one of corresponding categories, at the 
online advertising nBnageoBnt server, cunul at i vel y updating the menber 
integrated reserve points for the corresponding category i n response 
t 0 t he category se\ ect\ or\ signal transmitted fromthe user terminals; 
at the online advertising management server, determining whether a purchase 
signal for a specific product is applied from any one of the user 
terminals; extracting category \ or rmtl on of a product selected by a 
corresponding cust onBr and menber integrated reserve point information 
accumulated for the corresponding category, and awarding the menber 
integrated reserve points as discount points for the corresponding 
purchased product; and at the online advertising management server, 
updating the rrBrrber integrated reserve points for the corresponding 
category to the i ni ti al zer o st at e ( 0. . . 

...which receives the advertisement information and product information 

fromthe first to N-th advertiser terminals and the first to N-th seller 

servers and displays t hem on web pages, classifies each of 

products by a plurality of product price ranges, cumulatively 

accumulates, by category of product price range according t o t he 

cust omers' sel ect i on, awarded points in menber integrated reserve points 

j oi nt I y saved by menber s i n r esponse t o adver t i sement i nf or mat i on. . . 

...fromthe user terrrinals, performs a discount processing with the mentier 
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integrated reserve points corresponding to the price range of tine 
corresponding purclnased product upon receipt of a oust omer s' pr oduct 
purclnase signal, updates reserve point data for tine corresponding product 
pr i ce r ange, and sel I s pr oduct s up! oaded by t he sel I er , wher ei n t he. . . 

... a spec! f 1 0 adver t i sement or pr oduct i nf or mat i on is appi i ed f r om t he user 
terrrinals', if any viewing signal is applied, at the online advertising 
rranagertBHt server, extracting ca/e^or/ i nf or mat i on of a mil t i pi i ci t y 
of product price ranges stored in a database", at the online advertising 
nBnagertBnt server, t r ansrri 1 1 i ng, to the corresponding user t erni nal , a... 

... at t he onl i ne advert i si ng management server , det er ni ni ng whet her a 
purchase signal for a specific product is applied from any one of the user 
terminals; extracting cat egory '\ n\ q'( rcBX\ on of a product selected by a 
corresponding customer for purchase and menloer integrated reserve point 
information corresponding to the price range of the cor r espondi ng. . . onl i ne 
advertising management server so as to vi ew advert i sement information 
through the user terrrinals, offer a predetermined amount of mentier 
integrated reserve points for a custoimrs' advert i sement viewing, and 
gi v& cl ass i nf or nnt i on f or cust oimr cl assi f i cat i on and 

additional purchase discount points by customer class; first to N-th seller 
t erni nal s, which provide product information on the web pages of the... 

...user terminals and display the same for sales, offer a predeternined 
amount of member integrated reserve points for the cust oners' vi ewi ng the 
product information, and ^/s.'e class information for customr 
classification and additional purchase discount points by customer class; 
and the online advertising managenent server, which, wi t h a plurality of 
user cl asses f r om t he f i r st . . . f or whi ch t he user t erni nal s i ssue a vi ewi ng 
signal, extracting the registered class information, determining the class 
of a corresponding user based on the corresponding user' s login 
inf or nation, and gi vi ng user special purchase discount 
poi nt s cor r espondi ng to t he cl ass; a sal es pr oduct cl ass cl assi f i cat i on 
processor which registers information by sales product and user class 
classification information by product transnitted from the advertiser 
servers and the seller servers, checks an accessed user, and 
specifies the class of the corresponding user by product; a user 
access check processor for checking a connection state of the user 
t er ni nal s si gnal - connect ed via... 

...advertisement and product information viewing signal transnitted from 
the user computer terminals; a class point management processor which 
accunxilates and manages class points by product gi ven ^ or each 
user i n conj unct ion wi t h t he sal es pr oduct cl ass cl assi f i cat i on 
processor; and a purchase signal check processor which executes payment 
processing upon receipt of a purchase signal transnitted from any of 
the user t er mi nal s. . . set amDunt of points of the corresponding user to 
execute a reserved purchase process; and a purchase signal check processor 
which executes payn^nt processing upon receipt of a purchase signal 
transnitted from any one of the user computer terminals... 

...points, at the online advertising management server, transnitting a 
payment request signal to the corresponding user computer t erni nal s; at the 
online advertising managen^nt server, upon receipt of a payment 
signal from the corresponding user computer termnals, executing payment 
processing at a discount amDunt equivalent t o t he accunxilated amount of 
member i nt egr at ed. . . vi ewi ng signals t r ansmi 1 1 edf r om t he user t erni nal s, 
performs a discount processing on the purchase price of a corresponding 
customer with the member integrated reserve points upon receipt of a 
cust omer s' pr oduct purchase signal, updates reserve point data, sells 
products uploaded by the seller, sells the adver t i si ng/ sal es assistants 
advertising costs in an... stores advertisement cost information; and a 
control unit which receives and registers advertisement data from the 
advertiser terrrinals Bl to Bn, pays advertising costs upon receipt of 
an advertisement data viewing signal from the user t erni nal s Al to An, 
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accurrulates the advertising costs in real time, det erni nes whether an 

auct ion t i me. . . t he I apse of t i me at a pr eset per i od of t i me f or bi ddi ng f or 

an advertising prize money auction and issuing a bidding signal for a 

specific prize money; user cellular phones 0 t o Cn f or 

receiving an authentication signal from an online advertising managemBnt 

ser ver CAIVB to i ssue a wi r el ess i nt er net aut omat i c cal I back set t i ng t i me is 

reached, receives a bidding signal for a specific accurrul at ed amount 

from the user terrrinals Al to An, selects the corresponding user as 

the prize winner to award the user the prize money, and executes the 

accurrul at i on of pr i ze. . . 

...outputs accumulated amount information in proportion to the lapse of 
t i me when a sped f i c per i od of t i ne is r eached, r ecei ves a bi ddi ng si gnal 
for a specific accurrul at ed amount from the user terminals Al to 
An, selects the corresponding user as the prize winner to award the user 
the prize money, and executes the accunxilation of prize a specific keyword 
and si rri I ar keywords si ni I ar thereto, receiving an entered signal of the 
specific keyword from the user terrrinals Al t o An and 

displaying the si ni I ar keywords and leading keywords i n t he search window, 

and r ecei vi ng a sel ect i on si gnal of the I eadi ng keywor ds. . . i s 

accumul at i on- pr ocessed the division t o be i n proportion to time-out; and it 

is conprised of the controller receiving the selection signal about the 

specific lottery money from the user terninal ( A1～ An) 

and chooses the corresponding user as the prize winner and controls jackpot 

in or der to enf or ce t he j ackpot accunxil at i on of t he. . . 



13/3, K/ 5 ( 1 1 em 5 f rom f i I e: 350) 
Dl ALOG( R) Fi I e 350: Der went WI X 
(c) 2010 Thomson Reuters. All rts. reserv. 

0013440987 - Drawing available 
WI ACC ND. 2003-532078/200350 

Related WI Acc No: 2003-522539; 2003-658163; 2007-268203; 2007-474805; 

2007- 474806; 2007-481485; 2007-505225; 2008-A73102; 2008-A75209; 

2008- E80980; 2008- E96759; 2008- Q01 640; 2008-G22790; 2003-480907 
XRPX Acc No: N2003- 422211 

Dat a set scr oiling rret hod f or handhel d conput i ng devi ce, i nvol ves r ecei vi ng 
several units associated with user input which are modified based on 
acceleration factor to det er rri ne specific portion of data set 
Patent Assignee: APPLE CO/PLTTER I NC (APPY); APPLE I NC (APPY); APPLE 

COVPL^ER OORP (APPY) 
I nvent or : JCBS S; RCBBI N J L; RCBI N J L; SCHI LLER P; TSUK R W FiCBI N J; 

TSUK R 

Patent Fa rri I y (27 patents, 100 countries) 



Pat ent 






AppI i cat i on 










Number 


Ki nd 


Date 


NuniDer 


Ki nd 


Dat e 


Updat e 




US 20030076301 


Al 


20030424 


US 2001346237 


P 


20011022 


200350 


B 








US 2002359551 


P 


20020225 












US 2002387692 


P 


20020610 












US 2002256716 


A 


20020926 






VO 2003036457 


A2 


20030501 


VO 2002US33805 


A 


20021016 


200350 


E 


VO 2003036642 


A2 


20030501 


WD 2002US33861 


A 


20021022 


200350 


E 


EP 1438651 


A2 


20040721 


EP 2002776261 


A 


20021016 


200447 


E 








WD 2002US33805 


A 


20021016 






BP 1438719 


A2 


20040721 


EP 2002773855 


A 


20021022 


200447 


E 








WD 2002US33861 


A 


20021022 






AU 2002337950 


Al 


20030506 


AU 2002337950 


A 


20021022 
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E 


AU 2002342095 


Al 


20030506 


AU 2002342095 


A 


20021016 
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E 


KR 2004048942 


A 


20040610 


KR 2004705119 


A 


20040408 


200466 


E 


JP 2005507112 


W 


20050310 


WD 2002US33805 


A 


20021016 


200518 


E 








JP 2003538879 


A 


20021016 






CN 1668992 


A 


20050914 


CN 2002820867 


A 


20021016 


200607 


E 


AU 2002337950 


A8 


20051020 


AU 2002337950 


A 


20021022 


200615 


E 



EIC3600 SEARCH RESULTS 



14 



9/21/2010 



JP 2007141272 


A 


20070607 


JP 


2003538879 


A 


20021016 


200738 


E 








JP 


200757453 


A 


20070307 






DE 20221757 


U1 


20070705 


DE 
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U 


20021022 


200744 


E 


DE 20221758 


U1 


20070705 


DE 


20221758 


U 


20021016 


200744 


E 


US 7312785 


B2 


20071225 


US 


2002256716 


A 


20020926 


200803 


E 


CN 101034328 


A 


20070912 


CN 


200710090406 


A 


20021016 


200810 


E 


KR 2007061598 


A 


20070613 


m 


2002US33805 


A 


20021016 


200821 


E 








KR 
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A 
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CN 100368969 


C 


20080213 


CN 


2002820867 


A 
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CN 
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A 


20021016 
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E 
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U1 


20080904 


DE 
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20080102 
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E 








JP 
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E 
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JP 
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200922 
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JP 
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E 
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A 


20080102 
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20021016 


















^uuy 1 1 ou 
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B1 


20100421 
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201035 
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2004705119 
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20040408 












KR 
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A 


20080102 






KR 2010083860 


A 
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2002US33805 
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A 
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KR 


2010714838 


A 
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Pr i or i t y AppI i 


cat i ons ( no. , ki 


nd, 


date): US 2001346237 P 20011022; 


US 



2001346237 P 20011022; US 2002359551 P 20020225; US 2002359551 
20020225; US 2002387692 P 20020610; US 2002387692 P 20020610; US 
2002256716 A 20020926; US 2002256716 A 20020926 



Pat ent Det ai I s 
Nunrber Ki nd 

US 20030076301 A1 



m 2003036457 A2 EN 
National Designated States, 
BZ CA CH CN CO CR CU GZ 
I L I N I S J P KE KG KP KR 
ND NZ CM PH PL PT RO RU 
VC VN YU ZA ZM ZW 
Regional Designated States, 
PR GB GH GM GR I E I T KE 
ZM ZW 

WD 2003036642 A2 EN 
National Designated States, 
BZGACHCNOOCRCUGZ 
I L I N I S J P KE KG KP KR 

NO NZ CM PH PL PT RO RU 
VC VN YU ZA ZM ZW 
Regional Designated States, 
PR GB OH GM GR I E I T KE 
ZM ZW 

EP 1438651 A2 EN 

Regional Designated States, 
PR GB GR I E I T LI LT LU 
EP 1438719 A2 EN 



Lan Pg Dwg Fi I i ng Not es 

EN 28 12 Rel ated to Provi si onal US 2001346237 

Related to Provisional US 2002359551 

Related to Provisional US 2002387692 

Q i gi nal : AE AG AL AM AT AU AZ BA BB BG BR BY 
DE DK DM DZ EC EE ES FI GB GO GE GH GM HR HU I D 
KZ LC LK LR LS LT LU LV l\A\ IVD M3 IVK MM IWV IVK IVZ 
SD SE SO SI SK SL TJ TM TN TR TT TZ UA UG US UZ 

a i gi nal : AT BE BG CH CY GZ DE DK EA EE ES FI 
LS LU M3 IWV l\^ NL CA PT SD SE SK SL SZ TR TZ UG 



a i gi nal : AE AG AL AM AT AU AZ BA BB BG BR BY 
DE DK DM DZ EC EE ES FI GB GD GE GH GM HR HU I D 
KZ LC LK LR LS LT LU LV l\A IVD M3 M< MM MA/ IVK IVZ 

SD SE SG SI SK SL TJ TM TN TR TT TZ UA UG US UZ 

O i gi nal : AT BE BG CH CY CZ DE DK EA EE ES FI 
LS LU M3 MA/ ^/Z NL CA PT SD SE SK SL SZ TR TZ UG 

PCT AppI i cat i on \AD 2002US33805 
Based on CPI patent W) 2003036457 

a i gi nal : AL AT BE BG CH CY GZ DE DK EE ES FI 

LV M3 M< NL PT RO SE SI SK TR 

PCT AppI i cat i on VD 2002US33861 
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Based on CPI patent VO 2003036642 
Regi onal Desi gnat ed St at es, Qi gi nal : AL AT BE BG CH CY CZ DE DK EE ES Fl 
FR GB GR I E I T LI LT LU LV IVC IVK NL PT RO SE SI SK TR 

Based on CPI patent W) 2003036642 
Based on CPI patent W) 2003036457 
POT AppI i cat i on W) 2002US33805 
Based on CPI patent 2003036457 
Based on CPI patent 2003036642 
Di vi si on of appi i cat i on JP 2003538879 

POT AppI i cat i on WD 2002US33805 
Based on CPI pat ent VO 2003036457 
POT AppI 1 cat 1 on VO 2002US33805 

□ vi si on of appi i cat i on KR 20047051 1 9 

Based on CPI pat ent VO 2003036457 

□ vi si on of appI i cat i on JP 2003538879 

□ vi si on of appI i cat i on JP 2003538879 

□ vi si on of appI i cat i on JP 200757453 

PCT AppI i cat i on VD 2002US33805 
Di vi si on of appI i cat i on KR 2008700097 

PCT national entry KR 2009724888 
Based on CPI pat ent VO 2003036457 
PCT AppI i cat i on VO 2002US33805 

□ vision of application KR 2004705119 

Previously issued patent KR 2008018243 

Based on CPI patent WD 2003036457 
PCT AppI i cat i on VO 2002US33805 

□ vi si on of appi i cat i on KR 2009724888 

Based on CPI patent VD 2003036457 

i nal Abst r act s: 

proach wfii ch inproved for the user of the conput i ng device to interact 
a di al og wi t h a gr aphi cal user i nt er f ace i s pr ovi ded. The r ot at i on i nput 
action given by the user via the user input device can provide 
the accelerated scroll.Wth the property in \whi ch this scroll was 
accelerated, a user can scroll quicker more... 



AU 2002337950 
JP 2005507112 


Al 
W 


EN 
JA 


86 


JP 2007141272 


A^ 


JA 


30 


KR 2007061598 


A 


KG 




KR 2008018243 


A 


KO 




JP 2008251053 


A 


JA 


33 


JP 2008262595 


A 


JA 


33 


J r ^uuyuoyoo^ 








KR 2009127961 


A 


KO 




KR 953795 


B1 


KO 




KR 2010083860 


A 


KO 





Oi gi 



.approach which inproved for the user of the conput i ng device 



action g/mn by the user via the user input device can provide 
the accelerated scroll.Wth the property in which this scroll was 
"1 scrol I qui cker more 

M ce t 0 



i nt er act 
nput 



accelerated, a user can scroll qui cKer more... 
...approach which inproved for the user of the conput i ng device 

a di al og wi t h a gr aphi cal user i nt er f ace i s pr ovi ded. The r ot at i u |jui 

action g/'ven by the user via the user input device can provide 
the accelerated scroll.Wth the property in which this scroll was 
accelerated, a user can scroll quicker more easily, that is, can trans... 
a ai ms: 

... pi ayer whi ch has a di spl ay devi ce, Conpr i si ng: The sal d por t abl e medi a 

player has a rotation input device, and is the said method. It is a 

receipt of the unit nunter I ink] related with the rotation user 

i nput , Conpr i si ng: The said rotation user input is 3. receipt given by 

t he user t hr ough an i nt er act i on wi t h t he sai d r ot at i on i nput 

devi ce, Det er m nat i on of the acceleration factor regarding the said rotation 

user i nput , The. .. t 0 rrake possible both of processes of changing said 1st 

speed! vel oci t y| r at e whi ch scr ol I s t hr ough t he di spl ayed sai d i t em 1 1 is a 
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portable bat t ery- rrecli a player ( 800) , Oorrpr 1 si ng: The 

memDr yl St or age device (804) whi cin adapted so that the media content 

associated with several media i t errs rri ght be st or ed, The. . . CLAI M 22] The 

method i t em i s displayed In order to be ciassi fi ed f r om 

//©/wand for providing the visual feedback of claimi, wherein data 

set belongs t o t he I i st of item! and t he li st my of i t em one. . . 

. . . CLAI M 23] The met hod whi ch is displayed so t hat one be 

ci assi f i ed arrong the iist ny 1 1 em of 1 t em f r om t he li st ny 

other i t em of i t em and the step (g) provides the visual feedback of claim 

13, wher ei n t he. . . 



13/3, K/ 6 ( 1 1 em 6 f rom f i I e: 350) 
Dl ALOG( R) Fi I e 350: Der went W\ X 
(c) 2010 Thomson Reuters. All rts. reserv. 

0011057403 - Dr awi ng aval I abl e 

Wl AOC NQ 2001-459238/200150 
XRPX Acc No: N2001- 340536 

Computer network e.g. internet for generating classification data, updates 

classification data associated with received user data, using 

cl assi f i cat i on dat a associ at ed wi t h r ecei ved si t e i dent i f i cat i on dat a 

Pat ent Assi gnee: APPLI ED PSYCHaOGY RES LTD ( PSYC- N) ; APR SMi^RTLOQ K LTD 

( APRS- N) ; ^/EGANEXUS LTD ( WEG^- N) 
I nvent or : BRCMN D; BRCWJ D B 
Patent Family (3 patents, 26 countries) 
Pat ent AppI i cat i on 

Number Kind Date Nurtter Kind Date Update 

GB 2358262 A 20010718 GB 20006290 A 20000315 200150 B 

EP 1120722 A2 20010801 EP 2001300250 A 20010112 200151 E 

GB 2358262 B 20040818 200455 E 

Pri ori ty AppI i cati ons (no. , kind, date): US 2000175900 P 20000113; GB 
20006290 A 20000315 

Pat ent Det ai I s 

Number Kind Lan Pg Dug Filing Notes 

GB 2358262 A EN 68 9 

EP 1120722 A2 EN 

Regi onal Desi gnat ed States, Qi gi nal : AL AT BE CH CY DE DK ES FI FR GB GR 
I E I T LI LT LU LV M3 IVK NL PT RO SE SI TR 

Q i gi nal Abst r act s: 

...categories and a user profile database (27) for storing user profile 
records including classification data classifying the interests of users in 
the sanB categories. Wien user i denti fi cat/ on data (15) 
and data identifying a websi te i s recei ved by the 

apparatus (9) the record within the site profile database corresponding to 
t he i dent i f i ed websi t e i s updat ed ut i I i zi ng t he cl assi f i cat i on dat a 
associated with the received user i dent s f i cat s on 6aX a (15) 



by i 

cl as 



.1 assi f i cat i on data associated with received user 
identification data (15) in the record i n t he user 
pr of i I e dat abase (27) is updat ed ut i I i zi ng cl assi f i cat i on dat a wi t hi n t he 
r ecor d in t he site pr of i I e dat abase ( 23) associ at ed wi t h t he i dent i f i ed 

websi t e. 
0 ai ms: 

. . . cor r espondi ng t o user i dent i f i cat i on dat a st or ed wi t hi n a user st at i on 
ut i I i sed t 0 access di spl ay dat a on sai d cl i ent server ; dat abase means f or 
stori ng records associ at i ng classification data with I tens of 
site i dent i f i cat i ondat a; andstorage means for storing records associating 
classification data - user identification data corresponding to data stored 
within said at least sonne of said user station, said main server being 
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operable upon reoeipt of user identification data and an i t em of site 

identification data by said receiving neans to update classification 

dat a wi t Ini n a r ecor d cor r espondi ng to t lie r ecei ved si t e i dent i f i cat i on dat a 

ut i I i si ng cl assi f i cat i on dat a associ at ed wi t h t he recei ved user 

i dent i f i cat i on dat a and t o updat e cl assi f i cat i on. . . 



13/3, K/ 7 ( I tern 7 f rom f i I e: 350) 
Dl ALOQ( R) Fi I 8 350: Der went W\ X 
(c) 2010 ThomBon Reuters. All rts. reserv. 

0007867073 - Drawing available 
W\ ACC NO 1996-497832/ 199649 
XRPX Acc No: N1 996- 41 9771 

CoHTDut er i sed market for auctions and sales of collectable goods - iias 
posting t errri nal s that supply i rmages and test for available goods that 
interact with central marketing and selling system 
Pat ent Assi gnee: FLEANET I NC ( FLEA- N) ; IVERC EXCHANGE LLC ( IVERC- N) ; 

^/ERCEXCHA^IGE LLC ( IVERC- N) ; WXLSTCN T G ( WX3.- 1 ) ; EBAY I NC ( EBAY) 
I nvent or : WXXSTCN T G 
Patent Fani I y (15 patents, 20 countries) 
Pat ent AppI i cat i on 



Nunter 


Ki nd 


Date 


Nuntier 


Ki nd 


Dat e 


Updat e 




VO 1996034356 


A1 


19961031 


W) 


1996US6205 


A 


19960426 


199649 


B 


US 5845265 


A 


19981201 


US 


1995427820 


A 


19950426 


199904 


E 








US 


1995554704 


A 


19951107 






US 6085176 


A 


20000704 


US 


1995427820 


A 


19950426 


200036 


E 








us 


1995554704 


A 


19951107 












us 


1998166779 


A 


19981006 












us 


1999264573 


A 


19990308 






US 6202051 


B1 


20010313 


us 


1995427820 


A 


19950426 


200120 


E 








us 


1995554704 


A 


19951107 












us 


1998166779 


A 


19981006 












us 


1999253021 


A 


19990219 






US 20010007981 


A1 


20010712 


us 


1995427820 


A 


19950426 


200143 


E 








us 


1995554704 


A 


19951107 












us 


1998166779 


A 


19981006 












us 


1999253057 


A 


19990219 












us 


2001779551 


A 


20010209 






US 6266651 


B1 


20010724 


us 


1995427820 


A 


19950426 


200146 


E 








us 


1995554704 


A 


19951107 












us 


1998166779 


A 


19981006 












us 


1999253057 


A 


19990219 






US 20020116275 


A1 


20020822 


us 


1995427820 


A 


19950426 


200258 


E 








us 


1995554704 


A 


19951107 












us 


1998166779 


A 


19981006 












us 


1999253021 


A 


19990219 












us 


1999418564 


A 


19991015 






US 20040133512 


A1 


20040708 


us 


1995427820 


A 


19950426 


200445 


E 








us 


2003740151 


A 


20031217 






US 20050033655 


A1 


20050210 


us 


1995427820 


A 


19950426 


200512 


E 








us 


2004824322 


A 


20040413 






US 6202051 


Cl 


20090804 


us 


1995427820 


A 


19950426 


200951 


E 








us 


1995554704 


A 


19951107 












us 


1998166779 


A 


19981006 












us 


1999253021 


A 


19990219 






US 7613633 


B1 


20091103 


us 


1995427820 


A 


19950426 


200974 


E 








us 


1995554704 


A 


19951107 












us 


1998166779 


A 


19981006 












us 


1999253014 


A 


19990219 












us 


2000670562 


A 


20000927 






US 6085176 


Cl 


20091110 


us 


1995427820 


A 


19950426 


200974 


E 








us 


1995554704 


A 


19951107 












us 


1998166779 


A 


19981006 







EIC3600 SEARCH RESULTS 



18 



9/21/2010 



us 5845265 C1 20091124 

US 7647243 B2 20100112 



B1 20100420 



Pr i or i t y AppI i cat i ons ( no. , ki 
1995554704 A 19951107; US 
19990219; US 1999253057 A 
1999264573 A 19990308; US 
20000927; US 2001779551 A 
2004824322 A 20040413 



US 1999264573 

US 1995427820 
US 1995554704 
US 1995427820 
US 1995554704 
US 1998166779 
US 1999253057 
US 2001779551 
US 1995427820 
US 1995554704 
US 1998166779 
US 1999253014 



19990308 

19950426 200979 E 
19951107 

19950426 201005 E 

19951107 

19981006 

19990219 

20010209 

19950426 201028 E 

19951107 

19981006 

19990219 



nd, date): US 1995427820 A 19950426; US 
1998166779 A 19981006; US 1999253021 A 
19990219; US 1999253014 A 19990219; US 
1999418564 A 19991015; US 2000670562 A 
20010209; US 2003740151 A 20031217; US 



Pat ent Det ai I s 

NuiTber Ki nd Lan Pg 

m 1996034356 AI EN 53 
National Designated States.Q 
Regional Designated States.Q 

LU M3 NL PT SE 
US 5845265 A EN 

US 6085176 A EN 



US 6202051 
1995427820 



13 
gi nal : 
gi nal : 



Fi 11 ng Not es 



GA RU 

AT BE CH DE DK ES FI FR GB GR I E I T 



C-I-Pof application US 1995427820 
■ ■ ' ■ ■ US 1995427820 



□ vi si on of appi i cat 

□ vi si on of appI i cat 
Ciont i nuat i on of appI 



□ vision of patent US 5845265 

^. , . , . . i cat i on US 



US 20010007981 



1998166779 
US 20020116275 AI EN 



1998166779 
1999253021 



on US 1995554704 
cat i on US 



Ctont i nuat i on of appI 
Ciont i nuat i on of appi 
□ vi si on of appI i cat 



cat i on US 

on US 1998166779 



Oont i nuat i on of pat ent US 5845265 
C-I-Pof application US 1995427820 
" US 1995554704 



□ vi si on of appi i cat 

D vi si on of appI i cat 

□ vi si on of appI i cat 



US 1998166779 
US 1999253057 



Division of patent US 5845265 
C-I-Pof application US 1995427820 
D vi si on of appI i cat i on US 1995554704 

Ciont i nuat i on of appI i cat i on US 

□ vision of patent US 5845265 

□ vi si on of appI i cat i on US 1995427820 

Di vi si on of appI i cat 
Cent i nuat i on of appI 
Oont i nuat i on of appI 



on US 1995554704 
cat i on US 
cat i on US 



i si on of patent US 5845265 
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Continuation of patent US 6202051 



US 5845265 
US 7647243 



US 7702540 
1995427820 



CI 
B2 



US 


20040133512 


A1 


EN 


Cent 


i nuat i on of 


appI i cat 


i on US 




1 995427820 












us 


20050033655 


A1 


EN 


Cont 


i nuat i on of 


appI i cat 


i on US 




1995427820 












US 


6202051 


CI 


EN 


Cont 


i nuat i on of 


appI i cat 


i on US 




1995427820 




















Cont 


i nuat i on of 


appI i cat 


i on US 




1995554704 




















□ vi 


51 on ot appi 


i cat i on 


1 R 1 QQftl fifi77Q 
UO l%?%?OIOD//%? 












i nuat i on of 


pat ent 


Uo 0 o 0 £1 D 0 


us 


7613633 


B1 


EN 


Cont 


i nuat i on of 


appI i cat 


i on US 




1995427820 




















Cont 


■ 

1 nuat 1 on ot 


■ 

appi 1 cat 


i on US 




1995554704 




















□ VI 


si on of appI 




lie 1QQH-1CC7VQ 

Uo 1 yyo 1 Do / / y 










D vi 


si on of appI 


i cat i on 


us 1999253014 










Cont 


i nuat i on of 


pat ent 


US 5845265 


us 


6085176 


CI 


EN 


Di vi 


si on of appi 


i cat i on 


US 1995427820 










Di vi 


si on of appI 


i cat i on 


US 1995554704 










Cont 


i nuat i on of 


appi i cat 


i on US 




1998166779 













□ vision of patent US 5845265 
C-I-Pof application US 1995427820 
C-I-Pof application US 1995427820 

□ vision of application US 1995554704 

□ vision of application US 1998166779 

□ vi si on of appi i cat i on US 1999253057 

□ vision of patent US 5845265 

□ vision of patent US 6266651 
Cont i nuat i on of appi i cat i on US 



Cont i nuat i on of appi 
□ vi si on of appi i cat 
Cont i nuat i on of pat ent 



cat i on US 
on US 1998166779 
US 5845265 



Q i gi nal Abst r act s: 

...The received i nf or oBt i on is processed i nt o a presentation format with a 
dat abase- 1 0- pr esent at i on f or oBt foroBtting program The presentation format 
includes an indication of the category o\ the it&mXo be 
auctioned. The present at i on \ ox rreX\.e6 information is presented to a 
plurality of internet participants. The host conput er then receives at 
least one bid for the auctioned i t em f r om at . . . 

...storage location for holding information about an it em for auction from 
a f i r St par t i ci pant i n a dat a packet net vwDr k, a ver i f i cat i on pr ocess t hat 
ver i f i es t he user identification of t he f i rst part i ci pant i n 
said data packet network, the verification process conf i rni ng a user 
identification before al I owl ng the parti ci pant in sal d data packet 
network access to place infornBtion about an it em for auction i n t he 
system! a display process for... 

...receiving bids on the i t em f or auction from at least one of said 
plurality of data packet network users, the auction process also verifying 
a user identi f /cat ion Uomsai 6 at least one of a plurality of 
data packet network users before allowing receipt of the bid and a 
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notification process for notifying the plurality of data paci<et networl^ 
participants that said bid was accepted by said system., 
a ai ms: 

. . . r enx)t e par t i ci pant sel I er s a title and a subj ect i ve t ext ual descr i pt i on 
for the plurality of items; the corrput er syst em gener at i ng a data header 
that contains a user identification code corresponding to the 
plurality of remote participant sellers and an authorization password for 
the data record created for the plurality of items; a conmini cat i on. . . 

...from the conput er application pr ogr am execut i ng on the conput er system 

about the plurality of items to be auctioned, the received information 

comprising the selection of categories and sub- cat sgori @s, the 

title and the subjective textual description of the plurality of items, and 

the data header; the handler pr ogr am f urt her processing the received 

i nf or mat i on at ... i t em f or auct 1 on, t he 1 nf or mat 1 on r ecei ved via t he 

comruni cat 1 on network from the rerrote conput er of the first entity 

i no! udi ng ( 1 ) a desi gnat i on of an 1 1 em category, sel ect ed f r cm a 

list of I tern cat egori @s presented 3X the remote 

computer of the first entity, under which the 1 1 em f or auction is to be 
I i St ed, and ( i i ) i nput r el at i ng to schedul i ng an. . . 

. . . r ecei ved i nf or mat i on f r om a dat abase f or mat i nt o a wor I d wi de web 
presentation format, the presentation format including an indication of the 
selected designation of the category the it em for auction; based 
at least in part on the selected category 6es\ quqW o(\ and the auction 
scheduling infornration previously received from the remote conput er of the 
first entity, automatically initiating an instance of an ascendi ng- bi d 
auct i on. . . 



14/3, K/1 (Item 1 f romf i I e: 350) 
Dl ALOG( R) Fi I e 350: Der went WI X 
(c) 2010 Thomson Reuters. All rts. reserv. 

0013377891 - Drawing available 
WI AOC NQ 2003-467535/200344 
Related WI Acc No: 2003-556871 
XRPX Acc No: N2003- 372087 

Network referral and corrrri ssi on rret hod for referring buyer to sales broker, 
i nvol ves payi ng corrni ssi on to col I ect i ve I i st i ng organi zat i on when buyer 
purchases real -est ate f r om r eal - est at e broker 

Patent /Assignee: CRAI G R G ( CRAI - 1 ) ; KNAPP C L ( KNAP- 1 ) ; WI GHT T E 

( WI G- I ) 

I nvent or : CRAI G R Q KNAPP 0 L; WI GHT T E 
Patent Farri I y (1 patents, 1 countries) 
Pat ent AppI i cat i on 

Nunter Ki nd Dat e ^kJnt»er Ki nd Dat e Updat e 

US 20030069744 AI 20030410 US 2001271269 P 20010224 200344 B 
US 200281742 A 20020222 

Pri ori ty AppI i cati ons (no. , kind, date): US 2001271269 P 20010224; US 
200281742 A 20020222 



Pat ent Det ai I s 

Nunter Ki nd Lan Pg Dwg 

US 20030069744 AI EN 31 19 



Fi I i ng Not es 

Related to Provisional US 2001271269 



0 ai ms: 

...through a conput er network interface associated with each referring 
marketer; recording referral i nf or OBt i on entered into the conput er network 
interface by the buyer who vi ev« the plurality o\ sales 

1 i St i ngs; t r ansf er r i ng t he r ef er r al i nf or mat i on to t he I i st i ng sal es 
br oker ; and payi ng t he col I ect i ve llsti ng organi zat I on a 

comri ssi on when t he buyer purchases a sal es I i st i ng f rom t he I i st i ng sal es 



EIC3600 SEARCH RESULTS 



21 



9/21/2010 



br oker . 



14/3, K/ 2 ( I t em 2 f rom f i I e: 350) 
Dl AL03( R) Fi I e 350: Der went V\PI X 
(c) 2010 Thomson Reuters. All rts. reserv. 

0012941476 - Drawing available 
V\PI ACC NQ 2003-018152/200301 
XRPX Ago No: N2003-014025 

Business management conput er program for e- comTBr ce t r ansact i on, has 
control structures to al I ow sarre i t em t o be shown simultaneously in 
price-list and shoppi ng- car t areas 

Pat ent Assi gnee: CLARK J S ( CLAR- I ) ; GRANfT J W ( GRA^ I ) ; RABER D D 

( RABE- I ) ; SiaDT R C ( STa- 1 ) ; VERRENQ A K M ( VERR- 1 ) 
I nventor: aARK J S; GRAISTT J W RABER D D; STaDT R C; VERRENQ A K M 
Patent Fani I y (1 patents, 1 countries) 
Pat ent AppI i cat i on 

Nunter Kind Date Nunber Kind Date Update 

US 20020143662 A1 20021003 US 2001821433 A 20010329 200301 B 

Pri ori ty AppI i cati ons (no. , kind, date): US 2001821433 A 20010329 

Pat ent Det ai I s 

Nunter Kind Lan Pg Dwg Filing Notes 

US 20020143662 AI EN 29 3 

Q i gi nal Abst r act s: 

...processor coupled t o t he rvBrmry and display device. The processor, in 
response to the one or more instructions, provides a catalogue of one or 
more product categories i n a first frarm of t he 
display, and provides, in a second frams of the display, a I i st of 
one or more products in a product category selected by a user. The... 
a ai ms: 

...list area for sho\wi ng offered items and a shoppi ng- cart area for showing 

an ext ended- pr i ce containing list of items copied from the price list; 

rmans f or pr ovi di ng dat a def i ni ng a set of 

categories to be s/}om i n t he pronpti ng and reporti ng screen, 

the set of categories including a plurality of classes for pronpting the 

operator to cause t r ansrri ssi on of cl ass- i dent i f yi ng dat a; means 

responsi ve t o recei pt of t he cl ass- i dent i f yi ng dat a f or 

r et r i evi ng and pr ovi di ng dat a def i ni ng t he of f er ed it ems t o be shown i n t he 
price-list area, for pr onpt i ng t he. . . 



19/3, K/1 (Item 1 f romf i I e: 350) 
DI ALOG( R) Fi I e 350: Der went \API X 
(c) 2010 Thomson Reuters. All rts. reserv. 

0013583684 - Drawing available 
\API ACC NO 2003-678362/200364 
XRPX Acc No: N2003-541550 

Computer file editing syst em f or desktop publishing system has host 

computer connected to conput er network to edit fife and 

t r ansf er r i ng e6\ \ ed data to conput ers of network for display 

Patent Assignee: KLUG J R ( KLUa I ) 

I nvent or : KLUG J R 

Patent Fani I y (1 patents, 1 countries) 
Pat ent AppI i cat i on 

Nunrber Ki nd Dat e Nunter Ki nd Dat e Updat e 

US 20030115269 AI 20030619 US 200122557 A 20011214 200364 B 

Pri ori ty AppI i cati ons (no. , kind, date): US 200122557 A 20011214 
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Pat ent Det ai I s 

Nurrber Ki nd Lan Pg Fi I i ng Not es 

US 20030115269 AI EN 17 6 



Oorrputer file editing syst em f or desktop publ i slii ng systeni lias liost 
corrputer connected to corrput er network to edit fife and 
iransfsrn'ng edited data to corrput ers of network for display 

Alerting Abstract ...to which a host conput er (46) is connected. Wien a 
request for editing the file is received the host conput er coordinates 
execution of the edit ///sand transferr/ ng the edited 
fi'/& dat a f or di spl ay t o a conput er i n t he net wor k. . . . syst em pr ovi des 
real time editing of the docunent thereby pernitting changes to be made in 
t he edi t ed file i nrredi at el y and di spl ayi ng t he r esul t s f or r emot e 
users. The syst em pr ovi des interaction between the remote users 
without any loss of perception due to I ow t r ansni ssi on speed or lack of 
i nrmedi at e file access. . . 

Q i gi nal Abst r act s: 
The user of any of a plurality of personal computers linked 
over an anal og or di gi t al net wor k i s abl e t o edi t a f i I e i n one of t he 
personal conput ers. This one personal conputer is a personal conput er 
capabi e of mil t i - 1 aski ng whi ch ef f ect i vel y perni t s mil t i - user access 
1 0 t he file. The host personal conputer effectively performs polling 
of the remote personal conput ers for input to be added to the file or 
functions to be perfornBd... 
a ai ms: 

I cl ai m <b>1 </ b>. A conput er file edi t i ng syst em f or a pi ur all t y of 
i/safS conpr i si ng: a plurality of personal conput ers; a host 
conputer, and at least one interconnecting means for interconnecting 
the host conputer with each of the plurality of personal conput ers; 
wher ei n, t he host conput er , upon r ecei pt of an edi t t o a f i I e f r om at I east 
one of the plurality of personal conput ers, coordinates execution of the 
edit and the transfer of data corresponding t o t he executed 
edit to at least one of the plurality of personal conput ers, whereupon 
receipt of the data, at least one of the plurality of personal conput ers 
can render on a display the data substantially contemporaneously with the 
corresponding receipt execut i on of the edit by the host 
conput er . 



19/3, K/ 2 ( 1 1 em 2 f rom f i I e: 350) 
DI AL03( R) Fi I e 350: Der went \API X 
(c) 2010 ThonBon Reuters. All rts. reserv. 

0013456065 - Drawing available 
Wl ACC NO 2003-547555/200352 
XRPX Acc No: N2003- 434883 

Syst em for executing horse race betting through telephone line, conpares 
data related to user menber card with mentoer management file, 
and cor r espondi ngl y provides bet t i ng dat a t o j oi nt ut i I i zat i on 
t er m nal 

Pat ent Assi gnee: Nl PPCN CHUO KB BAKAI ( Nl CH- N) 

Inventor: AI DA Y; I NOUE T; I TAG^KI T; M YAIVOTO K; l\00 S; NABESHI Y; 

NAKAMJRA H; OCHI N; TAKAG T; TERAMDTO A 
Patent Fani I y (1 patents, 1 countries) 
Pat ent AppI i cat i on 

Nunber Kind Date Nunber Kind Date Update 

JP 2003141294 A 20030516 JP 2001339704 A 20011105 200352 B 

Pri ori ty AppI i cati ons (no. , kind, date): J P 2001339704 A 20011105 

Pat ent Det ai I s 

Nurrber Ki nd Lan Pg Daq Fi I i ng Not es 
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JP 2003141294 A JA 8 4 

System for executing horse race betting througin t el epinone line, corrpares 
data related to user menber card with rrBnber management fii&, 
and cor r espondi ngl y provi des bet t i ng dat a t o j oi nt ut i I i zat i on 
t er ni nal 

Al er t i ng Abst r act . . . NQ/ELTY - Subscriber terminals (30) transnit data 
related to user menber card (80) to conputer system (10), for 
authentication. Syst em corrpar es received data with n^nber management 
fiie ( 13a) and cor r espondi ngl y provides bet t i ng dat a to j oi nt 
ut i I i zat i on t erni nal s ( 70) . Syst em comruni cat es wi t h conpr ehensi ve cent er 
based on received selected betting data for registering the user, and 
t r ansni t s recei pi fturrt>&r to t er ni nal . . . . ADVANTTAGE - By 
transnitting data related us&r nBnber card to conputer systeni the 
syst em can authenticate the menrber within a short t i ob. . . 

Title Ter TO. . . / 1 ndex Ter to/ Addi t i onal Vfirds: USER 



19/3, K/3 ( I t em 3 f rom f i I e: 350) 
Dl AL03( R) Fi I e 350: Der went V\PI X 
(c) 2010 Thomson Reuters. All rts. reserv. 

0007767173 - Drawing available 
\API ACC NO 1996-392411/ 199639 
XRPX Acc No: NI 996- 330743 

Household docunent filing system- has various colour files and divider 

files for indicating different types of stored raterial 

Patent Assignee: V\ENrrWHrH C H ( V\ENrr- I ) 

I nvent or : V\EMrVVCRTH C H 

Patent Fani I y (1 patents, 1 countries) 

Pat ent AppI i cat i on 

Nunber Kind Date Nunber Kind Date Update 

US 5547226 A 19960820 US 1995494730 A 19950626 199639 B 

Pri ori ty AppI i cati ons (no. , kind, date): US 1995494730 A 19950626 

Pat ent Det ai I s 

Nunber Kind Lan Pg Dwg Filing ISbt es 

US 5547226 A EN 13 9 

Q i gi nal /\bst r act s: 
A f i I i ng syst em f or st or i ng, or gani zi ng, and handl i ng househol d document s 
and dat a i ncl udes a f i I e cont ai ner in whi ch a ser i es of f i I e f ol der s ar e 
supported, fUe f ol der i s provided wth a 

label for a general topic and a related color for ease of 
i dent i f i cat i on. In gener al , r ed f i I e f ol der s ar e used f or t he di st r i but i on 
of inf or nation, nni I processing... 

. . . f ol der ar e a pi ur al i t y of f i I e f ol ders, each I abel ed wi t h subheadi ngs 

for topics that are specific subjects relating to the general topic of the 

I arger file f ol der and provided with the same color 

as t he f/7« f ol der i n \whi ch i t resides. I n addi t i on, selected 

file f ol ders are provided viith one or rrore i cons i n 

addition to topic labels. Each icon represents a cross-reference to another 
file folder. Cne icon indicates that further information is contained in... 

. . . g. , safe, fireproof box, or sal e deposi t box. A further icon may 
indicate that t he f i I e folder contains information for to to be conpl et ed by 
the user, so t hat necessary I nforrmtlon i s el i ci t ed, or gani zed, 
and stored for easy retrieval, 
a ai to: 

...and rroney paid out, said second file folders labeled with subtopics to 
organize banl< staterrents, income receipts, purchase receipts, and payments 
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rel at i ng to househol d expenses; a t hi rd pi ural ity of file 

f ol ders di sposed wi tiii n a tlii rd pi ural i ty of di vi der f i I e f ol ders, sai d 

t hi rd file f ol ders and t hi rd di vi der file f ol ders havi ng a comran t hi rd. . . 



19/3, K/ 4 (Item4 f romf i I e: 350) 
DI ALOG( R) Fi I e 350: Der v\ent W\ X 
(c) 2010 ThomBon Reuters. All rts. reserv. 

0007414507 - Drawing available 
W\ ACC NQ 1996-022039/ 199603 
XRPX Acc No: N1 996- 01 8293 

Secure authentication OBt hod for conputers - i nvol ' 
receiving user identity from first conput er and if 
generating and sending encrypted one-time password to f 
and response to second 
Patent Assignee: SUN M (3RC6YSTEIVB I NC (SUIMV| 
I nvent or : AZI Z A 

Patent Fani I y (4 patents, 7 countries) 



es second conput er 
aut hent i cat ed 

St for decrypti 



Pat ent 






AppI i cat i on 










Nunter 


Ki nd 


Dat e 


Nunber 


Ki nd 


Dat e 


Updat e 




EP 686905 


A1 


19951213 


EP 1995303533 


A 


19950524 


199603 


B 


JP 8227397 


A 


19960903 


JP 1995138224 


A 


19950605 


199645 


E 


US 5604803 


A 


19970218 


US 1994253802 


A 


19940603 


199713 


E 


US 5732137 


A 


19980324 


US 1994253802 


A 


19940603 


199819 


E 








US 1997778888 


A 


19970103 







Pr i or i t y AppI i cat i ons ( no. 

1997778888 A 19970103 
Pat ent Det ai I s 
Nunter Ki nd Lan 

EP 686905 AI EN 



kind, date): US 1994253802 A 19940603; US 



Dwg 
5 



Regi onal Desi gnat ed St at es, Cri gi nal : 



JP 8227397 
US 5604803 
US 5732137 
1994253802 



JA 
EN 
EN 



Fi I i ng Not es 
DE PR GB NL SE 

Oont i nuat i on of appi i cat i on US 

Cont i nuat i on of pat ent US 5604803 

...involves second conput er receiving user identity from first 

conput er and if authenticated generating and sending encrypted one-time 

password to first for decryption and response to second 

AI ert i ng Abst ract ... The aut hent i cat i on OBt hod i nvol ves provi di ng a f i rst 
request from the first to the second conput er which includes a user 
identification code identifying a user of the first conput er . The 
second conput er det er m nes if the user identification is authorised. 
If so t he second conput er generates a random nunter and stores i t as a one 
Wrre password and encrypts it... 

...ADVANTAGE - Provides i npr oved method and apparatus for user 
authentication in network envi r onrrsnt , between client conput er , workstation 
and rerTDte destination server. 

Ti 1 1 e Ter ms. . . / 1 ndex Ter ms/ Addi t i onal Wrds: 

Q i gi nal Abst r act s: 

A cl i ent wor kst at i on pr ovi des a I ogi n addr ess as an anonymous f t p ( 

file transfer protocol) request, arid a password as 

a user's e-mail address. A dest i nat i on server conpares the 

user' s e- mai I address provi ded as a password to a I i st of 

authorized users' addresses. If the user's e-mail address 

is located on the list of authorized users' addresses maintained by 

f dest i nat i on server, the destination server generates a random 
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nurrber (X), and encrypts the r andom nunter in an ASCII representation using 

encryption techniques provided by the Internet Privacy Enhanced Vbi I ( PEIV) 

procedures. The encrypted r andom nuntier is stored i n a f i I e as t he 

user's anonymous directory. T^g server further establishes the 

encrypted r andom nunber as one-tin^ password for the user. The client 

workstation initiates an f t p request to obtain the encrypted PEM 

r andom nunber as a file transfer (ftp) request from 

the dest i nat i on ser ver . The dest i nat i on ser ver t hen sends t he PEM 

encrypted password r andom nunber , as an ftp file, over the Internet t o t he 

client workstation. The client workstation decrypts the PEM encrypted file 

ut i I i zi ng t he user' s pr i vat e RSA key, i n accor dance wi t h 

est abl i shed PEM deer ypt i on t echni ques. The cl i ent wor kst at 1 on t hen pr ovi des 

the destination server with the decrypted random nunber password, which is 

sent i n t he clear over the Internet, t o I ogi n t o t he destination server. 

Upon receipt of the decrypted random nunter password, the 

dest i nat i on ser ver per ni t s t he user to I ogi n to the anonymous 

directory, thereby conpleting the user authentication procedure and 

accortpii Shi ng I ogi n. . . 

. . . A cl i ent wor kst at i on pr ovi des a I ogi n addr ess as an anonymous f t p ( 

file transfer protocol) request, and a password as a user 

' s e- mi i address. A dest i nat i on server conpares 

the user' s e- mai I address provi ded as a password to a 

list of authorized users' addresses. If the user's e-mail 

address is located on the fist of authorized users' 

addr esses mai nt ai ned by t he dest i nat i on server , t he dest i nat i on 

server generates a random nunber (X), and encrypts the random nunber 

in an ASCII representation using encryption techniques provided by the 

Internet Privacy Enhanced IVbi I ( PEIV) procedures. The encrypted random 

nunber is stored in a file as the user's anonymous directory. The 

server further establishes the encrypted r an6om nunber as one-time 

password for the user. The client workstation initiates an ftp 

request to obtain \\\q encrypted PEM r andom nunber as a file 

transfer (ftp) request from the destination server. The 

destination server then sends the PEM encrypted password 

r andom nunber , as an ftp file, over the Internet to the client 

workstation. The client workstation decrypts the PEM encrypted file 

ut i I i zi ng t he user' s pr i vat e RSA key, i n accor dance wi t h est abl i shed 

/SWdecr ypt i on techniques. The client workstation then provides the 

destination server with the decrypted random nunber password, which is sent 

in t he cl ear over t he I nt er net , t o I ogi n t o t he dest i nat i on ser ver . Upon 

receipt of the decrypted random nunber password, the destination server 

per ni t s t he user to I ogi n to t he anonymous di r ect or y, t her eby 

compl et i ng the user aut hent i cat i on pr ocedur e and acconpl i shi ng 

I ogi n. 

. . . A cl i ent wor kst at i on pr ovi des a I ogi n addr ess as an anonymous f t p ( 

file transfer protocol) request, and a password as a user 

's 0-rmii address. A destination server conpares 

the user's e-mail address provided as a password to a list of 

authorized users' addresses. If the user's e-mail address is 

located on the list of authorized users' addresses 

maintained by the destination server, the destination server 

generates a r andom nunber {Xj , and encrypts the random nunber in an 

ASCII representation using encryption techniques provided by the Internet 

Privacy Enhanced IVbi I ( PEIV) procedures. The encrypted random nunber is 

stored \r\ a file as the user's anonymous directory. The 

server further establishes the encrypted random nunber as one- firm 

password for the user. The client workstation initiates an ftp 

request to obtain the encrypted PEM r andom nuirtier as a file 

transfer (ftp) request from the destination server. The destination 

server then sends \ he encrypted password random 

nurrber, as an ftp file, over the Internet fethe client 

workstation. The client workstation decrypts the PEM encrypted file 
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ut i I i zi ng t he user' s pr i vat e FSA key, i n accordance wi t h est abl i shed 
PEM decrypt! on t echni ques. The cl i ent mrkststion then 
provides \he destination server with the decrypted r andom nunter 
password, which is sent 1 n t he clear over the Internet, to login to the 
destination server. Upon receipt of the decrypted r andom nunter password, 
t he dest i nat i on ser ver per m t s the user to I ogi n to the anonymous 
directory, thereby conpl et i ng the user authentication procedure and 
accoitpl I Bhi ng I ogi n. 
a ai ms: 

1 . A met hod f or user aut hent i cat i on bet men a first conput er 

and a second conput er , conprising the steps of:</br> providing an element 

for perforning the step of said first conput er providing a first request to 

said second conput er, said first request including a user 

i dent i f i cat i on code i dent i f yi ng a user of sai d f i rst 

GOSTpuier; </ bi > providing an el emsnt for perforning the step of said 

second conput er receiving said first request and deter nining if said 

user i dent i f i cat i on code of sai d user is aut hor i zed, such 

t hat if said user i dent i f i cat i on code i s aut hor i zed sai d 

second co\ypu\ et : <l b\ > general es a f i rst r andom nunter ;</ br > 

stores said first r andom nunter as a one time passwor d; </ br > encrypts 

said first random nunter used as said one... 

...conparing said received decrypted one time password to said stored one 
t i n^ password, such that if said received and stored one time passwords 
match said user is authenticated. 

A n^t hod for user authentication between a first conput er and a 

second conput er , conprising the steps of: providing an element for 

perforning the step of sai d f i r st conput er providing a first request 

to sai d second conput er , sai d f i r st r equest i ncl udi ng a user 

\ dent i f i cat i on code i dent i f yi ng a user of sai d f i r st 

conput er ; pr ovi di ng an el enent for perforning the step of said second 

computer receiving said first request and deter nining if said 

user i dent i f i cat i on code of sai d user i s aut hor i zed, such t hat 

if said user identification code is authorized, said second 

conput er : general es a first r andom nunter ; st or es saidWxsX random 

nunter as a one time password; andencrypts said first random 

nunter used as said one t i ob password; pr ovi di ng an element for perforning 

the step of said second conput er providing said encrypted one time password 

...conparing said received decrypted one time password to said stored one 
t i n^ password, such that if said received and stored one time passwords 
match, said user is authenticated. 

A n^t hod for authentication of a remDte user of a conput er 
system! conprising the steps of: receiving a user identification code 
of said remDte user and deter nining if said user identification 
code is aut hor i zed; i f said user identification code is authorized, 
generating a one t i nB password, storing said one time password and 
encrypting said one t i nB password to f or m an encrypted one time password; 
provf di ng sal 6 encrypted one t i ob password to said remote 
user; r ecel V I ng from said remote user a decrypted one time 
password ufiicfi is decrypted from said encrypted one time password, 
and corrparing said decrypted one time password to said stored one time 
password, such that, if said received and stored one time passwords match, 
said remote user is authenticated. 



19/3, K/ 5 ( I t em 5 f rom f i I e: 350) 
DI ALOG( R) Fi I e 350: Der went \API X 
(c) 2010 Thomson Reuters. All rts. reserv. 

0007353430 - Drawing available 
WI AOC ND 1995-091068/199512 
XRPX Acc No: N1 995- 071 981 
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Transni ti i ng i t em dat a file on demand for use at remote 

location - enabling remote retrieval and reproduction of previously 

recorded programrB material onto selected medi uni e.g. conpact disk or 

casset t e t ape 

Pat ent Assi gnee: ALLEN R ( ALLE- I ) ; BV TECHNaOGY I NC ( BYTE- N) ; Dl Q TAL 

DEMaND I NC ( Dl Gl - N) ; NEW.EAF EMTERTAI MVENfT OCRP ( NEW.- N) 
I nvent or : ALLEN R 

Patent Fani I y (12 patents, 21 countries) 



Pat ent 






AppI i cat i on 










Nunt)er 


Ki nd 


Dat e 


Nuntier 


Ki nd 


Dat e 


Updat e 




W) 1995005050 


A1 


19950216 
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1994US8798 


A 


19940802 


199512 
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AU 199475199 
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19950228 


AU 


199475199 


A 


19940802 


199524 


E 


US 5418713 


A 


19950523 


US 


1993102413 


A 


19930805 


199526 


E 


EP 716795 


A1 


19960619 


EP 


1994925180 


A 


19940802 


199629 


E 








vo 


1994US8798 


A 


19940802 






EP 716795 


A4 


19960911 


ON 


1994193480 


A 


19940726 


199702 


E 


US 5794217 


A 


1998081 1 


US 


1993102413 


A 


19930805 


199839 


E 








US 


1995394026 


A 


19950228 












US 


1996582050 


A 


19960102 












US 


1996758944 


A 


19961203 






AU 714334 


B 


19991223 


AU 


199475199 


A 


19940802 


200011 


E 


EP 716795 


B1 


20020123 


EP 


1994925180 


A 


19940802 


200207 


E 








W) 


1994US8798 


A 


19940802 






DE 69429725 


E 


20020314 


DE 


69429725 


A 


19940802 


200226 


E 








EP 


1994925180 


A 


19940802 












\rtD 


1994US8798 


A 


19940802 






ES 2171460 


T3 


20020916 


EP 


1994925180 


A 


19940802 


200270 


E 


US 20030036974 


A1 


20030220 


US 


1996758944 


A 


19961203 


200316 


NGE 








US 


199878189 


A 


19980513 






GA 2192814 


C 


20060523 


GA 


2192814 


A 


19940802 


200638 


E 










1994US8798 


A 


19940802 







Pri ori ty AppI i cati ons (no. , kind, date): US 1993102413 A 19930805; US 
1995394026 A 19950228; US 1996582050 A 19960102; US 1996758944 A 
19961203; US 199878189 A 19980513 



Pat ent Det ai I s 

Nunter Ki nd Lan Pg Dwg 

WO 1995005050 AI EN 44 8 

Nat i onal Desi gnat ed St at es, O i gi nal 

Regional Designated St at es, O i gi nal 

M3 NL PT SE 

AU 199475199 A EN 

US 5418713 A EN 17 8 

EP 716795 AI EN 44 8 

Regional Desi gnat ed St at es, Or i gi nal 
EP 716795 A4 EN 

US 5794217 A EN 



1995394026 
1996582050 
AU 714334 B EN 



Fi I i ng Not es 
AU GA GN JP 

AT BE GH DE DK ES FR GB GR I E I T LU 

Based on CPI patent WD 1995005050 

PCT AppI i cat i on W) 1 994US8798 
Based on CPI patent W) 1995005050 
BE DE DK ES FR GB I E I T NL SE 

□ vi si on of application US 1993102413 
Gont i nuat i on of appi i cat i on US 

Gont i nuat i on of appI i cat i on US 

□ vision of patent US 5418713 
Previously issued patent AU 9475199 



Based on CPI patent W) 1995005050 
EP 716795 B1 EN PCT AppI i cat i on W) 1994US8798 

Based on CPI patent W) 1995005050 
Regi onal Desi gnat ed St at es, Q i gi nal : BE DE DK ES FR GB I E I T NL SE 
DE 69429725 E DE Application EP 1994925180 

PGT AppI i cat i on W) 1994US8798 

Based on CPI patent EP 716795 
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us 20030036974 

1996758944 
CA 2192814 



ES 2171460 



A1 



T3 ES 



EN 



Based on CPI patent VD 1995005050 

AppI i cat i on EP 1994925180 

Based on CPI patent EP 716795 

Gont i nuat i on of appi i cat i on US 



C 



EN 



PCT AppI I cat 1 on VO 1 994US8798 
Based on CPI patent WD 1995005050 



Trarfsm'tt/ng \t em 6at a f/'/e on demand for use at remote 
I ocat i on. . . 

Alerting Abstract ...cassette tape, etc., upon receipt of data 
representing the original recording. Debit and credit accounting data may 
be fed back from remote locations, and potential cusiomrs may 
pr evi ew a dat a- base of i t em 1 1 1 1 es f or possi bl e pur chase, using 
Gustoimr pr of i I e dat a- bases. . . 

Equi val ent Al er t i ng Abst r act ... dat a capt ur e f aci I i t y st or es t he capt ur ed 

dat a i n an i t em dat a f i I e. A cent r al host ser ver ( 20) coupl ed to t he 
central mass storage retrieves and transmts\.he i t em dat a file 
on receipt of a data request conrrBnd. The command is transmitted over a 
comuini cat i ons network (50) coupled to the central host server... 



...cassette tape, etc., upon receipt of data representing the original 
recording. Debit and credit accounting data rray be fed back from remote 
locations, and potential custormrs may preview a dat a- base of item 
titles for possible purchase, using custoimr profile dat a- bases. . . 

... dat a file to sal d cor r espondi ng i t em of mat er i al ( 14) ; st or i ng sai d it em 

data file (250) on a storage facility (30) at said central host server ( 

i'£?) ; sel ect i ng, retrievina and t rmBiri tt i ng sa:\ 6 it em dat a 

file sel ect ed by a user f rom sai d storage f aci I i ty (30) to sai d 

remote location ( 77) ; r epr oduci ng said i t em of material (14) using 

information \ r ovc\ ssti d t ransrri tt ed Wem 6a.\a file 

(250); the step of reproducing conrprises reformatting the retrieved 

and r ecei ved i t em dat a file ( 250) i nt o a r ecor dabi e st r eam of dat a 

cor r espondi ng t o a sel ect ed use of t he i t em data file at 

said remote location (77); anddirecting the reproduced i t em of material 

ont 0 sai d r ecor di ng rredi a. . . I cl ai m <b>1 </ b>. A met hod f or 

transfritting an i tem data file i ncl udi ng an audi o port! on and 

corresponding informational data portion to a remote location for a 

selected use at the rerrote location, and for maintaining an... 

. . . f i I e at the remote location, said method comprising the steps 

of: capturing the audio portion and the corresponding informational data 

portion for the it em dat a f i i @; mf iie/mt i cai i y r esarvpl i ng the 

audio portion of the captured data to remove audio data having a 

frequency val ue outside a pr eest abl i shed frequency range from the audio 

portion of the captured data... 

...the rmt herTHt i cal I y resanpled audio portion and the corresponding 

1 nf or rmt i onal dat a por t i on in t he i t em dat a file on a pr i mar y st or age 

f aci I i t y; sel ect i ng t he i t em dat a file t o be transnftted t o t he 

r emot e I ocat i on for t he use at t he r emot e I ocat i on; r et r i evi ng t he 

i t em dat a file f r om t he pr i rrnr y st or age f aci I i t y ; r ef or mat t i ng t he r et r i eved 

i t em dat a file i nt o a r ecor dabI e. . . 

... I ocat i on; r ecor di ng t he r ecor dabI e st r eam of dat a on a medi a 
corresponding t o t he selected use; andrecording accounting information 
associated with the use of the sel ect &d i t em nateria! at the 
r emot e I ocat i on, wher eby t he sel ect ed use of t he i t em dat a f i I e at t he 
remote location results i n t he recording of the accounting information... 



a ai ms: 
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. . . t i 1 1 es in a cor r espondi ng i t em dat a f i I e; a cent r al host ser ver at t he 

central location coupled to said central rrass storage facility for 

retrieving and t ransm 1 1 i ng \ he corresponding i t em dat a fii& 

for the selected iit!& upon receipt of a data request comrand 

for the selected title; a conmini cat i ons network coupled t o t he central 

host server for transnitting said data request conmand to the central host 

server; a remote server at the remote location coupled to the 

comruni cat i ons net wor k f or r ecei vi ng the it em dat a f or t he 

selected title trsmm tied by the central host server over the 

Gonrnni caii ons netmrk upon sending the data request 

comrand to the central host server over the comrruni cat i ons network and for 

produci ng a cor r espondi ng bit stream dat a representation of 

said selected title and associated packaging material upon receipt of said 

i t em dat a ///© f r om cent r al host server; a manuf act ur i ng 

facility coupled to the rerrote server at the remote location for 

manufacturing the selected title and associated packaging materials from 

the bit stream dat a representation received from the remote server; 

and ^ selection device coupled /othe remote server at the 

remote location for selecting the title for manufacturing at the 

manufacturing facility and for generating and transnitting the selection 

comrand. . . 

... A met hod f or di st r i but i ng mat er i al corrpr i si ng t he st ep of : r et r i evi ng 
it em dat a corresponding to an i t em of material selected by a consurmr 
f r om a host st or age f aci I i t y; el ect r oni cal I y di st r i but i ng sal d it em dat a 
associated with said it em of material over a conmini cat i ons network; 
andreproduci ng said i t em of 



19/3, K/ 6 (Item 1 f romf i I e: 347) 
DI ALOQ( R) Fi I e 347: JAPI O 
(c) 2010 JPO & JAPI Q All rts. reserv. 

04806140 ** I mage avai I abl e** 

W NDCWTRANSACTI CN PROCESSI NG SYSTEM 



PUB. NO.: 07-098740 [JP 7098740 A] 

PUBLISHED: April 1 1, 1995 ( 19950411) 

I NVEWCR(s) : CHI RA YCKO 

APPLI GA^(s) : CKI ELECTRI C I ND 00 LTD [000029] (A Japanese Oorrpany or 

Corporation), JP (Japan) 

APPL. ND : 05-264306 [JP 93264306] 

FILED: Septenrber 28, 1993 (19930928) 

ABSTRACT 

. . . 03NSTI TUTI CN: Wien a cust oner inputs transaction data to a 
transaction slip by an electronic booking stand 11, the transaction data 
st ored in a file OBchani sm 15 unl ess a. . . 



... t erni nal equi pnBnt 13 can execute inrnediately the processing. In that 
case, a ticket issue mechanism 115 outputs a card type recording medi urn on 
which a receipt nunber is printed. Accordingly, after the 
Gustormr finishes an entry of a transaction slip, the card type 
recording medium as always delivered t o t he oustormr concerned. The 
Gustoner is called by the receipt nunber using a 
oustormr guidance device, goes t o t he wi ndow and delivers the card 
type recording medium to a window clerk. Wien the card type recording 
medium is received from the cust oner , the window clerk reads the 
receipt nurtber of the card type recording medi um by a card 
reader 136 of the wi ndow t er rri nal equipment 13, and executes a transaction 
processing by using transaction data t r ansf er r ed \ x o'c^ file 
mechani sm 15. 
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21/3, K/1 (Item 1 f romf i I e: 350) 
Dl ALa3( R) Fi I e 350: Der went Wl X 
( c) 2010 ThorTBon Reuters. All rts. reserv. 



0020860949 - Drawing available 
\API ACC m 2010- J91501/201058 

IVbt hod for advertising in e.g. conrput er , involves generating advertising 
effect by advertiser, and supplying bonus pay to adni ni st r at or of 
corresponding managen^nt point of advertisement shelves 
Patent Assignee: HCI\G S J ( HCNG- 1 ) 
I nvent or : HCNG S J 

Patent Fani I y (1 patents, 1 countries) 
Pat ent AppI i cat i on 

Nunter Kind Date Nunber Kind Date Update 

KR 2010083668 A 20100722 KR 20093546 A 20090114 201058 B 

Pri ori ty AppI i cat i ons (no., kind, date): KR 20093546 A 20090114 

Pat ent Det ai I s 



KR 2010083668 A KO 33 8 

a ass Codes 

I nt er nat i onal 0 assi f i cat i on ( + At t r i but es) 
I PC + Level Value Position Status Version 

Q?ffO0030/00. . . 
Q?^O0030/ 00. . . 

Q i gi nal Abst r act s: 

...pay the managenBnt expenses of the agreement according t o t he 

adm ni St r at i on for adver t i senent shelf as the consigned adni ni st r at i on 

poi nt , and f or adver t i senent shel f , i n whi ch user r equest s vi si bl e 

and invisible type goods in each business site (the menber store 

(franchise), and advertiser) of the advertisement content and in which the 



ai lib. 

. . . t r ai ni ng I anguage part i t i on ( 21) , dar k phase ver i f i er memo par t i t i on 
(22), comron sense knowledge partition (23), general advertisement 
partition (24), coupon and exchange ticket, supplying ticket, receipt 
authentication nurrter (25), and coupon and exchange ticket, supplying 
ticket term of validity (26), general discount money passbook supplying 
ticket (27), corrmon discount rrt)ney passbook supplying ticket... 

... whi ch is t he act i ve adver t i senBnt t ype whi ch t akes i n t he hand and 
directly delivers the mjl t i - pur pose bill or the advertising book etc. to 
t he user ent er i ng and I eaves in t he st or e cM ent or t he of f i cet el , 
t he shoppi ng di st r i ct bui I di ng, apar t n^nt , vi I I a et c by t he hand and so 
t hat advert i ses and. . . 

. . . adni ni st r at i on point including apartment or villa etc. is conprised by 
the contract before t he f act wi t h t he advertising agency of the distributor 
(34), and the user (38), and as to the distributor (34), for store or 
the store of the near region using the instant purchase coupon, distributor 
can be. The. .. rrul t i - pur pose bill under the adni ni st r at i on of the 
administrator of the consigned adm ni st r at i on point or the general 
advertisement paper, and the nxil t i - pur pose advertising book. IMer is 
the off line and online adver t i senBnt content recognition and language 
learning, the comron sense learning, and the various discount and exchange 
ticket service offered it is exposed t o t he viewing direction of the 
user in which for advert i serrent shelf A whi ch step perforning the 
comTon discount coupon, the corrrrDn exchange ticket exclusive bill and role 
of t he nBn- to... 

...or the shopping district building the incidental advertising effect of 



NuniDer 



Ki nd Lan 
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the consigned adni ni st r at i on point according t o t he maintenance for 
adver t i sement she! f is i nduced wi t h mil t i pi e users whi ch ent er and 
leave in order to receive the nxil t i - pur pose bill and the general 
advertisement paper, which the display is accepted i n f or advertisement... 

...purchases while receiving the benefit including the step, that it 
receives t o t he credit card payment etc. it receives to the bankbook 
account nunloer of user wi t h t he t erni nal to the account transfer it 
receives the passbook supplying ticket receipt received with the discount 
money passbook supplying ticket through delivery or... 

... whi ch is wr i 1 1 en in t he i nst ant pur chase coupon whi ch is pr ovi ded wi t h 
the instant purchase coupon exchange ticket to the terminal or delivery in 
distributor user receives the various discount coupon and exchange 
ticket service offered from each business site in visible and invisible 
type goods order advertiser outputs in the t erni nal 2 user inputs the 
electronics custom card (54) to each business site (the menter store 
(franchise)) of the advert i semant content t o t he t er n1 nal 5 t he discount 
service, advertiser requests visible and invisible type goods with the mode 
out put t ed i n t he t er rri nal 2 i f us&r visits in each busi ness site ( t he 
member store (franchise)) of the adver t i seoBnt content and us&r 
requests or user inputs the electronics custom card through the 
terminal 5 and various the exchange service, the instant purchase coupon 
through delivery or the t er rri nal , the passbook supplying ticket receipt 
etc. The adver t i senent method utilizing the terminal which can be formed of 
the portable telephone communication, the cellular phone letter message, 
the f il e transfer , the transni tti ng ermi I , the bank 

account transfer, the credit card paynBnt etc in the input through the 
t er rri nal for adver t i senent shelf which is arranged to the multi-purpose... 
it cuts off and as shown in the fig. 2, 3, 4, 5, 6, 7, it uses, the instant 
lottery, the lottery ticket etc. and user is wire and wireless 
internet etc. the characteristic discount coupon authentication nunter and 
t er m of val i di t y ar e wr i 1 1 en in t he homepage URL adver t i sement col unn at . . . 

...and home page exclusive comrDn discount coupon (16) capable of use if it 

requests whether the term of validity (26) is inputted or it presents 

user receives discount as face value which advertisement are written 

and each business site the authentication number and term of validity are 

ef f ect i ve af t er conf i r rrat i on to user t o t he coupon of 1 nunter and 

mul t i - pur pose bi I I A vi si bl e and i nvi si bl e t ype goods t hr ough t he t er mi nal , 

B i ncl udi ng t he coupon aut hent i cat i on nurrber . . . 

. . . wi t h r est or at i on i ncl udi ng t he onl i ne el ect r oni c I ot t er y of t he var i ous 

t ypes can t r ansrri t in t he f or m of t he cell ul ar phone SIVB t r ansmi ssi on, t he 

cellular phone ff/e transfer, B rmi i , the internet 

file el ect r i cal t r ansmi ssi on et c et c of f ace val ue such as the t i me 

which delivers the authentication nurrber and t er m of validity the tangible 

property after the authentication of verification user presents 

advertiser requests user requests visible and invisible type ... 

visible and invisible type product which cut off I i ke t he general discount 

coupon and which try to use and which buy with need or which user 

tries to use or it presents i n t he f or m of visible and invisible type goods 

including gift or the free gift etc. advertisement is written... 

...mail address, address, shopping mall name, telephone nunloer, 
advertisement sentence besides the horrepage URL wi t h the offline AD 
partition advertised it requests the goods which user buys with need 
it can use it cuts off I i ke t he general discount coupon visible and 
i nvi si bl e t ype goods of t he cost I i ke t he di scount . . . 
...provision the authentication nunber and term of validity after 
confirmation and verification on coupon and the exchange ticket, which 
provides the supplying ticket, and the receipt authentication 
nunber (25) and home page exclusive discount coupon, the home page 
exclusive cornmon discount coupon, conrnon visible and invisible type 
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exchange of goods Keown, conrmn restoration... 

...the language or English, the Japanese, the Chinese, Including, the word, 

Idiom etc. by the degree of difficulty net divided by phase, the ni ddl e, 

and user exani nes the advertisement content and looks at the word for 

t r al nl ng I anguage, I dl om et c. at t he sarre t i me makes fully awar e and known 

by hear t . . . consi St I ng of the comron sense knowledge partition (23) which is 

comprised the conrnon sense knowledge magnet i sm capabi I I t y test and comrDn 

sense knowledge learning effect of user It describes the various 

corniDn sense Including econorry, the society, the science etc. as phase, the 

ni ddl e, and the degree of difficulty net of arrangement... 

...and Invisible type exchange of goods Keown (6) and advertising agency 
manuf act ur e It dl st r I but es t he common exchange t i cket excl usi ve bl I I . The 
account nunloer of the user which in some cases, as shown i n of the 
conrmon discount coupon capable of increasing and decreasing element and 
corrmon exchange ticket exclusive bill (12) and fig. 4, as shown in (b) of 
fig. 3 If whi I e t he account nunter of the user, receiving the 
discount money the name of bank, and the depositor statement col unn and 
discount money Jl C^upAek are written It requests In each business... 

...ticket (27) which It draws when necessary while keeping the discount 
money which Is paid with passbook t o t he meaning of saving and it exerts 
user while paying the discount rrcney with the head of a t ong of 
user as amount I n t he supplying ticket in 2-3 each business site (the 
rrerrber store (franchise), and advertiser) exchange t o t he user 
presenting the general discount money passbook supplying ticket by the 
supplying ticket receipt for the account transfer through the t erni nal or 
the receipt without bankbook... 

. . . adver 1 1 serrent shelf for adver 1 1 serrBnt shelf A, B, C, various types with 
display while the conrnon Instant purchase coupon exchange ticket etc. are 
written and the user uses. The conrnon discount money passbook 
supplying ticket (28) which it draws when necessary while keeping the 
discount money which is paid with passbook t o t he meaning of saving and it 
exerts user while paying the discount money with the head of a tong 
of user as amount I n t he supplying ticket in 2-3 as shown i n t he 
supplying ticket authentication nurrber , which the advertising agency 
ar bl t r ar I I y det er rri nes whI I e t he. . . 

...Input, and ( b) of fig. 3 each business site (the merrber store 
(franchise), and advertiser) provide receipt in the form of the digital 
receipt Including e- mil , the file transfer etc. It 
provides t he suppi yl ng 1 1 cket r ecel pt t he suppi yl ng 1 1 cket 
authentication nurrter and term of validity after confirmation and 
verification In visible and Invisible type product delivery or... 

...use In all business site (the rrerrber store (franchise), and advertiser) 
In comron the t er m of validity Is entered, each business site exchanges to 
the user presenting the corrrron discount rroney passbook supplying 
ticket In visible and Invisible type product ordering by the supplying 
ticket receipt for the account transfer through the t erni nal or the receipt 
without bankbook etc. and user I s t he general discount money passbook 
suppi yi ng t i cket i n vi si bl e and I nvl si bl e t ype pr oduct ordering. The 
discount rroney amount, and the supplying ticket authentication nunloer the 
discount rroney is paid with the passbook of the regular bank of user 
as face value in each business site (the menter store (franchise), and 
advertiser) as the receipt which it exchanges if it presents or requests 
t he. . . 

...and it gives notice of the supplying ticket authentication nunber and 

dat e whi I e It pays t he dl scount rroney on t he head of a t ong of user 

as face value which are written the authentication nunloer and date after 

conf i r rrat i on and ver i f i cat i on and user pays i n case of bei ng t he 

store where it distributes the conrmon discount money passbook supplying 
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ticket exclusive bill the conrrDn discount nx)ney passbook suppi yi ng. . . t he 
instant purchase coupon (33) which purchases visible and invisible type 
product as written face value the authentication nunber and t er m of 
validity are entered user can use in distributor as the coupon which 
user exchanges in vi si bl e and i nvi si bl e type goods del i very in comrDn 
user presents the instant purchase coupon exchange ticket in visible 
and invisible type goods order of each business site (the mBnter store 
(franchise), and advertiser) and... 

...advertising agency arbitrarily det erni nes while using i n al I business 
site ( menter store (franchise)) advertised in for advertisement shelf of 
the various types in corrrron and user i s t he input through the 
t er rri nal in vi si bl e and i nvi si bl e t ype pr oduct or der i ng or pr esent at i on or 
the general discount coupon each business site was conprised. .. 

...and is distributed widely to and, for advertisement shelf the general 
advertisement paper, the comrDn discount coupon and comrDn exchange ticket 
exclusive bill etc. and user knows each business site in use whether 

it i s t he nxil t i - pur pose bill requesting for advertisement shelf generic 
nunter and is received in for adver t i senBnt . . . The conmDn discount money 
passbook supplying ticket exclusive bill etc. For advertisement shelf A, B, 
and C i mnedi at el y in or der to fill when whi I e t he us&r ( 38) , whi ch 
sel ect i vel y r ecei ves in or der to obt ai n ef f ect i ncl udi ng t he var i ous 
discount coupon and exchange ticket offer function etc. or it actives 
sel ect i vel y r ecei ves. . . 

...point and purchases visible and invisible type goods of the 

advert i serrent content with need through store or the terminal the enclosing 

gri p of bag and several bi I I receipt boxes are equi pped each 

bill which distributes is displayed with the show adver t i sement for 

adver t i serrent shelf is received to altogether and it is vacant the... 

... t he end osi ng gr i p of bag ( 41) , consi st i ng of t he handl e whi ch is 

manufactured and equipped suitable it moves the receipt box which is 

wr i 1 1 en in several receipt box key pads gi ves t he bi I I r ecei pt 

box ( 40) and t he ext r a bi I I end osi ng bag equi pped t o a pi ur al i t y of i n t he 

spar e bi I I end osi ng. . . 

... A ( 7- 1 ) it f ol ded i n unused and it spr eads i n use and i t uses. The 

t er rri nal 4 (50) whi ch del i ver s t r ut h t he ar t i cl e whi ch user sel ect s 

i n t he consi aned adrri ni st r at i on poi nt t o dat a i nf or mat i on whi ch it is 

transrritted f r om t he t er rri nal 1 after confirmation and verification to 

user user transrrits the electron instant purchase coupon card 

f r om t he t er rri nal 5 it can becorrB the corrputer, in which user uses 

t r ut h as t he busi ness use i n t he t er rri nal 5 as dat a i nf or mat i on whi ch i t is 

transrritted f r om t he t er rri nal 1 i n t he t er rri nal 3 (49) and the consigned 

adnl ni st r at i on poi nt del i ver i ng t he ar t i cl e whi ch user chooses t o 

user af t er conf i r mat i on and ver i f i cat i on in di st r i but or user 

transrrits the electron instant purchase coupon card (55) it can become the 

terrrinal 2 (48) which settles the bonus pay in the sale generation more... 

...distributor as the business use the cellular phone, wire and wireless 
internet etc. t he eel I ul ar phone, wi r e and wi r el ess i nt er net etc. and t he 
computer which user uses, and the cellular phone. The t erni nal 7 
(53), which it transfers account to input and output f or m t o the 
administrator bank account and advertiser... 

. . . aver age sal e i n t he t er ni nal 2 whi I e i t can become t he t er ni nal 6 ( 52) 
which inputs and outputs dat a i n t he t er ni nal 5 to the user bank 
account t o t he account t r ansf er i n t he t er ni nal 6 whi I e i t can become t he 
terrrinal 5 (51) t r ansrri 1 1 i ng the electronics custom card in the... 

...by the instant purchase coupon if it presents when it di r ect I y vi si t s 
t he cor r espondi ng busi ness site whi I e bei ng wr i 1 1 en in t he mil t i - pur pose 
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bi I I whi ch user sel ect i vel y r ecei ves f r om t he adrri ni st r at or 

distributing wi t In for advertisement shelf or man-to-man or requesting \wi t h 

telephone and user is each business site ( menter store (franchise). 

The instant purchase coupon (33) and the nxil 1 1 - pur pose bill A whi ch 

di St r i but or i ncl udi ng t he st or e of f ace. . . 

...all business site (member store (franchise)) advertised 1 n f or 
advertisement shelf of the various types in comrDn and the cormx)n instant 
purchase coupon exchange ticket user directly visits in the business 
site whi I e the exchange t i cket t er m of vali di t y ( 26) i s wr 1 1 1 en and whi ch 
presents in vi si bl e and i nvi si bl e type goods. . . 

...the terminal pr ogr am ver i f i es the instant purchase coupon exchange 
ticket authentication nurrber and t er m of validity and it directly delivers 
t he i nst ant pur chase coupon t o user whi I e t r ansnl 1 1 i ng wi t h t he 
online connection through the terrrinal through the electronics custom card 
(54) to advertiser and presenting if it is effective or which user 
transmits through the terrrinal of online (46). 



21/3, K/2 ( 1 1 em 2 f rom f i I e: 350) 
DI ALa3( R) Fi I e 350: Der went V\PI X 
(c) 2010 Thomson Reuters. All rts. reserv. 

0019252598 - Drawing available 
\API ACC NQ 2009- LI 6365/ 200946 

Confidential inforrrBtion rrBnagerrent syst em has reliability adni ni st r at i on 
unit that deter nines and updates reliability i nf orn^t i on of peer -to- peer 
network using issue of receipt inforrrBtion encrypted by specific private 
key 

Patent Assignee: ELECTRCNI CS&TELEOCM RES I ISBT ( ETRI ) 
I nventor: JANG J S; KVCN H C; MXN Y H; NAH J H 
Patent Family (1 patents, 1 countries) 
Pat ent AppI i cat i on 

Nupfber Ki nd Dat e Nunter Ki nd Dat e Updat e 

KR 2009065105 A 20090622 KR 2007132549 A 20071217 200946 B 

Pri ori ty AppI i cati ons (no. , kind, date): KR 2007132549 A 20071217 

Pat ent Det ai I s 

Number Kind Lan Pg Dwg Filing Notes 

KR 2009065105 A KO 13 7 

Alerting Abstract ... peer - 1 o- peer network, encrypted by private key" A". A 
receipt server distributes the reliability inforrration contained in the 
issue of receipt information to other user terrrinals (102- 104) to 
pr event f or ger y. A r el i abi I i t y adrni ni st r at i on uni t det er mi nes and updat es 
the reliability information of the peer -to- peer network using issue of... 
. . . ADVANTTAGE - The reliability information of peer -to- peer network 
di st r i but ed t o users wi t hi n net wor k can be managed ef f i ci ent I y. . . 

... 102-104 User terni nal s 

0 ass Codes 

1 nt er nat i onal Q assi f i cat i on ( + At t r i but es) 
I PC -I- Level Value Position Status Version 

a7«fQ0050/00. . . 

a?fi?Qoo5o/oo. . . 

a ai ms: 

. . . cl ai m 1 i ncl udes t he I D ( I D of t he Peer A) of t he i ssuer peer , and t he 

I D ( I D of t he Peer B) , t he sat i sf act i on, t he file transfer 

t i me, t he i ssui ng dat e, t he r ecei pt I D of t he i ssued per son peer . . . 
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... t hat t he r el i abi I i t y i nf or mat i on of peer as t o cl ai m 1 i ncl udes I D of 
the peer, whi oh i t is requested the reliability score, and the valid 
recei pt nunber. 

. . . r ecei pt base i n t he P2P net wor k, wher ei n t he r el i abi 11 t y val ue as to 

cl ai m 1 the contentment i s t he value sumri ng the mean value of the 

fi!@ transfer speed and mean val ue t he val ue di vi di ng i nt o t he 

val i d r ecei pt t ot al count . . . P2P net wor k conpr i si ng t he st eps of : as to cl ai m 

9, it spreads i n ( a) bef or e st ep i n ( A1 ) P2Pnet\ADrk and A spreads and the 

fiie transfer desi r i ng to Bis r equest ed; i t spr eads and t he 

f i I e whi ch i t i s r equest ed f r om B is spr ead t he st ep of r ecei vi ng to a it 

spreads: ( A2) above st at errent t o t he P2P mode and A t he contentment of the 

f i I e whi ch is i nput f r om user spr eads t he f i I e si ze, col I ect ed t he 

file time required for t r ansrri ssi on, and the file receiving time the step 

of producing receipt the rri seel I aneous information i ncl uded. . . i nf or mat i on 

of t he peer of t he r ecei pt base i n t he P2P net wor k, \wher ei n t he r el i abi I i t y 

val ue as to cl ai m 9 the mean val ue of the file transfer speed 

and mean value is surrmed for the contentment; and it calculates as the 

val ue di vi di ng this i nt o t he val i d r ecei pt t ot al count . 



21/3, K/3 ( 1 1 em 3 f rom f i I e: 350) 
DI ALOG( R) Fi I e 350: Der went V\PI X 
(c) 2010 Thomson Reuters. All rts. reserv. 

0018852337 - Drawing available 
V\PI ACC NQ 2009- F88530/ 200924 

Dumry t er rri nal for investigating oust orwr satisfaction has processor 
module which saves and updates new quest ion data in storage module if 

r ecei ved 

Patent Assignee: PARK J ( PARK- 1 ) 
I nvent or : PARK J 

Patent Family (1 patents, 1 countries) 
Pat ent AppI i cat i on 

Nunrber Ki nd Dat e Nunter Ki nd Dat e Updat e 

KR 2009001445 A 20090109 KR 200736500 A 20070413 200924 B 

Pri ori ty AppI i cati ons (no. , kind, date): KR 200736500 A 20070413 

Pat ent Det ai I s 

Number Kind Lan Pg Dwg Filing Notes 

KR 2009001445 A KO 10 5 

Dumry terminal for investigating Gustoimr satisfaction has processor 
module which saves and updates new quest i on data in storage module if 
recei ved 

Q i gi nal Ti 1 1 es: 

Apparatus of special purpose terninal for researching oust oner 
sat i sf act i on i ndex 

Al er t i ng Abst r act . . . i s i nst al I ed at each r egi on field in whi ch t he 
questionnaire inforrrHtion or opinion information is generated as input from 
client or civil petitioners. The center Gustomr sbX\ s\ a,c\\ ox\ is 
pr ovi ded to t he sur veyi ng syst em USE - Dumry t er ni nal f or i nvest i gat i ng 
Gusiomr sat i sf act i on. . . 

. . . ADVANTAGE - Enhances t he obj ect i vi t y and act ual i t y of i nvest i gat i on 
since the operation interface is streanlined and the custormr 
satisfaction perforrrs data comuini cat i ons with the surveying syst em on a 
real t i rrs basi s. . . 

. . . DESCRI PTI ON CF DRAW NQS - The drawi ng shows t he schemat i c vi ew of t he 
dumry term nal for investigating customr satisfaction. (Drawing 
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i ncl udes non- Engl i sh I anguage t ext . . . 

Ti 1 1 e Terms. . . / 1 ndex Terms/ Addi t i onal W)rds: GJSTG^ 

a ass Codes 

I nt er nat i onal O assi f i cat i on ( + At t r i but es) 
I PC + Level Val ue Posi t i on St at us Vers! on 

Q?i?O0050/00. . . 

0 i gi nal Abst r act s: 

... pet i t i oner ses or client in a plurality of regions and the questionnaire 
information being input f r om cl i ent . Accor di ng to the present invention, 
disclosed is in the cust omr sa.\.\ s\ acW on including the processor 
module which it updates and saves i n t he storage module if it is received, 
new quest i on dat a t he i nvest i gat i on dumry t erni nal . . . 

...each region field and in which the questionnaire information or the 
opi ni on i nf or mat i on is i nput f rom cl i ent or t he ci vi I pet i t i oners and whi ch 
the center cuBtomr satisfaction provides t o t he surveying syst em The 
question survey, custormr Satisfaction, special purpose t erni nal , 

si t e const r uct i on. I mage 1/ 1 
a ai ms: 

[CLAIIVII] In customr satisfaction including the processor module 
which it updates and saves i n t he storage module if it is received, new 
quest i on dat a t he i nvest i gat i on dumry t er ni nal . . . 

...each region field and in which the questionnaire information or the 

opi ni on i nf or mat i on is i nput f rom cl i ent or t he ci vi I pet i t i oners and whi ch 

t he cent er customr sat i sf act i on pr ovi des t o t he survey i ng syst em . . 

. . . CLAI M 2] The customr sat i sf act i on is t he i nvest i gat i on dumry 
terminal of claimi, wherein i n t he storage module, the area code according 
to t he i nst al I ed r egi on whi ch t he custonar sat i sf act i on gi ves i n t he 
surveying syst em and t erni nal characteristic nunber is more stored; and the 
area code and generic nunber are transnitted when the processor... 

. . . CLAI M 3] The customr sat i sf act i on is t he i nvest i gat i on dumry 

t er rri nal of cl ai m 2, wher ei n t he pr ocessor modul e t r ansni t s I D i ncl udi ng 

the customr satisfaction i s t he surveying syst em the generic number 

and area code the power source was applied from for the first time; and it 

1 s provi ded t he updat e file. 

. . . CLAI M 4] The customr sat i sf act i on is t he i nvest i gat i on dunrry 
t er rri nal of cl ai m 3, wher ei n in t he updat e file whi ch t he custormr 
satisfaction is provided from the surveying systeni one is included among 
terminal device operation software upgrade data, question data, and AD dat a 
at I east . . . 

. . . CLAI M 5] The customr sat i sf act i on is t he i nvest i gat i on dumry 
terminal of claimi, wherein the comrruni cat i ons module is connected t o t he 
surveying syst em and the customr satisfaction performs data 
conrmuni cat i ons t hr ough i nt r anet . . . 

. . . CLAI M 6] The customr sat i sf act i on is t he i nvest i gat i on dumry 
t er ni nal of cl ai m 1 , wher ei n t he customr i dent i f i cat i on i nf or mat i on 
is transnitted when the customr identification information is more 
input to additionally and the processor module transmits the opinion 
information and questionnaire information from client with the opinion 
i nf or mat i on. . . 

. . . CLAI M 7] The customr sat i sf act i on is t he i nvest i gat i on dumry 
terminal of cl ai m 6, wherein the customr identification information 
is made of one or their cont)i nat i on among the ci t i zen- nunber , the telephone 
nurrber, the ticket generic nunber, the purchase receipt generic 
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nunto&r at I east . 



. . . CLAI M 8] The customr sat i sf act i on is t he i nvest i gat i on dumry 

t er ni nal of cl ai m 1 , f ur t her conpr i si ng t he ext er nal i nt er f ace nx)dul e i n 

which adni ni St r at or directly can connect for establishment and fault... 

. . . CLAI M 9] The GustonBr sat i sf act i on is t he i nvest i gat i on dumry 

t er ni nal of cl ai m 8, wher ei n t he ext er nal 1 nt er f ace modul e i s USB i nt er f ace 

or t he consol e i nt erf ace. . . 

. . . CLAI M 1 0] The customr sat 1 sf act 1 on is t he 1 nvest 1 gat i on dumny 

terminal of ciaiml, wherein the input procedure is l^eypad or the touch pad 

which is made of numeric l<eys. . . 



21/3, [</4 (Item4 f romf i I e: 350) 
Dl ALOQ( R) Fi I e 350: Der went Wl X 
(c) 2010 Thomson Reuters. All rts. reserv. 

0018586719 - Drawing available 
W\ ACC NQ 2009- A851 17/ 200904 
Related W\ Acc No: 2008- H64951 ; 2009- F90636 

Integrated circuit card issuing system used in shop, has card issuing booth 
that is provided with strong steel door and slit for automatically 
discharging card from card issuing nBchi ne which is outside booth 
Pat ent Assi gnee: EPC6 CARD CO LTD ( EPC6- N) ; M & C SYSTEM KK ( M3SY- N) ; 

EPCSGARD KK ( EPC6- N) ; m.C SYSTEM KK ( M::SY- N) 
I nvent or : M^\^URO H; TA^AKI K 
Patent Family (2 patents, 1 countries) 
Pat ent AppI i cat i on 

Number Ki nd Dat e Nunter Ki nd Dat e Updat e 

JP 4203104 B1 20081224 JP 2007215438 A 20070822 200904 B 

JP 2009048512 A 20090305 JP 2007215438 A 20070822 200920 E 

Pri ori ty AppI i cati ons (no. , kind, date): J P 2007215438 A 20070822 

Pat ent Det ai I s 

Nurrber Kind Lan Pg Dwg Filing Notes 

JP 4203104 B1 JA 11 7 

JP 2009048512 A JA 12 

Alerting Abstract ...circuit ( I C) card issuing data from personal 
computer (PC) (102) for exarri nat i on wi t h r espect to a PC (104) for issuing 
IC card, based on a receipt nurrber of a custarwr. The 

Pc' s ar e posi t i oned out si de a car d i ssui ng boot h ( 1 0) wi t h a st r ong st eel 
door i nst al I ed i n t he shop. The front wall of the... 

0 ass Codes 

1 nt er nat i onal 0 assi f i cat i on ( + At t r i but es) 
I PC + Level Val ue Posi t i on St at us Versi on 

. . . (3D6Q001Q/Q0. . . 

Cri gi nal Abst racts: 

...ground from the shop, Oonpr i si ng: The said server exani nes the 

deci si onj aval I abi I i t y of I C- card i ssui ng. Based on the issuing payment data 

accompanied by the receipt nurrber from the function which 

transmits the result t o t he t erni nal for examination, and the said terminal 

f or exani nat i on, car d i ssue dat a wi t h I C dat a ar e. . . 

0 ai ms: 

. . . syst em cent er provided i n t he rerrote ground from the shop, Conpr i si ng: The 
sal d ser ver exani nes t he deci si on| aval I abi I i t y of I C- car d i ssui ng based on 
the Gustormr data from the said terminal for exani nat i on, Based on the 
issuing payrrent data acconpani ed by the receipt nurrber from the 
function which transmits the result to the terninal for exani nat ion, and 
t he sal d t er mi nal f or exani nat i on, car d i ssue dat a wi t h I C dat a ar e. . . 
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...for IC-card issuing wi t In tine function which menx)r i ze| st or es it in a card 
i ssue dat a f i I e, and t he i nst r uct i on| i ndi cat i on acconpani ed by t he sal d 
receipt m/rtf&r fronnthe said terninal for IC-card i ssui ng, The 
said terninal for exani nat i on and the terninal for IC-card issuing are 
ar r ange| posi t i oned out si de t he. . . 

. . . syst enn cent er provided i n t he renx)te ground fronnthe shop, Conpr i si ng: The 
sal d server exani nes t he deci si on| aval I abi 11 1 y of I C- card i ssui ng based on 
the customr data from the said terninal for exani nat i on, Based on the 
issuing payment data acconpani ed by the receipt nuirter from the 
function which transmits the result to the terninal for exani nat i on, and 
t he sal d t er mi nal f or exani nat i on, car d i ssue dat a wi t h I C dat a ar e. . . 

...for IC-card issuing with the function which memor i ze| st or es it in a card 
i ssue dat a f 1 I e, and t he 1 nst r uct 1 on| i ndi cat 1 on acconpani ed by t he sai d 
receipt nuitber from the said terninal for IC-card i ssui ng, The 
said terninal for exam nat i on and the terninal for IC-card issuing are 

ar r ange| posi t i oned out si de t he. . . 

...provided with t hese, Conpr i si ng: The said server has the following 

char act er i st i c. The f unct i on whi ch exani nes t he deci si on| aval I abi I i t y of 

I C- car d i ssui ng based on t he custormr dat a f r om t he sai d t er ni nal f or 

exani nat ion, and transnits the result t o t he t er ni nal for exani nat i on, The 

f unct i on whi ch pr oduces| gener at es car d i ssue dat a wi t h I C dat a based on t he 

issuing paynBnt data acconpani ed by the receipt r)urrtsr from the 

said term nal for exani nat i on, and nemor i ze| st or es it in a card issue data 

file. And wi t h t he i nst r uct i on| i ndi cat i on acconpani ed by t he sai d 

receipt nunber from the said terninal for IC-card issuing, the 

car d i ssue dat a wi t h I C dat a nemor i zej st or ed in t he sai d card i ssue dat a 

fiieare transnl tted \q the said terninal for IC-card 

issuing, The function characterized by the above- ment i oned, 1 1 has these 

f unct i ons, The said terninal for exam nat i on and... 



21/3, K/5 (Items fromfile: 350) 
Dl ALO^ R) Fi I e 350: Derv\«nt W\ X 
(c) 2010 ThonBon Reuters. All rts. reserv. 

0018188673 - Drawing available 
WI ACC NO 2008- L09004/ 200865 

Cash and withholding receipt issuing system has approval request receiver 
to receive transaction approval request with custoimr identification 
InfornBtion and transaction price information from cash receipt menber shop 
t er ni nal 

Pat ent Assi gnee: NAT TAX SERVI CE ( NATA- N) 
I nvent or : AHN H K; CHO W B; Kl M H K; Kl M Y J 
Patent Fani I y (1 patents, 1 countries) 
Pat ent AppI i cat i on 

Nunter Ki nd Dat e Nunber Ki nd Dat e Updat e 

KR 816274 B1 20080325 KR 200783591 A 20070820 200865 B 

Pri ori ty AppI i cat i ons (no., kind, date): KR 200783591 A 20070820 

Pat ent Det ai I s 



Nunrber Ki nd Lan 

KR 816274 B1 KO 




Fi I i ng Not es 



Cash and withholding receipt issuing systeni has approval request receiver 
to receive transaction approval request with custormr identification 
information and transaction price information from cash receipt menber shop 

t er ni nal 

Alerting Abstract ... NO/EL TY - The syst em has an approval request 
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receiver (310) to receive an approval request with custormr 

i dent i f i cat i on and t r ansact i on pr i ce i nf or nnt i on f r om a casin r ecei pt menber 

sinop terninal. An approval information generator (320) generates and 

transnits information to the terninal through an approval information 

transmtier (330). A batch file transmtter (350) 

transm ts t he i nf or mat i on per i odi cal I y to a nat i onal t ax of f i ce 

server. An error data receiver receives the information classified into 

er r or dat a f r om t he ser ver . A payrrent . . . 

. . . ADVAISfTAGE - The syst em i rrposes taxes fairly by understanding status of 
cash transaction and wedge payrrent, and issues the cash receipt t o t he 
custormr performing the cash transaction to provide benefits of 
i ncome/ expendi t ur e deduct i on. . . 

. . . 350 Batch file transmtter 

Title Terms. . . / 1 ndex Ter ms/ Addi t i onal W)rds: CUSTCMER, 
a ass Codes 

I nt er nat i onal 0 assi f i cat i on ( + At t r i but as) 
I PC + Level Value Position Status Version 

07^0 0040/00. . . 

07^0 0040/00. . . 

Q i gi nal Abst r act s: 

...registered by the National Tax Service server is possible. And in 
addition it can enjoy the benefit of the earnings deduction / outlay 
subtraction the i nduvi dual consumr the cash receipt menber store 
easily can subrri t the provision letter of condolence through the cash 
receipt. The cash receipt, the outlay proof, earnings deduction... 
Q ai nx: 

...CLAIM 19] The cash receipt adninistrator server which more includes the 
provision letter of condolence arrangerrent ///^transmission part 
which periodically transrtits t he provision letter of condolence 
submission admission information with the office of National Tax 
Administration collection at the source server through the provision letter 
of . . . cl ai m 22, wher ei n t he i dent i f yi ng i nf or mat i on of t he cash t r ansact i on 
person includes one arrong the card number of t he , mobile phone nunber, the 
credit card rturtber, the cash receipt card nurtbsr, 13-19 

column range and social security nunber and business registration nunber at 
I east . . . cl ai m 34, wher ei n the i dent i f yi ng i nf or mat i on of t he cash 
transaction person includes one among the card nunber of t he , mobile phone 
number, the credit card nunber, the cash receipt card 
nurrter, 13-19 col urm range and social security nunber and business 
registration nunber at least. 



21/3, Ky 6 ( I t em 6 f rom f i I e: 350) 
Dl AL03( R) Fi I e 350: Der went \API X 
(c) 2010 Thomson Reuters. All rts. reserv. 

0017427913 - Drawing available 
Wl ACC m 2008- C48353/ 20081 8 
XRPX Acc No: N2008- 198926 

Data processing syst em for trartsm'ttirtg data file to image 

di spl ay devi ce, has cent r ol I er ext r act i ng file name i mage dat a f r om dat a 

file i ncl udi ng i dent i f i ed file narre i rrage dat a, and ar r angi ng and 

displaying extracted file name i rrage data 

Pat ent Assi gnee: GASI O COVPUTER CO LTD ( CASK) 

Inventor: I MMVURA K; MYASAKAJ; YANAGI K 

Patent Farri I y (8 patents, 122 countries) 

Pat ent AppI i cat i on 

Nurrber Ki nd Dat e Nunber Ki nd Dat e Updat e 

VO 2008016092 A2 20080207 WD 2007JP651 18 A 20070726 200818 B 
JP 2008039906 A 20080221 JP 2006210967 A 20060802 200818 E 
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us 20080043290 


A1 


20080221 


US 2007888065 


A 


20070731 


200818 E 


m 2008016092 


A3 


20080821 








200857 E 


TW 200823796 


A 


20080601 


TW 20071 28235 


A 


20070801 


200923 E 


KR 2009033377 


A 


20090402 


m 2007JP65118 


A 


20070726 


200927 E 








KR 2009702163 


A 


20090202 




EP 2050018 


A2 


20090422 


EP 2007791798 


A 


20070726 


200929 E 








m 2007JP65118 


A 


20070726 




CN 101523387 


A 


20090902 


CN 200780036877 


A 


20070726 


200960 E 








m 2007JP651 18 


A 


20070726 





Pri ori ty AppI i cat i ons (no., kind, date): J P 2006210967 A 20060802 
Pat ent Det ai I s 

Nunter Kind Lan Pg Cwg Filing ISbt es 

VD 2008016092 A2 EN 88 13 

Nat i onal Desi gnat ed St at es, Q i gi nal : AE AG AL AIV! AT AU AZ BA BB BG BH BR 
BW BY BZ GA CH CN 00 CR CU GZ DE DK DIVI DO DZ EC EE EG ES Fl GB GD GE GH 
Gl\^ GT HN HR HU I D I L I N I S KE KG KIVI KN KR KR KZ LA LC LK LR LS LT LU LY 
^/n ^/D ^/E M3 ^A< MM ^AA/ ^/K M/ NA NG Nl NO NZ CM PG PH PL PT RO RS RU SC 
SD SE SG SK SL SM SV SY TJ TM TN TR TT TZ UA UG US UZ VC VN ZA ZM ZW 

Regi onal Desi gnated States, Qi gi nal : AT BE BG BW CH CY GZ DE DK EA EE ES 
Fl FR GB GH GM GR HU I E I S I T KE LS LT LU LV M3 MT Mi/V IVZ NA NL CA PL PT 
RO SD SE SI SK SL SZ TR TZ UG ZM ZW 

JP 2008039906 A JA 50 

VD 2008016092 A3 EN 

Nat i onal Desi gnat ed St at es, Q i gi nal : AE AG AL AM AT AU AZ BA BB BG BH BR 
BW BY BZ CA CH CN CO CR CU CZ DE DK DM DO DZ EC EE EG ES Fl GB GD GE OH 
GM GT HN HR HU I D I L I N I S KE KG KM KN KP KR KZ LA LC LK LR LS LT LU LY 
M^^/D^/EM3M<MMMA/^/XMr^^NANGNI NONZCMPGPHPLPTRORSRUSC 
SD SE SG SK SL SM SV SY TJ TM TN TR TT TZ UA UG US UZ VC VN ZA ZM ZW 

Regi onal Desi gnat ed St at es, O i gi nal : AT BE BG BWCH CY CZ DE DK EA EE ES 
Fl FR GB GH GM GR HU I E I S I T KE LS LT LU LV M3 MT IWV l\^ NA NL CA PL PT 
RO SD SE SI SK SL SZ TR TZ UG ZM ZW 

TW 200823796 A ZH 

KR 2009033377 A KO PCT AppI i cat i on WD 2007JP65118 

Based on CPI patent WD 2008016092 
EP 2050018 A2 EN PCT AppI i cat i on WD 2007JP651 1 8 

Based on CPI patent WD 2008016092 
Regi onal Desi gnated States, Oi gi nal : AT BE BG CH CY GZ DE DK EE ES Fl FR 
GB GR HU I E I S I T LI LT LU LV M3 MT NL PL PT RO SE SI SK TR AL BA HR M< 
RS 

CN 101523387 A ZH PCT AppI i cat i on WD 2007JP651 18 

Based on CPI patent WD 2008016092 

Data processing system for t ransm tt i ng 6^\d. fl/eto image 

di spl ay devi ce, has cont r ol I er ext r act i ng file name i mage dat a f r om dat a 

file i ncl udi ng i dent i f i ed file narre i rrage dat a, and ar r angi ng and 

di spl ayi ng ext r act ed. . . 

Alerting Abstract ...USE- Data processing syst em f or transm'it/ng 
data stored in a data processing device to an image display 

devi ce ( al I cl ai rrBd. . . 

0 ass Codes 

1 nt er nat i onal 0 assi f i cat i on ( + At t r i but es) 
I PC + Level Val ue Posi t i on St at us Versi on 

. . . O06F-0012/00. . . 

Q 1 gi nal Abst r act s: 

...generating section (26) generates a PC folder based on the document 
image data, the index i rrage data, and the management data generated by a 
managerrent gener at i ng section (24), and transrh ts \ \\e PC 

f ol der t 0 a di gi t al camer a ( 51 ) vi a a dat a t r ansni 1 1 i ng sect i on ( 27. . . 
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...section (26) generates a PC f ol der based on the document image data, the 
index image data, and the management data, and generated by a management 
///a' gener at i ng section (24) transni is \.he PC folder to a 
digital camera (51) vi a a data transnitting section (27... 

. . . pr oduct i on| gener at i on part 26. The folder pr oduct i on| gener at i on part 26 
pr oducesi gener at es PC f ol der based on the documents image data, index image 
data, and management whi ch have been sent,\\ transnits to 

a digital camera 51 via the dat a- 1 r ansni ssi on part 27. Fl G IThi s invention 
relates to an information processing systeni information processing 
appar at us. . . 

...section ( <b>26</ b>) generates a PC f ol der based on the document image 
data, the index i n^ige data, and the nnnagement data, and generated by a 
management ///^generating section (<b>24</b>) iramm is the PC 
folder to a digital camera (<b>51</b>) vi a a data transnitting section 
( <b>27</ b>. . . 

...section (26) generates a PC f ol der based on the document image data, the 
index image data, and the nBnagenBnt data, and generated by a management 
///e gener at i ng section (24) transnits t he PC f ol der to a 
digital camera (51) via a data transnitting section (27)... 
a ai ms: 

[CLAIM 1] A data processing syst em f or transm' iti ng a data f//@ 

stored in a data processing device to an image display device, wherein the 

dat a pr ocessi ng devi ce ( 1 ) corrpr i ses: a f i I e name acqui r i ng devi ce ( 2) f or 

...name acquiring device according to font data, and arranging and 

compositing i nBges of the respective characters according to a sequence of 

the characters i n t he f//e narve; and a t r ansni tting 6ev'\ ce (27) 

f or transm ti/' ng t he dat a f/'/e i ncl udi ng t he file name i mage 

data generated by the file nan^ i n^ge generating device t o t he image 

display device; the image display device (51) comprises: a receiving device 

(52) for receiving and storing the data fi I e transnf tted U on\ 

the data processing device; an identifying device (56) for identifying the 

dat a file i ncl udi ng t he file name i mage dat a out of dat a f i I es t hat . . . 

...processing device (1) further corrpr i sing: a document image generating 

device (22) for generating docurrent i rrage data based on the document data 

stored in the data file, vvherein the transm ttf ng 6ev'\ ce (27) 

transm' is a pr opert y f/'/a i ncl udi ng t he file name i mage dat a 

gener at ed by t he file name i mage gener at i ng devi ce and a document file 

including the document image data generated by... 

...on the display screen; and the i rrage display device (51) further 

comprising: the record controlling device (56) for receiving the document 

file and t he property fi/e t hat are iransni tied f rom t he 

transmitting device of the data processing device, and recording the 

document file and the property file together as one group i n t he recording 

...a data processing device (1) on a capture apparatus, wherein the data 
processing device (1) comprises: an inputting device (4) for inputting 
characters by a us&r, a character image generating device (31) for 
generating character i rrage data obtained by imaging the characters inputted 
by the inputting device based on character dat a. . . di spl ayi ng the property 
i nf or mat i on in associ at i on wi t h t he i mage dat a st or ed in the st or i ng devi ce 
in a f or m r ecogni zabi e as the character string by a user on a screen; 
and a property image acquiring device (55) for acquiring the property 
information shown with the use of the character string as an... 

. . . devi ce, and di spl ays t he pr oper t y i nf or mat i on of t he i mage dat a based on 
the property i rrage i n t he f or m r ecogni zabI e as the character string by the 
user on t he screen. . . 

...wherein the i rrage data is the image data captured by the capturing 
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device, and the property inforrration is a character string representing one 

of a us&r of the image data, an image quality setting of the image 

dat a, and a capt ur e condi t i on of t he i rrnge dat a. . . CLAI IVI 25] The dat a 

processing device according to claim 18, wherein the transmitting device 

(27) transmts a property ///e storing the property image 

generated by the property image generating device and a document file 

storing the document image data generated by the document image... the said 

desi gnat i on| desi gnat ed means bel ongs. These were provided. The information 

processing syst em char act er i zed by the above-mentioned.lt is an information 

processing syst em whi ch t tBnsm t s \.he data ///e memor i ze| st or ed 

in information processing apparatus to i nage display 

appar at us, Compr i si ng: Sal d i nf or nat i on pr ocessi ng appar at us, A f i I ename 

acquisition means to acquire the character code of... 

...file f amous pi ct ur e i mage dat a whi I e i nngi ng each char act er code 

acqui r ed by t he sai d til enanB acqui si t i on nBans accor di ng to f ont dat a, A 

transrrission mBans to tr&nsmi the data ///^containing the 

file famous picture image data pr oduced| gener at ed by the said file famous 

picture image pr oduct i on] gener at i on neans to the said image display 

appar at us. These are pr ovi ded, Sai d i nage display appar at us, A r ecei vi ng means 

to receive and oBmor i ze| st or e the data fi I e transm tt&d U om 

the said information processing appar at us, The specifying means which 

i dent i f y| i sol at es t he dat a file whi ch cont ai ns t he sai d file f amous pi ct ur e 

i mage dat a among. . . 

. . . CLAI M 1 ] It i s dat a processing system trsnsm ti/ ng data file 

rremDrized in data processing unit i n t he i nnge display; and data processing 

unit ( 1 ) ext r act s f i I e nane i nage dat a file i ncl udi ng file name i mage dat a 

arrong the receiving nBans (52), which the image display (51) memorizes it 

receives data fi is transm t ted U om 6a\a processing unit it 

includes the transmission nBt hod (27) transmitted in the image display and 

dat a f i I e, whi ch i s received wi t h t he . . . dat a of each group recorded on 

the recording rreans by the recording control means; and mil t i - di spl ay, and 

image display (51) receive the subject document and the 

transrri tied attri bute file file name i mage data read! ng 

in on the display screen from the transnission method of data processing 

unit. The data processing syst em which more includes the... 

...image generation means (31) producing character image data, and the 
transmission method (27) transmitting character image data generated with 
the character image generation means by user and the first recording 
control oBans (56), recording data of photographed image photographed by 
the i nagi ng control means in recording means and the receiving means... 
...56) determining whether or not in data processing unit character was 
input, and the transmission method (62) are included; data processing unit 
(1) has the receipt plate singular nurrber shift (2) judging 
whether or not the signal inputting the character transrritted with the 
transmission method had been being sent; the character image generation 
means determining because the signal in which the receipt plate 
singular nurtiser shift inputted character had been being sent; and the 
transmission nBt hod (27) transnits character image data generated with the 
character i rmge generation rrsans in case of deter nining because the signal 
in whi ch the receipt pi ate si ngul ar nunber shi f t i nputted 
character had been being sent, and the transnission nBt hod (62) transnits 
the signal inputting character in data processing unit in case of 
det er ni ni ng. . . 

... I i St city wat er shift ( 56) acqui r es t he one' s at t r i but e i mage whi ch t he 
correspondence ㅈ is connected at image data from the storage device; 
and user indicates descriptive data of image data based on the 
E- at t r i but e i mage as t he char act er st r i ng by t he f or m whi ch can be 
recognized in on-screen; as to the attribute list city water shift (56), 
user indicates descriptive data as the character string by the form 
which can be recognized in on-screen; andas to the attribute image 



EIC3600 SEARCH RESULTS 



43 



9/21/2010 



acqui si t i on n^ans ( 55. . . 

...photographic means (54) which takes a picture of the subject is nx)re 

included it i s t he character string showing one of descriptive data is the 

user of corresponding image data, the picture quality establishment 

of corresponding image data, and the photographing condition of 

corresponding image data it is i n^ge data phot ogr aphed. . . CLAI M 25] The data 

processing unit of claim18, wherein the transmission method (27) the state 

wher e t he amount fi!& di scr i rri nat es trans nits t he at t r i but e 

f//e, r ecol I ect i ng t he at t r i but e vi deo gener at ed wi t h t he one' s 

at t r i but e i mage gener at i on rreans and t he document filer ecol I ect i ng t he 

document video generated with the subj ect . . . Wiat is claimed is:<b>1</b>. A 

data processing system for trsnsnftti ng a data //7a stored in a 

data processing device to an image display devi ce, t he data processing 

device conpr i ses: a f i I e name acquiring means for acquiring character codes 

...name acquiring means according to font data, and arranging and 

conpositing images of the respective characters according to a sequence of 

the characters i n t he file name; anda tr ansm' tt/ ng rveans for 

t ransrrf tt i ng t he dat a file i ncl udi ng t he file name i mage dat a 

gener at ed by t he file nane i nBge gener at i ng means to t he i mage di spl ay 

device;the image display device conprises:a receiving means for receiving 

and storing the data f //& transm' tied U om {}ne data processing 

devi ce; an i dent i f yi ng rreans f or i dent i f yi ng t he dat a file i ncl udi ng t he 

file narre i rrage dat a out of dat a f i I es t hat have. . . 



21/3, K/7 ( I t em 7 f rom f i I e: 350) 
DI ALOG( R) Fi I e 350: Der went V\PI X 
(c) 2010 Thomson Reuters. All rts. reserv. 

0015420955 - Drawing available 
V\PI ACC NQ 2005-767675/200578 
XRPX Acc No: N2005- 633849 

Assistance apparatus of selection and acquisition of digital nxisi c files, 
displays collection of pre- created derivative nxisi c files corresponding to 
base di gi t al nxisi c file sel ect ed by user 
Patent Assignee: FASO P L ( FASQ I ) 
I nvent or : FASO P L 

Patent Family (1 patents, 1 countries) 
Pat ent AppI i cat i on 

Number Ki nd Dat e Nunter Ki nd Dat e Updat e 

US 20050246377 Al 20051103 US 1999439057 A 19991112 200578 B 
US 2005155831 A 20050617 

Pri ori ty AppI i cati ons (no. , kind, date): US 1999439057 A 19991112; US 
2005155831 A 20050617 

Pat ent Det ai I s 

Number Ki nd Lan Pg Dwg Fi I i ng Not es 

US 20050246377 A1 EN 12 4 C- I - P of application US 1999439057 
...apparatus of selection and acquisition of digital nusi c files, displays 
col I ect i on of pr e- cr eat ed der i vat i ve nxisi c f i I es cor r espondi ng t o base 
di gi t al nxisi c file sel ect ed by user 

Al er t i ng Abst r act ... NCVELTY - A di spl ay di spl ays a col I ect i on of 
pre- created derivative music files corresponding to base digital music file 
selected by a user, by title along with other identifying 
characteristics of music file such as album The derivative music file 
corresponding to selected base file, is played, and input U om user 
f or el ect i ng one or mor e der i vat i ve musi c f i I es is r ecei ved. . . . ADVAISTTAGE - 
Al I ows purchaser to cr eat e nunter of var i at i ons or 
pr esent at i on forrm of t he same base di gi t al nxisi c f i I e, t her eby 
oust om zes di gi t al rrxisi c f i I e t hat per f ect I y sui t s t he purchaser' s 
needs so that further content modification is not required... 
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Title Ter ms. . . / 1 ndex Ter ms/ Addi t i onal W)rds: USB? 

0 ass Codes 

1 nt er nat i onal 0 assi f i cat i on ( + At t r i but es) 
I PC + Level Val ue Posi t i on St at us Versi on 

. . . GSSF- 001 7/ OQ. . . 

0 i gi nal Abst r act s: 

...invention relates to a novel apparatus and method for effectuating the 
selection and acquisition or purchase of digital nusi c files. The present 

1 nvent i on al I ows a user to search a digital nusi c col I ect i on 
for a specific base nusi c file. The user then selects a bass 
digital nusi c file and is presented wi t h a plurality of corresponding 
derivative nusi c files which are pre- created variations of the selected 
base rrusi c file. The user may then select //re der i vat I ve nusi c 

file whi ch most pr eel sel y fits t hel r unl que needs. In an al t er nat e 

enbodi ment , t he us&r has t he opt I on to sel ect and use one or 

nx)re modification tools to modify the selected nusi c file to even more 

precisely fulfill their needs. The user may then purchase the 

digital music file and, after purchasing, the digital music file may be 

downloaded or otherwise delivered t o t he user. Alternatively, the 

user rmy I oad a digital nusi c file provided 

by t he user and sef ect and use one or mor e modi f I cat I on 

t ool s to modi f y t he nusi c file to mor e pr eel sel y meet t he user' s 

needs. 

a ai ms: 

...device storing a program for controlling the processor; andt he processor 

operative with the pr ogr am t o: r ecei ve search criteria regarding digital 

music files from a f/s^gr; nnke one or more base digital music files 

sat i sf yi ng t he sear ch cri teri a aval I abl e f or t he user to I I st en 

to; receive input from the user to select a base digital misic 

f i I e; di spl ay a pi ur al i t y of der I vat I ve dl gl t al nusi e f I I es 

correspondi ng t o t he base dl gl t al nusi e file sel ect ed by t he 

f/«0r; pi ay a plurality of derivative digital nusi c files corresponding 

to the base digital nusi c file selected by the user, andrecelve 

Input f rom t he ttStfA t 0 el ect one or mor e der I vat I ve dl gl t al nusi c 

files for acquisition by the user.> 



21/3, K/8 ( I tem 8 f rom f I I e: 350) 
Dl ALOQ( R) FI I e 350: Der went WI X 
(c) 2010 Thomson Fieuters. All rts. reserv. 

0014203097 - Drawing available 
W\ ACC m 2004-388704/200436 
XRPX Acc No: N2004- 309441 

Net wor k- based collaboration system e.g. for web applications, generates 
augmented search criterion based on received criterion to search content 
sub- syst em compr i si ng records input through content supplier interface 
Patent Assignee: HACKLEIVAN D E ( HACK- I ) ; WCKES WC (WCK-I) 
Inventor: HACKLEMi\N D E; WCKES WC 
Patent Farri I y (1 patents, 1 countries) 
Pat ent AppI I cat I on 

Number Kind Date Nunter Kind Date Update 

US 20040088286 Al 20040506 US 2002285927 A 20021031 200436 B 

Pri ori ty AppI i cati ons (no. , kind, date): US 2002285927 A 20021031 

Pat ent Det ai I s 

Number Kind Lan Pg Dwg Filing Notes 

US 20040088286 Al EN 13 5 

Al er 1 1 ng Abst r act ...USE- For shar I ng I nf or mat I on over network such as 
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coirput er network such as web application data e.g. web page, e- 

mi ! , data fs!&, chat r oom t r anscr i pt conprising content i n t he 

f or m of text string, graphic, sound related to conpani es, organizations, 

using personal digital assistants (PDA), facsinile, scanner, cell... 

0 ass Codes 

1 nt er nat i onal 0 assi f i cat i on ( + At t r i but es) 
I PC + Level Value Position Status Version 

07^^0017/ 30. . . 
a?tfF0017/30. . . 

Q i gi nal Abst r act s: 

A net wor k- based col I abor at i on syst em i ncl udes an i nt er f ace subsyst em t hat 
provides for a plurality of user interfaces that include 8 
content supplier interface and a searcher interface. The system 
additionally includes a content subsyst em t hat includes a storage conponent 
for storing records. The interface subsystem.. 
Q ai ms: 

Wiat is cl ai n^d is:<b>1</b>. A net wor k- based collaboration syst eni 

conpr i si ng: an interface subsyst eni providing for: a plurality of user 

interfaces conprising a content supplier interface and a searcher 

i nt erf ace; a cont ent subsysteni providing for: a plurality of records 

and a storage conponent, wherein at least one said record in said plurality 

of records is created through said content supplier interface, and wherein 

sal d pi ur al i t y of r ecor ds ar e st or ed in sai d st or age conponent ; anda sear ch 

subsyst eni provldl ng f or : receipt of a search cr i t er i on f rom 

said searcher interface, an agent, an augmented search criterion generated 

by said agent from said search criterion, a search performed... 



21/3, K/ 9 ( I t em 9 f rom f i I e: 350) 
Dl ALCX3( R) Fi I e 350: Der went Wl X 
(c) 2010 Thomson Reuters. All rts. reserv. 

0013765319 - Dr awi ng avai I abl e 
Wl ACC NQ 2003-864375/200380 
XRPX Acc No: N2003- 689987 

Chi i ne shoppi ng syst em updat es shoppi ng f i I es associ at ed wi t h r espect i ve 
portable term nal stored in central database of host conput er , based on 
product identification i nf or oBt i on from that t er rri nal 

Patent Assignee: HCV\ELL P ( HCV\E- I ) ; KAGZIVARCWSKI J ( KAGZ- 1 ) ; KEATI l\G V 

( KEAT- I ) ; M TTAG L ( M TT- I ) ; STELLCCM I NC ( STEL- N) 
Inventor: HCV\ELL P; KACZM^RQABKI J; KEATI NG V; M TTAG L 



Pat ent Fam I y ( 4 
Pat ent 
Nunter 

US 2003019581! 
W) 2003090023 
AU 2003234113 
AU 2003234113 



Ki nd 
Al 
A2 
Al 
A8 



ent s 

Date 
20031016 
20031030 
20031103 
20051027 



1 01 count r i es) 
AppI i cat i on 
Nunloer 

US 2002123931 
m 2003US11776 
AU 2003234113 
AU 2003234113 



Ki nd 
A 



Date 
20020416 
20030416 
20030416 
20030416 



Updat e 
200380 
200381 
200438 
200624 



Rri ori ty AppI i cati ons (no. , kind, date): US 2002123931 A 20020416 
Pat ent Det ai I s 

Nunter Kind Lan Pg Dw^ Filing Notes 

US 20030195818 A1 EN 24 1 1 
m 2003090023 A2 EN 

Nat i onal Desi gnat ed St at es, Q i gi nal : AE AG AL AM AT AU AZ BA BB BG BR BY 
BZ CA CH CN CO CR CU GZ DE DK DM DZ EC EE ES FI GB GD GE GH GM HR HU I D 
I L I N I S J P KE KG KP KR KZ LC LK LR LS LT LU LV M^ IVD M3 M< MM IWV IVK IVE 
Nl NO NZ CM PH PL PT RO RU SO SD SE SG SK SL TJ TM TN TR TT TZ UA UG UZ 
VC VN YU ZA ZM ZW 

Regi onal Desi gnat ed St at es, Q i gi nal : AT BE BG CH CY GZ DE DK EA EE ES FI 
FR GB GH GM GR HU I E I T KE LS LU M3 MA/ NL CA PT RO SD SE SI SK SL SZ 
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TR TZ UG ZM ZW 
AU 2003234113 A1 EN 
AU 2003234113 A8 EN 



Based on CPI pat ent VC 2003090023 
Based on CPI pat ent VO 2003090023 



Alerting Abstract ...system for sel f - checkout by customr, and 
portab! & sal es- assi st ant t er ni nal . . . 

...product related information such as price, product size, instructions 
for use, product applications, warranty, warnings, rating by independent 
testing organizations, product demonstrations or sanpl es, service 
i nformti on, historica! inforrration about creator, service 
provider, manufacturer or seller, to consunvr. 

0 ass Codes 

International 0 assi f i cat 1 on ( n) : WSFQMIQQ 

1 nt er nat 1 onal 0 assi f 1 cat 1 on ( + At t r 1 but es) 
I PC + Level Val ue Posi 1 1 on St at us Vers! on 

GD6Q 00301 m. . . 
W6Q OOZOI 00. . . 

0 i gi nal Abst r act s: 

. . . host f aci I i t y is an access poi nt di sposed t o r ecei ve t he pr oduct 

1 dent i f i cat i on i nf or mat i on f r om t he wi r el ess conmini cat i on net wor k and a 
central database including a plurality of personal shopping 

fi I &s r espect i vel y associ at ed wi t h t he pi ur ali t y of por t abl e 
terninals. The central host facility also includes a central controller 
operative to update ones of the personal shopping files upon receipt of 
por t i ons of t he pr oduct i dent i f i cat i on i nformtion provided by 
associated ones of the portable terninals. The syst em may also include at 
least one sel f - checkout unit in comruni cat 1 on with the central host 
f aci I i t y. . . 
Q ai ms: 

...point for receiving said product identification information from said 
wireless comnruni cat i on network, said central host facility i ncl udi nga 
central database i ncl udi ng a pi ural i ty of personal stioppi ng 
files respect! vel y associ ated wi t h sai d pi ural i ty of port abl e 
terninals, anda central controller operative to update ones of said 
personal shoppi ng f i I es upon receipt of porti ons of sai d 
product identification information provided by associated ones of said 
por t abl e t er rri nal s. 



21/3, K/10 ( 1 1 em 10 f rom f i I e: 350) 
DI ALG(3( R) Fi I e 350: Der went \API X 
(c) 2010 ThonBon Reuters. All rts. reserv. 

0013226809 - Drawing available 
W\ ACC NQ 2003-311605/200330 
XRPX Acc No: N2003- 248063 

Server operativity increasing oBt hod for Internet application, involves 

t r ans/ti 1 1 i r^g cur { ent difference fiie in response to query from 

user for generation of response file f rom uni versal reference file 

Pat ent Assi gnee: EXPAND NETVCRKS LTD ( EXPA- N) 

Inventor: NATANZCN A; SHAUL H 

Patent Fam I y (1 patents, 1 countries) 

Pat ent AppI i cat i on 

NuniDer Ki nd Dat e Nunter Ki nd Dat e Updat e 

US 20020194491 AI 20021219 US 2001280120 P 20010402 200330 B 
US 2002105356 A 20020326 

Pri ori ty AppI i cati ons (no. , kind, date): US 2001280120 P 20010402; US 
2002105356 A 20020326 

Pat ent Det ai I s 
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Nurrber Kind Lan Pg Dwg Filing l\bt es 

US 20020194491 A1 EN 8 2 Re! at ed t 0 Pr ovi si onal US 2001280120 
Server operativity increasing met Inod for Internet application, involves 
irsmm itf ijg cur r ent difference fi!§\n response to query from 
user \ ox generation of r esponse f i I e f r om uni ver sal r ef er ence f i I e 

Q i gi nal Ti 1 1 es: 

IVbt hod and syst em f or reducing traffic in a channel of conmini cat i on while 
protecting us&r privacy 

Al er t i ng Abst r act ... NQ/ELTY - An uni ver sal r ef er ence file is def i ned 
when a query is received from a user. The universal reference file 
and a difference file obtained by corrparing the response to a query and the 
universal reference file, are t ransiritted f or generation of a 
response file to the user. Wien queries are received from the 
user subsequently only the current difference files are 
transnf tted \o the user for generation of corresponding 
response f i I es. . . . Ser ver operativity increasing systenitfe^/- privacy 
protection method; andUser privacy protection system 

. . . ADVAISfTAGE - Si nee query f rom user i s responded by 

t r ansm 1 1 1 ng current difference ///g instead of the 

response fl I es, vol ume of the dat a transrritted 

t hr ough t he corrminl cat i on channel is r educed and hence high 

speed transmission is enabled. Ensures user privacy, as 

interpretation of transmitted data is hi ghl y di f f i cul t using 

di f f er ent flies. 

Title Ter ms. . . / 1 ndex Ter ms/ Addi t i onal W)rds: tSER 
Q ass Codes 

I nt er nat i onal 0 assi f i cat i on ( + At t r i but es) 
I PC + Level Value Position Status Version 

075^001 7/ 30. . . 

07^/^0017/30. . . 

Q i gi nal Abst r act s: 

IVfet hods and systemfor increasing the operational efficiency of a server 

while pr ot ect i ng user pr i vacy. Che rret hod Includes def i ni ng a 

universal reference file to use in response t o queries, 

transnttti ng suf f i ci ent i nf or mat i on to generate a f i rst 

response file f ol I ow ng receipt of a query from a user and 

responding to ^second query from the same user by 

transni ttl ng a current di f f er ences file. An addi t i onal 

rret hod / nci udes def i ni ng an i ni t i al r ef er ence file, conpar i ng a 

response to a query to the initial reference file, deleting content which 

is not corrrron t o t he current response and the initial reference file to 

generate an updated reference file containing less user 

specific i nf or mat i on, transni ttl ng sufficient i nf or mat i on 

to generate the updated reference file and a response to a 

current query to a specific user and responding to a second 

query f rom t he sarrB user by suppi yi ng a differences file so 

that a second response file rray be generated. The updated reference file 

serves as an initial reference file for a subsequent request. Automated... 

a ai ms: 

. . . i s: <b>1</ b>. A met hod f or i ncr easi ng t he oper at i onal efficiency of a 

server functioning as a content provider, the method conpr i si ng: ( a) 

defining a universal reference file, said reference file f or 

use i n r esponse t o quer i es f r om a pi ur al i t y of users; ( b) 

transnttti ng suf f i ci ent i nf or mat i on to gener at e a f i rst 

response file follomng receipt of a query 

f r om a user bel ongi ng to sai d plurality of users, 

and{ 0) respondi ng to a second query f rom sai d user by 

transni ttl ng a current di ffer ences file cont ai ni ng 
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sufficient information to generate a second response file f rom 
uni versal reference fne.> 



21/ 3,_K/J 1_ _^l^t em 1 1 f r om file: 350) 



Dl ALOQ( R) Fi I e 350: Der went Wl X 
(c) 2010 Thomson Fteuters. All r 



ts. reserv 



001 1056010 - Drawing available 
V\PI ACC NQ 2001-432404/200146 
Related V\PI Acc No: 2004-783107 
XRPX Ago No: N2001- 320464 

Product marketing rebate cl ai m pr ocessi ng method involves validating 
cl ai m by processing stored and purchase data record and transferring 
of f er ed cl ai m val ue t o consurmrs 

Pat ent Assi gnee: DEVLI N E ( DEVL- 1 ) ; DEVLI N E A ( DEVL- 1 ) ; HAYW\RD J 

( HAYW I ) ; QUI NLAN C ( QUI N- I ) ; PATEL M ( PATE- I ) 
I nvent or : DEVLI N E A; HAYW\RD J W QUI NLAN C; PATEL M 

Patent Fani I y (18 patents, 90 countries) 



r ebat e 
r ebat e 



Pat ent 






AppI i cat i on 










Nunter 


Ki nd 


Dat e 


Nuntier 


Ki nd 


Dat e 


Updat e 




W) 2001020445 
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20010322 
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EP 1242866 


AI 


20020925 


EP 
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WD 
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20000915 






US 20020161641 


AI 
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US 


1999154087 
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19990915 


200274 


E 








us 


2000495819 
















WD 


2000US25462 


A 


20000915 












US 


200298948 


A 


20020315 






CN 1378664 


A 


20021106 


CN 


2000814058 


A 


20000915 


200316 


E 


JP 2003509765 


W 


2003031 1 


WD 


2000US25462 


A 


20000915 


200319 


E 








JP 


2001523956 


A 


20000915 






ZA 200201566 


A 


20030730 


ZA 


20021566 


A 


20020225 


200355 


E 


^/K 2002002953 


AI 


20030701 


WD 


2000US25462 


A 


20000915 


200420 


E 








^/K 


20022953 


A 


20020314 






US 6748365 


B1 


20040608 


us 


1999154087 


P 


19990915 


200437 


E 








us 


2000495819 


A 


20000202 






NZ 518271 


A 


20040625 


NZ 


518271 


A 


20000915 


200445 


E 








WD 


2000US25462 


A 


20000915 






US 20040215514 


AI 


20041028 


US 


1999154087 


P 


19990915 


200471 


E 








US 


2000485819 


A 


20000202 












us 


2003661886 


A 


20030915 






AU 778806 


B2 


20041223 


AU 


200075860 


A 


20000915 


200510 


E 


AU 2005201285 


AI 


20050421 


AU 


2005201285 


A 


20050323 


200532 


NCE 


AU 2005201285 


B2 


20080605 


AU 


2005201285 


A 


20050323 


200862 


NCE 


US 20090037281 


AI 


20090205 


us 


1999154087 


P 


19990915 


200918 
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US 


2000495819 
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20000202 












us 


200298948 


A 


20020315 












US 


2003661886 
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20030915 












US 
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1 N 200200245 


PI 


20091030 


WD 


2000US25462 
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20000915 


200982 
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1 N 


2002DN245 


A 


20020227 






Pr i or i t y AppI i 


cat i ons ( no. , ki 


nd, 


date): US 1999154087 P 19990915; 


US 



2000495819 A 20000202; 
20000915; US 200298948 
2005201285 A 20050323; 



US 2000485819 A 20000202; 
A 20020315; US 2003661886 
US 2008219812 A 20080729 



WD 2000US25462 
A 20030915; AU 



Pat ent 
Nurrber 



Ki nd Lan Pg Dnq Fi I i ng Not es 
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W) 2001020445 A1 EN 
National Designated States, 
CH CN CR CU CZ DE DK DM 
KG KP KR KZ LC LK LR LS 
SD SE SG SI SK SL TJ TM 
Regional Designated States, 
GM GR I E I T KE LS LU M3 
AU 200075860 A EN 
BR 200014043 A PT 



NO 200201240 
EP 1242866 



Regional Designated States, 
I E I T LI LT LU LV IVC M< 
US 20020161641 A1 EN 



JP 


2003509765 


W 


JA 


ZA 


200201566 


A 


EN 


^/x 


2002002953 


A1 


ES 


us 


6748365 


B1 


EN 


NZ 


518271 
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EN 


US 


20040215514 


A1 


EN 


AU 


778806 


B2 


EN 


AU 


2005201285 
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EN 


AU 


2005201285 


B2 


EN 


US 


20090037281 


A1 


EN 




2000495819 






1 N 


200200245 


PI 


EN 



59 6 

O i gi nal : AE AL AM AT AU AZ BA BB BG BR BY GA 
EE ES Fl GB GD GE GH GM HR HU I D I L I N I S J P KE 
LT LU LV M^ IVD M3 M< MM M/V IVX NO NZ PL PT RO RU 
TR TT TZ UA UG US UZ VN YU ZA ZW 
O i gi nal : AT BE GH GY DE DK EA ES Fl FR GB GH 
^AA/ ^/Z NL PT SD SE SL SZ TZ UG ZW 

Based on CPI patent 2001 020445 

PCT AppI i cat i on VO 2000US25462 
Based on CPI patent 2001 020445 

PCT AppI i cat i on W) 2000US25462 
PCT AppI i cat 1 on VC 2000US25462 
Based on CPI patent WD 2001020445 
O i gi nal : AL AT BE CH CY DE DK ES Fl FR GB GR 
NL PT RO SE SI 

Related to Provisional US 1999154087 
C-I-Pof application US 2000495819 
C- 1 - P of appi i cat i on WD 2000US25462 
63 PCT AppI i cat i on WD 2000US25462 

Based on CPI patent WD 2001020445 

64 



PCT AppI i cat i on WD 2000US25462 
Based on CPI patent WD 2001020445 
Related to Provisional US 1999154087 
PCT AppI i cat i on WD 2000US25462 
Based on CPI patent WD 2001020445 
Related to Provisional US 1999154087 

□ vi si on of appI i cat i on US 2000485819 

Previously issued patent AU 200075860 
Based on CPI patent WD 2001020445 

□ vision of patent AU 778806 

□ vision of patent AU 778806 
Related to Provisional US 1999154087 
Oont i nuat i on of appI i cat i on US 

C- 1 - P of appI i cat i on US 200298948 
C-I-Pof application US 2003661886 
Cont i nuat i on of pat ent US 6748365 
PCT AppI i cat i on WD 2000US25462 

Product marketing rebate cl ai m pr ocessi ng method involves validating rebate 
cl ai m by processing stored and purchase data record and transferring rebate 

of f er ed cl ai m val ue t o aomufmrs 



AI er t i ng Abst r act ... NCVELTY - Desi gnat ed site r ebat e cl ai m i s r ecei ved 
and stored as data record. Electronic f/'fe transfer is received 
from data processing and storage system Each stored data record is 
associated with corresponding purchase data record having identical 
transaction serial nunber and processed to validate rebate claim 
transferred to consumrs. ...USE- For electronically redeening 
product rrarketing rebates subrritted by Gonsumsr accessing designated 
site of Internet or world wide web... 

. . . ADVANTAGE - Pr ovi des f ast , cost ef f ect i ve and consuimr- f r i endl y 
method which allows retailers to gather more information about 
consurmr' s purchasing habits without requiring separate loyalty card 
to be entered as part of transaction... 

a ass Codes 

I nt er nat i onal 0 assi f i cat i on ( W\ n) : 006F, GD6F- 017/60. . . 
. . . GD6F-0Q7/00 

I nt er nat i onal 0 assi f i cat i on ( + At t r i but es) 
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I PC + Level Value Position Status Version 

. . . mSF' 0007/00. . . 

0 i gi nal Abst r act s: 

A system and method for processing product mar l<et i ng rebate cl ai ms 

subnitted by a consuimr in satisfaction of a rebate offer, the 

consumr having purchased designated products in a qualified 

transaction recorded by a point-of-sale data processing and storage system 

that issues a receipt containing a corresponding transaction serial nuntier 

(100). The method comprises providing a designated site of a conputer 

information network (110) and accesi bl e by the consuimr, and 

receiving a rebate cl ai m on the designated site. The rebate cl ai m conpr i ses 

(i) the transaction serial nunter corresponding t o t he qualified 

transaction, and (ii) identifying infornBtion corresponding to the 

consumr. The transaction serial nunter and the identifying 

information is stored as a stored data record (130). An electronic 

fii© transfer \ s r ecei ved f r om t he poi nt - of - sal e dat a 

processing and storage syst em conpr i si ng purchase data records, each record 
comprising t he I i st of products purchased and... 

...identical serial nuntier, and the records are processed to validate the 
r ebat e cl ai m ( 1 50) . Fi nal I y, t he val ue of t he r ebat e of f er is t r ansf er r ed 
to the consuimr (160). Oonsuimr access by the designated site 
may be via the global conputer information network or by telephone, and may 
also optionally integrate paper -based and smart... 

... A met hod f or pr ocessi ng a r ebat e cl ai m The met hod conpr i ses pr ovi di ng a 

web site accessible by the consumr and integrated wi t h a processing 

syst em accessi bl e by the retailer. The processing syst em r ecei ves an 

identifier of a qualified transaction and/ or of the consumer, and 

r ecei ves i nf or mat i on f r om whi ch it can be det er ni ned if t he qual i f i ed 

t r ansact i on at I east par t i al I y sat i sf i es a r ebat e of f er . I nf or mat i on f r om 

the consurmr is received on the web site sufficient to match 

1 dent i f yi ng i nf or mat i on about t he consuimr to t he i nf or mat i on f r om 

the retailer and/ or sufficient to satisfy conditions for making a rebate 
claim The rebate cl ai m i s validated and the value of the rebate offer is 
transferred t o t he consuimr. Ent)odimBnts are discussed relating to 
transactions on a conputer network, making rebate claims via a wireless 
conmini cat i ons device, and use by mentershi p clubs or in... 

...Abstract of the Di scl osur eA syst em and method for processing product 
OBr ket i ng rebate claims subnitted by a consurmr in satisfaction of a 
rebate offer, the consuimr having purchased designated products in a 
qualified transaction recorded by a point-of-sale data processing and 
storage syst em that issues a receipt containing a corresponding transaction 
serial nunter . The nBt hod conpr i ses providing a designated site of a 
conputer infer nBt ion network and accessible by the consuimr, and 
receiving a rebate cl ai m on the designated site. The rebate cl ai m conpr i ses 
(i) the transaction serial nunber corresponding t o t he qualified 
transaction, and (ii) identifying information corresponding t o t he 
consumr. The transaction serial nunber and the identifying 
information is stored as a stored data record. An electronic fl/e 
transfer is received from the point-of-sale data processing and 
storage syst em conpr i si ng purchase data records, each record conpr i sing the 
list of products purchased and... 

...an identical serial nunber, and the records are processed to validate 
t he r ebat e cl ai m Fi nal I y, t he val ue of t he r ebat e of f er is t r ansf er r ed to 
the consuimr. Oonsuimr access by the designated site may be via 
the global corrputer inforrration network or by telephone, and may also 
optionally integrate paper -based and smart... 

. . . A system and rret hod for provi di ng a purctiaser a purchase 
transaction receipt having a reduced set of information including a 
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t r ansact i on i dent i f i cat i on nuntier , wher e t he t r ansact i on i dent i f i cat i on 
nunter can be used by the purchaser to access rebate information and 
the purchase transaction related i nf orn^t 1 on. . . 

... A syst em and met hod f or pr ocessi ng pr oduct mar l<et i ng r ebat e cl ai ms 

subrritted by a consurmr in satisfaction of a rebate offer, the 

Gonsurmr having purchased designated products in a qualified 

transaction recorded by a point-of-sale data processing and storage system 

that issues a receipt containing a corresponding transaction serial number. 

The met hod compr i ses pr ovi di ng a desi gnat ed si t e of a comput er i nf or mat i on 

network and accessible by the consuimr, and receiving a rebate claim 

... on t he desi gnat ed si t e. The r ebat e cl ai m conpr i ses ( i ) t he t r ansact i on 

serial number corresponding t o t he qualified transaction, and (ii) 

identifying information corresponding t o t he consurmr. The 

transaction serial number and the identifying information is stored as a 

stored data record. An electronic file transfer is received 

from the point-of-sale data processing and storage syst em conpr i si ng 

purchase data records, each record conpr i sing t he Ii st of products 

pur chased and. . . 

...an identical serial number, and the records are processed to validate 
the rebate claim Finally, the value of the rebate offer is transferred to 
the Gonsumsr. Consurmr access by the designated site may be via 
the global conputer information network or by telephone, and may also 
optionally integrate paper -based and smart... 

... A syst em and met hod f or pr ocessi ng pr oduct mar ket i ng r ebat e cl ai ms 

submitted by a consurmr in satisfaction of a rebate offer, the 

consurmr having purchased designated products in a qualified 

transaction recorded by a point-of-sale data processing and storage system 

that issues a receipt containing a corresponding transaction serial number 

(100). The method comprises providing a designated site of a conputer 

infornEtion network (110) and accesi bl e by the consurmr, and 

receiving a rebate cl ai m on the designated site. The rebate cl ai m conpr i ses 

(i) the transaction serial nunber corresponding to the qualified 

transaction, and (ii) identifying information corresponding t o t he 

consurmr. The transaction serial nunter and the identifying 

information is stored as a stored data record (130). An electronic 

fi I @ transfer is received from the point-of-sale data 

processing and storage syst em conpr i si ng purchase data records, each record 
conpr i sing t he I i st of products purchased and... 

...identical serial nunter, and the records are processed to validate the 
rebate claim (150). Finally, the value of the rebate offer is transferred 
t 0 t he consurmr (160). Oonsurmr access by the designated site 
may be via the global computer information network or by telephone, and nay 
also optionally integrate paper -based and srrart... 

0 ai ms: 

Wiat is cl ai med: <b>1 </ b>. A met hod f or pr ocessi ng a pi ur al i t y of r ebat e 
cl ai ms submi 1 1 ed by a pi ur al i t y of consurwrs in sat i sf act i on of a 
plurality of rebate offers each having a value, each consu/mr having 
purchased one or nure designated products in one or more qualified 
transactions, each qualified transaction having a transaction code assigned 
t her et o, t he rrel hod conpr i si ng t he st eps of : ( a) pr ovi di ng a desi gnat ed site 
connect ed t o a conput er i nf or nat i on net wor k and accessi bl e to t he pi ur al i t y 
of consurmr s; (b) receiving a plurality of rebate claims on the 
designated site, each rebate cl ai m compr i si ng at least one said transaction 
code corresponding to one or nx)re qualified transactions, and identifying 
information corresponding t o t he consurmr, wherein each rebate claim 

1 s pr ovi ded by one of : ( i ) ent r y by a f ul f i I I ment adni ni st r at or f r om 

i nf or mat i on t r anscr i bed f r om a r ebat e cl ai m subni 1 1 ed by t he consurmr 
i n a paper f or mat ; ( i i ) ent r y by t he consurmr vi a access t o t he 
designated site through a personal conputer connected t o t he global 
conputer inf or nation net wor k; ( i i i ) entry by the consurmr via access 
to the designated site through a conputer located at a retail establishment 
and connected to the global conputer information network;(iv) entry by the 
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consuimr via access t o t he designated site through a touch- tone 
telephone; or(v) entry via purchase of the one or nx)r e designated products 
by a designated card consumr using a designated card having a card 
identifier, the designated card conprising one of: a credit card having a 
corresponding credit account, a debi t card... 

. . . car d havi ng conput er i zed dat a st or age means; ( c) st or i ng a pi ur al i t y of 
stored data records, each stored data record conprising the identifying 
information corresponding to one consuimr, and at least one said 
transaction code related to a rebate cl ai m f r om t hat consumr, 
including for each designated card consurwr, storing at least one 
designated card stored data record conprising personal information about 
the designated card consumr and retrievable by the designated card 
i dent i f i er ; ( d) receiving an electronic data transfer conprising a 
plurality of purchase dat a records, each purchase 
data record conpr i si ng at least (i) a transaction code corresponding 
1 0 a qual i f i ed t r ansact i on i n whi ch at I east one desi gnat ed pr oduct was 
purchased by a consumr, and (ii) an identification of each 
designated product purchased by the consumr i n t he qualified 
transaction, including for designated card consumr s, receiving in 
the electronic data transfer at least one transaction data record 
conprising the designated card identifier and the corresponding transaction 
code;(e) associating each stored data record \wi t h a corresponding purchase 
data record having a notching transaction code, including for designated 
car d consumr s, associ at i ng t he t r ansact i on dat a r ecor d \wi t h t he 
corresponding designated card stored data record and updating the 
designated card stored data record to include the transaction... 

...stored data record and the corresponding purchase data record associated 

therewith to validate the rebate cl ai ni and(g) transferring to each of the 

pi ur al i t y of consumr s t he val ue of t he r ebat e of f er s cl ai med by t he 

consumr, i ncl udi ng f or desi gnat ed card consumr s, t r ansf er r i ng 

the cash value of the rebate claims to the designated card consumr 

by crediting one of: the corresponding credit account, the corresponding 

bank or debit account, or the smart card conput eri zed data storage means... 

...of the pr oduct / ser vi ces having a promotional offer associated therewith, 
at a t i nB subsequent t o t he purchase transaction and subsequent to an act 
by t he purchaser, pr ovi des sonBt hi ng of val ue t o t he purchaser 
for the purchase of one or more of the plurality of pr oduct / ser vi ces 
offered for sal e wi t h whi ch a promDtional offer is associated, the 
InprovenBnt wherein the act by the purchaser is independent of the 
identification of the product code associated with any of the 
product/services purchased i n t he purchase transaction... 

. . . Wiat is cl ai nBd: <b>1 </ b>. A nBt hod of pr ovi di ng a r educed i nf or mat i on 
customr receipt for the purchase of a product or service during a 
purchase transaction, conprising the steps of: (a) assigning at the 
point-of-sale of a purchase transaction, a unique transaction identifier 
for the transaction; ( b) providing at the point of sale a purchase receipt 
t 0 a purchaser, t he pur chase r ecei pt i ncl udi ng t he uni que t r ansact i on 
identifier but not containing an identification of the purchased goods or 
services; and (c) storing as a dat a record, the unique transaction 
identifier and an identification of the purchased goods or services 
associated with the unique transaction for subsequent access t o t he 
purchaser. 



21/3, K/12 (Item 12 from fi I e: 350) 
DI ALOQ( R) Fi I e 350: Der went WI X 
(c) 2010 ThorTBon Reuters. All rts. reserv. 

0010986332 - Drawing available 
WI AOC ND 2001-611012/200170 
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Related \API Acc No: 2001-625303; 2002-025677 
XRPX Acc No: N2001-456139 

Coirput i ng device for comruni cat i ng via network infrastructure for accessi n 
protected content in a r i ght s- management architecture has content protecte 
at several levels from no protection to owner exclusive 
Patent Assignee: M CRC6CFT CCRP ( M CT) 

I nvent or : DE^/ELLO M A; KRI SHNASWWY V; l\A\NFERDELLI J L; DEIVELLO M, 

^/ANFERDELLI J 
Patent Fani I y (15 patents, 93 countries) 



Pat ent 
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date): US 1999172319 P 19991217; 


US 



1999172318 P 19991217; US 2000604946 A 20000627; US 2004943413 A 
20040917; US 2005107660 A 20050414; US 2009486057 A 20090617 



Pat ent Det ai I s 

Nurrber Ki nd Lan Pg 

W) 2001046783 A2 EN 51 

National Designated States.Cri 
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BZ GA CH CN CR CU GZ DE DK DM DZ EE ES Fl GB GD GE GH GM HR HU I D I L IN 
I S JP KE KG KP KR KZ LC LK LR LS LT LU LV IVn ^/D M3 ^A< ^AA/ ^/K ^/Z ND NZ 
PL PT RO RU SD SE SG SI SK SL TJ TM TR TT TZ UA UG UZ VN YU ZA ZW 

Regi onal Desi gnated States, Qi gi nal : AT BE CH CY DE DK EA ES Fl FR GB GH 
GM GR I E I T KE LS LU IVC IWV IVE NL CA PT SD SE SL SZ TR TZ UG ZW 

AU 200147175 A EN Based on CPI patent W) 2001046783 

EP 1242858 A2 EN POT Appli cat i on 2000US42781 

Based on CPI patent 2001 046783 

Regi onal Desi gnated States, Qi gi nal : AL AT BE CH CY DE DK ES Fl FR GB GR 
I E I T LI LT LU LV M3 M< NL PT RO SE SI TR 

J P 2003518282 W JA 65 PCT Appli cat i on 2000US42781 

Based on CPI patent 2001 046783 

EP 1515213 A1 EN Di vi si on of application EP 2000992917 



Regional Desi gnat ed St at es, Q 1 gi nal 

I T LI LU M3 NL PT SE TR 
EP 1515214 A1 EN 

Regional Designated St at es, Cr i gi nal 

I T LI LU M3 NL PT SE TR 
US 20050108556 A1 EN 

2000604946 
US 20050188228 A1 EN 

2000604946 
US 6996720 B1 EN 

EP 1242858 B1 EN 



Regional Designated St at es, Cr i gi nal 

I T LI LU M3 NL PT SE TR 

DE 60038046 E DE 

DE 60038046 T2 DE 

US 7562395 B2 EN 

2000604946 

US 20090293116 A1 EN 

2000604946 



US 7707643 B2 EN 



□ vision of patent EP 1242858 

AT BE CH CY DE DK ES Fl FR GB GR I E 

□ vi si on of appi i cat i on EP 2000992917 

□ vision of patent EP 1242858 

AT BE CH CY DE DK ES Fl FR GB GR I E 

Related to Provisional US 1999172318 
Related to Provisional US 1999172319 
Cont i nuat i on of appI i cat i on US 

Related to Provisional US 1999172318 
Related to Provisional US 1999172319 
Cont i nuat i on of appI i cat i on US 

Related to Provisional US 1999172318 
Related to Provisional US 1999172319 
PCT AppI i cat i on VC 2000US42781 
Rel at ed to appI i cat i on EP 200426830 
Rel at ed to appI i cat i on EP 200426831 
Rel ated to patent EP 1515213 
Rel ated to patent EP 1515214 
Based on CPI patent WD 2001046783 
AT BE CH CY DE DK ES Fl FR GB GR I E 

AppI i cati on EP 2000992917 
PCT AppI i cat i on W) 2000US42781 
Based on CPI patent EP 1242858 
Based on CPI patent VD 2001046783 
AppI i cati on EP 2000992917 
PCT AppI i cat i on VO 2000US42781 
Based on CPI patent EP 1242858 
Based on CPI patent W) 2001046783 
Related to Provisional US 1999172318 
Related to Provisional US 1999172319 
Cont i nuat i on of appI i cat i on US 

Cont i nuat i on of pat ent US 6996720 
Related to Provisional US 1999172319 
Related to Provisional US 1999172318 
Continuation of application US 

□ vi si on of appI i cat i on US 2005107660 

Cont i nuat i on of patent US 6996720 

□ vision of patent US 7562395 
Related to Provisional US 1999172319 
Related to Provisional US 1999172318 
Cont i nuat i on of appI i cat i on US 
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2000604946 

Cont i nuat i on of patent US 6996720 

Al er t i ng Abst r act ... NO/EL TY - The devi ce i ncl udes a I ong- 1 er m st or age 
device. A £/s«r- i nt er f ace interacts with the conput i ng device and 
launches a rendering application. A managemBnt module receives a 
conrruni cat i on from the rendering application to access first information... 

...The first data conprises a key to decrypt the first information and 
includes the first inforrration in an unencrypted format. Second information 
pertaining to a user or a transaction is returned by the management 
modul e to t he r ender i ng appi i cat i on for usage on t he conput i ng devi ce. . . . 
ADVAISTTAGE - Allows copyright and royalties to be protected when literature 
is distributed electronically. Inproved digital rights management system 
al I ov« del i very of el ectroni c works to purchasers such that owner shi p 
rights are protected whilst syst em i s flexible and easy to use. Allows 
authors to be conpensated for their creative efforts whilst 
purchasers are not overburdened by protection mechanism.. 

0 ass Codes 

International Q assi f i cat i on ( ^/bi n) : a)6FQ^2I^A■ 

1 nt er nat i onal Q assi f i cat i on ( + At t r i but es) 
I PC + Level Value Position Status Version 

. . . 006F-0001/00. . . 

. . . CDSF-OOOI/OO. . . 

a ai ms: 

...device (20, 49) adapted to comuini cat e vi a a network infrastructure (51, 
52), conprising: a I ong- 1 er m st or age devi ce ( 22, 27, 29, 31, 62, 98) ; a 
user interface adapted to interact wi t h t he computing device and for 
launching (210) a rendering application ( 92) ; a management module (80) that 
receives a conmini cat i on f r om . . pr ovi de first data which enables the use of 
said first information; andi f said first information is sealed with second 
information pertaining to an authorized user of said first 
i nf or mat i on, i ssui ng a second r equest t o pr ovi de second dat a whi ch i ncl udes 
sal d second i nf or rmt i on. . . 

. . . 1 </ b>. A conput i ng devi ce adapt ed t o conrruni cat e via a net wor k 

i nf r ast r uct ur e, conpr i si ng: a I ong- 1 er m st or age devi ce; a user 

interface adapted to interact with the conput i ng device and for launching a 

rendering application; anda management module, separate from said rendering 

appI i cat i on and i nt er f aceabi e. . . 

...is: <b>1 </ b>. A conput er - r eadabi e st or age medi urn havi ng 
conput er - execut abl e instructions to perform acts conprising: 
authenticating a software application that requests access to a content 
f//e, and prov/ef/ng at I east one crypt ographi c ser vi ce f or t he 
software application, wherein: the conput er - execut abl e instructions to 
per form the at least one cryptographic service are separate from.. 

...least one cryptographic service conprises unsealing sealed data, wherein 

the sealed data conprises a symrEtric encryption key, the content file, and 

i nf or mat i on associ at ed wi t h t he user t o whom t he cont ent f i I e i s 

I i censed; t he i nf or nBt i on associ at ed wi t h t he user i s sel ect ed f rom 

the group consisting of: a nanB, a credit card nunber, and a 

receipt nunter; and the content file is crypt ographi cal I y bound 

to the information vi a a cryptographic hash... 

. . . Wiat is cl ai med i s: 1 . A conput i ng devi ce adapt ed t o comuini cat e vi a a 
network infrastructure, conprising: a I ong- 1 er m st or age devi ce; a UB&r 
interface adapted to interact with the conput i ng device and for launching a 
rendering application; anda management module, separate from said rendering 
application and i nt er f aceabI e ...to decrypt a symrBtric key that encrypts 
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the digital content, and whereby, the digital content is read by the 
content reader and presented to a us&t of the corrput er ; and enable 
the use of the digital content on the conputer without using the downloaded 
secure repository of the conputer if the... 

. . . what is cl ai med is: 1 . A conput i ng devi ce adapt ed t o conroini cat e vi a a 
network infrastructure, conprising: a I ong- 1 erm st or age device; a 
pi ur al i t y of i ndi vi dual user secur e r eposi t or i es on t he I ong t er m 
storage device for storing content files, each repository created using a 
unique user login identifier and unique hardware identifiers derived 
from hardware conponents on the individual user's conput i ng device 
and supplied by the individual user, a user interface adapted 
to interact with the corrput i ng device and for launching a rendering 
application; a managenrent module, separate from the rendering application 
and i nt erf aceabi e to... 

...on the I ong- term storage device, wherein the content file and a 

pr e- gener at ed secure repository pr i vat e/ publi c key pair is stored i n t he 

individual user secur e repository of the individual user \ n a 

format encrypted using said unique user login identifier and hardware 

identifiers; the managenent module providing access t o t he individual 

user secure repository of the individual user from any one of a 

plurality of devices associated with the individual user, and wherein 

the managerrent module returns a private key of said pr i vat e/ publ i c key pair 

which enables the use of the content file by the rendering application, a 



21/3, K/ 13 ( 1 1 em 1 f rom f i I e: 347) 
Dl ALOG( R) Fi I e 347: JAPI O 
(c) 2010 JPO & JAPI O. All rts. reserv. 

07965778 * * I rrage aval I abl e* * 

QUESTI CNNAI RE I NFCRIVATI CN PRO/I Dl ^ SYSTEM 



PUB. m : 2004-078537 [ JP 2004078537 

PUBLISHED: l\^rch 11, 2004 (20040311) 
I NVENrrCR( s) : GCSHI WK KAZUHI KO 

FUJ I ^ Ul CHI RO 
APPLI CANrr(s) : KEY GCAL I NSTI TL^E LTD 

FUJ I ^ Ul CHI RO 
APPL. NO.: 2002-237682 [ J P 2002237682] 
FILED: August 16, 2002 (20020816) 

I ^L CLASS: 



ABSTRACT 

... by third persons, on behalf of an enterprise, and for supporting the 
probation of the designated questionnaires. 

SCLLrn CN: This system is provided with: a reply custoner probating 
means f or i nput t i ng a recei pt i dent i f i cat i on rsunber f r om 
Gustorter terrrinal equi prrsnt , and for retrieving sales result 
i nf or rTHt i on; an answer registering means for selecting the answer exanpl e 
information to question i nf or rrHt i on, and for registering the answer 
i nf or oBt i on in a dat a base when t he r et r i eval r esul t i s al r eady r egi st er ed; 
an input error notifying oBans for transnitting input error information to 
the customr terninal equi pnBnt when the retrieval result is not 
registered; a reply c/ass/Y/eef sumrHr i zat i on list retrieving 
means for f rawsm'/f /^fif sunrmr i zat i on information classified by reply 
prepared by calculating the nurrber of items of sunmar i zat i on and 
constitution rate of each reply information from ent er pr i se t errni nal 
equi pn^nt . . . 

...reply; and a pr obi em i npr ovement execution reporting means for inputting 
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problem i npr overrent execution information from t lie enterprise terrrinal 
equipment, and for transmitting it to t lie Gustomr terrrinal 

equi pment . 

CCPYRI GhTT: ( C) 2004, J PO 



B. Patent Files, Full-Text 

Fi I e 348: EUROPEAN PATENS 1978-201037 

(c) 2010 European Patent Q f i ce 
File 349: PCr FULLTEXT 1 979- 201 0/ UB=201 0091 6| 01=201 00909 

(c) 2010 WPQ Thomson 
Set 1 1 ems Descr i pt i on 

SI 776860 OCNSU^/ER CR OCNSU^/ERS CR CUSTQ/ER CR CUSTO/ERS CR SHOPPER - 

OR SHOPPERS OR PURCHASER OR PURCHASERS OR BUYER OR BUYERS CR - 
USER OR USERS 

82 207335 SI ( 4N) ( DEFI N? OR DESI GNAT? OR ASSI GN? OR SPEC! F? CR I DEISTTI - 
F? OR NAN/E? CR Q VI l\G CR Q VE CR Q VES CR Q VEN CR G'WE) 

53 152936 S2( 8S) ( GATEGCRY CR GATEQGRI ES CR GROUP CR GROUPS CR GROUPI - 

NG OR GROUPI NGS CR TYPE CR TYPES CR Kl ND CR Kl NDS CR STYLE CR 

STYLES) 

54 1355027 PRODUCT OR PRODUCTS CR I TEM CR I TEIVB CR IVERCHANDI ? CR GOODS 

OR LI ST OR LI ST OR LI STI NG? 

55 1 8943 S4( 2N) ( GATEGOR? OR CRGANI Z? CR CRG^NI S? CR I TEM Z? CR I TEM 

I S? CR CLASSI F?) 

56 2541 S5( 4N) ( Dl SPLAY? CR PRESENT? CR SHCWP CR EXHI Bl T? CR VI EWP) 

57 700151 RECEI PT CR RECEI PTS CR (SALE CR SALES CR PURCHAS? CR CREDI - 

TCARD? CR DEBI TGARD? CR CHARGEGARD? CR ( CREDI T CR DEBI T CR CH- 
ARGE) ( ) ( CARD OR CARDS) ) ( 1 N) ( SLI P CR SLI PS CR FCRM CR FCRIVB CR 

RECORD?) 

58 21 97 S7( 2N) ( PLURALI TY CR MI\NY CR MULTI PLY CR NUIVBER CR NUIVERCUS 

OR SEVERAL) 

59 200800 FI LE CR FI LES CR S5 

510 58203 S9( 4N) ( TRANSM T? CR TRANSFER? CR SEND? CR SENT CR RELAY? CR 

FORVV\RD? OR EMM L? CR E( ) MM L? CR PRCVI D? CR OCMVUNI GAT?) 

511 1312 S3(10S)S6 

512 14 S11(10S)S8 

513 11 SI 2(1 OS) SI 0 

SI 4 10 SI 3 AND IC=(GD6F? CR Q07F? CR GD6GP) 



14/3, K/ 1 ( 1 1 em 1 f rom f i I e: 348) 
Dl ALOG( R) Fi I e 348: EUROPEAN PATENTS 
(c) 2010 European Patent Office. All rts. reserv. 

00952996 

^/ETHOD AND APPARATUS FOR COUPON M\NAGEIVENT AND REDEM^TI CN 
VERFAHREN UND VCRRI CHTUNG ZUR GLTTSCHEI N- UND RUCKZAHLUNGSVERWALTUNG 
PROCEDE ET APPAREI L DE GESTI CN ET D ECHANGE DE COUPONS 

PATENT ASSI GNEE: 

Faj kowski , Peter W , (2540740), 1748 17th Street, Santa Monica, GA 90404, 
(US), (Proprietor designated states: all) 
I NVE^CR: 

Faj kowski , Peter W, 1748 17th Street, Santa M)ni ca, GA 90404, (US) 
LEGAL REPRESENTATI VE: 

^/felcQ■egor, Gordon (33391), Eric Potter Oarkson, Par k Vi ew House, 58 
The Ropewal k. Not t i ngham NG1 5DD, ( GB) 
PATE^ (CC, No, Kind, Date): EP 948767 A1 991 01 3 ( Basi c) 
EP 948767 B1 050824 
1998019229 980507 
APPLI GATI ON (CC, No, Date): EP 9791 1 913 971 027; W) 97US19246 971027 
PRIORI TY(OC, No, Date): US 741976 961031 

DESI GNATED STATES: AT; BE; CH; DE; DK; ES; FI ; FR; GB; GR; IE; IT; LI ; NL; 
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PT; SE 

I NTERNATI CNAL PATEfsrr aASS ( V7) : Q56FQQ7I2Q\ GDSF-Oir/SO 
ABSTRACT VCRD CCUWT: 23143 

NOTE: 

No A- document published by EPO 
LANGUAGE ( Publ i cat i on, Pr ocedur al , AppI i cat i on) : Engl i sh; Engl i sh; Engl i sh 
FULLTEXT AVAI LABI LI TY: 

Available Text Language Update W)rd Count 

CLAI ^/B B (English) 200534 2236 

CLAI ^/B B {Qerrr&n) 200534 2227 

CLAI ^/B B (French) 200534 2837 

SPEC B (English) 200534 19312 

Total word count - docurrent A 0 

Total word count - docun^nt B 26612 

Total word count - docurrBnts A + B 26612 

I NTTEFINATI CNAL PATEISTT aASS ( V7) : CD6F^ 007/ 20... 

. . . Q06F- 017/ 60 

. . . SPECI Fl CATI CN par t i cul ar I y, t he pr esent i nvent i on r el at es to an 
apparatus and system that electronically reads and stores bar codes or 
UPC nunters from paper coupons and allows display, 
organization, t r anspor t at i on, transfer and r edenpt i on 
of the coupons without further use of the paper upon which the coupon is 
pr i nt ed. 

BACKGROUND ART 

Currently a large rrarketing tool for both... 

...nx)re of the coupons, stopping the transaction. To discover why a coupon 
is not appropriate, the cashier rrust exarri ne the coupon and then review 
the casti register receipt to deter rrine what aspect of the 
purchased product does not meet the coupon r edenpt ion requirements. In 
the case where the cashier desires to accept the... 

...the coupons in order to verify the antiunt the retailer claims is owed on 
the redeertBd coupons. This process is corrpl et ed for every one of 
ttte bi I I i ons of coupons r edeerred annual I y. By t he t i me t he 
coupons have been collected by the retailer, passed through one and 
possibly two clearinghouses, and the rranufacture reinburses the retailer, 
several weeks or rront hs rray have passed. This results in a considerable 
di sadvant age to t he r et ai I er si nee t he t i me bet ween when t he r et ai I er 
gives the consutwr the coupon discount and when the 

rranuf act ur er reirrburses the retailer is, in effect, an interest-free loan 
to the rranuf act ur er . The rranuf act ur er also suffers from.. 
. . . rri sr edenpt i on to i ncr ease pr of i t s. Wen r et ai I er s can not pr ovi de the 
appropriate invoices to support such coupon submissions, they are placed 
on suspend lists by the rranuf act ur er s and their coupons 

are no longer accepted for r ei rttur sertBnt . Such fraud prevention by 
manufacturers requires large financial resources for the staffing of 
coupon f raud. . . 



. . IVI sredempt i on can run into the double digits for retailers, and 
manufacturers are plagued with the costs of paying for and preventing it. 
IVbl r edenpt i on is another type o\ coupon fraud often practiced on an 
even I ar ger seal e. IVbl r edenpt i on is t he I ar ge seal e col I ect i on of coupons 
which are then directly submitted to the... 

..habits of consumers on a national level because those who purchase with 
cash are not recorded by conventional marketing database collection. Ch a 
I ocal I evel , frequent sfiopper cards al I ow demographi c and 
buying history profiles to be conpi I ed on cash purchases, but this has 
not worked well on the national level. 
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A syst em 



14/3, K/ 2 ( 1 1 em 1 f rom f i I e: 349) 
Dl AL03( R) Fi I e 349: PCT FULLTEXT 
(c) 2010 W pa Thomson. All rts. reserv. 

01695991 ** I mage aval I abl e** 
ANALYTI C PLATFCRM 
PLATEFCRVE ANALYTI QUE 
Patent AppI i cant / Assi gnee: 

I NFCRMMI CN RESCURCES I NC, 1 50 Nor t h 0 i nt on St r eet , Chicago, I L 60661, 

US, US ( Resi dence) , US ( Nat i onal i t y) , (For all desi gnat ed st at es 

except : US) 
Patent AppI i cant / 1 nvent or : 

HUNT Herbert Dennis, 150 Nort h 0 i nt on St reet , Bedford, NY, US, US 

(Ftesi dence) , CA ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
V\EST John Randall, 150 North O i nt on Street, Sunnyvale, CA, US, US 

( Resi dence) , US ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
Gl BBS ^/brshal I Ashby, 1 50 Nor t h Q i nt on St r eet , 0 ar endon Hi I I s, I L, US, 

US ( Resi dence) , US ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
GRI ai ONE BradI ey M chael , 1 50 Nor t h 0 i nt on St r eet , Lake Zurich, I L, US, 

US ( Resi dence) , US ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
HUDSON Q-egory Davi d Nei I , 150 Nort h Q i nton St reet , Rverside, I L, US, 

US ( Resi dence) , US ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
BASI LI CO Andrea, 1 50 Nor t h 0 i nt on St r eet , Loohzzo, IT, I T ( Resi dence) , 

I T ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
JOHNSON Arvi d C, 1 50 Nor t h 0 i nt on St r eet , Frankfort, I L, US, US 

( Resi dence) , US ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
BERGEON Cheryl G 1 50 Nor t h Q i nt on St r eet , Ar I i ngt on Hei ght s, I L, US, US 

(Residence), US ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
CHAPA Crai g Joseph, 1 50 Nor t h Q i nt on St r eet , Lake Bar r i ngt on, I L, US, US 

(Residence), US ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
AGOSTI NELLI Alberto, 1 50 Nor t h 0 i nt on St r eet , TrezzoSull Adda, IT, IT 

(Residence), I T ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
YUSKO Jay AI an, 150 Nort h 0 i nt on St reet , Lontard, I L, US, US ( Resi dence) 

, US ( Nat i onal i ty) , ( Desi gnat ed onl y f or : US) 
M^SON Trevor, 1 50 Nor t h 0 i nt on St r eet , Bolingbrook, I L, US, US 

(Residence), LC ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
Legal Representative: 

NORTRUP John H (agent) , St r at egi c Pat ent , P. C. , Intellevate, P. Q Box 

52050, M nneapol i s, MM 55402, US 
Patent and Priority Inforrration (Country, Nurrber , Date): 
Patent: WD 200892147 A9 20080731 (W) 0892147) 

AppI i cat i on : VD 2008US521 87 200801 28 ( PCT/ VO US20080521 87) 

Pri ori ty AppI i cat i on: US 2007886798 20070126; US 2007886801 20070126; US 

2007887573 20070131; US 2007891508 20070224; US 2007891936 20070227; US 

2007952898 20070731 
Desi gnat ed St at es: 

(All pr ot ect i on t ypes applied unless ot her wi se st at ed - for applications 

2004+) 

AE AG AL AM AO AT AU AZ BA BB BG BH BR BW BY BZ CA CH CN 00 CR CU GZ DE 
DK DM DO DZ EC EE EG ES FI GB GD GE GH GM GT HN HR HU I D I L I N I S JP KE 
KG KM KN KP KR KZ LA LC LK LR LS LT LU LY M<\ IVD IVE M3 M< MM MW IVK IVY IVZ 
NA NG Nl NO NZ CM PG PH PL PT RO RS RU SO SD SE SG SK SL SM SV SY TJ TM 
TN TR TT TZ UA UG US UZ VC VN ZA ZM ZW 

( EP) AT BE BG CH CY CZ DE DK EE ES FI FR GB GR HR HU I E I S I T LT LU LV MC 

^^ NL ND PL PT RO SE SI SK TR 

( CA) BF BJ CF CG CI CM G^ QM GQ OA/ M. IVR NE SN TD TG 

( AP) BW GH GM KE LS Mi/V ^^ NA SD SL SZ TZ UG ZM ZW 

( EA) AM AZ BY KG KZ MD RU TJ TM 
Publication Language: English 
Fi I i ng Language: Engl i sh 
Ful I text W)rd Count : 182219 
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International Patent O ass (v8 + Attributes) 
I PC + Level Value Position Status Version Action Source Qfice: 
Q7<?F0017/30. . . 

Det ai I ed Descr i pt i on 

pernxitations and conbi nat i ons of attributes of a causal bitmap, wfiere 
pernxit at i ons and conbi nat i ons are pre- selected for their analytic 
interest in order to reduce the nunber of pernxitations and 
conbi nat i ons that are stored for purposes of further analysis or 
calculation. The causal bi t nnp fake 130 conpression technique may improve 
query per f or mance. . . up and running a character concatenate investigate 
stage for each of the attributes, such as per unit ounce, product type, 
package, flavor, scent, strength, additives, form and the like, 
that may be used i n t he matching process. 

[00223] It should be appreciated that the probabilistic matching engine 
methodology is but one. .. demand from a single source of data. 

00266] In embodiments, the net hods and systems disclosed herein may 
acilitate live interactive inf or nation access across all stores, 
categori es, products and t i peri ods 'at a cl i ck' , across 
multiple manufacturer and retailer hierarchies and attributes. The 
methods and systems may eliminate the need to restate dat a. . . pr oduct 
t r acki ng f aci I i t y may del i ver aut omat ed t r acki ng of new pr oduct s on a 
per i odi c basi s. The new pr oduct t r acki ng f aci I i t y may i ncl ude 
benchrrar ki ng metrics of new products versus the category, 
across retailers, across conpet i t i ve products, and the like. The new 
pr oduct t r acki ng f aci I i t y vray al so i ncor por at e consumer - 1 evel i nf or mat i on 
to bring further insights to underlying... 



14/3, K/ 3 (Item2 f romf i I e: 349) 
Dl ALOQ( R) Fi I e 349: PCT FULLTEXT 
(c) 2010 W pa Thomson. All rts. reserv. 

01537571 

GENI US ADAPTI VE DESI GN 
M3DELE D ADAPTATI CN AU GENI E 
Patent AppI i cant / 1 nvent or : 
CABI NALLA Li nda, 1 1 45 Del awar e St , Fairfield, OA 94533, US, US 
(Residence), US ( Nat i onal i t y) , ( Desi gnat ed f or all) 
Patent and Priority Information (Country, Nurrber, Date): 
Patent: WD 200781519 A2 20070719 (W) 0781519) 

AppI i cat i on : VD 2006US48704 20061 21 9 ( PCT/ VO US2006048704) 

Pri ori ty AppI i cat i on: US 2005755291 20051230; US 2006756607 20060105; US 
2006778313 20060301; US 2006783018 20060315; US 2006786906 20060328; US 
2006852794 20061018 
Desi gnat ed St at es: 

(All pr ot ect i on t ypes applied unless ot her wi se st at ed - for applications 

2004+) 

AE AG AL AM AT AU AZ BA BB BG BR BW BY BZ GA OH CN 00 OR CU GZ DE DK DM 
DZ EG EE EG ES FI GB GD GE GH GM GT HN HR HU I D I L I N I S JP KE KG KM KN 
KP KR KZ LA LC LK LR LS LT LU LV LY Mi\ MD M3 M< MM MWIVK M^ MZ NA NG Nl 
NO NZ CM PG PH PL PT RO RS RU SO SD SE SG SK SL SM SV SY TJ TM TN TR TT 
TZ UA UG US UZ VC VN ZA ZM ZW 

( BP) AT BE BG CH CY CZ DE DK EE ES FI FR GB GR HU I E I S I T LT LU LV MO NL 

PL PT RO SE SI SK TR 

( CA) BP BJ OF CG 01 CM »\ GN QQ OA/ M_ M^ NE SN TD TG 

( AP) BW GH GM KE LS Mi/V ^^ NA SD SL SZ TZ UG ZM ZW 

( EA) AM AZ BY KG KZ MD RU TJ TM 
Publication Language: English 
Fi I i ng Language: Engl i sh 
Ful I text W)rd Count : 520275 



EIC3600 SEARCH RESULTS 



61 



9/21/2010 



I nt er nat i onal Pat ent O ass ( v8 + At t r i but es) 
I PC + Level Value Position Status Version Action Source Qfice: 
0060 0030/ 00. . . 

Det ai I ed Descr i pt i on 

nunber of messages. Such notice night take place wi t h or without 
user's request for such i nf or mat i on. - user night know caller's t el or ID 
nunber; then maybe user can let an answering device take a message 
CSC: states information about the i nconi ng call via CSC " not i f i er " via 
cal I er ' s cal I er . . . i ncl ude set s of gi oves and I ndi ci a appi i ed to f i nger s 
of gloves to provide pictorial representations of the keyboard. Accessor 
selects "images" that are "edited" as "designated', or "edits" 
t hem= then gains " access" .- Same "edited" form can't be used more than 
twice in a r ow. -" i mages" undergo ongoing "editing"= accessor needs... 



14/3, K/ 4 (Items f romf i I e: 349) 
Dl ALCG( R) Fi I e 349: PCT FULLTEXT 
(c) 2010 W pa Thomson. All rts. reserv. 

01488570 

PRO/I Dl NG CaVTENTT TO M3BI LE CCMVUNI CATI CN FACI LI Tl ES 

FCURNI TURE DE CCNTTENU A DES I NSTALLATI CNB IVCBI LES DE CQVMJNI CATI CN 

Patent AppI i cant / Assi gnee: 

JU^FTAPINC 245 First Street, 11th Floor, Canbridge, 02142, US, -- 
(Residence), US ( Nat i onal i t y) , (For all designated states except: US) 
Patent AppI i cant / I nvent or : 

RAN/ERJorey, 1 872 Conrranweal t h Ave. , #11, Brighton, IVA 02135, US, US 

(Residence), US ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
SCRCGA Adani 1 27 Payer weat her Street, Canbridge, IVA 02138, US, US 

( Resi dence) , US ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
DCUQ^Y Denni s, 57 Per r y St r eet , Brookline, 02446, US, US ( Resi dence) , 
US ( Nat i onal i ty) , ( Desi gnat ed onl y f or : US) 
Legal Representative: 
M'^ZZAFESE Robert A et al (agent). Strategic Patents, P. C. , c/o 
Intellevate, P. Q Box 52050, M nneapol i s, MM 55402, US 
Patent and Priority Inforrration (Country, Nunber, Date): 



Pat ent 

AppI i cat i on: 
Pr i or i t y AppI i cat i on: 

2005731991 20051101 

2005271164 20051111 

2005274884 20051114; 

2006335900 20060118 

2006337234 20060119 

2006337112 20060119 

2006347842 20060203 

2006785242 20060322 

2006414740 20060427; 

2006382243 20060508 

2006382257 20060508; 

2006382618 20060510; 

2006382676 20060510; 

2006382696 20060510; 

2006422797 20060607 
Desi gnat ed St at es: 

(All pr ot ect i on t ypes applied unless ot her wi se st at ed - for applications 

2004+) 

AE AG AL AM AT AU AZ BA BB BG BR BW BY BZ CA CH CN CO CR CU CZ DE DK DM 
DZ EC EE EG ES FI GB CD GE GH GM HN HR HU I D I L I N I S J P KE KG KM KN KP 
KR KZ LA LC LK LR LS LT LU LV LY IVA IVD M3 IVK MM M/V IVK IVY ^/Z NA NG Nl NO 
NZ CM PG PH PL PT RO RS RU SC SD SE SG SK SL SM SV SY TJ TM TN TR TT TZ 
UA UG US UZ VC VN ZA ZM ZW 

(BP) AT BE BG CH CY GZ DE DK EE ES FI FR GB GR HU I E I S I T LT LU LV M3 ML 



WD 200733358 A2-A3 20070322 ( W) 0733358) 

WD 2006US35976 20060913 

US 2005717151 20050914; 
US 2005267940 20051105 
US 2005274933 20051114; 
US 2005282120 20051116 
US 2006335904 20060119 
US 2006336432 20060119 
US 2006347825 20060202 
US 2006355915 20060216 
US 2006413273 20060427; 
US 2006382226 20060508 
US 2006382246 20060508 
US 2006382260 20060508 
US 2006382637 20060510 
US 2006382684 20060510 
US 2006383236 20060515 



( PCT/ W) US2006035976) 
US 2005720193 20050923; 
US 2005268671 20051105 
US 2005274905 20051114 
US 2005281902 20051116 
US 2006337233 20060119 
US 2006337180 20060119 
US 2006347826 20060203 
US 2006387147 20060321 
US 2006414168 20060427 
US 2006382237 20060508 
US 2006382249 20060508 
US 2006382262 20060508 
US 2006382648 20060510 
US 2006382690 20060510 
US 2006383511 20060516 



US 

us 
us 
us 
us 
us 
us 
us 
us 
us 
us 
us 
us 
us 
us 
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PL PT RO SE SI SK TR 

( CA) BF BJ CF CG CI CM GN QQ M. IVR NE SN TD TG 

( AP) BW GH GM KE LS Mi/V ^^ NA SD SL SZ TZ UG ZM ZW 

( EA) AM AZ BY KG KZ ^/D RU TJ TM 
Publication Language: English 
Fi I i ng Language: Engl i sh 
Ful I t ext W)rd Count : 175603 
International Patent 0 ass (v8 + Attributes) 
I PC + Level Value Position Status Version Action Source Cffice: 

GPffOOOSO/ 00. . . 

Det ai I ed Descr i pt i on 

s nx)bi I e conroini cat i on facility 102, such as, retail establishments 
sel I i ng j azz r ecor di ngs, r et ai I est abl i shment s sel I i ng j azz r ecor di ngs 
wi t hi n IMew Yor k Q t y, r et ai I est abl i shment s sell i ng j azz record/ ngs 
within walking distance of the user, and so forth. 

[00122] In enbodi ment s, a parameter may also include a mobile 

conroini cat i on facility characteristic, which may be. . . mobi I e search host 

f aci I i ty 114. 

The cached data rray be conpressed prior to transnission t o t he mobile 

conmini cat i on facility 102, and vray be deconpressed after receipt 

on t he mobi I e conn- i uni cat i on f aci I i t y 102. The dat a may be deconpr essed 

upon receipt, or nBy be deconpressed as the data is accessed to be... 

about the access. For exanpl e, the personal filter 144 may perform a 

reverse phone nunter process on calls received by or made from the mobile 

commni cat i on \ a.c\\\{^ 102 to deter nine information about the 

est abl i shnent s and individuals called. Such information may also b 

mat ched wi t h t he t i me of day t he cal I was. . . 

...indicating user preferences. For exanpl e, if the user is making calls 
most days at lunch t i me t o take out restaurants, one may infer that the 
user is going to make more calls to take out places for lunch. 
Li kewi se, i f t he user has made t en phone cal I s to di f f er ent new car . . . 
Unit at ion, be an address box, a name box, an email box, a text box, a 
numeric box, an al phanurrBr i c box, a search engine, a song narm box. 

[00363] The mobile comrruni cat i on facility may be a phone, a mobile phone, 
a cellular phone, a GSM phone, or any other fonn of tethered... 

...132, the carrier rules 130, and the open web content 138). All of the 
i nf or nat i on may i ndi cat e t hat this is t he gener ai t i me when t he 
user 1104 eats dinner, so the mobile search host facility 114 may 
provide results t o t he mobile conmini cat i on facility 102 that pertain to 
di nner . I n t hese. . . 

...afford a sports car; or a search query for treatment of arthritis 
resulting in an advertisement for an electric convertible bed, because 
i nf or mat i on about t he user i ndi cat es t hat t he user i s 
elderly, and the user has been also recently searching for sleeping aids 
and has Page 119 of 434 been placing calls f r om hospi t al s; or... 

...account a a part of the service provided t o t he sponsoring service. 

[003901 Another example of a mDbi I e pay- per -cal I interaction may be a 
user whose i nf or mat i on st or ed in t he mobi 1 e sear ch pi at f or m 1 00 
shows they are 42 years old, male, married, with three young children... 
100 for an inflatable water slide from a local party rental store. The 
advert i sement is di spl ayed i n a I ower r esol ut i on f or mat to col nci de wi t h 
t he us&r' s devi ce capabi I i t i es. A phone number i s pr ovi ded i n t he 
advert i serrent that the user may now store for later use, click on to call 
Page. . . i n the previous exanpl e the user had an age in excess of the age 
of rraturity. This inforrration may perrrit a general authorization for this 
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user 1 0 access adul t cont ent on t he mobi I e comruni cat i on f aci I i t y 
102 that is associated with the user, regardless of whether a search 
request for mobile content... 

. . . per i ods. 

[00482] Di sanbi guat i on may occur by suggesting additional queries based 
upon the frequency of terms used in the initial query entry 120 or upon 
\ he category o\ t er ms used ( e. g. , title, artist, or yel I ow pages 
taxonomy) . Suggestions may be updated following the entry of new 
keystrokes on the mobile comnuni cat i onf aci I i t y 102 by mapping the 
di sanbi guat ed search query to a query classification of category 
t axononi es ( e. g. , t he yel I ow pages t axonomy) . 

[00488] In enlDOdi ment s, a query entry 120 may be di sanbi guat ed on a 
mobi I e conrrruni cat i on f aci I i t y 1 02. . . 

...may be used in users' query entries. 

[00490] Q her disambiguation ordering rules may be related, in part, to 
the amount of content within a result category, the carrier 
business rules 130, mobile subscriber characteristics 112, a search 
al gor i t hm f aci I i t y 144, a personal filter, parental controls 150, 
sponsorship infornration, or the capabilities... 

. . . det er mi ne t he compat 1 bi I i t y bet ween t he aval I abl e cont ent and t he 
capabilities of the user's mobile conmini cat i on facility 102. 
Conpat i bi I i t y nBy be det er ni ned through mock mobile conmini cat i on 
facility 102 trials during which the spider extracts results from sites 
on a preferred basis (based upon \AAP conpat i bi e content or content type). 
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Det ai I ed Descr i pt i on 

suitable for practicing met Inods 
and systems consistent wi t In the present invention; 

Fl G 6 depicts message categories in accordance with methods and systems 
consi St ent wi t h t he present \ nvent i on; 

Fl G 7 depicts a message choreography for a purchase order scenario in 
accor dance 

with methods and systems consistent with the present invention; 
Fl G 8. . . 

...systems consistent with the present invention; 

FIG 359 depicts the message choreography for the Catalogue interfaces in 
accordance with methods and systems consistent with the present 

i nvent i on; 

VI . Det ai I ed Descr i pt i on 

Ref er ence \wi I I now be made i n det ai I t o an i npl ement at i on consi st ent wi t h 
the present invention as illustrated in the acconpanyi ng drawings... 
...be used throughout the drawings and the following description to refer 

t 0 t he same or I i ke part s. 

A. Q/er vi ew 

IVfet hods and systems consistent with the present invention 
facilitate e-comnerce by providing consistent interfaces that are 
suitable for use across industries, across businesses, and across 
different departments within a business dur i ng. . . f r om cr edi t management 
about exi st i ng payment 
obligations of a business partner. 



Code IMame Descr i pt i on 

0457 Cr edi t Conrri t ment A Cr edi t Comri t mei @ Recor dNot i f i cat i on is a not i ce 
to ^ccj/'i/ Not i f i cat i on credit management about existing payment 
obligations of business partners. 

0458 Cr edi t W)r t hi ness A Cr edi t W)r t hi nessCr i t i cal Par t i esClier y i s an 

i nqui ry to Cri ti cal Part i es Query cr edi t management about ... zer o t o f our 
40031 . 

Q gani sat i onFor mat t edlMame may be restricted (see 4002j ) . 
PersonlMame 4003a contains the parts of a natural person's name. For 
PersonNarne 4003a, the Category i s Element 4003b, the Cbj ect 0 ass 
is Address 4003c, the Property is Person Name 4003d, the 
Repr esent at i on/ Associ at i on is Person Name 4003e, the Type is... 
GeoCoordi nat es 4038a is zero or one 4038h. 

Comrruni cat i on 4049a cont ai ns i nf or mat i on about comruni cat i on pat hs wi t h 
which a person or organization can be reached. For the 
Gomwni cat i on AQAQd., the Category i s El enBnt 4049b, the 
Object a ass is Address 4049c, the Property is Communication 4049d, and 
the Repr esent at i on/ Associ at i on is Details 4049e. The Cardinality between 
the GDT Address 4000a and Conmini cat i on 4049 is zero or one 4049f . 
Comnaini cat i on 4049a is corrprised of Cor r espondenceLanguageOode 4040a, 
Tel ephone 4042a, Mabi I ePhone 4047a, Facsi ni I e 4052a, ermi I 4058a, 
and V^b 4063a. 

Cor r espondenceLanguageCode 4040a specifies the language for written 
correspondence. For Cor r espondenceLanguageCode 4040a, the Category is 
Element 4040b, the Cbj ect 0 ass is Comruni cat i on. . . 

. i s one 4046h. 

IVbbi I ePhone 4047a contains a mobile phone nunter in each instance. For 
IVbbi I ePhone 4047a, the Category is Element 4047b, the Cbj ect 0 ass is 
Osrmjnication AQAlc the Property is IVbbi I e Phone 4047d, and the 
Represent at i on/ Associ at i on is Details 4047e. The Cardinality between the 



EIC3600 SEARCH RESULTS 



67 



9/21/2010 



GDT Address 4000a and IVbbi I ePhone 4047a i s. 



...the respective country, the fax nunber nny not be used. There are 
exceptions, however. For exanrpl e, response faxes requested by the 
business partner or faxes sent for service purposes and the like 
may still be perrritted. Furthermore, it is advisable to save fax nunters 
so that faxes sent by business partners... 

. . . NartB is Indicator 4060g. The Cardinality between the GDT Address 4000a 
and AddressDef aul 1 1 ndi cat or 4060a is one 4060h. 

Addr essDescr i pt i on 406 la is an addition t o t he enai I address that 
refers to special details or that contains other unstructured 
information. For Addr essDescr i pt i on 4061 a, the Category is Element 406 1 
b, t he CbJ. . . 

. . . saved so t hat emai I s sent by busi ness part ners and t he I i ke can st i I I be 
identified, even if the indicator is set. For Addr essUsageDeni al I ndi cat or 
4062a, the Category i s El errent 4062b, the Cbj ect 0 ass is 
Bmil 4062c, the Property is Email address Lteage Denial Indicator 
4062d, the Repr esent at i on/ Associ at i on is Indicator 4062e, the Type is OCT 
4062f , and t he Type Name. . . 

...Cardinality between the GDT Address 4000a and 
Addr essUsageDeni al I ndi cat or 4062a is one 4062h. 

V\feb 4063a contains a Wb address in each instance. For Wb 4063a, the 
Gst0gory \s El errent 4063b, the Cbj ect Q ass is Cbrtmni cat i on 
4063c, the Property is V6b 4063d, and the Repr esent at i on/ Associ at i on is 
Details 4063e. The Cardinality between the GDT Address 4000a and V^b 
4063a i s unbounded. . . 

. . . be enpt y. 

The addresses of technical objects, w*ii ch describe a physical location, 
are represented by an appropriate field selection, e.g., the address of 
t he organ! zati on m t hout Cr gani sat i onFor mat t edName and 
Oonmjni cat i on. 

- 82 

(f) Adj ust nBnt ReasonCode 

The GDT AdJ ust oBnt ReasonCode 4 1 00 i s a coded representation for the 
reason for an adj ust n^nt . An exanpl e of GDT Adj ust ment ReasonCode. . . may 
not be used. GDT Bat chl D 4800 rmy be uni que wi t hi n t he i dent i f i cat i on 
schenB that is nnnaged by schenBAgencyl D. For the GDT schemeAgencyl D 
4852, the Category i s Attribute 4854, the Cbj ect 0 ass is 
I dent i f i cat i onSchemeAgency 4856, the Property is Identification 4858, the 
Repr esent at i on/ Associ at i on is Identifier 4860, the Type is xsd 4862... 

. . . GDT scherTBAgencyl D 4852 rrny be opt i onal 4868. 

ScherTBAgencySchemel D i dent i f i es t he i dent i f i cat i on scheme t hat r epr esent s 
the context for agency identification. For the GDT schemeAgeneySchemel D 
4870, the Category \s Attribute 4872, the Cbj ect 0 ass is 

I dent i f i cat i onSchen^Agency 4874, the Property is Scheme 4876, the 
Repr esent at i on/ Associ at i on is Identifier 4878, the Type is xsd 4880... 

...0 is the identifier for the instance of the business document within a 
(technical) message that is generated by the business application level 
at the sender. For the ID 5010, the Category i s Element 5012, 
the Cbj ect 0 ass is Business Document IVfessage 5014, the Property is 
Identification 5016, the Repr esent at i on/ Associ at i on is Identifier 5018, 
t he Type is... 
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I n t he above exanpl e, for Sender Part y, schertBAgencyl D=" 016" can 
correspond to Dun & Bradstreet according t o t he code list DE 3055. 
For Reci pi ent Part y. 

schemel D=" Part yl D" specifies that t he scheme "Partyll)" was used to 
i dent i f y the par t y. 

- 93 schemeAgencyl D=" BPL- 300" specifies that the scheme. .. t hat may be 
delivered together. Items that belong to the same delivery group may be 
delivered at t he same t i rre. Therefore, from the point of vi &w o\ 

the availability cheek, the pr oduct s/ nnt er i al s selected i n t he 
hi ghl i ght ed i t ems may be aval I abl e in suf f i ci ent quant 1 1 1 es at t he same 
t i me on t he r equest ed. . . 
... t he busi ness t ype of a hi er ar chi cal r el at i onshi p bet ween 1 1 ems of a 
Busi nessTr ansact i onDocument . An exanpl e of CDT 

Busi nessTransact 1 onDocument 1 1 enUi erarchyFiel at! onshi pTypeCtode 5800 1 n t he 
context of a purchase order item\s. 

<Hi erarchyRel at i onshi pTypeCode>00 I </ Hi erarchyRel at i onshi pTypeOode>. 

The structure of CDT Business Transaction Document 1 1 em Hi er ar chy 
Rel at i onshi p 3 0 Type Code 5800 i s depi ct ed in Fi gur e 58. . . 

...products. This includes infornBtion on free goods, substitute products 
and value Units. 002 identifies an invoice it em that specifies prices 
and taxes for a delivered product (including conpleted work) and, 
if necessary, more information on this product. 003 identifies a credit 
memo i t em t hat specifies refunded prices and taxes for a... 

...For exanpl e, in addition to a "standard" invoice it em for an ordered 
product, an invoice can contain a delivery costs i t em t hat i s t o be 
shorn separat el y. 

- 105 

In an exanpl e, in Fi/3, the Busi nessTr ansact i onDocument 1 1 emTypeCtode 6200 
corresponds to VBTYP + PCSAR i n Sal es or BSTYP i n Purchasi ng or 
REFERENZBELEG in... 

...is CDT 631 8, and t he Type Name i s Locat i on I nt er nal I D 6320. The 
Cardinality is zero or one 6322. 

For the Standard ID 6324, the Category is Element 6326, the Cbj ect 
Class is Business Transaction DocunBnt Location 6328, the Property 
Qualifier is Standard 6330, the Property is Identification 6332, the 
Repr esent at i on. . . 

...is CDT 6490, and t he Type Name is Par t y Par t y ID 6492. The Car di nal i t y 
i s zer 0 or one 6494. 

For the Vendor I D 6496, the Category i s Element 6498, the Cbj ect 

Class is Business Transaction Document Party 6499, the Property dial i f i er 

is Vendor 6401 A, the Property is Identification 6402A, the Representation 

...Bill From 6628A, the Property is Identification 6629A, the 

Repr esent at i on/ Associ at i on is Identifier 6630A, the Type is CDT 663 I A, 

and the Type Name is Product Party I D 6632A. The Cardinality is 

zero or one 6633A. 

For the Bidder I D 6634A, the Category is Element 6635A, the Cbj ect 0 ass 
i s Busi ness. . . 

...the Type is GDT 6656A, and the Type Name i s Not e 6657A. The Cardinality 
is zero or one 6658A. 

For t he Change I D 6659A, t he Gstsgory i s El ement 6660A, t he Cbj ect 

a ass is Business Transaction Document Product 666 1 A, the Property is 
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Change Identification 6662A, the Repr esent at i on/ Associ at i on is Identifier 



. . . 6700 cent ai ns t he 

information that is exchanged - for exanrpi e, in accor dance wi t h comiDn 
business understanding - in business documBnts about a product category. 
1 1 i dent i f i es t he product category usi ng an i nt er nal I D, a 
standard ID, and IDs assigned by parties involved. A product category is 
a division of products according to objective criteria... 

. . . code I i St DE 3055. 

The structure of CDT Business Transaction Document Product Category 6700 
is depicted in Figure 67. For the CDT Business Transaction DocumBnt 
Product Category <ol^^, the Cbj ect 0 ass is Business 
Transaction Docurrent Product Category 6702, and the 
Represent at i on/ Associ at i on term is Details 6704. 

For the Internal I D 6706, the Category is Element 6708, the Cbj ect 0 ass 

is Business Transaction Docurrent Product Category Q7^0, the 

Property dial i f i er t er m i s Internal 6712, the Property is Identification 

6714, the Repr esent at i on/ Associ at i on term is Identifier 6716, the Type 

term is CDT 6718, and the Type Name term is Product Category 

I nternal I D 6720. 

The Cardinality is zero or one 6722. 

For the Standard I D 6724, the Category is Element 6726, the Cbj ect 0 ass 
i s Busi ness. . . 

...6790, and the Type Name term is Product Category Party I D 6792. The 
Cardinality is zero or one 6794. 

For t he Vendor I D 6796, t he Category i s El ement 6798, t he Cbj ect 
a ass is Business Transaction Document Product Category 6799, the 
Property dial i f i er terin is Vendor 670 1 A, the Property is... 
...that is used pr opr i et ar i I y by the Product Reci pi ent Party for this product 
cat egor y. Vendor I D r ef er s to an i dent i f i er t hat is used pr opr i et ar i I y by 
the Vendor Party for this product category. Bi I I Tol D r ef er s to 
an identifier that is used pr opr i et ar i I y by the BillToParty for this 
pr oduct cat egor y . Bi I I Fr orrl D r ef er s to an i dent i f i er t hat is used 
pr opr i et ar i I y by the Bi I I Fr onf ar t y f or this pr oduct cat egor y. Bi dder I D 
refers to an identifier that is used pr opr i et ar i I y by the Bidder Party for 
t hi s product category. 

The different I Ds of a CDT Busi nessTr ansact i onDocument Pr oduct Cat egor y 
6700 rray identify the sarre product category. A product category may be 
identified by t he Pr oduct Cat egor yl nt er nal I D when Sd/Jtafe/" and 
recipient can access shared rrast er data, by the Product Cat egor ySt andardi D 
when sender and recipient can rranage standardized identifiers, or by the 
Pr oduct Cat egor y Par t yl Ds when sender or... 

. . . may be used i n a rrBssage. At I east one I D may be speci f i ed. 

The CDT Busi nessTr ansact i onDocument Pr oduct Cat egor y 6700 is used in 
messages for internal and external corrmnl cat I on \ o transrrit 
required information about Byproduct category. 
( gg) Busi nessTr ansaet i onDocument Publ i cl ndi cat or 

A GDT Busi nessTr ansact i onDocument Publ i cl ndi cat or 6800 i ndi cat es whet her 
or not a business docurrent is public. "Public" in this case nBans that 
access to the business... 

. . . GDT 721 9A, t he Type Name t er m i s Not e 7220A, and the Car di nal i t y is zer o 
or one 722 1 A. 
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For the Unloading Location 1222k, tine (^tegoty \ s Element 7223A, 
the Cbj ect 0 ass is Business Transaction Document Ship To Location E 
7224A, the Property is Unloading Location 7225A, the 

Repr esent at i on/ Associ at i on term.. Type Name t er m i s Location Internal ID 
73 3 6, and the Cardinality is zero or one 73 3 8. 

For t he Buyer 7340, t he Category 1 s El emsnt 7342, t he Cbj ect O ass 

is Business Transaction Docurrent Transship Location 7344, the Property 

Qualifier term is Buyer 7346, the Property is Identification 7348... 

.is Business Transaction Document Location 7336A, and the Cardinality is 
zero or one 7337A. 

I nt er nal I D r ef er s to a pr opr i et ar y i dent i f i er t hat is used when bot h 
sender and recipient can access shared nBst er data. StandardID 
refers to a standardized identifier for this location, whose 
identification scherre may be managed by an agency... 

.decimal nunloer wi t h a nBxi mum of two places before the decimal point and 
three places after the deci nBl point. For the Percent Code 7806, the 
Category \ s El eoBnt , t he Cbj ect Q ass i s Cash □ scount 7828, t he 
Property is Percent 6004, the Repr esent at i on/ Associ at i on t er m i s Percent 
783214, the Type termis...1 5 Transmission 8902, the Property is 
Indicator 8904, the Repr esent at i on/ Associ at i on t er m i s Indicator 8906, 
t he Type t er m i s CCT 8908, and t he Type Nsim t er m i s I ndi cat or 891 



14/3, K/ 6 ( I tern 5 f rom f i I e: 349) 
Dl ALOQ( R) Fi I e 349: PCT FULLTEXT 
(c) 2010 W pa Thomson. All rts. reserv. 

01329846 ** I mage avai I abl e** 
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DE ( Nat i onal i ty) , ( Desi gnat ed f or all) 
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( Nat i onal i t y) , ( Desi gnat ed f or al I ) 
ELFNER St ef an, Amsel gasse 6, 69121 Heidelberg, DE, DE ( Resi dence) , DE 

( Nat i onal i t y) , ( Desi gnat ed f or al I ) 
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OaL M chael , Burgstr. 49, 69121 Heidelberg, DE, DE ( Resi dence) , DE 
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( Nat i onal i t y) , ( Desi gnat ed f or al I ) 
GNANWrner, I ndust r i est r asse 7, 7491 8 Angel bacht al , DE, DE ( Resi dence) , 

DE ( Nat i onal i t y) , ( Desi gnat ed f or all) 
GRCSS Ant oni a, Lei pzi ger St r . 1, 69181 Lei men, DE, DE ( Resi dence) , DE 

( Nat i onal i t y) , ( Desi gnat ed f or al I ) 
GRCSS Pat r i ck, St ei nmet zweg 34, 64625 Benshei ni DE, DE ( Resi dence) , DE 

( Nat i onal i t y) , ( Desi gnat ed f or al I ) 
GSCHV\ENDER C^rhard, Br ookeFi el ds, Kundanahal I i , 56037 Bangal or e, DE, DE 

(Residence), DE ( Nat i onal i t y) , ( Desi gnat ed f or all) 
HENDRI CKS Joerg, 111 Duke Street, K/bntreal, Qjebec CCK3C 2 Ml, GA, GA 

(Residence), DE ( Nat i onal i t y) , ( Desi gnat ed f or all) 
HENGEVCSS W)l f , AlteHeerstr. 1, 691 68 W esl och, DE, DE ( Resi dence) , DE 

( Nat i onal i t y) , ( Desi gnat ed f or al I ) 
HETZER St ephan, Wesenweg 13, 7491 8 Angel bacht al , DE, DE ( Resi dence) , DE 

( Nat i onal i t y) , ( Desi gnat ed f or al I ) 
HCFM^NN Chr 1 St 1 ne, SchI ehdornweg 51 , 69469 V^i nhei ni DE, DE ( Resi dence) , 

DE ( Nat 1 onal! ty , ( Desi gnat ed f or all) 
JAECKVolker, Hinter der IVUehleSI, 69226 NussI och, DE, DE ( Resi dence) , 

DE ( Nat i onal i t y) , ( Desi gnat ed f or all) 
KELNBERGER Bern hard, Burgunderweg 2, 69231 Rauenberg, DE, DE ( Resi dence) , 

DE ( Nat i onal i t y) , ( Desi gnat ed f or all) 
KEMVER Johann, Schillerstr. 24, 69242 IVUehl hausen, DE, DE ( Resi dence) , DE 

( Nat i onal i t y) , ( Desi gnat ed f or al I ) 
Kl VOsI Adann Qehaegest r . 20C, 69190 Hannover, DE, DE ( Resi dence) , DE 

( Nat i onal i t y) , ( Desi gnat ed f or al I ) 
KCETTER Karst en, Hei nr i ch- Fuchs- St r . 36, 691 26 Hei del ber g, DE, DE 

(Residence), DE ( Nat i onal i t y) , ( Desi gnat ed f or all) 
KRAEH^/ER Thi I 0, Fr i edr i ch- Eber t - AnI age 41, 691 1 7 Hei del ber g, DE, DE 

( Resi dence) , DE ( Nat i onal i t y) , ( Desi gnat ed f or al I ) 
KUEHL Axel , Kurpfalzstr. 58, 69226 NussI och, DE, DE ( Resi dence) , DE 

(Nat i onal i t y) , ( Desi gnat ed f or al I ) 
KUSTER Cor i nne. Ret t i ghei nBr St r . 32, 69242 Mjehl hausen/ Kr ai chgau, DE, DE 

(Residence), DE ( Nat i onal i t y) , ( Desi gnat ed f or all) 
LEHNER Chri stoph, Hi I dast r . 9, 69115 Hei del berg, DE, DE ( Resi dence) , DE 

( Nat i onal i t y) , ( Desi gnat ed f or al I ) 
LI ESao V^rner, Haselweg 2/2, 69168 WesI och, DE, DE ( Resi dence) , DE 

( Nat i onal i t y) , ( Desi gnat ed f or al I ) 
M^KRISQto, Hirtenaue 50, 691 1 8 Hei del ber g, DE, DE ( Resi dence) , GR 

( Nat i onal i t y) , ( Desi gnat ed f or al I ) 
MCRSCH Andreas, Ni et zschest r asse 36, 68165 IVbnnhei ni DE, DE ( Resi dence) , 

DE ( Nat i onal i t y) , ( Desi gnat ed f or all) 
NCWXNY Di et OBr , Kr ai chgaust r . 41a, 69234 Di el hei m DE, DE ( Resi dence) , 

DE ( Nat i onal i t y) , ( Desi gnat ed f or al I ) 
NI ETSCHKE ThooBS, Si nshei rrer St r . 79, 69226 NussI och, DE, DE ( Resi dence) , 

DE ( Nat i onal i t y) , ( Desi gnat ed f or all) 
NI ESW\ND W)l f gang, Hei nr i ch- Luebke- \Afeg 14, 69242 IVUehl hausen, DE, DE 

(Residence), DE ( Nat i onal i t y) , ( Desi gnat ed f or all) 
PCDHAJSKY Georg, Ger rrer hei rrer st r . 5, 76661 Phi I i ppsbur g, DE, DE 

(Residence), DE ( Nat i onal i t y) , ( Desi gnat ed f or all) 
PCETSCHKE Dom ni c, Theodor - Heuss- St r . 5, 76275 Et 1 1 i ngen, DE, DE 

( Resi dence) , DE ( Nat i onal i t y) , ( Desi gnat ed f or al I ) 
PYKA Uwe, Seevwaldstr. 1, 74889 Si nshei m Hi I sbach, DE, DE ( Resi dence) , DE 

( Nat i onal i t y) , ( Desi gnat ed f or al I ) 
RADCKE Rued i ger , Vi kt or i ast r asse 4, 76646 Bruchsal, DE, DE ( Resi dence) , 

DE ( Nat i onal i t y) , ( Desi gnat ed f or all) 
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( Resi dence) , DE ( Nat i onal i t y) , ( Desi gnat ed f or al I ) 
REI NEM^H Frank, Wil dpf or t e 1 1 6, 68305 IVbnnhei m DE, DE ( Resi dence) , DE 
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Rl PP Vol ker , Rober t - Bl urn St r . 4, 681 99 IVbnnhei ni DE, DE ( Resi dence) , DE 

( Nat i onal i t y) , ( Desi gnat ed f or al I ) 
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DE ( Nat i onal i t y) , ( Desi gnat ed f or all) 
SALA Paol a, ^/felr kt pi at z 6, 6911 7 Hei del ber g, DE, DE ( Resi dence) , IT 

( Nat i onal i t y) , ( Desi gnat ed f or al I ) 
SCHAPLER Dani el a, Goet hest r . 22, 68789 St . Leon- Rot , DE, DE ( Resi dence) , 

DE ( Nat i onal i t y) , ( Desi gnat ed f or all) 
SCHM TT ^/felt t hi as, Er nst - Rehm St r . 7, 691 24 Hei del ber g, DE, DE ( Resi dence) 

, DE ( Nat i onal i t y) , (Desi gnat ed f or all ) 
SCHNEI DER Andreas, v. Heyl St r . 4g, 67240 Bobenhei m- Roxhei ni DE, DE 

(Residence), DE ( Nat i onal i t y) , ( Desi gnat ed f or all) 
SCHUELER Ar nul f , Hi I dast r . 19a, 691 1 5 Hell der ber g, DE, DE ( Resi dence) , DE 

( Nat i onal i t y) , ( Desi gnat ed f or al I ) 
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relevant data comruni cat ed to an application in which the operative 
verification and creation of invoices takes place, and/ or in which "self 
bi I I i ng" i nvoi ces ( eval uat ed receipt set 1 1 ement ) ar e cr eat ed. 

The SRM 1902 sends an I nvoi ci ngDueCancel I at i onRequest message 1912 to 

Invoicing 1906. The message type 1914 of the 

I nvoi ci ngDueCancel I at i onFtequest message 1912 is 0293... 

...relevant data Gomrunicated to an application in which the operative 
verification and creation of invoices takes place, and/ or in which "self 
billing" invoices (evaluated receipt settlement) are created. 

- 44 The SCE 1904 sends an I nvoi ci ngDueCancel I at i onRequest message 1920 

to Invoicing 1906. The rressage type 1922 of the 

I nvoi ci ngDueCancel I at i onRequest message 1920 is... that is used 

pr opr i et ar i I y by the Bi I I Fr omPar t y f or this pr oduct cat egor y. Bi dder I D 

refers to an identifier that is used pr opr i et ar i I y by the Bidder Party for 

t hi s product category. 

The different I Ds of a CDT Busi nessTr ansact i onDocument Pr oduct Cat egor y 
6700 may identify the sarre product category. A product category may be 
identified by the - 127 Pr oduct Cat egoryl nt er nal I D when. . . execut i on of a 
busi ness t r ansact ion is bl ocked. Wii I e t he GOT 

Busi nessTr ansact i onExecut i onSt at usCode - 141 - indicates the current 
execution status of a business transaction, the GDT 
Busi nessTr ansact i onBI ockedl ndi cat or 5300 s^oms whet her or not the 
execution of a business transaction should start or be continued. For 
exarrpi e, when a del i very is requested, i t can al so be. . . 



14/3, K/ 7 ( 1 1 em 6 f rom f i I e: 349) 
Dl ALO^ R) Fi I e 349: PCT FULLTEXT 
(c) 2010 WPQ Thomson. All rts. reserv. 
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KUEHL Axel , Kur pf al zst r asse 58, 69226 NussI och, DE, DE ( Resi dence) , DE 

(Nationality), (Designated only for: US) 
WAGNER Andr e, Burghaldeweg 38A, 74889 Si nshei ni DE, DE ( Resi dence) , DE 

(Nationality), (Designated only for: US) 
BCLD Andreas, Har t rrannst r asse 28, 67063 Ludwi gshf en, DE, DE ( Resi dence) , 

DE ( Nat i onal i ty) , ( Desi gnat ed onl y f or : US) 
BRCSSLER Andreas, Am Schoepf spf ad 4, 69251 C^iberg, DE, DE ( Resi dence) , 

DE ( Nat i onal i ty) , ( Desi gnat ed onl y f or : US) 
IVCRSCH Andreas, Nl et zschest r asse 36, 68165 l\^nnhei mi DE, DE ( Resi dence) , 

DE ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
SCHNEI DER Andreas, v. Heyl Strasse4g, 67240 Bobenhei m Roxhei mi DE, DE 

( Resi dence) , DE ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
GRCSS Ant oni a. Lei pzi ger Strasse 1, 69181 Lei men, DE, DE ( Resi dence) , DE 

(Nationality), (Designated only for: US) 
SCHULER Ar nul f , Hi I dast r asse 1 9a, 691 1 5 Hei del ber g, DE, DE ( Resi dence) , 

DE ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
KEI NBERGER Ber nhard, Burgunderweg 2, 69231 Rauenberg, DE, DE ( Resi dence) , 

DE ( Nat i onal i ty) , ( Desi gnat ed onl y f or : US) 
HCFMi\NN Chr i st i ne, SchI ehdor nweg 51 , 69469 Vfei nhei ni DE, DE ( Resi dence) , 
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DE ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
LEHNER Chr i St oph, Hi I dast r asse 9, 691 1 5 Hei del ber g, DE, DE ( Resi dence) , 

DE ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
KUSTER Cor i nne, Ret t i ghei n^r St r asse 32, 69242 Mjhl hausen/ Kr ai chgau, DE, 

DE ( Resi dence) , CH ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
BUCHMaNN Dani el , Reet zst r asse 1 9, 76237 Pf i nzt al , DE, DE ( Resi dence) , DE 

(Nationality), (Designated only for: US) 
SCHAPLER Dani el a. Got hest r . 22, 68789 St . Leon- Rot , DE, DE ( Resi dence) , 

AT ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
POrSCHKE Doni ni c, Theodor - Heub- St r asse 5, 76275 Ettlingen, DE, DE 

(Residence), DE ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
THOVE Frank, Nebeni usst r asse 33, 761 37 Kar i sr uhe, DE, DE ( Resi dence) , DE 

(Nationality), (Designated only for: US) 
ALVAREZ C^br i el , Hei nr i ch- Bol I - St r abe 23, 68766 Hockenhei ni DE, DE 

(Residence), US ( Nat 1 onal! t y) , ( Desi gnat ed onl y f or : US) 
PCDHAJSKY Qeorg, C^r rrer hei mer st r asse 5, 76661 Philippsburg, DE, DE 

(Residence), DE ( Nat 1 onali t y) , ( Desi gnat ed onl y f or : US) 
RITTERQerd, Schwet zi nger st r asse 91, 69124 Heidelberg, DE, DE ( Resi dence) 

, DE ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
GSCHV\ENDER C^rhard, Br ookeFi el ds, Kundanahal I i , Bangal or e 560 037, IN, IN 

(Residence), DE ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
Rl EKEN Q-egor , Erlenweg 12, 691 90 V\6I I dor f , DE, DE ( Resi dence) , DE 

(Nationality), (Designated only for: US) 
STUHEC Oint her , Fr i edr i chst r asse 1 0, 691 1 7 Hei del ber g, DE, DE ( Resi dence) 

, AT ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
ZACHMaNN Jens, Dudenhof er Strasse 4, 67346 Speyer , DE, DE ( Resi dence) , DE 

(Nationality), (Designated only for: US) 
KENNTNER Joachi ni SaastrasseS, 69126 Hei del ber g, DE, DE ( Resi dence) , DE 

(Nationality), (Designated only for: US) 
KEMVER Johann, Schi I I er st r asse 24, 69242 IVUhl hausen, DE, DE ( Resi dence) , 

DE ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
HENDRI CKS Joerg, 111 Duke Street, IVbntreai CCH3C2M1, GA, GA ( Resi dence) , 

DE ( Nat i onal i ty) , ( Desi gnat ed onl y f or : US) 
KOTTER Karsten, Hei nr i ch- Fuchs- St r asse 36, 69126 Hei del ber g, DE, DE 

(Residence), DE ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
SCHMTT IVbtthi as, Er nst - Rehn> St r asse 7, 69124 Hei del berg, DE, DE 

(Residence), DE ( Nat i onali t y) , ( Desi gnat ed onl y f or : US) 
M^KRISQto, Hirtenaue 50, 691 1 8 Hei del ber g, DE, DE ( Resi dence) , GR 

( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
SALA Paol a, ^/felrkplatz6, 691 1 7 Hei del ber g, DE, DE ( Resi dence) , IT 

(Nationality), (Designated only for: US) 
SIEVERSRalf, Gar t enst r asse 7, 691 90 V\feM dor f , DE, DE ( Resi dence) , DE 

(Nationality), (Designated only for: US) 
GCLLE Renzo, CtDpei ner St r asse 2, 76437 Rast at t , DE, DE ( Resi dence) , DE 

(Nationality), (Designated only for: US) 
RADOKE Rudi ger , Vi kt or i ast r abe 4, 76646 Br uchsal , DE, DE ( Resi dence) , DE 

(Nationality), (Designated only for: US) 
WNKEL Rudolph, Hei del ber e St r asse 95, 69190 V\&lldorf, DE, DE (Residence) 

, DE ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
ELFNER St ef an, Amsel gasse 6, 69121 Heidelberg, DE, DE ( Resi dence) , DE 

(Nationality), (Designated only for: US) 
HETZER St ephan, Wesenweg 13, 7491 8 Angel bacht al , DE, DE ( Resi dence) , DE 

(Nationality), (Designated only for: US) 
YU Tao, Carl - Spi t zwegst r asse 9A, 69190 V\&l I dorf , DE, DE ( Resi dence) , DE 

( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
Zl MK/ERMaNN Theo, Adol ph- Pf i st er er - St r asse 31 , 691 68 W esl och, DE, DE 

( Resi dence) , DE ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
KRAH^/ER Thi I 0, Fr i edr i ch- Eber t - AnI age 41 , 691 1 7 Hei del ber g, DE, DE 

(Residence), DE ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
NI ETSCHKE Thomas, Si nshei mer St r asse 79, 69226 NussI och, DE, DE 

(Residence), DE ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
JAECKVolker, Hi nt er de IVUhl e 31, 69226 Nubl och, DE, DE ( Resi dence) , DE 

(Nationality), (Designated only for: US) 
GNANV^rner, I ndust r i est r asse 7, 74918 Angel bacht al , DE, DE ( Resi dence) , 
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DE ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
HENGEVCSS W)l f , Al t e Heest r asse 1 , 691 68 W esl och, DE, DE ( Resi dence) , DE 

(Nationality), (Designated only for: US) 
Nl ESW\ND W)l f gang, Hei nr i ch- Lubke- Vfeg 1 4, 69242 IVLihl hausen, DE, DE 

(Residence), DE ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
PYKA Uwe, Seewal dst rasse 1 , 74889 Si nshei m Hi I sbach, DE, DE ( Resi dence) , 

DE ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
Bl EHLER ^/felr kus. Am SchI ossel 1, 76829 Landau, DE, DE ( Resi dence) , DE 

(Nationality), (Designated only for: US) 
M^RKUS Peter, Vi kt or i ast r asse 25, 68789 St. Leon - Rot, DE, DE 

(Residence), DE ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
SCHULZE Dagnnar, El nst el nst r asse 23, 68789 St . Leon - Rot, DE, DE 

(Residence), DE ( Nat 1 onal! t y) , ( Desi gnat ed onl y f or : US) 
ZCLLER M chael , -- (Residence), -- (Nationality), ( Desi gnat ed onl y f or : 

US) 

M'XAG ThortBS, -- (Residence), -- (Nationality), (Designated only for: US) 
GRCSSIvnN Toral f , -- (Residence), -- (Nationality), ( Desi gnat ed onl y f or : 



Legal Representative: 
SAI TO IVbr i na N(et al ) (agent), Sonnenschei n Nat h & Rosent hal LLP, P. Q 
Box 061080, Wicker Drive Station, Sears Tower, Chicago, IL 60606-1080, 

US, 

Patent and Priority I nf orn^t i on (Country, Nunter , Date): 

Patent: W) 2005122078 A2 20051222 ( 051 22078) 

Application: 2005US1 9961 20050603 (PCT/ \AD US0501 9961 ) 

Pri ori ty AppI i cati on: US 2004577453 20040604; US 2004581252 20040618; US 
2004582949 20040625; US 2005656598 20050225; US 2005669310 20050407; US 
2005145464 20050603 
Desi gnat ed St at es: 

( Al I pr ot act i on t ypes appi i ed unl ess ot her wi se st at ed - f or appi i cat i ons 

2004+) 

AE AG AL AM AT AU AZ BA BB BG BR BW BY BZ CA CH CN CO CR CU CZ DE DK DM 
DZ EC EE EG ES Fl GB GO GE GH OVI HR HU I D I L I N I S JP KE KG KM KP KR KZ 
LC LK LR LS LT LU LV Mi\ IVD M3 IVK MM IWV IVK MZ NA NG Nl NO NZ CM PG PH PL 
PT RO RU SC SD SE SG SK SL SM SY TJ TM TN TR TT TZ UA UG US UZ VC VN YU 
ZA ZM ZW 

( EP) AT BE BG CH CY CZ DE DK EE ES Fl FR GB GR HU I E I S I T LT LU MC NL PL 

PT RO SE SI SK TR 

( CA) BP BJ CP CG CI CM »\ GN GQ OA/ IVL IVR NE SN TD TG 

( AP) BW OH GM KE LS ^AA/ ^/Z NA SD SL SZ TZ UG ZM ZW 

( EA) AM AZ BY KG KZ ^/D RU TJ TM 
Publication Language: English 
Fi I i ng Language: Engl i sh 
Ful I text W)rd Count : 216131 

Main International Patent 0 ass (v7): (3750 030/00 

Det ai I ed Descr i pt i on 

i nt ensi t y of a dunni ng not i ce based on a 11 near i nt eger seal e bet ween 
zero and a specified rraxi rrum val ue. 

- 173 Dunning is a process for contacting custon&rs to collect 
unpai d bi I I s. It gener al I y st ar t s at t he f i r st I evel wi t h a payment 
rerrinder and progresses to dunning notices and even threats as payments 



. Swi tched Network) , AN ( CDETTE Fi I e Tr ansf er Protocol), AO (Uniform 
Resource - 175 Location), El (EDI t r ansni ssi on) , EM ( El ect r oni c W\\ 
Exchange of rrai I by electronic means), FT {Hie transfer 
access method according to ISO, GM (General Electric Information 
Service), I M ( I nt er nal mail), SW ( S. W I . F. T. ) and XF ( X. 400 addr ess) . 



'^14/3,K/8 ( I tem 7 f rom f i I e: 349) { Not e Pr i or i t y App) 

Dl ALOQ( R) Fi I e 349: PCT FULLTEXT 
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(c) 2010 W pa Thomson. All rts. reserv. 



01203154 ** I mage aval I abl e** 

RECEi PT PRESE^^^^/E^^^ SYSTE^/B and ^/ETHCDS 

SYSTE^/ES ET PROCEDES DE PRESENfTATI CN DE RECU 
Patent Appli cant / Assi gnee: 

Fl RST DATA CCRPCRATI CN, 12500 East Bel f or d Avenue, Engl ewDod, 6 

80112-5939, US, US ( Resi dence) , US ( Nat i onali t y) , (For all designated 
St at es except : US) 
Patent AppI i cant / 1 nvent or : 

DARRELL R chard A, 1924 S. 48t h St . , QrBha, Nebraska 68106, US, US 
( Resi dence) , US ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
Legal Repr esent at i ve: 

Gl BBY Darin J ( et al ) (agent), Townsend and Townsend and Crew LLP, Two 
Enloarcadero Center, Eighth Floor, San Francisco, California 94111-3834, 
US, 

Patent and Priority Information (Country, Nunter, Date): 

Patent: VO 200510654 A2-A3 20050203 (W) 0510654) 

AppI i cat i on : VD 2004US1 9565 2004061 8 ( PCT/ US0401 9565) 

Pr i or i t y AppI i cat i on: US 2003615582 20030707 

Desi gnat ed St at es: 

( Al I pr ot ect i on t ypes appi i ed unl ess ot her wi se st at ed - f or appi i cat i ons 
2004+) 

AE AG AL AM AT AU AZ BA BB BG BR BW BY BZ CA CH CN CO CR CU CZ DE DK DM 
DZ EC EE EG ES Fl GB GD GE OH GM HR HU I D I L I N 1 S J P KE KG KP KR KZ LC 
LK LR LS LT LU LV l\/D M3 M< IVN IWV IVX IVZ NA Nl NO NZ CM PG PH PL PT RO 
RU SC SD SE SG SK SL SY TJ TM TN TR TT TZ UA UG US UZ VC VN YU ZA ZM ZW 
(EP) AT BE BG CH CY GZ DE DK EE ES Fl FR GB GR HU I E I T LU M3 NL PL PT RO 
SE SI SK TR 

( CA) BF BJ CF CG CI CM G^ GN GO OW M. IVR NE SN TD TG 

( AP) BW OH GM KE LS ^AA/ ^/Z NA SD SL SZ TZ UG ZM ZW 

( EA) AM AZ BY KG KZ N/D RU TJ TM 
Publication Language: English 
Fi I i ng Language: Engl i sh 
Ful I text W)rd Count : 4939 

^/feli n International Patent 0 ass (v7): <2?5F017/60 

Det ai I ed Descr i pt i on 

rret hod further includes receiving a request at the host corrputer 
system from a corrputer of the consumer to display the image of the 
receipt and trsnsm' ttf ng an electronic conpr i si ng the 
image of the receipt for display at the customer conputer. In some 
entodi ment s, the receipt may be a credit card receipt. The receipt... 

. . . r ecei vi ng a sel ect i on of t he i t em f r om t he cust omer and consul t i ng a 
database for 1 5 inforrration about the item The method also may include 
t ramm tt i ng a file corrpr i si ng the i nf or rrat i on to t he 
customer. In sorre errtodi rrent s the rret hod includes receiving a request at 
the host conputer from the consurrer corrputer to di spl ay a 
categorical listing item purchased by the consumer. 
The items may be f r om a plurality receipts. For each of 
the plurality of receipts, the rrst hod also may include 
consul t i ng a dat abase f or i nf or mat i on r el at i ng to each i t em of t he 
r ecei pt , usi ng t he i nf or rrat i on to sort t he iter^ i nt o 
categories, and transnftting an electronic file f rom 

the host conputer syst em t o the consurrer conputer. The file may include a 

I i St i ng of t he i t ems sor t ed i nt o at I east one category f or di spl ay 

at the consumer conputer. In such cases, the file may include programring 

that causes at least one i t em t o appear as a sel ect abl e link to more 

detailed information about the item The method also may include 

r ecei vi ng i nf or mat i on f r om t he consurtsr conput er t hat defines 

t he at I east one category. 

100061 In other errbodi ment s, a syst em for presenting an image of a 
receipt to a consunner includes a host conputer syst em and an interface 
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t hr ough. 



...receive an el ect r oni cal I y- capt ur ed receipt, store tine receipt, receive a 
request from a corrput er of the consurrBr to display the image of the 
receipt, and transnft an electronic conpr i si ng the image 
of the receipt for display at the customer conputer. The receipt may be a 
credit card receipt. The host conputer syst em al so. . . 

...present purchase information to consumers according to entodiments of 
t he i nvent i on. 

DETAI LED DESCRI PTI ON CF THE I NVENfTI ON 

[ 00131 Credi t servi ces rray be est abl i shed wi t h essent i al I y any type 
of person, entity, organization, business, or the like that wishes to 
take paymsnts for goods or services in the for in of a credit, and, for... 

...used to identify the account to 1 0 whi ch t he cr edi t will eventually be 
posted. In many cases, the account identifier is provided on some 
iype oi presentation instrument, such as a credit card, debit card, 
smart card, stored value card, or the like. Conveniently, the account 
i dent i f i er may be r ead. . . 

. . . al . , t he ent i r e di scl osur e of whi ch i s her ei n i ncor por at ed by r ef er ence 
in its ent i r et y. 

[00191 In any case, upon request by the consumer, the processor 
tramm ts an el ect r oni c file conpr i si ng t he recei pt i mage t o 
the consunBr. In sovre entodi nent s, i t errs on the receipt also may appear 
t 0 t he consunBr as hyper I i nk- s t hat al I ow. . . 

. . . per i od of t i riB. In such entiodi n^nt s, t he pr ocessor may use t he SK U 
and/ or UPC i dent i f i er to obt ai n i nf or mat i on about t he i t ems f r om a 
nunb&r of r&ceipts and categorize the items as requested by 
the user. The categories may be predefined or may be defined by the user. 
Q her exanpl es are possible... 

...selected items, staterrents, and/ or receipts to obtain product 
i nf or nBt i on f i - om t he pr oduct i nf or rrat i on dat abase I 1 8. The host 
conputer system 102 then categorizes the item and 
transm'ts t he I i st to the consumer conputer 1 14. In some 1 0 
enlDodi ment s, the consurre my define the categories. 
[0028] Having described the general configuration... 



14/3, K/ 9 ( 1 1 em 8 f rom f i I e: 349) 
DI ALOG( R) Fi I e 349: PCT FULLTEXT 
(c) 2010 WPQ Thomson. All rts. reserv. 

00963611 ** I mage avai I abl e** 

EXTENDED V\EB ENABLED MJLTI - FEATURED BUSI NESS TO BUSI NESS COVPLfTER SYSTEM 

FCR RENTAL VEHI aE SERVI CES 
SYSTEIVE I NFCRMI\TI QUE I NTERENTREPRI SES A ELEIVENTS MJLTI PLES A ACCES I NTERNET 

POUR SERVI CES DE LOGATI ON DE VEHI CULES 

^^THE CRAWCRD^CJiaJP Corporate Park Drive, St. Louis, MD 63105, US 

, US ( Resi dence) , US ( Nat i onal i t y) , (For all desi gnat ed st at es except : 

US) 

Patent AppI i cant / 1 nvent or : 

V\EI NSTOCK Ti mot hy Robert , 1 845 Hi ghcr est Drive, St. Charles, MD 63303, US 

, US ( Resi dence) , US ( Nat i onal i t y) , ( Desi gnat ed oni y f or : US) 
DE VALLATE Ki ntoer I y Ann, 2037 Silent Spring Drive, IVbryl and Heights, MD 

63043, US, US ( Resi dence) , US ( Nat i onal i t y) , ( Desi gnat ed oni y f or : US) 
HASELHORST Randal I Allan, 1016 Sceni c Cat s Court , Inperial, MD 63052, US, 
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us ( Resi dence) , US ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
KENNEDY Q-aig Stephen, 9129 ^/badov\^l en Lane, St. Louis, MD 63126, US, US 

(Residence), US ( Nat i onal i t y) , ( IDesi gnat ed onl y f or : US) 
SMTH David C^ry, 10 Venice Place Court, WIdwood, MD 63040, US, US 

(Residence), US ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
Tl NG_E Wl I i am T, 1 7368 Hi I I t op R dge Dr i ve. Eureka, MD 63025, US, US 

( Resi dence) , US ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
KLCPFENSTEI N Ani t a K, 433 Schwarz Road, O Fal I on, IL 62269, US, US 
(Residence), US ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
Legal Repr esent at i ve: 

HAFERKA^/P R chard E (et al ) (agent), Howell & Hat er kanp, L. C. , Suite 
1400, 7733 Forsyth Blvd., St. Louis, IVD 631 05- 1 81 7, US, 
Patent and Priority Information (Country, Nunter , Date): 
Patent: W) 200297700 A2 20021205 ( WD 0297700) 

Application: VO 2001 US51 431 20011019 ( PCT/ W) US01 51 431 ) 

Pri or i t y AppI i cat i on: US 2000694050 20001 020 
Parent AppI i cat i on/ Q- ant : 

Related by Continuation to: US 2000694050 20001020 (CIP) 
Desi gnat ed St at es: 

(Protection type is "patent" unless otherwise stated - for applications 
pr i or to 2004) 

AE AG AL AM AT AU AZ BA BB BG BR BY BZ CA CH CN CO CR CU CZ DE DK DM DZ 
EC EE ES Fl GB GD GE GH GM HR HU I D I L I N I S J P KE KG KP KR KZ LC LK LR 
LS LT LU LV M^ ^/D M3 M< M^ MA/ ^/K ^/Z NO NZ PH PL PT RO RU SD SE SG SI SK 
SL TJ TM TR TT TZ UA UG US UZ VN YU ZA ZW 

( EP) AT BE CH CY DE DK ES Fl FR GB GR I E I T LU M3 NL PT SB TR 

( CA) BF BJ CF CG CI CM Gft GN GQ QW M. IVR NE SN TO TO 

( AP) OH GM KE IS IWV SD SL SZ TZ UG ZW 

( EA) AM AZ BY KG KZ RU TJ TM 
Publication Language: English 
Fi I i ng Language: Engl i sh 
Ful I text W)rd Count : 237932 

^/feli n International Patent 0 ass (v7): 075^017/60 

Det a! I ed Descr i pt i on 

Screen, key X by your name and FE@^^R See exanpl e screen, on 

f ol I owi ng page. 

3. Cust orrer Nurrber - Displays insurance conpany ' Bi I I - 1 o Customer 
hkinter." 4. Phone Nur^er - Displays adjuster phone nunter. 

5. Nurrter of Calls - Displays nurrber of cal I s t o be made to Adjustor(s). 

6, to rrove cursor t o t op right... and control is returned to the calling 

pr ogr am 

ffiles: (CRUD) 

- AMaLTTD ( - R- - ) ARIVB Aut hor 1 zat 1 on Det a! I Fi I e 

- ARVBPRB ( - R- - ) ARVB Pr of 11 e Oont r ol Fi el ds by St at e Code File 

- A^/BURD ( CR- D) ARI\/B Appr oved Surcharge Detail File 

Hierarchical numeric ID: 1,1.1,1,3.32 
Coded name: AM3052 

Name: PGM Det er rri ne Nearest Location by Phone Nunber (U.S. Cnl y) (AIVD052 
...along wi t h a -successful Corrpl et i on Status Code ( vy to the calling 
pr ogr am 

- I F any r ecor d \was not f ound, r et ur n bl ank val ue( s) f r om t he sped f i c 
file r ecor d al ong wi t h a successf ul Corrpi et i on St at us Code ( vy to 

t he cal I i ng program 

- IF a database error occurred, then generate a pr ogr am except i on error 
and. . . 
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14/3, K/10 (Item 9 f rom f i I e: 349) 
Dl AL03( R) Fi I e 349: PCT FULLTEXT 
(c) 2010 W pa Thomson. All rts. reserv. 

00933152 ** I mage aval I abl e** 

EXTENDED \AEB ENABLED MJLTI - FEATUFED BUSI NESS TO BUSI NESS CO/PUTER SYSTEM 

FCR RE^AL VEHI CLE SERVI CES 
SYSTE^/E I NFORMaTI QUE ETENDU ENTRE ENTREPRI SES, A FCNCTI CNS MJLTI PLES, 

FCISCTI CNNA^ SUR LE \AEB, POUR DES SERVI CES DE LOCATI ON DE VEHI CULES 
Patent AppI i cant / Assi gnee: 
THE CRA\AFCRD GROUP I NC, 600 Cor por at e Par k Or 1 ve, St. Louis, MD 63105, US 

, US ( Resi dence) , US ( Nat i onal i t y) , (For all desi gnat ed st at es except: 

US) 

Patent AppI i cant / 1 nvent or : 
V\EI NSTOCK Ti mot hy Rober t , 1 845 Hi ghcr est Drive, St. Charles, MD 63303, US 

, US ( Resi dence) , US ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
DE VALLANCE Ki nter I y Amn 2037 Si I ent Spring Drive, IVbr yl and Hei ght s, MD 

63043, US, US ( Resi dence) , US ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
HASELHCRST Randal I Allan, 1 01 6 Seen! c Cat s Cour t , I nperi al , MO 63052, US, 

US ( Resi dence) , US ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
KENNEDY Q-ai g Stephen, 91 29 ^/feadov\^l en Lane, St. Louis, MD 63126, US, US 

(Residence), US ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
SMTH David Gary, 10 Venice Place Court, Wld\ADOd, MD 63040, US, US 

( Resi dence) , US ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
Tl NG-E W I I i am T, 1 7368 Hi I I t op R dge Dr i ve. Eureka, MD 63025, US, US 

(Residence), US ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
KLCPFENSTEI N Ani t a K, 433 Schwarz Road, 0 Fal I on, IL 62269, US, US 

( Resi dence) , US ( Nat i onal i t y) , ( Desi gnat ed onl y f or : US) 
Legal Repr esent at i ve: 

HAFERKA^P R chard E ( et al ) (agent), HOAELL & HAFERKAM=, L. C. , Suite 

1400, 7733 Forsyth Blvd., St. Louis, MD 63105- 181 7, US, 
Patent and Priority I nf or ration (Country, Nurrber, Date): 
Patent: WD 200267175 A2 20020829 (WD 0267175) 

Application: WD 2001 US51 437 2001 1019 ( PCT/ WD US01 51 437) 

Pr i or i t y AppI i cat i on: US 2000694050 20001 020 
Parent AppI i cat i on/ Q- ant : 

Related by Continuation to: US 2000694050 20001020 ( CI P) 
Desi gnat ed St at es: 

(Protection type is "patent" unless otherwise stated - for applications 
pr i or to 2004) 

AE AG AL AM AT AU AZ BA BB BG BR BY BZ GA CH CN CO OR CU CZ DE DK DM DZ 
EC EE ES FI GB GD GE GH GM HR HU I D I L I N I S J P KE KG KP KR KZ LC LK LR 
LS LT LU LV ^A ^/D M3 M< MN ^AA/ IVK IVZ NO NZ PH PL PT RO RU SD SE SO SI SK 
SL TJ TM TR TT TZ UA UG US UZ VN YU ZA ZW 

( EP) AT BE CH CY DE DK ES FI FR GB GR I E I T LU MD NL PT SE TR 

( CA) BF BJ OF CG CI CM G'^ GN GQ O/V M_ M^ NE SN TD TG 

( AP) GH GM KE LS Mi/V ^/Z SD SL SZ TZ UG ZW 

( EA) AM AZ BY KG KZ ^/D RU TJ TM 
Publication Language: English 
Fi I i ng Language: Engl i sh 
Ful I text W)rd Count : 243912 

N^i n International Patent 0 ass (v7): a7fiF017/60 

Det ai I ed Descr i pt i on 
t hei r own dai I y 
activities in their personal lives. This f arri I i ar i t y paves 
t he way f or easi er t r ai ni ng and qui cker or i ent at i on of a new 
user 1 0 t he present invention. For large business 
or gani zat i ons comruni cat i ng at rrul t i pi e I evel s, t hi s 
significant advantage cannot be rri ni rri zed as there are large 
nurrters of people who nxist be continuously trained due to t he. . . EGARS 
msssage dat abase. 
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I F whi I e at t enpt i ng to r et r i eve f or updat e any exi st i ng file r ecor ds t b 
e locked for update, then the transaction is deferred by sending 
t he dat a queue try wi t h key = I Dl SI t o a secondar y i nput dat a queue 
( DCyMVBBVI ) and a def er r al t i ce dat a queue ent r y wi t h key = I Dl SI to... 
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'V. Text Search Results from Dialog 



A. NPL Files, Abstract 

File 2: I NSPEC 1898-2010/Sep W 

(c) 2010 The I ET 
File 35: Di ssert at i on Abs Cnl i ne 1 861 - 201 0/ Aug 

(c) 2010 ProOiest I nf o&Lear ni ng 
File 65: I nsi de Conf erences 1 993- 201 0/ Sep 21 

(c) 2010 BLDSC al I rts. reserv. 
File 99: Wl son AppI . Sci & Tech Abs 1 983- 201 0/ Jul 

(c) 2010 The HWWI son Co. 
Fi I e 474: New Yor k Ti vres Abs 1 969- 201 0/ Sep 21 

(c) 2010 The New York Ti vnes 
File 475:V\6ll Street Journal Abs 1 973- 201 0/ Sep 21 

(c) 2010 The New York Ti rtBS 
File 583:(^le Q-Qup Q obal base( TIV| 1986-2002/ Dec 13 

(c) 2002 Qai\ e/C5engage 
File 256: TecTr ends 1982- 2010/ Sep W 

(c) 2010 Info. Sources Inc. All rights res. 
Fi I e 139: EconLi t 1 969- 201 0/ Jun 

(c) 2010 ArrBrican Econoni c Association 
Set 1 1 ens Descr i pt i on 

51 1212742 CCNSU^/ER CR OCNSU^/ERS CR CUSTOVER CR CUSTO/ERS CR SHCPPER - 

CR SHCPPERS CR PURCHASER CR PURCh^ASERS CR BUYER CR BUYERS CR - 
USER CR USERS 

52 76875 SI ( 4N) ( DEFI N? CR DESI GNAT? CR ASSI GN'? CR SPECI F? CR I DENTI - 

F? CR NAN/E? CR Gl VI KG CR Gl VE CR Gl VES CR Gl VEN CR GAVE) 

53 15374 S2( 8S) ( CATEGCRY CR GATEGCRI ES CR GRCUP CR GRCUPS CR GRCUPI - 

NG CR GRCUPI NGS CR TYPE CR TYPES CR Kl ND CR Kl NDS CR STYLE CR 
STYLES) 

54 2014796 PRCDUCT CR PRCDUCTS CR I TEM OR I TE^/B CR ^ERGHANDI ? CR QOCDS 

CR LI ST CR LI ST CR LI STI NG? 

55 13740 S4( 2N) ( CATEGCR? CR CFGANI Z? OR 0FO\NI S? OR I TEM Z? OR I TEM 

I S? OR CLASSI F?) 

56 488 S5( 4N) ( DI SPLAY? OR PRESEISTT? OR SHCWP OR EXHI Bl T? OR VI EWP) 

57 31255 RECEI PT OR RECEI PTS OR (SALE OR SALES OR PURCHAS? OR CREDI - 

TCARD? OR DEBI TCARD? OR GHARGECARD? OR ( CREDI T CR DEBI T OR CH- 
ARGE) ( ) ( CARD CR CARDS) ) ( 1 N) ( SLI P CR SLI PS CR FORM CR FCRVB CR 
RECORD?) 

5 S7(2N) ( PLURALI TY CR M^NY CR MULTI PLY CR NU^/BER CR NU^/ERCUS 
CR SEVERAL) 

FI LE CR FI LES CR S5 

S9( 4N) ( TRANSM T? CR TRANSFER? CR SEND? CR SENT CR RELAY? OR 
FCRW\RD? CR Em L? CR E() MM L? CR PRCVI D? OR OOMVUNI GAT?) 
S3 AND S6 
S1 1 AND S8 
S1 1 AND S7 

RD S1 1 ( uni que i t ems) 
SI 4 NOT PY>2002 
S8 AND ( S6 OR SI 0) 
S8 AND S5 

57 AND S5 
SI 8 AND S2 
SI 8 AND SI 
SI 9 OR S20 
RD ( uni que i t errs) 

58 AND ( CATEGCRY CR CATEGCR! ES CR GROUP CR GRCUPS CR GRCUP- 
I NG CR GROUPI NGS OR TYPE OR TYPES OR Kl ND OR Kl NDS CR STYLE CR 

STYLES) 

S24 9 RD ( uni que i t ens) 



S8 


105 


S9 


( 

153681 


S10 


11405 


S11 


15 


S12 


0 


SI 3 


0 


SI 4 


15 


SI 5 


10 


SI 6 


0 


SI 7 


0 


S18 


33 


S19 


1 


S20 


11 


S21 


11 


S22 


11 


S23 


10 
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14/3, K/1 (Item 1 f romf i I e: 2) 
Dl ALa3( R) Fi I e 2:1 NSPEC 
(c) 2010 The I ET. All rts. reserv. 

11386142 

Title: Display online store products by automatic merchandise 

classification based on product sinrilarity 
Author(s): V\6ng, C. - C. 1; Lee, Y. - C. 1 
At f i I i at i on(s) : 

1. Q-ad. Inst, of Inf. IVbnage. , Nat. Taipei Univ., Taipei, Taiwan 

Emai I : wangsonOmi I . nt pu. edu. t w 
Inclusive Page Nurrbers: 710-15 
Publisher: IEEE, Pi scat away, NJ 
Country of Publication: USA 
Publ i cat i on Dat e: Sept . 2008 

Conference Title: 2008 IEEE International Conference on IVfemagement of 

I nnovat i on & Technol ogy ( I CIVI T 2008) 
Conference Date: 21-24 Sept. 2008 
Conference Location: Bangl<ol<, Thailand 
ISBN: 978- 1-4244-2329-3 

U.S. Copyright Q ear ance Cent er Code: 978- 1 - 4244- 2330- 9/ 08/ $25. 00 
Item Identi f i er (DO): ht t p: / / dx. do! . or a/ 1 0. 1 1 09/ I CM T. 2008. 4654452 
Language: Engl i sh 

Subf i I e( s) : C ( Conput i ng & Cont r ol Engi neer i ng) ; D ( I nf or mat i on 

Technology for Business) 
I NSPEC Update I ssue: 2009-004 

Copyright: 2009, The Institution of Engineering and Technology 

Abst ract : Thi s st udy presents an aut orrat i c rrBtchandi se 

sss/ f / est / Of! app( oach based on sirrilarity of product attributes. 
The proposed approach can aut orrBt i cal I y separate products into 
appropriate groups, al I ow consunBr s to rapidly and conveniently 
find products with si rri I ar attributes, and considerably reduce the 
worl^load associated with managing Internet stores. To illustrate the 
usef ul ness. . . 

...method and existing classification methods. An experiment involving 205 
participants revealed that this method not only increased the efficiency 
of website rranagerrent , but also per rri t ted consumrs to easily 
i derrti fy \ he products they required. Participants also indicated 
greater satisfaction when using the method proposed in this study. 



14/3, K/2 (Item2 f romf i I e: 2) 
Dl ALOQ( R) Fi I e 2:1 NSPEC 
(c) 2010 The I ET. Al I rts. reserv. 

10389698 

Title: Categorizing corrrrercial products for customer oriented online 
r et ai I i ng 

Author(s): Choi, S. Y. 1; Byounggu Choi; Heeseok Lee 
Af f i I i ati on(s) : 

1. Q-aduate Sch. of IVbnage. , Korea Adv. Inst, of Sci . & Technol . , Seoul, 
South Korea 

Journal: Corrputers & Industrial Engineering, vol.51, no.1, pp. 90-101 

Publ i sher : El sevi er 

Count ry of Publ i cat i on: UK 

Publ i cat i on Dat e: Sept . 2006 

I SSN: 0360- 8352 

I SSN Type: pr i nt 

SI CI : 0360- 8352( 200609) 51 : 1 L. 90: OCPC; 1 - U 
CCDEN: CI NDDL 

Document Nurrioer : 80360-8352(06)00066-0 

Item Identi fi er (DO): http://dx.doi .org/ 10. 1016/ i .ci e. 2006. 07. 001 
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Language: Engl i sh 

Subf i I e( s) : C ( Conput i ng & Cont r ol Engi neer i ng) ; D ( I nf or mat i on 

Technology for Business) 
I NSPEC Update I ssue: 2007-016 

Copyright: 2007, The Institution of Engineering and Technology 

Abst r act : . . . t hi s cl ar i f i cat i on, t hi s paper pr eposes a f r amewor k t o 

categorize products according to consunBrs' involvement and information 
quality fitness. Involvement refers to the degree of psychological 
identification or emotional ties consurwrs have wi t h a 
particular product. I nf or rrat i on quality fitness refers to the extent to 
which a product can fit with shopper's requirements for online 
information. Thirty- six corrrrBrcial products are empirically tested. It 
is found that products can be grouped into four cat&gori©s such as 
' conpl ex, ' ' i nt el I i gent , ' ' I i ght , ' and ' si npl e. ' Thi s cat egor i zat i on can 
help understand product characteristics when they are sold via the 
Internet. CUr finding i rrpi i es that online retailers need to fornxilate 
their retailing strategies in vl ew of product 
categories. [All rights reserved Elsevier]. 



14/3, K/ 3 ( I tern 3 f rom f i I e: 2) 
Dl ALOG( R) Fi I e 2:1 ISBPEC 
(c) 2010 The I ET. Al I rts. reserv. 

07848958 

Title: Soft navigation in electronic product catalogs 

Author (8): St ol ze, M 1 
Af f i I i at i on(s) : 

1. Zurich Res. Lab., I BM Res. D v. , RuschI i kon, Switzerland 
Journal: International Journal on Dgital Libraries, vol.3, no.1, pp. 60-6 
Publisher: Spr i nger - Ver I ag 
Country of Publication: (^r many 
Publication Date: July 2000 
ISSN: 1432-5012 
I SSN Type: pri nt 

SI CI : 1 432- 501 2( 200007) 3: 1 L. 60: SNEP; 1 - X 
CCDEN: I J Dl PR 

U.S. Copyright 0 ear ance Gent er Code: 1432-5012/2000/$2. OO-i-O. 20 

Language: Engl i sh 

Subfile(s): C ( Corrput i ng & Oont r ol Engineering); E (IVfechanical & 

Pr oduct i on Engi neer i ng) 
I NSPEC Update I ssue: 2001-008 
Copyright: 2001, I EE 

Abstract: Current electronic product catalogs support only hard navigation 
i n t he product list. Products or product categories 
are di spi ayed or\\ y if they rratch a cr i t er i on t hat a user has 
specified expl i ci 1 1 y as a const r ai nt or i npl i ci 1 1 y by f ol I owl ng a 
navigation link. Hard navigation is problematic if users want to express 
soft preferences instead of hard... 



14/3, K/4 (Item4 f romf i I e: 2) 
Dl ALO^ R) Fi I e 2:1 NSPEC 
(c) 2010 The I ET. All rts. reserv. 

07578889 

Ti 1 1 e: A cor pus- based boot st r appi ng al gor i t hm f or seni - aut omat ed semant i c 

I exi con const r uct i on 
Author(s): R I of f , E. 1; Shepherd, J. 1 
Af f i I i ati on(s) : 

1. Dept. of Corrput. Sci . , Utah Univ., Salt LakeQty, LTT, USA 
Journal: Natural Language Engineering, pp. 147-56 
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Publisher: Carrbr i dge University Press 
Country of Publication: UK 
Publication Date: June 1999 
ISSN: 1351-3249 
I SSN Type: pr i nt 

SI CI : 1 351 -3249( 199906) 5: 2L. 147: CBBA; 1-9 
CCDEN: NLENFE 

U.S. Copyright 0 ear ance Cent er Code: 1351 - 3249/ 99/ $12. 50 
Language: Engl i sh 

Subfile(s): C ( Conput i ng & Cont r ol Engineering) 
I NSPEC Update I ssue: 2000-018 
Copyright: 2000, I EE 

Abstract: IVbny applications need a lexicon that represents semantic 
information but acquiring lexical information is t i ms consuming. 
present a cor pus- based bootstrapping a! gor i t hm t hat assists users 
\ n creati ng domai n- specific semant i c I exi cons qui ckl y. Qjr 
al gor i t hm uses a representative text corpus for the domain and a small 
set of 'seed words' that belong to a semantic... 

...best hypotheses are added t o t he seed word list dynamically, and the 
process iterates in a bootstrapping fashion. Wien the bootstrapping 
process halts, a ranked i i st of hypothesized category ^nox 6s 
is presented \o a user for review. Vfe used this afgorithmto 
generate a semantic lexicon for eleven semantic classes associated with 
the l\/UC-4 t er r or i sm donBi n. 



14/3, K/5 (Item 5 f romf i I e: 2) 
Dl ALCG( R) Fi I e 2:1 NBPEC 
(c) 2010 The I ET. All rts. reserv. 

07181607 

Title: Soft navigation in product catalogs 
Author(s): St ol ze, M 1 
Af f i I i ati on(s) : 

1. Res. Lab., I BIVI Res. Di v. , RuschI i kon, Switzerland 
Book Title: Research and Advanced Technology for Qgital Libraries. Second 

European Conference, ECDL' 98. Proceedings 
Inclusive Page Nunbers: 385-96 
Publisher: Spr i nger - Ver I ag, Berlin 
Country of Publication: G9r rrany 
Publ i cat i on Dat e: 1998 

Conference Title: Reserch and /\dvanced Technology for Dgital Libraries. 

Second European Conference, ECDL' 98. Proceedings 
Conference Date: 21-23 Sept. 1998 
Conference Location: Heraklion, Q-eece 
Editor(s): Ni kol aou, C. ; Stephanidis, C. 
ISBN: 3-540- 65101-2 
Number of Pages: xv-i-908 
Language: Engl i sh 

Subfile(s): 0 ( Oorrput i ng & Oont r ol Engineering); E ( IVfechani cal & 

Production Engineering) 
I NSPEC Update Issue: 1999-009 

Copyright: 1999, I EE 

Abstract: Current electronic product catalogs support only hard navigation 
i n t he product list. Products or product categories 
are dl sp! ayed on\ \i if they match a cr i t er i on t hat a user has 
specif I ed expl i ci 1 1 y as a const r ai nt or i npl i ci 1 1 y by f ol I owi ng a 
navigation link. Hard navigation is problematic if users want to express 
soft preferences instead of hard... 
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14/3, K/ 6 (Item 1 f romf i I e: 35) 
Dl AKJX Fi I e 35: □ sser t at i on Abs Oil i ne 
(c) 2010 ProCliest I nf o&Lear ni ng. All rts. reserv. 

0237291 1 ORDER NQ AADAA- I 3281 099 
Essays on rail t i channel marketing 

Author: Kushwaha, Tarun Lai bahadur 

Degree: Ph.D. 

Year : 2007 

Corporate Sour ce/ 1 nst i t ut i on: Texas A&M Uni ver si t y (0803) 
Source: VaU^/E 68/ 09- A CP Dl SSERTATI CN ABSTRACTS I KfTERNAT! CNAL. 

PAGE 3971. 131 PAGES 
ISBN: 978-0-549-23053-3 

...and develop models to assist managers in their marketing resource 
allocation decisions. In the first essay of the dissertation, I investigate 
the factors that drive cust oners mil t i channel shopping behavior and 
Identify i t s consequences for retailers. In the second essay, I build 
on this work and develop a model that enables firms to optinize their 
al I ocat i on of . . . 

...driven in a nonlinear fashion by a custonBr demographic variable such as 

age and is also influenced by consurrer shopping traits such as nunter of 

oategori es bought and t he dur at i on of r el at i onshi p wi t h a r et ai I er . I 

show that by controlling for the moderating effects of channel - 

c^^'^^'or/ associ at i ons, the influence of oust omer s&r squo; demographics 

and shopping traits on their channel choices can vary significantly across 

product cat egori es. I rrpor t ant I y, t he r esul t s show t hat 

nxil t i channel shoppers buy more often, buy more ItertB, and spend 

considerably more than single channel shoppers. The channel equity of 

nrul t i channel customers is nearly... 



14/3, K/ 7 (Item2 f romf i I e: 35) 
Dl ALOQ( Fi I e 35: □ sser t at i on Abs Cni i ne 
(c) 2010 ProQuest I nf o&Lear ni ng. All rts. reserv. 

01817033 ORDER NQ AADAA- I 3003734 

The interface between consurrers and corrrrercial Internet sites: Information 
privacy concerns and fair i nf or rrat i on pr act i ce/ pr i vacy statements 

Author: Alexander, Paul et t e Shi r I ey 

Degr ee: Ph. D. 

Year : 2001 

Corporate Sour ce/ 1 nst i t ut i on: The University of l\/fenphi s (1194) 
Sour ce: VaU^/E 62/ 02- A OF Dl SSERTATI ON ABSTRACTS I ISTTERNATI ONAL. 

PAGE 372. 105 PAGES 
ISBN: 0-493- 12569-8 

. . . i nt er est i n i ssues sur r oundi ng t he col I ect i on and use of t he vast 
volume of data available through the Internet. To investigate aspects of 
these issues, two types of data were collected and three groups 
of hypotheses tested. 

Uti I i zi na an onl 1 ne survey met hodol ogy, t hree factors associ at ed wi t h 
high levels of concern about information privacy among consurrers are 
Identified, negative personal experience, weekly coirput er usage, and 
age. 

Ut i I i zi ng a quasi - exper i ment al desi gn met hodol ogy t o eval uat e a sanpl e 
of 336 high- traffic conmercial Internet sites, differences among industry 
categories with respect to collection and irrproper access concerns 
ar e al so i dent i f i ed. The Fi nanci al / Heal t h Car e category exhi bi t ed t he 
highest incidence of high collection scores and of absence of conpl ai nt 
mechani srtB. The Ret ai I / Consumer R-oducts category 
exhi bi ted \ he lowest collection score ( pr e- 1 r ansact i on) . The 
Coirput ers/Technol ogy/ Oorrmini cat i on category exh\b\\e6 by far the 
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lowest incidence of absence of conpl ai nt contact information. Tine same 
sites were classified by company f/pe&nxiash; &I dquo; cyber 
compani es” and traditional conpani es. Traditional companies provided 
notice through privacy statements at a significantly higher rate than cyber 
companies. Traditional companies... 

...these findings, it is concluded that there is some mapping of Federal 

Trade Comrri ssi on fair information practice concepts onto consumer concerns 

with information privacy concern cat&gori es. But i npl ement at i on 

patterns for these concepts orri t broad and effective attention t o t he 

i nf or mat i on pr i vacy concer ns of consunBrs. Coll ect i on of dat a f r om I nt er net 

site vi si t or s. . . 



14/3, K/ 8 (Items from f I! e: 35) 
Dl AL03( Fi I e 35: □ sser t at i on Abs Qii i ne 
(c) 2010 ProQuest I nf o&Learni ng. All rts. reserv. 

01772401 CRDER NQ AADAA- I 998251 0 

An empirical analysis of consunption patterns for soci oecononi cs groups: 
An application of Almost Ideal Demand System 

Author: Akbay, Cuma 

Degree: Ph.D. 

Year : 2000 

Corporate Sour ce/ 1 nst i t ut i on: The Ohio State University (0168) 
Source: VaUIVE 61/ 08- A CF Dl SSERTATI CN ABSTRACTS I ISTTERNATI CNAL. 

PAGE 3278. 276 PAGES 
ISBN: 0-599-91254-5 

Applied economists are often called upon to conduct studies on food 
comrodi t i es. Wien i ncorre groups are considered, hi gher - i ncomB 
consurrers, relative to I ower - i ncorre ones, are often shown to have healthier 
diets for a ^y/Va/? conmnodi t y. Hi gher -income consuimrs, for 
exanrpi e, have been shown to use higher proportions of low- fat n1 I k and 
low- fat salad dressing. However, studies that look at consumers' overall 
diets using nationwide food consunption data show si n1 I ar i t y in the diets 
of all income groups. One rri ght ask the question: what explains gaps 
in nutritional intakes arrong i ncorre ^r<3i//?5 f or individual 
comrodi t i es, whi I e over al I di et s show gl owl ng si ni I ar i t i es? Thi s quest i on 
provided the rrot i vat i on for this study. 

Tradeoff arrong comrodi t i es in a given market basket of goods is one 
possible explanation for sirrilarity in overall diets among income 
groups. For exarrpi e, hi gher - i ncorre consurrers might purchase more 
healthy products at one end of the food pyramid, but less healthy products 
at another end. Using seven categories of food corrrrodi t i es, this 
study shows how t hese tradeoffs occur. The seven food categories used 
are: ice crearn fluid rri I k, breakfast cereals, cooking oils and shortening, 
pour able salad dressing, salty snacks, and mayonnaise. The enpirical 
r esul t s f or t hi s st udy. . . 

. . . Al DS and LA/ Al DS model s ar e i dent i cal . 

Results from this study are rrost revealing in three areas: purchases 
for all product classes within each product category, prices paid for 
each product class; and own price elasticities. Using nutritional 
characteristics to divide each product category \ x\\o several product 
classes, quantity and expenditure shares are derived for each class. 
Focusing this discussion on quantity shares, the results show hi gher - i ncome 
consumer s. . . 

...percent) constitute 48 percent of rri I k purchases for hi gher - i ncome 
consumers, but just 18 percent for lower-income consumers. Similar 
disparities, although less pronounced, are shorn \ ox the other six 
categories of products. However, per uni t pr i ces pai d show 
I ower -income consurrers to be smart and wise shoppers for all product 
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classes within each product category. Lower - 1 ncorre shoppers 
invariably pay lower prices. These realized savings result from the 
selecting larger product sizes and more pr i vat e- 1 abel brands. Further, 
est i mat ed own. . . 



14/3, K/9 (Item4 f romf i I e: 35) 
Dl AL03( R) Fi I e 35: Di sser t at i on Abs Oil i ne 
(c) 2010 ProQuest I nf o&Learni ng. All rts. reserv. 

01754090 CRDER NQ AADAA- I 9980802 

A dual - pr ocess theory of information overload 

Author: Hunter, G&ry Lewis 

Degree: Ph.D. 

Year : 2000 

Corporate Sour ce/ 1 nst i t ut i on: University of Kentucky (0102) 
Sour ce: VaUIVE 61/07- A CF Dl SSERTATI CN ABSTRACTS I ISTTERNATI CNAL. 
PAGE 2813. 144 PAGES 

ISBN: 0-599-87041-9 

...learn through previous experiences to automatically associate a 
negative affect with an amount of information too large to be processed. 
The theory would predict that consumrs are unable to Identify 
the source of this negative affect and attribute it t o t he current focus of 
at t ent i on— a product within that display. Therefore, the amount of 
pr oduct ver si ons or br ands dl spl ayed wi t hi n a product 
category can i nf I uence eval uat i ons of a si ngl e brand or versi on. 

In terms of theory, aut orrat i ci t y aids in explaining equivocal results 
in the inforrration overload literature by... 
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Degree: PH.D. 
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...the sticker shock effect rray be biased if households that are price 
sensitive in their brand choice decision are also more likely to respond to 
category mar ket i ng act i vi t y in t hei r purchase t i iri ng deci si on. 

The empirical r esul t s, f r om t wo product categories, 
show t hat the sticker shock coefficient from a Hierarchical Bayes 
model (which continuously accounts for price response heterogeneity) is 
st at i st i cal I y i nsi gni f i cant , pr ovi di ng no evi dence of t he. . . 

...sense that a brand belongs t o t he consideration set only 
probabilistically. The proposed fuzzy set model outperforms several 
pr evi ous consi derat i on set models in two product categories (yogurt 

and ket chup) . 

W then apply the fuzzy set approach to exani ne the role of the 
consideration set in moderating the i rrpact of advertising on... 

...role of decision rule heterogeneity in brand choice behavior. V\fe develop 
a f I exi bl e model , whi ch al I ows for t he uncer t ai nt y in deci si on r ul es used 
by the consurtsr. Specifically, w9 develop a Hierarchical Bayes 
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model of reference price effects that accorrrrodat es both the sticker shocl< 
and ref erence- dependent f or mil at i ons. In addition, we also incorporate... 
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THE RaE CP BRAN^ SPEC! Fl C ASSOCI ATI CMS IN BFIAND EXTENSI CN ( PFiODUCT 

GATEQGRI ES, CC^ISU^/ER J UDOVENTTS) 
Aut hor : BRCNI ARGZYK, SUSAN M 
Degree: PH.D. 
Year ■ 1 992 

Cor por at e Sour ce/ 1 nst i t ut i on: THE UNI VERSI TV CP FLCRI DA ( 0070) 
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The dissertation investigates the role of br and- speci f i c associations 
in brand extensions. Existing research has exani ned the deterninants of 
successful brand extensions at the product category \ eve\ . Enpirical 
results have found that brand affect and product category s\ m \ ar\ ty 
influence consumer perceptions of brand extensions. 

This dissertation postulates that br and- speci f i c associations moderate 
the effect of brand affect and product category si ni I ar i t y on brand 
extension judgnents. Br and- speci f i c associations are defined as 
associations that differentiate a brand from its product level and other 
brands in its category. It is suggested that brands have value 
because of these specific associations and that consuner 
judgments of extensions are influenced by whether a brand's association is 
relevant in an extension category. 

Four experioBnts are conducted to exam ne the i npact of br and- speci f i c 
associations on brand extensions. The first study exani nes the moderating 
role of br and- speci f i c associations on brand affect and provides evidence 
that br and- speci f i c associations may lead to preference reversals from the 
original t o t he extended category. The second experiment exani nes the 
moderating role of br and- speci f i c associations on product 
category s\ m\ a.rWy and shorn that brands n^y extend to 
physi cal I y di ssi rri I ar product categories. 

The last two experioBnts investigate how knowl edge of the brand 
nBdiates the role of br and- speci f i c associations in brand extensions. These 
studies find that br and- speci f i c associations moderate the effect of brand 
affect and product category si rri I ar i t y on brand extension judgmonts 
only for consumers high in brand know/I edge. 

Taken together, the results indicate very strong interactive effects 
among br and- speci f i c associ at i ons. . . 
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Degree: PH.D. 

Year ■ 1991 
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The effects of product category s\ rn\ a.r\\y on marketing 
variables (e.g., success of brand extension or choice strategies) has 
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recently emerged as an inportant topic in tine mar lot i ng literature. 

However, this research stream has rarely spBC/'fiedUow 

Gomumrs perceive similarity between product categori ©s. This 

paper investigates the factors that influence consumers' siniiarity 

judgments. A Two- Process model, which integrates recent vi em ou 

product category si mi I ar i t y in mar ket i ng and t heor i es and 

findings on similarity in psychology, is developed. The Two- Process IVbdel 

for product cat egor y \ ud^rreni s basically proposes that consumers 

first look for a comparable attribute and subsequently use that attribute 

f or t hei r si mi I ar i t y j udgrrent s. Based on t hi s Two- Pr ocess IVbdel , i t i s 

hypothesized that distance between product eat e^orf es and variation 

among brands influence product category s'\ m \ ar \ ty judgments. 

Interactions between distance and variation are also hypothesized. 

Study results show t hat variation anx)ng brands as well as distance 
st r ongi y i nf I uence t he si ni I ar i t y. . . 
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Degree: PH. D. 
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...philosophy and ( b) the capabilities of the microcomputer. It is 
suggested that design rrsy be based on domains of objectives in general, 
without restrictions for type of domain or statement of the 
objectives themselves. The conpr ehensi ve design also allows for normative 
measurement outcomes to be included. Hardware considerations are then 
di scussed. . . 

. . . Fi r St , at heor y of oper at i on is gi ven, descr i bi ng t he manner t hat PI E 

was intended to operate. Second i s a vi ew of PIE from the end users' 

perspective, g/y/'ng step by step instructions for use. Last is a 

mol ecul ar irfet/n; shorn ng speci f i c file organi zati onal 

layout. Pr ogr am // St / ngs are also separately available as Appendix D, 

in printed former on diskette. PI E' s expandability and ease of 

modification are discussed. 

Chapter Four treats the i rrpl errent at i on results and their 
i rrpl i cat i ons for future work of this type. IVbny examples of output 
capabi I i t i es ar e of f er ed and expl ai ned i n a ser i es of 9 of t he t hi r t een 
f i gur es. A quant i t at i ve appr oach t o eval uat i ng user concer ns. . . 
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...ABSTRACT: of the country of origin of the brand. The relationship 
between these two sets of constructs was found to be positive as well 
as product category specific. Furthernnre, each 
consumr- t)3.se6 brand equity di rrensi on contributed differently to 
the relationship according t o t he product category, whi I e t he 
contribution of both country i nnge di nBnsi ons (macro and nicro) was 
al so product category speci f i c. Resul ts al so showsd 
that cars, as a product category, are nx)re sensitive to 
country image than televisions. These findings have direct and 
inportant i npl i cat i ons f or international marketers. 
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PAGES: 37-66 

PUBLI CATI CN DATE: 2006 

LANGUAGE: Engl i sh 
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DO : http://dx.doi . ora/doi : 10. 1007/ si 0603- 005- 6054- x 
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DOCUIVENT TYPE: Journal Article 
ABSTRACT I NDI GATOR: Abst r act 

ABSTRACT: In rrany product categori es, unit prices facilitate price 

conparisons across brands and package sizes; this enables 
Gonsuimrs to identify those products that provide the 
greatest value. However in other product categories, unit prices 
may be confusing. This is because there are two types of unit 
pricing, measur e- based and usage- based. IVbasur e- based unit prices are 
what the naoB implies; price is expressed in cents or dollars per... 

... on the other hand, are expressed in terms of cents or dollars per use 
(e.g., wash load or serving). The results of this study stiow t hat 

in two different product categories (i.e., laundry 
detergent and dry breakfast cereal), measur e- based unit prices reduced 
consurmrs abi I i t y to i dentify hi gher val ue products, but 
w*ien a usage- based unit price was provided, their ability to identify 
product value was increased. Wien provided wa t h both a... 
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Journal: Journal of Product & Brand IN/femagerrent , vol.14, no. 4, pp. 271-6 

Publ i sher : Emer al d 
Country of Publication: UK 
Publ i cat i on Dat e: 2005 
ISSN: 1061-0421 
I SSN Type: pr i nt 

SI CI : 1 061 - 0421 ( 2005) 14: 4L. 271 : BBPF; 1 - C 
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Copyright: 2005, I EE 

Title: Buyer behavior and procedural fairness in pricing: exploring 
the TOderating role of product f arri I i ar i t y 

Abstract: Purpose - This research proposes studying hoys consunBrs' 
f ani I i ar i t y wi t h pr oduct s i npact s t he degr ee t o whi oh consuimrs 
are sensitive to a seller's violation of procedural fairness norms in 
pricing. Past research has either studied the role of f ani I i ar i t y or the 
role of fairness in influencing consunsr be^a.y\ ox . Ho\Aever , it is 
unci ear how f ani I i ar i t y and f ai r ness conbi ne to i nf I uence consurmr 
behavior. The present research proposes filling this gap. 
Desi gn/ met hodol ogy/ approach - An experiment is designed to manipulate 
consurmr s perceptions of procedural fairness of a seller's 
pricing tactic, and Gonsuirsrs' levels of famliarity with a 
product. Each variable is nani pul at ed to be either high or low. Thus, 
outcomes are observed for four purchase conditions. Findings - Fiesults 
indicate that the degree to which consurmr s rely on procedural 
fairness to evaluate a product is related to consuimrs' level of 
f am I i ar i t y wi t h a pr oduct . Q>nsunr&rs who ar e I ess f ani I i ar wi t h a 
product are more likely to rely on procedural fairness to form 
purchase \ nienW o^s. Also, unl i ke t hei r mor e knowl edgeabi e 
counterparts, consuners v/no are less f ani liar with a product are 
more likely to equate procedural fairness with perceived quality. 
Research I i ni t at i ons/ i nrpi i cat i ons - The research stresses the need to 
differentiate between the roles played by procedural and distributive 
fairness in shaping consurmr behavior. The authors study only 
procedural fairness, but a natural next step for future research is to 
study si mjl t aneousi y the role of both facets of fairness. Practical 
i npl i cat i ons - The results of our study underscore the inportance of 
following procedural fairness norms especially for retailers who deal in 
product categories where the pace of innovation is so rapid 
that it creates a large dispersion in knowledge of product attributes 
anDng consuners. The study' findings suggest that in such 
situations, consunsrs nny rely excessively on cues that signal a 
seller's adherence to or violation of social norms relevant to business 
practices. Thus, the authors encourage sellers to monitor keenly levels 
of product knowledge amDng their custonsr base. This would enable 
sellers to identify situations that merit an enhanced sensitivity to 
upholding social norms such as procedural fairness. Q i gi nal i t y/ val ue - 
The paper brings to attention the interaction between consuner^ 
farriliarity with a product and procedural fairness in pricing. Although 
an expectation of procedural fairness underlies all exchanges this 
research identifies consunsrs' faniliarity as a variable 
that influences the degree to which procedural fairness is relied on in 
shaping consurmr behavior. 

IDescr i pt or s: consurmr behaviour; market research; pricing 

Identifiers: di//#r behavi or ; pricing policy; product faniliarity; 
procedural fairness norrrs; rrarket research; consurmr \^q\\zsi\ ox \ 
consurmr perceptions; seller pricing tactic; purchasing 
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Author(s): Juin-Kuan Chong 1; Teck- Hua Ho; Tang, C. S. 
At f i I i at i on(s) : 

1. NUS Bus. Sch. , Nat. Univ. of Singapore, Singapore 
Journal: IVbnuf act ur i ng & Servi ce Operations IVfanagement , vol.3, no. 3, pp. 
191-210 

Publisher: I NFCRVB 
Country of Publication: USA 
Publ i cat i on Dat e: 2001 
ISSN: 1523-4614 
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Subfile(s): C ( Corrput i ng & Cont r ol Engineering); E (l\^chanical & 

Pr oduct i on Engl neer i ng) 
I NSPEC Update I ssue: 2002-021 
Copyright: 2002, I EE 

Abstract: ...This frarrework, which consists of a 

cat egor y- pur chase- i nci dence vrodel and a brand- share nx)del , is calibrated 

and val i dated usi ng 60, 000 shoppi ng t r i ps and purchase 

records. Specifically, the pur chase- i nci dence nx)del predicts the 

probability of an individual custorrer who purchases (and who does 

not purchase) from a given product cat egor y 6ux \ a 

shopping trip. The no- pur chase probability enables us to estimate lost 

sales due to assort rrBnt changes i n t he category. The brand-share model 

predicts which brand the cust oner chooses if a purchase incidence 

occur s i n t he cat egor y . Wfe i I I ust r at e how our model i ng f r amewor k i s used 

to reconfigure the category assortment in eight food... 

Identifiers: modeling framewDrk; category assortment planning; 
proliferation rates; managers; uncertain consumr preferences; 
revenue; lost sales irrplication; local irrprovement heuristic; 
cat egor y- pur chase- i nci dence rrodel ; brand- share model; shopping trips; 
purchase records, retailing; product assortment; brand 
reconfiguration; brand share; I ogi t model 
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Ti 1 1 e: Product categorization eases i nvent ory deci si ons 

Abstract: The paper describes how a corrput er program uses existing 
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ssi/ es r&Gords to sort thousands of products into classes 
ranging f r om hi gh- vol ume to not-stocked. 
Identifiers: product ci assi f i cat i on; inventory; conputer 
prograni stock; sales; delivery; oust ormr sex \i\ce 
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CREATI NG CXmUMBS ( HCWTHE FOOD I NDUSTRY DELI VERS I TS PRODUCTS AND 
IVESSAGES TO ELEIVENTARY SCHOa STUDENTS AND WAT NUTRI Tl ON PRCFESSI ONALS 
KNOW AND THI NK ABCLTT I T) 

...The findings derrcnst r at ed that products and messages about products 
reach students by rrsny routes: Brand-narrB foods are served, advertised and 
promoted in school cafeterias {(^tegory 1); products and 
coupons are distributed to students in classroomB and during field trips; 
students collect product labels and register receipts redeemable for 
school equi prrent and sell products in school fundraisers {Cstt&gory 
2); product advertisements reach students via textbook covers, 
magazines, nevwspapers, posters, radio, videos, Internet, and teaching 
materials (Category 3); and food industry teaching materials and contests 
i ncor porat e. . . 

...on the nutritional value of the sponsor's products. There seemed to be 
little awareness that nutritional value not \wi t hst andi ng, food industry 
marketers' goal of creating custormrs \ s i nconpat i bl e wi t h the public 
service goal of most nutrition professionals. Nor did the majority of 
respondents express doubt about the "educational" effect of marketing... 
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Tenporary price reductions are frequently used as a formoi 
sales promotion for comurmr packaged goods. These price 
reductions lead to brand switching f r om conpet i ng brands and an increase in 
sales of the promoted brand. The extent to which... 

...seven stores in two markets: Springfield, IVQ and Sioux Falls, SD, 
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corresponding to a 156 week t i period between 1985 and 1988 is used. Tine 
product categories analyzed are: Ketclnup, yogurt, and soup. 

For any two brands A and B i n a product category, results 
i ndi cat e t hat t he char act er i st i cs of br and A expl ai n t he ext ent t o whi ch 
its sales increase (PRE) but do not explain the brand switching from.. 
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DESCRI PTI CN AND ANALYSI S CF VARI ATI CN IN DAI RY PRCDUCT AND CCNCCM TAfSTT 
NL^RI E^ PURCHASES BETV\EEN HI SPANI C AND NCN- HI SPANI C HOUSEHaDS USI NG A 
PANEL CF fUUMSE HB30R0S 

The purpose of this research was development of a iret hod of estimating 
nutrient availability in populations as approximated by super rrnrket 
purchase records. Denx)graphi c i nf or mat i on descri bi ng 12, 516 
panel households was obtained from a marketing and advertising program 
operated by H. E. Butt Q-ocery Corrpany of San Antonio... 

...dairy product purchases and their nutrient contents. Two hypotheses were 

tested: (1) no difference would be found between Hispanic and non- Hispanic 

purchases of dairy product categories during the study period 

and (2) no difference would be found between Hispanic and non- Hispanic 

purchases of nutrients contained in those dairy products during the 

t hi rt een- week study period. 

Food purchase records wer e used to est i mat e nut r i ent 
exposure on a weekly, per capita basis for Hispanic and non- Hispanic 
househol ds by I i nki ng sorre 40, 000 dai ry purchase. . . 

...products purchased were observed. The effect of ethnicity on dairy 
product and nutrient purchases was significant over the t hi r t een- week 
period. A dat abase consisting of customr, household, and purchase 
i nf or rrat i on can be devel oped t o successf ul I y associ at e f ood i t em UPC 
nunters wi t h a standard reference of food conposition to estimate nutrient 
aval I abi I i t y. . . 
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PAGE 2731. 316 PAGES 
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...field experirrent is used to exarri ne the effects of unannounced 
cinanges in sticker prices, "advertised" poi nt - of - pur cinase price reductions, 
and cents- off coupons. Four product categori es are selected for 
use i n t he experiment, paper towels, laundry detergent, potato chips, and 
instant coffee. The best selling brand is chosen in each product 
category ^s, the brand for which to introduce selected experirrent a! 
manipulations. Several competing brands are also selected in each 

froduct category in order to create a corrpet i t i ve environment 
or exper i ment al br ands. 

k Gonsumr panel of 101 households, divided into two subsampi es, 
is recruited to participate in the experinBnt. Six visits are scheduled at 
two week intervals for each household. Households are given the opportunity 
to purchase or to refuse to purchase one brand from each product 
category duri ng each vi si t . The anal ysi s of t he purchase 
records of the households consists of a qualitative exani nat 1 on of 
vi si t-by-vi si t rrarket share levels for the brands in each product 
category and a statistical test useful for exani ni ng categorical data 
in which experimental maasures are repeated at several points. 
M xed results are observed when hypothesized effects... 



21/3, K/8 ( 1 1 em 5 f rom f i I e: 35) 
Dl AL03( R) Fi I e 35: Di sser t at i on Abs Oil i ne 
(c) 2010 ProQuest I nf o&Lear ni ng. All rts. reserv. 

743780 CRDER ND. AAD81- 09850 

THE Dl FFEREMTI AL EFFECT CF BUYI TASK ( Q FT VS. SELF- USE) CN THE USAGE CP 
PRODUCT EVALUATI CNS I N THE FCRVATI CN OF PURCHASE LI KELI HOODS 

Aut hor : BANKS, SHARCN KENDALL 

Degree: PH.D. 

Year: 1980 

Cor por at e Sour ce/ 1 nst i t ut i on: UNI VERSI TY CF CREQGN ( 01 71 ) 
Sour ce: VaU^/E 41/ 11 - A OF Dl SSERTATI CN ABSTRACTS I NTERNATI ONAL. 
PAGE 4764. 169 PAGES 

Historically, purchasing behavior and buyer perceptions have 
been viewed in si t uat i on- f r ee contexts. However, in recent years, 
situational contexts have been incorporated to more adequately explain 
actual behavior. Che relatively unexplored situational context i s t he 
buying task. Very little is known about how pur chasi ng behavior and 
buyer perceptions are differentially affected by the nature of the 
buying task. A buyi ng t ask of particular interest t o mar ket ers i s gi f t 
pur chasi ng. 

Q f t pur chasi ng has. . . 

...perceived financial risk with a gift purchase. 

The concepts of social and financial risk serve as the major 
constructs underlying this dissertation. To reduce risk, buyers 
employ various purchasing strategies. Some of these strategies are greater 
reliance on brand image and/ or store image and/ or price. These concepts are 
al so. . . 

. . . purchase I i kel i hood are al so assessed. 

A quest i onnai re was adninistered to a homogeneous group of 
well-educated wooBn. These won^n evaluated brand- store alternatives for two 
product categories and then were asked to assess t hei r 
likelihood of purchasing the various brand- store alternatives. These 
alternatives were presented t o t he subjects as advertisements for... 

...task subjects and self -use task subjects in order to establish the 
di f f er ent i al i mpact of t he buyi ng t ask on t he way i ndi vi dual s use 
eval uat i ons t o form purchase I i kel i hoods. 

This dissertation exani nes five hypotheses relating evaluation to 
likelihoods. Q these five hypotheses, only one was substantiated. That 
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hypothesis states that individuals tend to... 

. . . f el t t hey woul d ut i I i ze t hei r eval uat i ons. It is i nt er est i ng t hat t hese 
results were generally opposite to the results obtained in the experiments. 

Cur sanpl e of "buyers" did not behave as forecasted by 
theory. If this study can be assurred to be valid and reliable, then the 
conclusion nxist be made that the buying task, gift versus sel f - use, does 
not consi st ent I y have a di f f er ent 1 a! 1 npact on t he way 1 ndi vi dual s use 
eval uat i ons t o form purchase I i kali hoods. Q ven t he very 
limited capacity for generalizing these results, further studies along this 
same line are encouraged. 



21/3, K/9 (Item 1 f romf i I e: 583) 
DI ALOG( R) Fi I e 583: Gal e Q oup Q obal base( TIV) 
(c) 2002 C^l e/Cengage. All rts. reserv. 

06572198 

Kodi nt ekni i kkaa nyyt i i n enemrUn kui n koskaan 

FI NLAND: fEOHJ HI GH SALES CP HOVE ELECTFCNI CS 
Kauppalehti ( XFD) 19 Jan 1998 p. 4 
Language: FI NNI SH 

FI NLAND: fEOm HI GH SALES OF HOVE ELECTFCNI OS 

...in 1 997, up 8. 9% f r om t he pr evi ous year . Sal es of TV set s f el I by 2. 8% 
to Frrk 513nn, however. The most rapidly growing product 
category was horre corrputers with sales up 28% to Fmk 900nn in 
tax-free wholesale prices. The sales of hooB PCs are forecast to grow from 



...of rraj or dorrest i c appliances amounted to Fn1< 1,285nn, up 12.4% while 
the sales of small domestic appliances totaled Frrk 415nn. The sales of 
consurmr electronics and domestic appliances are forecast to continue 
growing, as new, more ener gy- ef f i ci ent appliances have been introduced and 
construction is recovering. 

PRODUCT: Oonputer Per i pher al sCtonput er sCiel I ul ar Radio Equipment 
Cormini cat i ons Equi pment Consurmr El ect roni cs 



21/3, K/ 10 ( 1 1 em 1 f rom f i I e: 139) 
DI ALOG( R) Fi I e 139: EconLi t 

(c) 2010 Arrer i can Econorri c Association. All rts. reserv. 
502805 

TITLE: The Role of Internal Reference Points i n t he Category Purchase 
Deci si on 

AUTHCR(S): Bell, David R. ; Buckl i n, Randolph E 

AUTHCR(S) AFFILIATION: U PA; UCLA 

JOURNAL NAIVE: Journal of Consumer Research, 

JOURNAL VaUIVE & I SSUE: 26 2, 

PAGES: 128-43 

PUBLI CATI ON DATE: 1999 

LANGUAGE: Engl i sh 

AVAI LABI LTY: ht t p: / / wiww. j our nal s. uohi oago. edu/ JCR home, ht n1 
ISSN: 0093-5301 

DOCUVE^ TYPE Journal Article 
ABSTRACT I NDI CATOR: Abst r act 

ABSTRACT: The authors study the role that reference effects play in the 
category purchase decision for GonsuriBr nondurable products 

Category purchase behavior is represented by a nested I ogi t 
rTDdel t hat is est i mat ed on purchase records of 



EIC3600 SEARCH RESULTS 



97 



9/21/2010 



shoppers in two Universal Product Oode (UPC) scanner panels. A 
series of hypotheses are developed, nx)del ed, and tested regarding the 
effects that internal reference points for product category 

attractiveness are likely to have on the decision to buy in a 
product category ou a store visit. The authors hypothesize 
that the difference between a shopper' s reference point for 
category attractiveness and the current level of category 
attractiveness will affect the purchase decision. In particular, the 
extent of purchase post ponerrent . . . 

.. the acceleration caused by a gain (i.e., a posi t i ve di scr epancy) . 
Reference effects on the category purchase decision are also 
hypot hesi zed to i nt er act wi t h t he shopper' s f ani I i ar i t y wi t h the 
store visited on a given trip. In particular, the i npact of losses is 
predicted to be higher in unf ani 11 ar than in f ani 11 ar stores. The 
authors present model estimates and test results Uorr\\yNO product 
categories (sal tine crackers and liquid laundry detergent) and 
find afl hypotheses to be supported. 

DESCRIPTORS) (1991 to Present): Oonsurrer Econoni cs: Enpirical 
Anal ysi s. . . 



21/3, K/11 (Item 2 f rom f i I e: 139) 
DI ALOQ(R) Fi I e 139: EconLi t 

( c) 2010 AnBr i can Econorri c Association. All rts. reserv. 
399347 

Tl TLE: Deal i ng wi t h M si eadi ng Advert i si ng in t he Face of Decl i ni ng 
GovernrrBnt Resources 
AUTHCR(S): V^f'ckham Robert G 
AUTHCR(S) AFFILIATION: Simon Fraser U 
JOURNAL NA^/E: Journal of Consumer Policy, 
JOURNAL VaUIVE & ISSUE: 19 2, 
PAGES: 167-92 
PUBLI CATI ON DATE: 1996 
LANGUAGE: Engl i sh 

AVAI LABI LTY: ht t p.: / / 'mm. SRr i n^er I i nk. comf I i nk. asp?i d=400283 
I SSN: 0342- 5843 

DOCU^/E^ TYPE: Journal Article 
ABSTRACT I NDI CATOR: Abst r act 

ABSTRACT: During the 15 years from 1980 to 1994, more than 150,000 
conplaints of ni si eadi ng advertising were received by Oonsurwr 
and Corporate Affairs Canada (now Industry Canada). Cver the same 
period, 1,580 prosecutions were initiated and 1,154 convictions were 
obtained. Wthin the context of the actions that flow from the 
receipt of a m si eadi ng advertising conpl ai nt , this study 
exam nes the actions that flow from the receipt of a ni si eadi ng 
advertising conpl ai nt , and the probability that a coirpl ai nt will lead 
to a conviction. It analyses the equality of protection f r om ni si eadi ng 

adver t i si ng acr oss t he count ry; and t he product categories 
and the rrsdi a which generate the largest nunber of convictions. The 
trend in investigations, prosecutions and convictions is down. The 
aut hor conci udes t hat wi t h I ndust r y. . . 



24/3, K/ 1 ( 1 1 em 1 f rom f i I e: 2) 
DI ALGG( R) Fi I e 2: I NSPEC 
(c) 2010 The I ET. All rts. reserv. 

12166677 

Title: Controlling and disclosing your personal information 
Aut hor (s): Ghani , N. A. 1; Si dek, Z. M 2 
Af f i I i at i on(s) : 
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1. Inf. Sci . Dept., University of IVbl aya, Kuala Lunpur , IVbl aysi a 

2. Centre for Adv. Software English ( C^SE) , University Teknol . l\/bl ays! a, Kuala 
Lunpur , IVbl aysi a 

Email: norj i han@]m edu. ny; zai I ani @;i t ycanpus. ut m ny 

Journal: V\6EAS Tr ansact i ons on Information Science and Applications, vol.6 

, no. 3, pp. 397-406 

Publisher: V\6EAS 

Country of Publication: Q'eece 

Publication Date: ^/felrch 2009 

ISSN: 1790-0832 

I SSN Type: pr i nt 

Language: Engl i sh 

Subf i I e( s) : C ( Conput i ng & Cont r ol Engi neer i ng) 
I NSPEC Update I ssue: 2010-012 

Copyright: 2010, The Institution of Engineering and Technology 

Abstract: ...privacy. Personal information is processed, stored and 
disclosed and often it generated i n t he course of making a comrBrcial 

exchange. Credit card nuntiers, individual identity nunt&r, 
purchase records, monthly i ncon^, and related types of 
per sonal i nf or mat ion al I have i npor t ant role \wi t h his this conrrBr ci al 
information system However this creation and use of personal 
information raises issues of privacy... 

Identifiers: personal inforoBtion; web servi ce provi ders; privacy 
protection; conrrBr cial exchange; credit card nurrbers; individual 
i dent i t y nunber, purchase records, mont hi y i ncome; 
comTBrcial i nf or rrat i on syst eni web- based appi i cat i on; hippocratic 

dat abase concept s 



24/3, K/ 2 ( 1 1 em 2 f rom f i I e: 2) 
Dl ALCG( R) Fi I e 2:1 NBPEC 
(c) 2010 The I ET. Al I rts. reserv. 

04833673 

Title: Efficiency calibration of ger mani um det ect ors with one reference 

standard georretry for rapid estimation of radionuclide activity in 

envi r onrrent al sarrpi es of nonstandard geometry 
Author(s): Pi et r uszewski , A. 1 
Af f i I i at i on(s) : 

1. Central Lab. for Fiadi ol . Protection, Wirsaw, Poland 
Book Ti 1 1 e: Envi r onrrent al Cont arri nat i on Fol I owl ng a l\^j or NucI ear 

Accident. Proceedings of an International Synposi um 
Inclusive Page Nurrters: 487-91 vol.1 
Publ i sher : I AEA, Vi enna 
Country of Publication: Austria 
Publ i cat i on Dat e: 1990 

Conference Title: Envi r onrrent al Cont ani nat i on Following a l\^j or Nuclear 

Accident. International Syrrposi um 
Conference Date: 16-20 Get. 1989 
Conference Location: Vienna, Austria 
Number of Pages: 2 vol . 497+451 
Language: Engl i sh 
Subfile(s): A (Physics) 
I NSPEC Update I ssue: 1991-006 
Copyright: 1991, I EE 

Abstract: ...monitoring of food and environmental sanpl es, determination 
of these radionuclides is required wi t h an accuracy of -i-/ - 50% wi t hi n one 
day or of -i-/ - 200- 300% wi t hi n several hours of receipt of the 
sample at a concentration at least one order of magnitude bel ow t he 
derived intervention levels (Oils) established for foods by the W)rld 
Heal th. . . 
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International Patent 0 assi f i cat i on: 

QD1D-0018/00 (Testing or calibrating of apparatus or arrangements provided 
for i n ^ro£ps QD1D1/00 to QD1D15/00. . . 



24/3, K/ 3 (Item 1 f romf i I e: 35) 
Dl AL03( R) Fi I e 35: Di sser t at i on Abs Oil 1 ne 
(c) 2010 ProQuest I nf o&Lear ni ng. All rts. reserv. 

02102714 CRDER NQ AADAA- I 31 821 09 

Physi ci an and pat i ent det er ni nant s of t he t r eat ment of si eep di f f i cul t i es 
in United States outpatient settings 

Author: Rasu, Raf i a Sultana 

Degree: Ph.D. 

Year : 2005 

Corporate Sour ce/ 1 nst i t ut i on: The University of Texas School of Public 
Health (0219) 

Sour ce: VaUIVE 66/ 07- B CF DI SSERTATI CN ABSTRACTS I ISTTERNATI CNAL. 

PAGE 3667. 86 PAGES 
I SBN: 0- 542- 22748- 7 

...medications. Both pharn^col ogi cal and behavioral therapies are 
aval I abl e f or t he t r eat rvent of si eep di f f i cul t i es. It i s i npor t ant to know 
the i npact of use of different types o\ prescriptions on health 
outcomes related to sleep difficulties. Thus the knowledge of prescription 
patterns among different types o\ patients (e.g. age, gender, race, 
i nsur ance /ypa et c. ) becorres i rrpor t ant for det erni ni ng a cl i ni cal 
gui del i ne. Thi s st udy i s desi gned t o assi st i n evi dence- based pol i cymaki ng 
on understanding the variations in physician prescriptions... 
...This study found that increased age, female gender, white race, 
established patients, and n^ntal corror bi di t y were associated with 
si gni f i cant I y i ncr eased I i kel i hood f or pr escr i pt i on of some /ype of 
t her apy f or si eep di f f i cul t i es in US out pat i ent set t i ngs. Pat i ent s wi t h 
private insurance were associated with lower likelihood of receipt of 
mny t her api es. Psychi at r i st s were more I i kel y to pr escr i be some 
kl nd of treatrrBnt as well as rr^re expensive therapies for sleep 
difficulty as corrpared to other physician specialties. HMD enrol led patient 
visits were rrore likely to be associated with receipt of behavioral 
therapy. This study also found that 32% of patients with sleep difficulties 
recei ved no //pa of t her apy dur i ng t hei r visits. Chi y 5% of the 
patients received behavioral therapy only. Almost three-quarters of the 
patients receiving some kl nd of rredi cat i on prescription were 
prescribed benzodiazepines. The study results also suggest a need for wider 
coverage of behavioral therapy by payers in US outpatient settings. 



24/3, K/ 4 (Item2 f romf i I e: 35) 
DI ALa3( R) Fi I e 35: □ sser t at i on Abs Oil i ne 
(c) 2010 ProCliest I nf o&Lear ni ng. All rts. reserv. 

01452912 CRDER l\D AADAA- 1 9543339 

PFOTEST MJSI C LYRI CS, 1962-1975: CULTURAL FCLES, RELATI CISBHI PS AND I IVPACTS: 
" THI S M'\CHI NE Kl LLS FASCI STS" ( MJSI C) 

Aut hor : M^YNARD, Rl LEY HENDERSON 

Degr ee: PH. D. 

Year ■ 1 995 

Corporate Sour ce/ 1 nst i t ut i on: SAI ^ LCU! S UNI VERSI TY ( 01 93) 
Sour ce: VOLUIVE 56/ 09- A CF DI SSERTATI CN ABSTRACTS I NTERNATI CNAL. 
PAGE 3628. 151 PAGES 

...upon subsequent nxisi cal and social trends? 

The rTBt hodol ogy for this study will take a five- pronged approach. 
First the misi c will be divided into four categories, rock and roll, 
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rhythm and blues, country and western and gospel. Second, the time period 

of 1962- 1975 has been chosen in relation to the historical changes which 

occurred in the world and in the four nusi cal genres selected for 

exani nation. Third, the songs will be measured by the nunber of 

record sai BS, radio airplay and jukebox selections that are 

I i St ed in t he rrusi c i ndust r y publ i cat i on Bi I I boar d. Four t h, a sur vey of 

I i t er at ur e wi I I r eveal t he i nt el I ect ual r eact i ons and. . . 



24/3, K/ 5 (Item 1 f romf i I e: 474) 
Dl AL03( R) Fi I e 474: New Yor k Ti mes Abs 
(c) 2010 The IMew Yor k Times. All rts. reserv. 

07669763 NYT Sequence Nunter : 592293990304 
THE PCP LI FE 
St r auss, Nei I 

New York Ti mes, Ool . 1, Pg. 3, Sec. E 
Thursday IVbrch 4 1999 

ABSTRACT: 

Pop Li f e col urm r epor t s on new hit al bum f r om r hyt hm and- bl ues 
pop harmony group TLC and how Q- amry awards' have given boost to 
record sai es of SBveral winners; photo m 



24/3, K/ 6 (Item2 f romf i I e: 474) 
Dl ALOQ( R) Fi I e 474: New Yor k Ti mes Abs 
(c) 2010 The New York Times. All rts. reserv. 

05786277 NYT Sequence Nunter : 097051900526 
^/ERCHAM^S' REQUESTS N/AKE SHOPPERS BALK 
SLCANE, LEONARD 

New York Times, Col. 1, Pg. 46, Sec. 1 
Sat urday l\/by 26 1990 

ABSTRACT: 

IVbre and more consurrers are rebelling when they make purchase with check or 
credit card and rrer chant asks for certain types of personal 
i dent i f i cat i on; pr act i ce of records ng credit card 
nurrber when paying by check, or phone nurrber and address when paying 
by credit card, subjects shopper to risk of fraud and is seen by some... 



24/3, K/ 7 (Item 1 f romf i I e: 583) 
Dl ALOQ( R) Fi I e 583: C^l e Q- oup Q obal base( TIV| 
(c) 2002 C^l e/Oengage. All rts. reserv. 

09165178 

Tai power announces detailed power cut plans for 2 week 

TAI W\N: PARTI AL SUPPLI ES OF PCV\ER 
Chi na Econorri c News ( AVH) 24 Sep 1999 P. 
Language: ENGLISH 

... to 10: 30 p. m and wi I I r esurrs f ul I power suppi y f r om 1 0: 30 p. m t o 7 

a. m t he next day. Househol ds with receipt nurrber under A, B, 

or category C wi I I not have power supply from8 a. m to 1 p. m each 

day. But power supply will return to normal level from5 p. m t o 8 a. m the 

next day. Househol ds with recei pt nurrber under category 

D. E. and F wi I I not have power supply from 10 a. m t o 3 p. m everyday but 

will have nor rral supply from 5... 



24/3, K/ 8 (Item2 f romf i I e: 583) 
Dl ALOQ( R) Fi I e 583: (^1 e Q- oup Q obal base( TIV) 
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(c) 2002 (^1 e/ Cengage. All rts. reserv. 
06129308 

DIG Starts Producing New Epoxy Encapsulating Resin 

JAPAN: Dl C STARTS TO MKKE NEW EPCKY RESI N 
Japan Cham cal Vfeek (JCVy 23 Feb 1995 P. 2 
Language: ENGLISH 

. . . capaci t y. The new r esi n, known as di eye! opent adi ene epoxy r esi n, i s sai d 
to have better resistance to soldering and thus is especially suitable for 
sur f ace- HDunt i ng- i'ype seni conduct or s. It also has a lower level of 
HDisture absorbence. It is expected to substitute the epoxy cresol novol ak- 
type resin. DIG ai rtB to record safes of sever a/ 
hundred tons of the new epoxy resin in the first year. 



24/3, K/ 9 (Item3 f romf i I e: 583) 
Dl ALOG( R) Fi I e 583: Oa\ e Gr oup Q obal base( TIV) 
(c) 2002 C^l e/ Gengage. All rts. reserv. 

05086023 

SAE- Fouger ol I e: 27.00 salaries apportent 750 m I I i ons de francs 

F RANGE - ElVPLCYEES TAKE STAKE I N SAE- FOUGERaLE 
Echos (LE) 13 IVby 1992 pi 4 
ISSN: 0153-4831 
Language: French 

SAE- Fouger ol I e, construction and civil engineering group, now has a 
larger stake owned by its errpi oyees, after a majority took up the chance to 
buy shares. It now has 27k errpI oyee-sharehol ders. . . 

B. NPL Files, Full-text 

File 20: Di al og Q obal Reporter 1997- 2010/ Sep 21 

( c) 2010 Di al og 
File 15: ABI/ I nf orntR) 1 971 - 201 0/ Sep 20 

(c) 2010 ProOiest I nf o&Lear ni ng 
Fi I e 610: Busi ness Wre 1999- 2010/ Sep 21 

(c) 2010 Busi ness Wre. 
Fi I e 81 0: Busi ness W r e 1 986- 1 999/ Feb 28 

(c) 1999 Busi ness Wre 
Fi I e 613: PR Newsw re 1999- 2010/ Sep 21 

( c) 201 0 PR Newswi r e Associ at i on I no 
File 813: PR Newswi re 1987- 1999/ Apr 30 

( c) 1 999 PR Newswi r e Associ at i on I no 
Fi I e 624: IVbQ- aw- Hi I I Publ i cat i ons 1 985- 201 0/ Sep 20 

(c) 2010 ^/bQ■av\^ Hi I I Go. I nc 
File 634: San Jose ^/brcury Jun 1 985- 201 0/ Sep 19 

(c) 2010 San Jose IVfercury News 
File 9: Busi ness & I ndust ry( R) Jul / 1 994- 201 0/ Sep 20 

( c) 2010 Gal el Gengage 
File 275:(^le Q-oup Gonput er DB( T^/) 1 983- 201 0/ Aug 09 

( c) 2010 Qa\ el Gengage 
Fi I e 621: (^1 e Q-oup New Prod. Annou. (R) 1 985- 201 0/ Jul 29 

( c) 2010 Qa\ el Gengage 
File 636:(^le Qoup Newsletter DB(TI\/) 1 987- 201 0/ Sep 20 

( c) 2010 Qa\ el Gengage 
File 16: (^1 e Q-oup PRCIW( R) 1990- 2010/ Sep 17 

( c) 2010 Qa\ el Gengage 
File 160:(^le Qoup PRCIW( R) 1972-1989 

(c) 1999 The C^l e Q-oup 
File ^A^■.(^s.\e Qoup Trade & Industry DB 1976- 2010/ Sep 20 

(c) 2010 C^l e/ Gengage 
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File 625: American Banl<er Publications 1 981 - 2008/ Jun 26 

( c) 2008 Amer i can Banker 
Fi I e 268: Banki ng I nf o Source 1 981 - 201 0/ Sep W 

(c) 2010 ProOiest I nf o&Learni ng 
File 626: Bond Buyer Full Text 1 981 - 2008/ Jul 07 

(c) 2008 Bond Buyer 
Fi I e 267: Fi nance & Banki ng Newel etters 2008/ Sep 29 

( c) 2008 Di al og 
Set 1 1 ems Descr i pt i on 

51 34748320 CCNSU^/ER CR CCNSU^/ERS CR CUSTOVER CR CUSTOVERS CR SHCPPER - 

CR SHCPPERS CR PURCHASER CR PURCHASERS CR BUYER CR BUYERS CR - 
USER CR USERS 

52 2934979 SI ( 4N) ( DEFI N? CR DESI GNAT? CR ASSI ON? CR SPECI F? CR I DE^I - 

F? CR NA^/E? CR Q VI NG CR Q VE CR Q VES CR Gl VEN CR G^VE) 

53 1 31 1 305 S2( 8S) ( CATEQCRY CR CATEGCRI ES CR GRCUP CR GRCUPS CR GROUPI - 

NG CR GROUPI NGS CR TYPE CR TYPES CR Kl ND CR Kl NDS CR STYLE CR 
STYLES) 

54 47888616 PRODUCT OR PRODUCTS OR I TEM OR I TEIVB OR IVERCHANDI ? CR QOCDS 

CR LI ST CR LI ST CR LI STI NG? 

55 1237677 S4( 2N) ( GATEGCR? CR CRGANI Z? CR CR»\NI S? CR I TEM Z? CR I TEM 

I S? CR CLASSI F?) 

56 20768 S5( 4N) ( DI SPLAY? CR PRESENT? OR SHCW OR EXHI 81 T? CR VI EW) 

57 1657519 RECEI PT OR RECEI PTS OR (SALE CR SALES CR PURCHAS? CR CREDI - 

TGARD? CR DEBI TGARD? CR CHARGEGARD? CR ( CREDI T CR DEBI T CR CH- 
ARGE) ( ) ( CARD OR CARDS) ) ( 1 N) ( SLI P OR SLI PS OR FORM OR FORIVB OR 
RECORD?) 

S7( 2N) ( PLURALI TY CR l\ANY OR MULTI PLY OR NUIVBER OR NUIVEROUS 
CR SEVERAL) 

FI LE CR FI LES OR S5 

S9( 4N) ( TRANSM T? OR TRANSFER? OR SEND? OR SENT OR RELAY? OR 
FCRW\RD? CR Em L? OR E( ) m L? OR PRCVI D? OR OOVMUNI GAT?) 
S3( 10S) S6 
S1 1 ( 1 0S) S8 
S1 1 ( 1 0S) S7 
S13(10S)S10 
S13 NOT S14 
RD ( uni que i t ems) 
SI 6 NOT PY>2002 
S8(10S)S6 
RD ( uni que i t ems) 
S8(10S)S5 
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( 1 1 em 1 f rom f i I e: 20) 
DI ALC(3( R) Fi I e 20: Di al og Q obal Reporter 
(c) 2010 Dialog. All rts. reserv. 

07315401 (USE FORMi\T 7 OR 9 FOR FULLTE)Cr) 

ViewSonic Corporation Introduces f r eemoni t or s. coni a New Vfeb Site Aimed at 

Enlnanci ng tine Visual Corrput i ng Experience for Internet Users 
BUS I NESS W RE 
Sept errber 20 1999 

JOURNAL CODE: VEVE LANGUAGE: Engl i sh RECORD TYPE: FULLTEXT 
VCRD COUNT: 715 

( USE FORMAT 7 OR 9 FOR FULLTEXT) 

wi t h t he best Internet provider to ensure excellence in both visual 
corrput i ng and Internet access services. 
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Headquartered in Wil nut , Calif., ViewSonic Corporation offers six 
distinct display product cat&gorles . The Professional 
Series for professional applications, Q-aphics Series for general business, 
M Series for nxil t i medi a applications, E2 Series for education and entry 
mar ket s, Vi ewPanel ( R. . . 



17/3, K/2 (Item 1 f romf 1 I e: 15) 
Dl ALCQ( R) Fi I e 1 5: ABI / 1 nf or nt R) 
(c) 2010 Prodiest I nf o&Learni ng. All rts. reserv. 

02810344 726803871 

\AARNI NG: Read i nst r uct i ons bef or e pr of i t i ng f r om t hese pi I I s 
Vavra, Bob 

Progressive Q-ocer v81n15 PP: 54-55 Get 15, 2002 
ISSN: 0033-0787 JRNL CODE: PGR 
V€RD OCUISTT: 1439 

...TEXT: Flu Center and provided a variety of remBdies for the 

ai I ments-everyt hi ng from aspirin, cough drops, and cold medi ci nes to 

t i ssues and soups. 

" Pr omot i ng cr oss- category products t oget her i n a t hemed 

tf/sp/sy r el at i ng to season or widespread di sease/ i I I ness conditions 

is a ' bi g i dea because i t pr ovi des consumers wi t h sol ut i ons, " t he st udy 

not es. " Wiol e heal t h is a. . . 

. . . pr ovi de rri ni - sol ut i ons t hat cat er t o speci f i c heal t h needs. " 

SonB store level strategies that retailers and manufacturers can coordinate 

on include offering free sarrpi es to give consumrs a chance to 

try a product before they buy. The study found 65 percent of consumers 

would be influenced to purchase a product following receipt of a free 

sanrpi e. Coordinating Inst ore and mail distribution of sanpl es that 

hi ahl i ght not just what the product is but where it can be purchased is an 

effective strategy that covers all potential OTC product consumers, the 

st udy not es. 

Creati ng a new products sect i on can hel p consumrs identify new 
ore of f er i ngs- bot h Rx conversions and new products developed by 
manuf act urers-t 0 help prorrote the category. The study found 49 
percent of consumers would respond positively to such a section i n t he 
st ore. 

A cruel al area of success i nvol ves rraki ng the. . . 

. . . pay or you' r e t her e wai t i ng f or a pr escr i pt i on, it's a per f ect set up to 
r ead i nf or rrBt i on whi I e you have t he t i ob, " sal d one f ocus group 
r espondent . 

Par t of t hat success i s bui I t on bei ng abl e to est abl i sh a r el at i onshi p 
between consurrBrs and phar rraci st s. Issues of declining pharmacist 
aval I abi I i t y because of . . . 



17/3, K/3 ( 1 1 em 2 f rom f i I e: 15) 
Dl ALGG( R) Fi I e 1 5: ABI / I nf or m( R) 
(c) 2010 ProQuest I nf o&Lear ni ng. All rts. reserv. 

01901921 05-52913 

Pol nt - of - purchase displays, product organization, and brand purchase 
I i kel i hoods 

Areni , Charles S; Duhan, Dale F; Kiecker, Pamela 

Journal of the Acaderry of l\/brketing Science v27n4 PP: 428-441 Fall 1999 
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I SSN: 0092- 0703 J RNL OCDE: AlVK 
\ACRD CCU^: 9292 

...TEXT: decrease sales of the featured brand wfii I e boosting sales of 
regularly shelved conpet 1 1 1 ve brands. 

PQ MT- CF- PURCHASE Dl SPLAYS AND W NE SALES 

The effect of PCP displays on product organization and 

wi t hi n- cat egor y br and sal es was initially exani ned vi a a t est n-ar ket i n a 
maj or city in t he sout hwest Uni t ed St at es. A pr oducer cooper at i ve of . . . 

...The three participating stores consisted of a large warehouse store 
sped al i zi ng in beer , wi ne, and spi r i t s; a smal I package st or e sped al i zi ng 
i n t he samB product categories, and a large chain supermarket. The 
dec! si on to 1 ncl ude dl f f erent categories o\ wi ne ret a! I ers 1 n t he 
study was based on earlier research indicating that wine purchasing 
patterns may differ according to store type {fo\vje\\ 1980). Each of 
the three test periods lasted for 2 weeks wi t h a 2- week "buffer" preceding 
each treatment to ni ni ni ze retail "carryover" effects... 

...Every display treatnBnt appeared equally in each store and each test 
period. Daily sales figures were selected as individual observations for 
practical purposes, since store receipts were typically totaled at 
the end of each business day. No observations were collected on Sundays due 
t 0 I ocal or dl nances gover ni ng t he pur chase of al cohol . . . decl i ne, wher eas 
weak brands were largely unaffected. 

The results of the test market and the consumer survey suggest that, by 
reorganizing the brands into region categories, the special PCP 
displays not only dr ew at t ent i on to the featured wines but also encouraged 
consumers to conpare alternatives on the basis of region. This... 

... 1 996) , speci al PCP di spl ays al so r eor gani ze pr oduct s wi t hi n t he st or e 
(Mils et al . 1995; WIson 1995). Previous research suggests that product 
or gani zat i on i nf I uences t he i nport ance consurmrs assign t o 

various attributes when OBki ng purchase decisions. Wien products 



17/3, K/4 ( 1 1 em 3 f rom f i I e: 15) 
Dl ALOG( R) Fi I e 1 5: ABI / 1 nf or m( R) 
(c) 2010 ProQuest I nf o&Lear ni ng. All rts. reserv. 

01679881 03-30871 

Catching shoppers with the web 

AnonymDus 

Chain Store Age v74n8 PP: 118-120 Aug 1998 
ISSN: 1087-0601 JRNLCCDE: CSA 
\ACRD CCUNT: 1022 

...TEXT: and offerings, refreshed regularly. 

Always include explanations of payment processes, returns and shipment 
t r acki ng. 

Conf i r m pur chase and thank oust onBr electronically within 12 hours. 

After product receipt send conpl et ed on-line warranty registration 
and purchase inf or nation. 

Avoid "Las Vegas" flash- unless you're a casino operator. 
You would not open a store... 

...lots of merchandise and a sensitivity toward price. It uses the 
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St or e- wi t hi n- a- St or e concept, forcing people into categories. 

Its St r engt hs ar e si npl i ci t y, di st i net product categorl es and a 

clearly di sp! ayed x\zn\ <^^V\ on route. It's a winner because of 

excellent product organization, strong consistency among pages, and a price 

sensi t i vi t y t hat is in I i ne wi t h V^l . . . 



17/3, K/5 (Item4 f romf i I e: 15) 
DI AL03( R) Fi I e 1 5: ABI / I nf or m( R) 
(c) 2010 ProQuest I nf o&Lear ni ng. All rts. reserv. 

01650132 03-01122 

Cer t ai n i ndust r i es derrand sped f i c war ehouse syst em f unct i onal i t y 

Anonymous 

IVbnuf acturi ng Systems v16n5 PP: 54-55 IVby 1998 
ISSN: 0748- 948X JRNL OCDE: IVFS 
VCRD CCUNTT: 1052 

...TEXT: paths and I ow rrBi nt enance. Newton also says some systems address 
vertical rrarkets from a "logistics requirement angle," providing such 
functions as support for multiple pick types, which can be applied 
horizontally across several industry segments. At publishing conpany 
Har court Brace & Go. , QIando, FI a. , such functions as lot /part tracking, 
val ueadded ser vi ces. . . 

...adding W ndows NT support about two years ago. 

Apparel rranuf act ur er Tonrry Hi I f i ger , Dayton, N. J., uses Power House to 
manage inventory with complex color, size, and sfy/e SKU ext ensi ons. 
The syst em t r acks rmrchandl se and displays category 

st at us- quant i t i es onhand, available, or conrritted-by location, lot, order, 
or rec&ipt, says Dybdahl . "The systemtracks both SKUs and attributes 
at t he same t i rrB. Che SKU i s used f or a shi r t t hat has var i ous at t r i but es, 
rangi ng. . . 

...essential part of post pr oduct i on activities for many apparel 

manufacturers as rrany mjst corrpl y with both industry and key retail 

r equi r errent s for labels and bar codes. Osstormr- sped fi c 

packing assortments, as well as providing " f I oor - r eady" merchandise vary 

for each customer. "A discount retailer may want different labels, tickets 

or bags t han a. . . 



17/3, K/e (Item 1 f romf i I e: 610) 
DI ALOG( R) Fi I e 610: Business Wre 
(c) 2010 Business Wre. All rts. reserv. 

00232932 2000031 3073B1 000 (USE FCRMI\T 7 FCR FULLTEXT) 

St ockr epor t er Announces Investment Cpi ni on on HM3 W)r I dwi de 

Busi ness W r e 

IVbnday, IVbrch 13, 2000 14:49 EST 

JOURNAL OCDE: BW LANGUAGE: ENGLI SH REOORD TYPE: FULLTEXT 
DOOUIVENT TYPE: NEV\6W RE 
\ACRD CCUNT: 7, 610 

...of very poor quality. Flash technology ni rri cs cartoon 

ani mat i on wher e dr awi ngs ar e OBke t o I ook si mi I ar to vi deo. FI ash enabi es 

rapid, clear, full -screen "video" ani mat i on over the Internet. 

By 

utilizing l\/bcr orrBdi a' s Flash development software. Ego IVbdi a helps its 
custorTBrs develop a unique and st i nxil at i ng presence on the V\feb. . . pr ot ot ype. 
However, the Oorrpany is also paid 

for its services in creating, developing and testing in- store merchandising 
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systems and in assenbl i ng prototypes prior to receipt of production 

r un 

approvals. To a I i rri t ed extent, sales are also generated through 

i ndependent 

sal es r epr esent at i ves. 

PCP I NDUSTRY Q/ERVI EW 

The in-store marketing industry is... 

...point of sale. Wth consurrers rraki ng so n^ny 

decisions at the point of sale, retailers and consumer products companies 
ar e 

paying greater attention to V\q\n products and brand categories 
ar e or gani zed 

and presented \ u-Qiot e or through e-comrBrce web sites. 
Pol nt - of - pur chase 

merchandi si ng systems attract and 1 nf I uence consumers at t he 1 1 me when t he 
maj or i t y of pur chase. . . 



17/3, K/7 (Item 1 f romf i I e: 9) 
Dl AL0i3( R) Fi I e 9: Busi ness & I ndust ry( R) 
(c) 2010 C^l e/ Cengage. All rts. reserv. 

02945900 SuppI i er Nunter : 93702067 (USE FCRIVnT 7 CR 9 FCR FULLTEXT) 
\/\6rning: read instructions before profiting from these pills; OTC versi ons 
of 0 ar i t i n and Pr i I osec \wi I I mean bi g sal es f or super mar ket s, but onl y 
if they're positioned to take advantage, a new st udy says. (Supermarket 

Nonf oods Busi ness) . 

Progressive Q'ocer, v 81, n 15, p 54 
October 15, 2002 

DOCU^/E^ TYPE: Journal ISSN: 0033-0787 ( Uni t ed St at es) 
LANGUAGE: Engl i sh REOCRD TYPE: Ful I t ext 
V€RD CJOUNT: 1829 

( USE FCRVAT 7 CR 9 FCR FULLTEXT) 



TEXT: 

...Flu Center and provided a variety of remedies for the 

ai I ment s- - everyt hi ng from aspirin, cough drops, and cold medicines to 

t i ssues and soups. 

" Pr omot i ng cr oss- category products t oget her i n a t hemed 

di spl sy r el at i ng to season or wi despr ead di sease/ i I I ness condi t i ons 

is a 'big idea' because it provides consumers with solutions," the study 

notes. "Wiole health is a... 

. . . pr ovi de rri ni - sol ut i ons t hat cat er t o speci f i c heal t h needs. " 

Some store level strategies that retailers and manufacturers can coordinate 
on i ncl ude offeri ng free sarrpi es to give consuimrs a chance to 
try a product before they buy. The study found 65 percent of consumers 
would be influenced to purchase a product following receipt of a free 
sample. Coordinating in-store and rrai I distribution of samples that 
highlight not just what the product is but where it can be purchased is an 
effective strategy that covers all potential OTC product consumers, the 
St udy not es. 

Creati ng a new products sect i on can hel p consuimrs identify new 
ore of f er i ngs- - bot h Rx conversions and new products developed by 
nnanuf acturers--to help promote the category. The study found 49 
percent of consunners would respond positively to such a section i n t he 
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St or e. 



A cruci al area of success i nvol ves rraki ng t he. . . 

. . . pay or you' r e t her e wai t i ng f or a pr escr i pt i on, i t ' s a per f ect set up t o 
read information while you have the t i rrB, " said one focus group 
r espondent . 

Par t of t hat success 1 s bui 1 1 on be! ng abl e to est abl 1 sh a r el at 1 onshi p 
between consurtBrs and pharmacists. Issues of declining pharmacist 
aval I abi I i t y because of . . . 



17/3, K/8 (Item2 f romf i I e: 9) 
Dl AL0(3( R) Fi I e 9: Busi ness &lndustry(R) 
(c) 2010 C^l e/ Cengage. All rts. reserv. 

01717792 Supplier Nunter : 24445587 (USE FCRMi\T 7 CR 9 FCR FULLTEXT) 
Bath segnBnt drives P&BC sal es of private label in drug chains 
( Pr i vat e- 1 abel bath products accounted for 20. 1%of drug store dollar sales 
i n 52 wks ended 1/4/98, vs 19. 8% in 1996; pr i vat e- 1 abel hand and body 
lotion accounted for 7. 8% of dollar sales in drug stores in 1997, vs 8.3% 
i n 1996) 

Drug Store News, v 20, n 18, p 57+ 
Novenioer 09, 1998 

DOCU^/Ef^ TYPE: Journal ISSN: 0191-7587 ( Uni t ed St at es) 
LANGUAGE: English RECORD TYPE: Ful I t ext 
VCRD CCU^: 1458 

( USE FCRVAT 7 CR 9 FCR FULLTEXT) 



TEXT: 

...items fell 0.1 percent to a 12.5 percent dollar share, and unit share 
fell approximately 0.3 percent to 17 percent. 

Despite some ssim slips, manufacturers are still showing 

profits due to specialty retail stores, such as Bat h & Body W)rks and 

Vi ct or i a' s Seer et . Sped f i cal I y, i n t he bat h and skin... 

. . . ar e f I at i n per sonal car e sal es due t o sped al t y st or e success. " 

His description of the bath consurrer is one who is very loyal t o t he 
category, usi ng bat h products, such as shomr gel s and 

body sprays, al rrost every day of the week. 

"The typical consurmr is very well defined. She's between 12 
and 25 year s ol d, she uses t hese pr oduct s mjl t i pi e t i mes a week, and she 
shops the category i n a unique way, looking for color first, then 
fragrance, then price," Davis said. 

I n or der t o conpet e wi t h t he I i kes of sped al t y chai ns, Davi s. . . 



17/3, fV 9 (Item 1 f romf i I e: 275) 
Dl ALOG( R) Fi I e 275: ftil e Q-oup Conput er DB(TIV) 
(c) 2010 (^1 e/ Cengage. All rts. reserv. 

01247887 SUPPLI ER NUIVBER: 07019755 (USE FCRI\AT 7 CR 9 FOR FULL TEXT) 
CIS has high hopes for new version of PCS software; ai to be market 

leader. (Computer InforrrHtion Systems Inc., point-of-sale) 
Computer & Software News, v6, n39, p20(1) 
Sept 26, 1988 

I SSN: 0745- 5291 LANGUAGE: ENai SH RECORD TYPE: FULLTEXT; ABSTRACT 

\rtCRD OOUNTT: 457 LI NE OOUNTT: 00035 
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small specialty store operation about $100,000. It includes the 
niniconputer and the following software modules: purchase order management, 
distribution, price changes, inventory transfers, cash rece/ pis and a 
report generator. 

In bigger retail chains, which remain the primary market target for 
CI S, t he corrpany t ends t o add AST pes to t he. . . 

...15,000 accounts payables and accounts receivables software system 

Sei dl said the new version of Flagship CIS, provides conplete and 

separate merchandise tracking. It supports user- def i ned sWu 

definitions for both cat egor yl c\ ass and itsm 
R-esent dat a 

It also includes user- def i ned rcex chan6\ s\ nQ terninology 
so the syst em wi I I present data in the manner that is most understandable 
to the user; perrrits use of short skus with HFNK . . 



17/3, K/ 10 (Item 1 from fi I e: 636) 
Dl ALOQ( R) Fi I e 636:C^le Q-oup Newsletter DB(TIV) 
(c) 2010 C^l e/ Oengage. All rts. reserv. 

04997110 Supplier Nunter : 75170933 ( USE FCRMi\T 7 FCR FULLTEXT) 
Amendment of classified directory advertising services undertakings. 

IV2 Pr esswi r e, pNA 
^/fely 31, 2001 

Language: English Record Type: Full text 
Document Type: Newswi re; Trade 
Wird Count: 3248 

section 137(2) of the Act); "Qassified Directory" rreans a printed 
directory which: (a) contains adver t i serrsnt s published pursuant to 
engagements to that effect; and (b) s^^3^s® suppi i ers of goods 
and services, classified by reference to the goods or services 
supplied; and (c) is distributed wholly or mainly direct to consumers 
( wi t hi n t he rreani ng ... cur r ent . 

(3) The IVbst er Rate Card shall be made available, free of charge, by 
Yell to anyone who requests it, wi t hi n 5 wor ki ng days of receipt of 
the request provided that Yell shall not be obliged to make more than one 
copy of any edition of the IVbst er Rate Card aval I abl e. . . i n paragraphs (2) 
and ( 3) above is to be rrade by rrul t i pi yi ng t he pr i ce f or t he i nmedi at el y 
preceding Edition of that Classified □ rectory (for the category of 
advert i serrent in question) by the fraction: ? RPI - 6 100 where ? RPI is 
the RPI nunter for the latest rront h for which statistics were available... 



17/3, K/ 11 (Item 2 from fi I e: 636) 
Dl ALGG( R) Fi I e 636: Qal e Q-oup Newsletter DB(TIV) 
(c) 2010 (^1 e/ Cengage. All rts. reserv. 

03174663 Supplier Nunter: 46507240 ( USE FORMAT 7 FCR FULLTEXT) 
GENERAL CABLE INDUSTRIES: General Cable Industries launches its unique 

Category 5 CabI el i f e' guar ent ee 
IV2 Pr esswi re, pN' A 
Jul y 1, 1996 

Language: English Record Type: Full text 
Document Type: Newswi re; Trade 
W)rd Count : 570 

RDATE: 250696 

C^neral cables industries Li ni t ed ( GCI ) , t he UK s largest i ndependant 
CATEQ^fVb cable manufacturer, will be launching its unique 
CABLELI FE GUARANTEE f or Category 5 cables at the Networks 96 
exhibition. The new guarantee provides today's end user and structured 



EIC3600 SEARCH RESULTS 



109 



9/21/2010 



cabling syst gitb integrator wi t h a genuinely manufactured and independently 

approved Category 5 cable, developed to rreet the requirements not 

onl y of the current LAN envi r onment but al so f or t omor r oW s i nevi t abl y 

hi gher bi t r at e demands. 
QOI . . . 

...vendors. "Some are meaningful; other are not", he conmented. "Cur 
CabI el i f e' guarantee warrants that the customer can not only expect an EC 
verified, i ndependent I y- appr oved Category b cable, manufactured to 
exceed I SO 11801, but also that he buys into the conpr ehensi ve 
manufacturing controls and procedures utilised by QCI to consistently 
pr oduce. . . 

...its I SO 9002 dial i t y Assur ance accr edi t at 1 on and its st r i ngent t est i ng 
regime with fully documented results, GCI also offers as part of the 
CabI ell f e' Qjar ant ee a Category 5 oper at i onal 11 f et 1 me war r ant y 
cer 1 1 f i ed by a CabI el i f e' Oer t i f 1 cat e of Oonf or rri t y. 

At the Networks 96 exhibition, GCI will focus specifically on its full 
range of I eadi ng Cst&gory 5 products. The deci si on to 
exhibit at Networks 96 f or the first W rce rrar ks a new era in QCI ' s 
dynamic growth which coincides with the cul ni nat i on of the company's second 
maj or i nvest n^nt prograrmB i n t he devel opment of Category 5 cab! e, 
specifically tailored to rreet the demanding manufacturing perameters for 
t hi s product . 

QCI believes its greatest strength lies in its ability to contii ne a... 

. . . IVbst inportantly, QCI turns this knowledge into the manufacture of high 
quality cable through sourcing the highest quality materials. As a result, 
all GCI ' s Category 5 cables are nsnufactured in accordance with ISO 
11801 which has tne specific advantage over other industry standards in 
terms of setting tighter impedance controls. 

As a f ur t her dennnst r at i on of its cormi t ment t o I eadi ng t he UK LAN and 
data conmini cat i on rrarkets, QCI will shortly be taking receipt of the 
wor I d' s f i r St Set i c Qoup Twi nner rrachi ne whi ch r epr esent s QCI ' s 
I ar gest si ngl e i nvest rrent t o dat e. The Set i c machi ne wi I I al I ow QCI to 
treble its Category ^ production capacity for the UK and 
i nt er nat i onal rrar ket s. 

IVfeinagi ng Director, Tony Thorrpson, believes that their particular blend 
of product, capabilities, accessibility, significant experience i n t he 
international nar ket and a real corrrri t rrent to custorrer service 
gl ves t hem t he edge over I onger - est abl i shed conpani es. "Vfe work 
closely with our customers from the moment an order is placed, to produce 
qual i ty pre- tested. . . 



17/3, K/12 (Item 3 f rom f i I e: 636) 
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01641893 Supplier Nunter : 42553797 ( USE FCRMi\T 7 FCR FULLTEXT) 
LI NKAGE - - A TRUE CI M PRCDUCT 
CI M St rat egi es, v8, n12, pN' A 
Dec, 1991 

Language: English Record Type: Full text 
Document Type: IVbgazi ne/ Jour nal ; Trade 
W)rd Count : 2335 

I ^ERCP DEMCS 

W bel i eve t her e is a st r at egi c message in t he pr esence of CI M_l NC at 
the NetWrld and InterCp trade shows. These are true "integration" 
Shorn focused on vari ous growi ng categories of enabi i ng 
products and standards. They are also "horizontal" shows that 
recognize no industry categories or applications. Six years ago, 
industrial planners could go to ALrrCFACT and be confident of a major focus 
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on technical integration, interoperability, and networking. M^P. . . 

...side took the position that progress depended on token bus and ivnp. 
Sterling's position was not fashionable at the time, but it showed the 
ki nd o\ pr agmat i sm t hat leads to successful integration, and 
continues to characterize CI IVLI NC s products. 
PRCM SI NG APPLI CATI CNS 

LI NKAGE and i t s pr edecessor , CI ML! NC I D, wer e devel oped wi t h. . . 
management and custorrer service: forrrB for data entry; pictures and video 
for online catalogs and referral; database access to credit, inventory, and 
production scheduling; and 

* Purchasing: form for data entry; pictures and CAD 
drawings for reference; database access to inventory and accounting. 

SHOULD YOU BE I ^ERESTED I N LI NKAGE? 

Q ear I y, t he possi bi I i t i es ar e. . . 
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03185403 Supplier Nurrber : 44359956 ( USE FORMAT 7 FOR FULLTEXT) 
Coupon nnarketers felt chill i n ' 93 
Advertising Age, vO, nO, p26 
Jan 17, 1994 

Language: English Record Type: Full text 
Document Type: IVbgazi ne/ Jour nal ; Tabloid; Trade 
W)rd Count : 909 

said Kernit ivyers, president of Chi cago- based Sun Alert, a weekl y 
list of rrBnuf act ur er s' prorrDtions sent to retailers. 

Erri I y DeNitto contributed to this story. 

Table shorn coupon distribution by product category 
in 1993 and percent change vs 1992. 

Coupons cool i ng of f 

Some major categories contributed to the lack of gro\wth in coupon 
di St ri but i on i n 1993. 

Top. . . 



17/3, K/ 14 ( I t em 1 f rom f i I e: 148) 
Dl AL0(3( R) Fi I e 148: C^l e Q-oup Trade & I ndust ry DB 
(c) 2010 C^l e/ Cengage. All rts. reserv. 

12846703 SUPPLI ER NUIVBER: 66770074 (USE FORMAT 7 CR 9 FOR FULL TEXT) 
Analysis of Cross Category Dependence in l\/brket Basket Selection. 
RUSSELL, G^RYJ.; PETERSEN, ANN 
Journal of Retailing, 76, 3, 367 
Fal I , 2000 

ISSN: 0022-4359 LANGUAGE: English RECCRD TYPE: Ful I t ext 

V€RD COUNT: 10289 LI NE COUNT: 00870 

srral I . 

Dat a Descr i pt i on 

The data are taken from a purchase panel of 170 households i n t he 

Toronto, Canada rret r opol i t an area over a 2- year period, fiir chases are 

recorded f or four paper goods categories: paper towels, toilet paper, 
facial tissue, and paper napkins. These data were selected for analysis 
because the four categories contain... 
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Dl ALOG( R) Fi I e 20: Di al og Q obal Reporter 
(c) 2010 Dialog. All rts. reserv. 

73972687 ( USE FCRMM 7 CR 9 PGR FULLTEXT) 

Ford MDtor Conpany August 2009 U.S. Sales Conference Call - Part 1 
FAI R Dl SCLCSURE W RE 
Sept enter 01, 2009 

JOURNAL CODE: \AFDW LANGUAGE: Engl i sh RECCRD TYPE: FULLTEXT 
VVCRD CCU^: 4967 

... cars and vehicles powered by four -cylinder engines have been on a 
steady increase without interruption since 2004. And as you know, our point 
of view is that these categories and our product plans 
poi nt t 0 mor e gr owt h in t hese ar eas in t he f ut ur e. Keep 1 n ni nd t hat I ast 
year gas had just backed off a little bit... 



19/3, K/2 (Item2 f romf 1 I e: 20) 
Dl AL0(3( R) Fi I e 20: Di al og Q obal Reporter 
(c) 2010 Dialog. All rts. reserv. 

39193286 (USE FCRVAT 7 CR 9 FCR FULLTE)CT) 

01 2005 Party Qty Corporation Earnings Conference Call - Part 1 
FAI R Dl SCLCSURE W RE 
Noventer 09, 2004 

JOURNAL CODE: WDW LANGUAGE: Engl 1 sh RECORD TYPE: FULLTEXT 
VCRD COU^: 4413 

( USE FORN^T 7 OR 9 FOR FULLTEXT) 

t he t r ansi t i on of new nBr chandi se pr esent at i on i n al I st or es. Thi s 
new nBr chandi se pr esent at i on wi I I enphasi ze new and what we bel i eve wi I I be 
better adjacencies between oat&gories, coordinated 

mrchandi si ng presentation vi tU\ n categories and prepare 
stores to receive the new nonseasonal product. For a period of time, vb may 
look a little disjointed, but there is a method... 



19/3, K/3 (Item 1 f romf i I e: 15) 
Dl ALOG( R) Fi I e 1 5: ABI / I nf or m( R) 
(c) 2010 ProQuest I nf o&Lear ni ng. All rts. reserv. 

06487852 1859436291 

Ford IVbt or Conpany August 2009 U.S. Sales Conference Call - Final 
AnonymDus 

Fair Disclosure Wre PR: n/a Sep 1, 2009 
JRNL CODE: FDCW 
VCRD OOUNTT: 7479 

. . . TEXT: t he ret ai I I evel . 

Ken is going to touch on this later, but I do t hi nk i t ' s wDrt h mentioning 
even at the top that obviously several products reported sales 
records for the month of August. Those are listed at the top of the 

sales release. Ford's Focus, Fusion, Escape, Edge, Ford Flex, IVfercury 
IVbr i ner . . . 

...cars and vehicles powered by f our - cyl i nder engines have been on a steady 
increase without interruption since 2004. And as you know, our point of 
vi ew \s t hat t hese categories and our product pi ans poi nt 
to rrore growth in these areas in the future. 

Keep i n rri nd t hat I ast year gas had j ust backed of f a I i 1 1 1 e bi t . . . 
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19/3, K/4 (Item2 f romf i I e: 15) 
Dl AL03( R) Fi I e 1 5: ABI / I nf or m( R) 
(c) 2010 ProQuest I nf o&Lear ni ng. All rts. reserv. 

03485545 1442657871 

Latent segmentation using store- 1 eve! scanner data 

QDnzal ez- Beni t 0, CBcar ; IVfer t i nez- Rui z, IVbr 1 a Pilar; IVbll a- Descal s, 
Al ej andr o 

Journal of Product & Brand ^/felnagenfBnt v17n1 PR: 37-47 2008 
ISSN: 1061-0421 JRNLCCDE: JPB 
\ACRD CCU^: 7216 

...TEXT: wi t h a package size of 250 grams. Several reasons can be mentioned 

regarding the choice of this product category. From the consunBr's point 

of v/ewwe decided on this product category because it is 

usually present i n t he average Spanish grocery basket with relative 

high frequency, presenting a considerable nunbor of daily sales 

records. From the retailer's perspective, it is inportant to mention 

that the retailer sold this category on promotion very frequently. From an 

acadeni c poi nt of . . . 

? t S22/3, k/al I 

22/3, K/ 1 ( 1 1 em 1 f rom f i I e: 20) 
Dl AL0(3( R) Fi I e 20: Di al og Q obal Reporter 
(c) 2010 Dialog. All rts. reserv. 

66372485 ( USE FCRIVAT 7 CR 9 FCR FULLTEXT) 

C2 2008 ACI Wjridwide, Inc. Earnings Conference Call - Part 1 
FAI R Dl SCLCSURE W RE 
August 12, 2008 

JOURNAL CODE: \AFDW LANGUAGE: Engl i sh RECORD TYPE: FULLTEXT 
VCRD COU^: 4801 

( USE FORMAT 7 OR 9 FOR FULLTEXT) 

gi ven i n Febr uary. 

As our expenses are in line with our expectation, operating free cash 
flow has been pr i rrar i I y i rrpact ed by a reduction in cash receipts 
driven by several factors. One being a longer sales approval process 
amongst our customer base. That's resulting in a delayed fining of deal 
closure as evidenced by... 



22/3, Ky 2 ( 1 1 em 2 f rom f i I e: 20) 
Dl ALG(3( R) Fi I e 20: Di al og Q obal Reporter 
(c) 2010 Dialog. All rts. reserv. 

65662427 ( USE FORMAT 7 OR 9 FOR FULLTEXT) 

Cpenbravo Rel eases New Versi on 2.40 of Leadi ng ERP Sol ut i on 

BUS I NESS W RE 

Jul y 21, 2008 

JOURNAL CODE: VCVC LANGUAGE: Engl i sh RECORD TYPE: FULLTEXT 
VCRD COUWT: 821 

( USE FCRMaT 7 CR 9 FCR FULLTEXT) 

areas. The functional scope has been broadened wi t h an enhanced 
projects and services rr^dul e, with newly introduced features such as a 
historical salary category, goods receipt by PO nurtbsr and 
purchase requisitions support. Reports have been revanped, including a new 
payrrent ageing balancing, budget and Pareto reports wi t h a broadened 
payrTBnts report for rrore. .. 
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22/3, K/ 3 (Item3 f romf i I e: 20) 
Dl AL03( R) Fi I e 20: Di al og Q obal Reporter 
(c) 2010 Dialog. All rts. reserv. 

45107239 (USE FCRIVnT 7 CR 9 FCR FULLTEXT) 

Event Brief of 03 2005 W)lverine W)r I d Wde inc. Earnings Conference Call - 

Part 1 
FAI R Dl SCLCSURE W RE 
October 05, 2005 

JOURNAL CODE: V\FDW LANGUAGE: Engl i sh RECORD TYPE: FULLTEXT 
\ACRD COU^: 4179 

... al so suppor t Pat agoni a' s conrri t ment and I eader shi p t o i npr ove t he 
environmsnt. 4. These are elemsnts that can be sculpted into a unique 
f oot v\ear pr oduct ar chi t ect ur e gi vi ng consuimrs a di st i net i ve 
poi nt-of -vi ew not currently available i n t he marketplace. 5. Both of these 
initiatives are designed to further strengthen VWWVs global brand... 

... hasn't been that significant a nuntier yet and I think our plan is that 
we can successfully engineer the product and pass on those kinds of 
increases at the levels we're cur r ent I y seei ng i nt o t he mar ket pi ace t o 
maintain our gross rrargi ns while continuing to offer product that 
represents real . . . 



22/3, K/ 4 ( 1 1 em 4 f rom f i I e: 20) 
Dl AL0(3( R) Fi I e 20: Di al og Q obal Reporter 
(c) 2010 Dialog. All rts. reserv. 

37421999 (USE FORVAT 7 OR 9 FOR FULLTEXT) 
Revanped Corrpet i t i ve St r at egi es a IVList 

European W)und Qosure l\/tirkets 
BUSI NESS W RE 



to Sustain Q-o\wth in the IVbture 



August 24, 2004 
JOURNAL CODE: 



856 



LANGUAGE: Engl i sh RECORD TYPE: FULLTEXT 



( USE FORMAT 7 CR 9 FCR FULLTEXT) 



Corporate Conmini cat i ons -- at 
nf or mat ion: Full name, Conpany 



then send an email to Katja Fei ck - 

kat j a. f ei ck® r ost . com with the following , ,,, ,,1... , w... 

Narre, Title, Contact Tel Mjnber, Email. Upon receipt of the 
above i nf or rrat i on, an over vi ew wi I I be emai I ed t o you. 

The European W)und Qosure IVbrkets 

Code: B325 

Backgr ound 

Frost & Sul I i van, an i nt er nat i onal gr owt h consul t ancy. . . 



22/3, K/ 5 ( I tern 5 f rom f i I e: 20) 
Dl AL03( R) Fi I e 20: □ al og Q obal Repor t er 
(c) 2010 □ al og. All rts. reserv. 

08492573 ( USE FORMAT 7 CR 9 FCR FULLTEXT) 

BuySel I A2Z. com St akes Q-ound in $100 Billion Shopping IVbrket Wth Launch of 
Site Wii ch Wll Incorporate O/er 1000 Domain Names Starting with BuySel I 

Pr ef i X 
PR NE\A6WRE 
Decerrber 01 1999 

JOURNAL CODE: WRW LANGUAGE: Engl i sh RECORD TYPE: FULLTEXT 

W:RD COU^: 781 

( USE FORMAT 7 CR 9 FCR FULLTEXT) 
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be abl e t 0 shop onl i ne at our V\feb si t e, but t hey wi I I be abl e t o 
access local retail irer chants and also buy and sell used it@m in our 
classifieds advertising section. In addition, the conpany will build 
e-conrmerce enabled V\feb sites for merchants and also al I ow mer chant s with 
V\feb si t es to be I i st ed. . . 



22/3, K/6 (Item 1 f romf i I e: 15) 
Dl AL03( R) Fi I e 1 5: ABI / I nf or m( R) 
(c) 2010 ProQuest I nf o&Lear ni ng. All rts. reserv. 

04833807 1609349491 

C2 2008 ACI W)rldwide, Inc. Earnings Conference Call - Final 

Anonymous 

Fair Osclosure Wre PP: n/a Aug 12, 2008 
JRNL CODE: FDCW 
WCRD CCUISTT: 10971 

. . . TEXT: al t hough ws' r e seel ng I ar ge deal s in t he near t er m pi pel i ne in t he 
USA r at her t han in Lat i n Amer i ca r i ght now. 

ElVEA' s two I arge groups of deal s were faster pay in the M ddl e East 
swi t ch, bot h post poned f r om t he third quar t er of I ast year and f i nal I y 
closed in this quar t er . . . t he need for services work throughout the world it 
i s cl ear t hat i npl errent at i ons ar e the most i npr essi ng ar ea of i nvest ment s 
f or t he near f ut ur e especi al I y gi ven t he I ongevi t y of our 
customr relationships once these systems are installed. The services 
i npl ement at i ons issue i s t he biggest productivity program in the Conpany 
r i ght now and whi I e it's i nvol ved. ..in servi ces personnel i n 2008 t han we 
di d i n 2007 and that was invested both in the geographies and in our 
whol esal e ACI on den^nd product categori &s. Sel I i na and 
marketing expenses as I mentioned i n t he context of the CFCF on the last 
slide, were higher as we experienced higher comri ssi on expense... 

. . . gi ven i n Febr uary. 

As our expenses are in line with our expectation, operating free cash flow 
has been pri marl I y i npact ed by a reducti on i n cash receipts dri ven by 
several factors. Cne being a longer sales approval process amongst 
our customer base. That's resulting in a delayed fining of deal closure as 
evi denced by. . . 



22/3, Ky7 (Item2 f romf i I e: 15) 
Dl ALGG( R) Fi I e 1 5: ABI / I nf or ni( R) 
(c) 2010 ProQuest I nf o&Lear ni ng. All rts. reserv. 

03842636 913404301 

Event Brief of CB 2005 W)lverine W)rld Wde Inc. Earnings Conference Call - 

Fi nal 

AnonyrTDus 

Fair QsclosureWre PP: n/a Got 5, 2005 
JRNL CODE: FDCW 
\ACRD CCUNrr: 7860 

...TEXT: Treasurer . Jeffrey Edel man, UBS, Analyst . Jim Duffy, Thomas 
Wi sel Partners, Analyst . Lee Backus, Bucki ngham Resear ch. Analyst 
Elizabeth IVbnt gomer y, SG Cowen, Analyst . John ShanI ey, Susquehanna 
Financial &Qup, Analyst . Jean Font ana, Lazard Capital IVbrkets, 
Analyst . M t ch Kummetz, D. A. Davidson, Analyst . C^rry (^1 I agher , C. L. 
King & Associates, Analyst . Bob Drbul, Lehman Brothers, Analyst... 

...2004. 3. EPS up $0. 05 to $0. 42, 13. 5% over 2004. 1. Revenue 
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and earnings increases br oad- based with Hush Puppies Conpany, Heritage 

&oup. Outdoor O-tff/p r epor t i ng solid revenue gains and 

double- digit earnings increases. 4. W)lverine Footwear Q'oup 

revenues 2. 5% I ower in 3Q(due to expected decrease in Bates' 

mil tar y footwear shipments), while earnings about equal to year -ago 

I aval 8. 5. 3Q . . 

...increased again in 3Q at double- digit pace. 2. Intl. partners 

responding favorably to brand's more contenporary image and updated 

product offering. 3. Heritage Q'oup. 1. The two largest 

licensed footwear businesses are Caterpillar and Har I ey- Davi dson. 

2. 3Q revenues up 10% with significant increase in profits. 3. 

Q'oup created a year ago to capitalize on rranagament 

skills of Caterpillar and Har I ey- Davi dson brand taams. 4. Taamcraatad 

more effective operating rrodel , out per f or rri ng. . . 

...Z and Shoe IVbni a in IMYC, where brand has expanded presence. 11. 

Har I ey- Davi dson closed 3Q wi t h solid increase in order bacl<l eg. 4. 

W)lverine Footwear Qoup. 1. Includes WI ver i ne Boot, Bates and 

St ani ey. 2. 2. 5% r evenue decl i ne i n 3Q due t o pi anned $1 . 8m r educt i on 

in Bates shiprrents to U. . . wi t h numgrous in- store events in 4Q 

with major W)lverine retail partners, designed to enhance retail 

sell -through during key boot selling season. 5. Cut door 

Q'oup. 1. Includes IVferrell, Sebago and, in near future, Patagonia 
Footwear. 2. 3Q revenues up 15% 3. IVferrell achieved double- digit 
revenue increases in the U. . . 

... new Cent i nuum perfornBnce product and strong sell -through of Continuum 

initiatives such as AquaSport and Chameleon, Vbrr ell's innovative 
product bridging hi ki na and outdoor athletic categories. 4. 
Wimen' s Casual and Perforrrance Sandals also performed strongly as 
did entire Children's range. 5. Due to excellent retail sel I - 1 hr ough, 
N/fer r el I had. . . 

...deli ver i es of new Fal I mer chandi se pr ogr ams al so per f orni ng wel I 

at retail, suggesting continued positive brand momentum 8. 

Enthusiastic consumer response to IVferr ell's sport fashion 

product. 1. This ca/e^yo/'y a si gni f i cant driver of IVferrell 

in Europe, and now beconi ng more inportant in North America. 9. In 

addition to expansion of IVferrell shop- i n- shops. . . 

...initiatives. 12. U.S. 3Q revenue grew at a doubl e- di gi t pace, fueled 
by new product introductions in technical water sports as well as 

fashion categories. 13. U.S. growth opportunities for Sebago 
significant, as brand starts wi t h a relatively small base. 6. 

Insight on Strong Qder Backlog: 1. Backlog increase... 

...19% due to 3Q order receipts and excellent retail reception to 

Spring '06 product lines. 2. Increase was broad- based, with each of 

four marketing groups reported gain in backlog, with 

double- digit gains for three of the groups. 3. In terms of 

t i mi ng, 4Q backl og- per - shi pment up I ow doubl e- di gi t s and up even 

more in '06. 4. Contributing factor to backlog increase is t i ni ng of 
Spring '06 order receipts from a nurtber of major 

accounts, particularly l\^rrell accounts. 5. As co. becomes more 

significant resource to key customers in No. America and Europe, 

these accounts are working... 

...revenue gain. 7. At current exchange rates, 4C05 estimated revenues 

are negatively impacted by approx. 2% 2. Detail of 3C04 Q-owth: 

1. Outdoor and Heritage groups had double- digit revenue 
increases. 2. Hush Puppies global business reported solid nid- single 
digit growth. 3. W)l ver i ne brands reported revenue increase, 

offset by pi anned. .. t he end of 3QD5 were $196. 4ni up 7. 9% over 2004 
levels. 1. Increase appr oxi rrat es sales growth and is primarily 
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located i n t he Cut door Qtoup, the f ast est - gr owi ng operation. 5. 

AR at quar ter- end total ed $205. 3rn up 6. 9% i nor ease 3CD4. 6. DSO 
continue to be lower than targeted... 

. . . t hese i ni t i at i ves wi II not cont r i but e to r evenue base unt i I 2007, 

opportunities are exciting and will contribute t o t he sustained long-term 

growth of the Outdoor Group. 5. 2006 estimates for revenue are 
$1. 110- 1. 130b and EPS are $1.38-1.44. 1. These ranges support 

goal of consistently generating... 

... al so support Pat agoni a' s conrri t nent and I eader shi p t o i npr ove t he 

environment. 4. These are el enent s that can be sculpted i nt o a unique 
footwear product architecture gi vi ng consumrs 

di St i net i ve poi nt - of - vi ew not cur r ent 1 y avai I abl e in the 

marketplace. 5. Both of these initiatives are designed to further 
Strengthen VWVs global brand... 

...hasn't been that significant a nunter yet and I think our plan is that 
we can successfully engineer the product and pass on those kinds of 
i ncr eases at t he I evel s we' r e cur r ent I y seei ng i nt o t he mar ket pi ace t o 
mai nt ai n our gr oss mar gi ns \whi I e cont i nui ng to of f er pr oduct t hat 

r epr esent s r eal . . . 



22/3, IV8 ( 1 1 em 3 f rom f i I e: 15) 
DI ALOG( R) Fi I e 1 5: ABI / I nf or m( R) 
(c) 2010 ProQjest I nf o&Lear ni ng. All rts. reserv. 

02370907 121158386 

IVfer ket i ng fraud: An approach for differentiating mil t i I evel marketing from 
pyr ani d schemes 

Nat , Pet er J Vander ; Keep, W I I i am W 

Journal of Public Policy & l\/feir ket i ng v21n1 PP: 139-151 Spring 2002 
ISSN: 0743-9156 JRNL OCDE: JIVP 
V€RD COJISTT: 12471 

...TEXT: distributors and t o t he public). Therefore, the product volume 
involved i n t he 70% rule was readily much larger than the volume involved 
in t he 1 0- - cust ormr rule. Equal I y si gni f i cant , no specific 
dol I ar vol ume was r equi r ed to sat i sf y t he 10- cust omer r ul e, and t he 1 at t er 
was the only rule that directly rrandat ed retail activity. Depending on 
factual ci rcuniBt ances, proposed safeguards provided by an Nvm.'^-type 
plan to promote retail activity could range from adequate to 
i nconsequent 1 al . 

Regarding this nexus of issues, V^bster v. Qmitrition (1996) is pivotal. 
Employing direct I anguage. . . and by receiving rewards for sponsoring a 
downline of distributors. Promotional materials called this IVLM t he " Amway 
of Jewelry" (hence "Jewel Wiy"). Indeed, following an Amway- //pe pi an, 
compensation for sponsorship was based on the volume of product purchased 
by downl i ne r ecr ui t s. The f i r ni s r ecor ds i ndi cat ed t hat I ess t han 10% of . . . 

...the ongoing recruitrrent of new di st r i but or s. 

In Equinox ( 1999), the company claimed to be a legitimate IVLM and 
presented-at least on paper-an Amway-- pi an. Following Amway, 

the crux of the compensation plan was that upline distributors were 
rewarded for the volume of product purchased by their direct and... 

...sales representatives," the latter being the entry position for an 
Equi nox di st r i but or shi p. 

For each distributor, there vwas a defined personal sales volume ( PSV) and a 
group sal as vol unne (CSV). The PSV was conposed of product that a 
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distributor Inad personally purchased from Equinox. This product could be 
( r e) sol d to t he. . . 

. . . r el at ed r ewar d pal d by Equi nox f or sal es vol ume was a cer t ai n comri ssi on 
based on a distributor's GSV. 

The conpensat i on pi an Equi nox bui I t i nt o t he category of sal es 

r epr esent at i ve was repeated at every higher distributor level. An array of 

executive levels was defined by the size of a distributor's GSV. .. show f r om 

col I ect ed r ecei pt s, t he vol urre of pr oduct est ensi bl y r et ai I ed to t he publ i c 

was approximately 17% of distributor purchases. Besides being a relatively 

small percentage, nsny oi these receipts - which were collected 

in vi ew of the 6- ret ail sales rule-- were input ed sales. Equinox did not 

institute any effective method for verifying sales to... 

...and W)rld 0 ass Network may be viewed as a certain refinement of Vfebster 
v. Qmi t r i t i on (1996) . The FTC set 1 1 ement s r ef I ect t he f ol I owa ng posi t i on: 
I f an organ/' zat/ on sel I s goods or servi ces to the publ i c and 

the participants i n t he organization obtain monetary benefits from(1) 
recruiting newrrerrbers and (2) selling the or gani zat i oii s goods 
and services to consurrers, the organization is deemed a pyramid scheme if 
t he par t i ci pant s obt ai n their monet ar y benef its pr i mar i I y f r om r ecr ui t rrent 
r at her t han t he sal e. . . 



22/3, K/9 (Item4 f romf i I e: 15) 
Dl ALOQ( R) Fi I e 15: ABI / 1 nf or m( R) 
(c) 2010 ProQuest I nf o&Lear ni ng. All rts. reserv. 

02176674 70082789 

Executive insights: Emerging market segments in a t r ansi t i onal econony: A 
study of urban consumers in China 
Cui , Qeng; Li u, Q ni ng 

Journal of International IVbr ket i ng v9n1 PP: 84-106 2001 
ISSN: 1069- 031 X JRNL CODE: I NL 
WCRD COUNT: 8631 

...TEXT: of IVISICs is China. Since the late 1970s, China has reformed its 
econonry and opened industry after industry for foreign participation. As 
sal es of vari ous product categories cont i nue to grow rapi dl y, 
rmny IVNCs have converged in China, attracted by the prospect of reaching 
one- fourth of the world's people and their... 

...The large Chinese population, having a comron language and cultural 

heritage, pr orrises opportunities for rapid growth with efficient operations 

(Landry 1998). Although some IVNCs have recorded '\ np'! ess'\ ye 

sa! es gr owt h, rmny have suf f er ed f r om si uggi sh sal es and 

el usi ve pr of i t . A si gni f i cant nurrber of IVNCs over est i mat ed t he demand f or 

t hei r pr oduct s i n Chi na and have not been. . . 

. . . consurrers, regardless of their country of residence, would have si ni I ar 
aspirations: high-quality goods to enhance the quality of life. Thus, to 
r each t he sarrB group of consurrBr s wa t h a si ni I ar pr of i I e acr oss 
countries, IVNOs can adopt a standardized marketing nix and focus on 
universal drives such as love and happi ness. . . mar ket environment and 
consumer characteristics are similar to those in developed econoni es. 

Several researchers have examined the psychogr aphi cs, brand behavior, and 
marketing responses of Chinese corssumrs and have identified 
several market segments with distinctive profiles (Schnitt 1999; Vfei 1997). 
Although many studies have examined different groups of Chinese 
consumers as viable market segoBnts-for exanpl e, China's youths and wonBn 
(Ariga, Yasue, and V\fen 1997; Sum 1 997) - 1 hey included only a... 
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22/3, K/ 10 (Item 5 from fi I e: 15) 
Dl ALa3( R) Fi I e 1 5: ABI / 1 nf or m( R) 
(c) 2010 ProQuest I nf o&Lear ni ng. All rts. reserv. 

01707591 03-58581 

A scale for measuring attitude toward private label products and an 
exani nat i on of its psyclnol ogi cal and behavioral correlates 
Burton, Scot; Li cint enst ei n, Donald R; Net en^yer , R chard G; C^rretson, 
Judi t h A 

Journal of the Acaderry of ^/felr ket i ng Science v26n4 PP: 293-306 Fall 1998 
I SSN: 0092- 0703 J RNL CCDE: AM< 
VmO CCU^: 8857 

...TEXT: has been discussed in a broad- based, general manner. However, some 

of the recent literature notes that consumBr sales promotions differ in 

their orientation and spec! f i c t ype o\ appeal to 

Gonsuiwrs (Blattberg and NesI i n 1990; Shi np 1990). Qie suggested 

means of classifying consumer promotions or "deals" is by whether the 

particular promotion results in a lower... 

...Hypothesis 3: Private label attitude i s ( a) positively related to the 

general deal pr oneness level of the consumer; ( b) more strongly related to 

pr i ce- r el at ed types oi deal proneness (sale proneness, cents-off 

pr oneness, coupon proneness, rebate proneness) than non- pr i ce- r el at ed 

typ&$ o\ deal proneness (contest/ sweepstakes, display proneness, 

free gift, and buy1 - get - 1 - f r ee) ; and ( c) positively related to consumer 

r el i ance on i nt er nal r ef er ence pr i ces. ..it comes to t he di r ect behavi or al 

manifestations of these pr onenesses, because consumers only need and can 

use so rruch of a product, acting on both types of pr onenesses becomes 

less plausible. (That is, consuners will rarely choose to buy both a large 

percentage of national brands on promotion and a large... 

...a high percentage of private label brands will not be above average 

purchasers of sale items and items with coupons. Thus, consumers acting on 

one type of proneness do so at the expense of acting on the other 

type of proneness, and at the behavioral level, there may be a 

negative relationship between purchasing private label products and acting 

on pr i ce- or i ent ed prorrotions. Consistent... 

...by national brand rranuf act ur er s to attract a share f r om I ower - pr i ced 

private label brands (Stern 1993). However, in research that has examined 

t he ef f ect of product category pr omot i on act i vi t y f or nat i onal 

brands on aggregated private label market share, nixed results have been 

obtained (Hoch and Banerj i 1993; Sethuraman and M 1 1 el st aedt 1992). Q ven 

...a uni ver si t ysponsor ed project v\«re asked to relinquish their cash 

r egi St er r ecei pt s. To assess var i ous i n- st or e behavi or s, i nf or mat i on v«as 

coded directly from the retained grocery receipts. The nuirter 

of total products purchased, and the nunber of private label, national 

brand, and generic products purchased were coded. These data were used to 

cal cul at e t he. . . 



22/3, K/ 11 (Item 6 from fi I e: 15) 
Dl ALOO; R) Fi I e 15: ABI / 1 nf or m( R) 
(c) 2010 ProQuest I nf o&Lear ni ng. All rts. reserv. 

01503714 01-54702 

The "5Rs" of purposeful dialogue 

Duncan, Tom 

Direct ^/felrketing v60n5 PP: 44-46 Sep 1997 
ISSN: 0012-3188 J RNL CCDE: DIM 
W:RD CCUNT: 2321 

...TEXT: is so tired of being surveyed and solicited that the response rate 
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has f al I en t wo- 1 hi r ds. 

Integrated marketing and relationship rrBrketing should not mean collecting 
customrs' narms and addresses in order to just send them more 
and more brand messages. It should rrean learning more about individual 
customers in order to have... 

...place to turn to when there is a product question or problem Recourse 

makes it easy for custorrers to contact a conpany and receive some 

type 0^ satisfaction. For recourse to be an added value, it needs to 

be si npl e and ef f i ci ent . A conrpany' s wi I 11 ngness to r epi ace a pr oduct i s 

negated if the customer rrust fill out nu/wrous i or vrs, find 

r&G&ipts, send 1 n t he product at their own expense, and then wait 

weeks for a decision on the replacemBnt. 

For example, one global appliance manufacturer's... 

...people discard). Situations like this make the customer feel 
comrercially impotent rather than important. 

The recourse pr obi em begi ns with ease of contact. In a focus group on 
computers and custorrer service, one of the participants asked: " How do you 
call I BIVI?" Trying t o cal I a corrpany, particularly a large, mil t i nat i onal 
company. . . 

...not satisfied how t o contact the nanuf act ur er . 

Recognition. Custorrers like to be personally recognized; that is one of the 
f i rst steps in a rel ati onshi p. Wien Gustoimrs give a corrpany 
their business, they feel a relationship has been established ("we are 
customers of XYZ conpany! ") . If t he conpany f ai I s t o r ecogni ze t hi s, fails 



...merTDry as their customers, then the customers see no return on their 
r el at i onshi p i nvest ment . 

Companies must be able to match customers' relationship memory in those 

product categori&s where the customer has direct contact with 

the conpany. Custorrers who most frequently rent cars from Hertz have a good 

f eel f or t he nurrter of ... Newel I . The chai n sends t op cust omer s a smai I , 

pressure-sensi t i ve "Best Custorrer" label to put on their Sears charge 

cards. Employees have been instructed to gi ve \hese custormrs 

special attention, such as calling over the department or store manager and 

introducing these customers or making a speci al effort to point out items 

on. . . 

... a shot wi t h a I ar ge needl e. The rror e sel f - ser vi ng t he br and message, t he 
longer the custorrer perceives the needle to be. 

In a focus group of business custorrers conducted for IBM after their 
divisions had been borrtardi ng custorrers as rrent i oned above, it was pointed 
out just how intrusive conrrercial messages can become. Wien I BM was 
mentioned i n t he focus group one of the respondents said he had both 
i ts software and hardware, but if he r ecei ved one di sr upt i ve cal I from IBM 
he wDul d move to... 

...the reply device (which promised the custoirer a f r ee copy of 

Pr i ce- V\6t er house' s Investor's Tax Qji de for rreet i ng wi t h a bank 

representative) the customr was asked to nam \he day and time 

and provide a phone nunloer that would be most convenient for the financial 

planner t o cal I to set up an appointment. 



22/3, K/12 (Item 7 f rom f i I e: 15) 
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Dl ALOG( R) Fi I e 1 5: ABI / 1 nf or nt R) 

(c) 2010 ProQuest I nf o&Lear ni ng. All rts. reserv. 

00627330 92-42432 

Cne Q ant Leap for Fax Networking 

Axner , Davi d H. 

Networking ^/felnagement v10n8 PP: 53-59 Jul 1992 
I SSN: 1 052- 049X J RNL CCDE: TPT 
Wm CCUNT: 2671 

. . . TEXT: t Ine f ax link to i rrpi errent UA 

The UA concept uses t he f i ve unused di gi t s of t he 20- char act er CI G f i el d 

wi t hi n t he CCI TT T. 30 &oup 3 sped f i cat i on as a r out i ng I D nunber . 

Up to 10 digits in the U.S. and 15 digits in Europe are normally used for a 



... t he sender to f ax a document dur I ng I ow I I ne- r at e per I ode, such as 
nights and weekends, or to link the time and date to a specific 
event . 

Users who f r equent I y f ax cer t ai n cl i ent s can put t hei r naoBS and f ax 
nunters in a directory, which can be accessed by the autodial feature. The 
fax... the Mcrosoft Wndows GUI to access a fax program via its own Icon. 
An event log records the t i nB and date of fax t r ansni ssi ons and 
receipts, the nunber of pages transrri tted, the source fax 
number, aborted t r ansni ssl ons, errors, and other statistics. The log 
provides an audit trail for fax activity and can be... 

. . . and bi I I - back. 

Be aware that what you print is not always what you send because not all 
fax software uses the same format and type style as LAN 
pr 1 nt er s. ThI s Is a maj or I I ni t at I on f or appi I cat I ons t hat r equi r e t he 
received document to retain the professional appearance of the original. 
However , an. . . 

...Mcrosoft LAN l\^nager , and I BM LAN Ser ver . Several fax programs run 
1 ndependent I y of t he NCS. 

THE FAX NETVCRK MARKET. This market Is segmented Into three product 
categories: fax software for use with other vendors' fax boards, fax 
boards wi t h or without software, and stand-alone units with or without 

sof t war e ( see t abl e. . . 



22/3, K/ 13 (Item 1 from fi I e: 275) 
Dl ALGG( R) Fi I e 275: Oil e Q-oup Conput er DB( TIV) 
(c) 2010 (^1 e/ Cengage. All rts. reserv. 

01527671 SUPPLI ER NUIVBER: 12419654 (USE FCRI\AT 7 CR 9 FOR FULL TEXT) 

Che giant leap for fax networking. (O/erview: Fax Syst ems/ Ser vers) 
Axner , Davi d H. 

Networking IVfemagement , vIO, n8, p53(6) 
July, 1992 

ISSN: 1052-049X LANGUAGE: ENGLISH REOCRD TYPE: FULLTEXT; ABSTRACT 

WCRD OCUNTT: 2885 LI NE COUNTT: 00221 

t he f ax I i nk t 0 i rrpI errent UA. 
The UA concept uses the five unused digits of the 20- character GIG 
field wi t hi n the CGI TT T. 30 Q-oup 3 sped f 1 cat 1 on as a r out i ng I D 
number. Up to 10 digits in the U.S. and 15 digits in Europe are normally 
used f or a. . . 
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... t he sender to f ax a docurrent dur i ng I ow I i ne- r at e per i ods, such as 
nights and weekends, or to link the t i rrB and date to a specific 
event . 

IM&rs who f r equent i y f ax cer t ai n cl i ent s can put t hei r names 
and fax nunbers in a directory, which can be accessed by the autodial 
f eat ur e. The f ax. . . 

...the IVIcrosoft Wndows GUI to access a fax program via its own icon. 

An event log records the t i rre and date of fax transmissions and 
receipts, the nuftter of pages transmitted, the source fax 
number, aborted t r ansrri ssi ons, errors, and other statistics. The log 
provides an audit trail for fax activity and can be... 

. . . and bi I I - back. 

Be aware that what you print is not always what you send because not 
al I fax software uses the same format and type style as LAN 
pr i nt er s. ThI s Is a maj or I I ni t at I on f or appi I cat I ons t hat r equi r e t he 
received documBnt to retain the professional appearance of the original. 
However , an. . . 

...Mcrosoft LAN IVbnager , and I BM LAN Ser ver . Several fax programs run 
i ndependent I y of t he NCS. 

The fax network market. This market Is segmented Into three 

froduct categories, fax software for use with other vendors' 
ax boards, fax boards wi t h or without software, and stand-alone units with 
or without software (see table... 



22/3, K/14 (Item 1 from file: 148) 
Dl ALOG( R) Fi I e 148: Qal e Q-oup Trade & I ndust ry DB 
(c) 2010 Qal e/ Cengage. All rts. reserv. 

06414748 SUPPLI ER NUN/BER: 13603188 (USE FCRNAT 7 CR 9 FOR FULL TEXT) 
Los Angeles Qty business license tax. (Los Angeles, California) 
Sol omon, Robert 

Southern California Business, v39, n3, p11(1) 
l\/feirch, 1993 

I SSN: 0038- 3880 LANGUAGE: ENai SH RECORD TYPE: FULLTEXT 

V€RD COUM-: 841 LI NE COUNT: 00063 

t hat wi I I be at t r i but abl e t 0 Los Angel es. Not wi t hst andi ng t he 
publ i shed r ul i ngs, a t axpayer rray r equest an al t er nat i ve al I ocat i on met hod 
to deter rrine their Los Angeles gross receipts. In ot/?/ cases no 
written guidance is available and you rrust be aware of the industry 
guidelines that have been inforrrally agreed to by the Qty Attorney... 
? t S25/3, k/al I 

25/3, K/1 (Item 1 f romf i I e: 20) 
Dl AL0(3( R) Fi I e 20: Di al og Q obal Repor t er 
(c) 2010 Dialog. All rts. reserv. 

78921939 (USE FORMAT 7 CR 9 FOR FULLTEXT) 

01 2010 Liz Qal borne Inc. Earnings Conference Call - Part 2 

FAI R Dl SaCGURE W RE 

IVby 06, 2010 

JOURNAL CODE: V\FDW LANGUAGE: Engl I sh RECORD TYPE: FULLTEXT 
V€RD COUNT: 4922 

... shop concepts and color stories, making the stores easier to shop, 
and allowing customers to see how outfits can be put together. Here, you 
see Gi assi f i cat i on rmr chandi si ng and key Item 
presentations . Our windows are now mer chandi sed to call attention to 
products, provide wardrobi ng Ideas, and al I ow oust omer s to see Inside the 
store. On the Inventory front... 
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. . . r ebal anci ng. Thi r d, our cur r ent i nvent or y I evel s i n \AorrBn' s f as hi on wer e 
too low, and have been inpairing sales in the first quarter. And fourth, 
our receipt plan will perpetuate the lack of vuomen' s goods into the 
second quarter. In order to clear aged inventory and rebalance our factory 
out I et St or es. . . 



25/3, K/ 2 (Itenn2 f romf i I e: 20) 
Dl ALCXa( Fi I e 20: □ al og Q obal Repor t er 
(0) 2010 □ al og. All rts. reserv. 

59940485 ( USE FCRIVnT 7 CR 9 PGR FULLTEXT) 

Jasper Soft and Noet 1 x Launch Business Intelligence Solutions for Qacle 

E-Business Suite Users 
PR NE\A6W RE ( US) 
Novenfeer 08, 2007 

JOURNAL OCDE: WRU LANGUAGE: Engl i sh REOCRD TYPE: PULLTEXT 
WCRD OCUNTT: 1041 

( USE FCRMM 7 CR 9 PGR PULLTEXT) 

Qacle Financials -- General Ledger, Payables, Receivables, and 
Assets Includes 180 views covering areas such as balances, budgets, 
encunbr ances, journal entries, invoices, payments, vendors, customers, cash 
receipts , receivable balances, asset assignments, depreciation 
detail, and unbooked assets. -- Qacle Qder IVbnagement Includes about 40 
vi ews coveri ng areas such as orders, pi ok si i ps, backl og, drop shi pments, 
and returns. -- Qacle Purchasing Includes more than 50 views covering 
purchase orders, on- hoi d invoices, receipts, approved suppliers, and 
integration with Payables invoices. -- Qacle Discrete IVbnuf act ur i ng -- 
IVRP, Bill of IVbterials, Wirk in Process, Costing, and Inventory Includes 
more than 120 distinct views plus one K/^JS'for each Item 
category for ascrete l\/bnuf act ur i ng covering forecasts, schedules, 
sourcing rules, bills, routings, resources, jobs, categories, items, onhand 
quantities, inventory demand, conparisons, and cost details. -- Qacle 
Process IVfenuf act ur i ng. . . 

... that require weeks of extensive nnnual mapping to be set up and 
maintained, Noet i x uses patented technology to automatically discover and 
produce metadata based on cisstorrBrs' specific i npl ement at i ons 
of Qacle E-Business Suite or Si ebel Business Applications. Noet i x provides 
this business intelligence content with easy search and navigation 
capability, errpowering users to... 



25/3, K/3 ( 1 1 em 1 f rom f i I e: 15) 
Dl ALCG( R) Pi I e 1 5: ABI / I nf or m( R) 
(c) 2010 ProQuest I nf o&Lear ni ng. All rts. reserv. 

02810344 726803871 

W\RNI NG: Read i nst r uct i ons bef or e pr of i t i ng f r om t hese pi I I s 
Vavra, Bob 

Progressi ve Q-ocer v81n15 PP: 54-55 Got 15, 2002 
ISSN: 0033-0787 JRNL OCDE: PGR 
\ACRD COUNT: 1439 

. . . TEXT: PI u Cent er and pr ovi ded a var i et y of r emedi es f or t he 

ai I ment s- ever yt hi ng from aspirin, cough drops, and cold medicines to 

t i ssues and soups. 

" Pr omot i ng cr oss- category products t oget her i n a t hemed 

di spi ay r e\ aX\ to season or widespread di sease/ i I I ness conditions 

is a 'big idea because it provides consumers with solutions," the study 

notes. "Wiole health is a... 
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. . . pr ovi de rri ni - sol ut i ons t hat cat er t o speci f i c heal t h needs. " 

SoiTB store level strategies that retailers and manufacturers can coordinate 
on include offering free sanpl es to give consurmrs a chance to 
try a product before they buy. The study found 65 percent of consumers 
would be influenced to purchase a product following receipt of a free 
sample. Coordinating Inst ore and mail distribution of sarnDl es that 
highlight not just what the product is but where it can be purchased is an 
effective strategy that covers all potential OTC product consumers, the 
St udy not es. 

Creati ng a new products sect i on can hel p consurmrB identify new 

ore of f er i ngs- bot h Rx conversions and new products developed by 

manuf act urers-t 0 help promote the category. The study found 49 percent of 

consumers woul d. . . 



25/3, K/ 4 (Item2 f romf i I e: 15) 
Dl ALOQ( R) Fi I e 1 5: ABI / 1 nf or m( R) 
(c) 2010 ProCliest I nf o&Lear ni ng. All rts. reserv. 

02795500 710423531 

Loss Aversion for Qjality in Consuner Choice 

Fogel , Suzanne; Loval I o, Dan; Car i ngal , Carnina 

Australian Journal of N/feinagement v29n1 PP: 45-63 Jun 2004 

ISSN: 0312-8962 JRNL OCDE: AJM 

VCRD OCUrsTT: 6604 

...TEXT: domain of frequently purchased goods, we believe that the natural 

reference price is the price routinely paid by the consunBr for a good from 

the gi v&rs category. Wien the oonsumt is brand loyal and there 

i s I I 1 1 1 e pr i ce f I uct uat i on, t he consumer may be ext r emel y accur at e i n 

estimating prices. However, if the consumer switches frequently or... serve 

as a proxy for quality when consumers are only vaguely informed about 

pr oduct s. 

Finally, this paper supported the notion of mental budgets for certain 
categories of goods (Thaler 1999) and shomd 

spending within these accounts was limited by reference points. The 
question of just how consurrers (and organisations or governments for that 
mat t er ) f or m t hei r . . . 

...aspect of choice exani ned in this paper. Further examination of this 
question could i rrprove consurtBr deci si on- maki ng, tax policy, and strategic 
deci si on- maki ng. 

(Date of receipt of final transcript: January, 2004. Accepted by IVferk 
Unci es. Area Edi t or . ) 

1. The reader is referred to Hardie, Johnson and Fader (1993) and Tver sky 
and. . . 



25/3, K'5 (Item3 f romf i I e: 15) 
Dl ALG(3( R) Fi I e 1 5: ABI / I nf or m( 

(c) 2010 ProQuest I nf o&Lear ni ng. All rts. reserv. 

01650132 03-01122 

Certain industries demand specific warehouse syst em f unct i onal i t y 
Anonymous 

^/felnuf act ur i ng Systems v16n5 PP: 54-55 l\/by 1998 
ISSN: 0748- 948X JRNL OCDE: IVFS 
VCRD OCUNT: 1052 
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TEXT: years ago. 



Apparel manufacturer Toimy Hi I f i ger , Dayton, N. J., uses Power House to 
manage i nvent or y wi t h conpl ex col or , si ze, and st yl e SKU ext ensi ons. The 
system tracks imrchandi'se and displays category 

St at us- quant i t i es onhand, available, or comritted-by location, lot, order, 
or receipt, says Dybdahl . "The systemtracks both SKUs and attributes 
at t he same t i me. Cne SKU i s used f or a shi r t t hat has var i ous at t r i but es, 
rangi ng. . . 

...essential part of post pr oduct i on activities for many apparel 
manufacturers as rrany rrust corrpi y with both industry and key retail 
requirements for labels and bar codes. Qjstormr- spec/ fi c 
packing assortments, as well as providing " f I cor - r eady" merchandise vary 
for each customer. "A discount retailer may want different labels, tickets 
or bags t han a. . . 



25/3, K/6 (Item 1 f romf 1 I e: 613) 
Dl ALOQ(R) Fi I e 613: PR Newswi re 

(c) 2010 PR Newswi re Assoc! at 1 on I no. All rts. reserv. 

0002697065 I FFFDBE908DEC1 1 DGA946F2EC7F5526BB ( USE FCRMI\T 7 FOR FULLTEXT) 
Jasper Soft and Noet i x Launch Business Intelligence Solutions for Qacle 
E-Business Suite Users Jasper 4Qacle E-Business Suite, Powered by Noet i x 
Now Avai I abl e 
PR Newswi r e 

Thursday, Novenber 8, 2007 T11:00:00Z 

JOURNAL CCDE: PR LANGUAGE: ENai SH REOCRD TYPE: FULLTEXT 
DOCU^/E^ TYPE: NEV\6W RE 
V€RD OOUNT: 1 , 048 

The conbi nat i on of t he Jasper Sof t Bus! ness I nt el I i gence Sui t e wi t h 

Noet i xVi ews del i ver s unpar al I el ed i nsi ght i nt o a oust omer ' s ni ssi on 

critical data. Noet i xVi ews automatically discovers the custormr- 

sp&G/fic setups within the Cracle E-Business Suite, deciphers the 

maze of data relationships, and joins the proper tables together to create 

a set of dat abase. . . 

...Qacle Financials -- Genera\ Ledger, Payables, Receivables, and Assets 

Includes 180 views covering areas such as balances, budgets, 
encupfbrances, journal entries, invoices, payments, vendors, 
oust omers, 

cash receipts, receivable balances, asset assignments, 
depr eel at i on 

detail, and unbooked assets. 

-- Qacle Qder IVfemagerrent 

I ncl udes about 40 vi ews cover i ng areas such as orders, pi ok si i ps, 
backlog, drop shiprrents, and returns. 

- - QacI e Purchasi ng 

Includes more than 50 views covering purchase orders, on-hold 
invoices, receipts, approved suppliers, and integration with 

Pay abl es 

i nvoi ces. 

-- Qacle Qscrete l\/bnuf act ur i ng -- WP, Bill of l\/bterials, W)rk in 
Process, Q)st i ng, and Inventory 

Includes rrore than 120 distinct views plus one iri ew f or each 

item 
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category \ ox Dscrete IVfeinuf act ur i ng covering forecasts, 

schedul 98, 

sourcing rules, bills, routings, resources, jobs, categories, 

i t ems, 

onhand quantities, inventory demand, corrpar i sons, and cost details. 
Qacle Process IVbnuf act ur i ng. . . 



25/3, K/ 7 ( 1 1 em 1 f rem f i I e: 9) 
Dl AL03( R) Fi I e 9: Bus! ness & I ndust ry( R) 
(c) 2010 (^1 9/ Cengage. All rts. res9rv. 

03398071 SuppI i 9r Nunb9r : 119951343 ( USE FCRMM 7 CR 9 FCR FULLTEXT) 
Accessories execs point to overall 2nd half strength: opt i ni st i c vendors 

cite plenty of opportunity in add-on sales. 
( St at e a The I ndust ry) 
TWCE, V 19, n 14, p 52 
Jul y 12, 2004 

DOCU^/E^ TYPE: Journal ISSN: 0892-7278 ( Uni t ed St at es) 
LANGUAGE: English REOCRD TYPE: Ful I t ext 
VCRD CCU^: 2162 

( USE FCRIVAT 7 CR 9 FCR FULLTEXT) 



TEXT: 

. . . cont r i but i ng to this ar e t he pr ol i f er at i on and chur n of eel I phones, 
increasing interest on the part of consumers to transporting and 
personalizing their electronics, and new consumrs entering the 
market. SjMC/ f / ca/ / y, the teen, female and Hispanic consumers are 
increasingly interested in accessories. 

"In addition, mobile headsets are increasingly sought out by the consumer 
due to ' saf et y. . . 

...both a challenge and an opportunity. As we see PDA accessory sales 

f al t er , we see smar t phone sal es i ncr ease. The chal I enge i s t o keep up \wi t h 

consurmrs and their preferences. 

A&«»fl^"big products" for second- half 2004 sales at Fe I I owes are the 
Ear glove Bl ueVoi ce headset; Fusion eel I suits, which are targeted toward 
teens; Camera skins; Scuba II CD v\al I et line; and IVPS cases. 

Q ear trends for s9cond-half busi n9ss inGreas9s, within t h9 GE- brand 
acc9Ssori9s I i n9, f r om Ckl ahorra Qty- based Jasco Product s, show 
categories gaining rrorrent um i ncl ude corrputer accessories, surge 
prot9ction and audio/ video products. 

The conput er accessories "category, in general, is very hot and is no doubt 
benef i t i ng. . . 

. . . keyboards, PC carrs and mil t i medi a speakers. 

"The launch of our new pr opr i et ar y GE- branded surge protection line has 
been well received and is resulting in record sat es," 
cont i nued Shi pi et . "Jasco capi t al i zed on t he t r end f or hi gher j oul e 
ratings, additional outlets for AC adapters and cord management. The 
dynani c new I i ne is very. . . 



25/3, K/ 8 (Item2 f romf i I e: 9) 
Dl AL03( R) Fi I e 9: Busi ness & I ndust ry( R) 
(c) 2010 C^l e/Cengage. All rts. reserv. 
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02945900 SuppI i er Nunber : 93702067 (USE FCRMM 7 CR 9 FCR FULLTEXT) 
Wir ni ng: r ead i nst r uct i ons bef or e pr of i t i ng f r om t hese pi I I s; OTC ver si ons 
of Qaritin and Prilosec will rrBan big sales for super rrnr ket s, but only 
if they're positioned to take advantage, a new st udy says. (Supermarket 
Nonf oods Busi ness) . 

Progressive Q'ocer, v 81, n 15, p 54 
October 15, 2002 

DOCU^/E^ TYPE: Journal ISSN: 0033-0787 ( Uni t ed St at es) 
LANGUAGE: English RECORD TYPE: Ful I t ext 
W:RD COUWT: 1829 

( USE FORMAT 7 CR 9 FCR FULLTEXT) 



TEXT: 

. . . Fl u Cent er and pr ovi ded a var i et y of r erredi es f or t he 

ai I ment s- - ever yt hi ng f r om aspi r i n, cough dr ops, and col d medi ci nes t o 

t i ssues and soups. 

" Pr omot i ng cr oss- category products t oget her i n a t hertBd 

(3!yjs/j/aK rel at i ng to season or widespread di sease/ i I I ness conditions 

is a 'big idea' because it provides consumers with solutions," the study 

not es. " Wiol e heal t h is a. . . 

...provide rri ni - sol ut i ons that cater to specific health needs." 

SonB store level strategies that retailers and nanuf act ur er s can coordinate 
on include offering free sanpl es to give consurmrs a chance to 
try a product before they buy. The study found 65 percent of consumers 
would be influenced to purchase a product following receipt of a free 
sanpl e. Coordinating in- store and mail distribution of sanpl es that 
highlight not just what the product is but where it can be purchased is an 
effective strategy that covers all potential OTC product consumers, the 
st udy not es. 

Creati ng a new products sect i on can hel p consurmrs Identify new 

CJTC of f er i ngs- - bot h Rx conversions and new products developed by 

nBnuf act ur er s- - 1 0 help prorrote the category. The study found 49 percent of 

consunBr s woul d. . . 
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Sal es- boost i ng strategies: an exani nat i on of apple purchases illustrates 

the inportance of learning what and who drive t r ans act i ons. ( PRODUCE 

FCRUI\/) 
Lutz, Steve 

Q-ocery Headquarters, v73, nIO, p86(1) 
Oct, 2007 

Language: English Record Type: Ful I text 
Docurrent Type: l\/bgazi ne/ Jour nal ; Trade 
W)rd Count : 894 

from loyalty card programs provide one source of insight and 
analysis. Unfortunately, detailed loyalty card results are often 
unavai I abl e to suppI i er s or ar e r est r i ct ed to vi em of i ndi vi dual 
product categories. IVbre inportantly, loyalty card results show 
only those purchases made at a single retail chain. 

A rrore accessible option for understanding consumer shopping 
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behavior can be found in household fresh food panel data. Wthin these 
panel s each househol d records al I purchases of f oods f or 

at-home consunption, including items bought on each trip, transaction size, 
volume, store format and any promotional discounts. IVbreover, because food 
pur chases. . . 
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11365897 Supplier Nunter : 119951343 ( USE FCRMi\T 7 FCR FULLTEXT) 
Accessories execs point to overall 2nd half strength: opt i ni st i c vendors 
cite plenty of opportunity in add-on sal as. (State Q The Industry) 

IVbl est er , Jef f 

TWCE, v19, n14, p52( 5) 

Jul y 12, 2004 

Language: English Record Type: Full text 
Document Type: IVbgazi ne/ Jour nal ; Trade 
W)rd Count : 2429 

I I CD wal I et I i ne; and l\/P3 cases. 

Q ear trends for second- half business increases, within the GE- brand 
accessories line, from Oklahoma Qty- based Jasco Fhroducts, show 
categories gaining moment um i ncl ude conputer accessories, surge 
protection and audio/ video products. 

The conputer accessories "category, in general, is very hot and is 
no doubt benef i t i ng. . . 

. . . keyboards, PC cams and rrul t i rredi a speakers. 

"The launch of our new pr opr i et ary GE- branded surge protection line 
has been well received and is resulting in record ss/&s," 
continued Shi pi et . "Jasco capitalized on the trend for higher joule 
ratings, additional outlets for AC adapters and cord management. The 
dynani c new I i ne is very. . . 
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Analysis of Cross Category Dependence in IVbrket Basket Selection. 
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Journal of Retailing, 76, 3, 367 
Pal I , 2000 
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N) possible rrarket baskets. 
APPLI CATI ON 

In this section, vie apply the nxiltivariate logistic market basket 
model to the analysis of basket choice involving four paper goods 
categori es. V\fe showXhaX the model predicts choice better than 
a si npl er model that assumes independence in choice across the categories. 
This analysis shows that rrar ket i ng nix actions... 

. . . smal I . 

Dat a Descr i pt i on 

The data are taken from a purchase panel of 170 households i n t he 
Toronto, Canada metropolitan area over a 2- year period. Purchases are 
recorded \ ox four paper goods categories: paper towels, toilet paper, 
facial tissue, and paper napkins. These data were selected for analysis 
because the four categories contain... 
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V- Additional Resources Searched 

Searches were done in template files: 

EbscoHost - Internet and Personal Computing Abstracts 

ProQuest - Financial Times FullText 
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